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First  World  Scries.  190.V 


The  first  World  Series.  It  was  played  at  Boston’s  Huntington 
Base  Ball  Grounds.  The  Boston  Americans  (later  to  become  the 
Red  Sox)  beat  the  Pittsburgh  Nationals.  They  weren’t  however 
the  only  Americans  that  won.  Soon  baseball  fans  all  over  the 
country  cheered  the  new  series. 

But  long  before  people  were  running  the  bases  in  the  World 
Series,  The  Boston  Globe  was  running  off  the  news. 

From  the  games  being  played  in  sports  arenas  to  the  games 
being  played  in  the  political  arena.  From  who  was  sitting  on 
corporate  boards  to  who  was  playing  the  Garden’s  boards. 

If  it  concerned  Boston,  it  concerned  The  Globe. 

Which  is  why  years  before  Bostonians  watched  the  first 
World  Series,  they  watched  for  The  Boston  Globe. 

5heiDo£(ton  (globe 

A  wholly  ^wned  subsidiary  of  Affiliated  Publications,  Inc. 
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We  didn't  send  a  reporter  to  cover  the  crbis 
in  the  Philippines.  He  was  already  there. 


Phil  Bronstein  (right)  watches  during  last  February’s  rebellion  at  the  instant  a  soldier  supporting  Aquino 
is  fired  upon  by  a  Marcos  loyalist  battalion  during  the  takeover  of  the  government  television  station. 


San  Francisco  Examiner  reporter  Phil  Bron¬ 
stein  was  the  first  journalist  to  recognize  the 
explosion  waiting  to  happen  in  the  Philippines. 

His  revelations  about  the  Aquino  assassination 
provided  key  evidence  and  the  cornerstone  for  the 
retrial  of  the  case.  He  was  the  first  to  reveal  specific 
Marcos  business  involvement  in  Silicon  Valley  and 
the  only  reporter  to  link  Marcos  conclusively  to  U.S. 
investments  before  his  ouster. 

His  insights  changed  Washington’s  perceptions 
and  he  was  the  first  to  report  on  the  Reagan  Admin¬ 
istration’s  about  face  on  the  Philippines. 

In  spite  of  an  intense  campaign  of  harassment, 
intimidation  and  threats  from  Philippine  intelli¬ 


gence  agencies,  Bronstein  made  his  way  to  commu¬ 
nist  rebel  territory,  where  he  was  the  first  American 
correspondant  to  interview  rebel  priest  Conrado 
Balweg. 

His  exposure  of  corruption  led  to  the  removal  of 
high-ranking  military  commanders  and  government 
officials. 

Bronstein  was  the  only  reporter  to  uncover  the 
true  palace  coup  plot  and  was  the  first  to  enter  the 
Marcos’  private  quarters  after  they  fled. 

When  the  history  of  the  Philippines  is  written, 
much  of  it  will  be  based  on  the  exclusive  dispatches 
of  Examiner  reporter  Phil  Bronstein. 
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A  Better  Way  To  Spend  Your  Time. 


This  used  to  be  a  great  way  to  go.  .  . 


Hoechst 


Newsplate  S  presensitized  offset 
plates  give  you  dots  with  sharp,  well 
defined  edges,  produced  as  a  result 
of  the  plate’s  electrochemical  grain. 

Newsplate  also  gives  you  fast 
rollup,  better  ink/water  balance  and 
runs  up  to  250M  impressions. 

It’s  a  plate  that  gives  you  beautiful 
dots— and  beautiful  time  and  cost 
savings. 

For  more  information:  call 
1-800-243-NEWS. 


American  Hoechst  Corporation 
P.O.  Box  3700 
Somerville,  N.J.  08876 

See  us  at  Booth  3128 
AN  PA  Show 


Why  do  you  pay  so  little  for  something 
that  costs  you  so  much? 

Ask  about  the  Hoechst  iSetoJ0(plate^  today. 


So  was  this.  .  .  But  today.  .  . 


MAGNIFIED  400  TIMES  MAGNIFIED  400  TIMES 

Typical  wipe-on  plate  dot  edges  begin  to  grow.  Hoechst  Newsplate  S  produces  sharp  well  defined 

dot  edges. 
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OCTOBER 

12*15— International  Newspaper  Financial  Executives,  Fall  Meeting,  Westin 
Hotel,  Boston. 

12- 15 — International  Newspaper  Promotion  Association,  Central  Region 

Conference,  The  Comhusker,  Lincoln,  Neb. 

13- 17— Advertising  Media  Credit  Executives  International  Annual  Credit 

Conference,  Americana  Dutch  Resort,  Orlando. 

16— Connecticut  Daily  Newspaper  Association,  Fall  Meeting,  Seamen's 
Inn,  Mystic. 

16-17 — Creative  Marketing  Strategies,  ANPA  Circulation  and  Readership 
Committee,  sponsored  in  cooperation  with  other  associations,  Hyatt 
Regency  O'Hare,  Chicago. 

16- 16— ASNE/ANPA  Minority  Job  Conference,  Colonnade  Hotel,  Boston. 

17- 19— Advanced  Economics  Conference  for  Journalists,  Cosponsored  by 

the  Foundation  for  American  Communications  and  the  Gates  Found¬ 
ation  and  the  Denver  Post,  Keystone  Resort  &  Conference  Center, 
Keystone,  Colo. 

16-21 — Texas  Circulation  Managers  Association,  El  Paso,  Marriott,  El  Paso. 
16-25— National  Press  Photographers  Flying  Short  Course:  Norfolk,  Va., 
Oct.  18,  Norfolk  Airport  Hilton;  St.  Paul,  Minn.,  Oct.  19,  Raddison; 
Memphis,  Oct.  21 ,  Hyatt  Regency;  Ft.  Worth,  Oct.  23,  Green  Oaks 
Inn;  Oct.  25,  Doubletree  Hotel  At  The  City,  Orange,  Calif. 

19-21 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

19-21 — Mid-Atlantic  Circulation  Managers  Association,  Fall  Meeting,  Wil¬ 
mington,  N.C. 

19-22— International  Newspaper  Promotion  Association,  Eastern  Region 
Conference,  Harrah's  Marina  Casino,  Atlantic  City. 

21- 24 — Associated  Press  Managing  Editors,  Annual  Convention,  Hyatt 

Regency,  Cincinnati. 

22- 24 — Catholic  Press  Association,  Eastern  Regional  Conference,  Holiday 

Inn.,  Providence,  R.l. 

23- 24— New  England  Newspaper  Advertising  Executives  Association,  Fall 

Conference,  Center  of  New  Hampshire  Holiday  Inn,  Manchester, 
N.H. 

23-25 — Missouri  Press  Association  Convention  and  Trade  Show.  Missouri 
Press  Women,  Fall  Convention,  Marriott  Pavilion  Hotel,  St.  Louis. 

23- 25— Society  of  Newspaper  Design,  Annual  Workshop,  Caribe  Hilton 

Hotel,  San  Juan,  P.R. 

25- 26— Free  Press  Association  Conference  on  First  Amendment  Frontiers, 

Summit,  New  York  City. 

26- 29— INPA  Southern  Region  Conference,  The  Galleria,  Bimningham,  Ala. 
26-29— Newspaper  Research  Council,  Fall  Conference,  Colonnade  Hotel, 

Boston,  Mass. 

29-31 — Catholic  Press  Association,  West/Northwest  Regional  Conference, 
Hilton  Pavilion,  Mesa,  Ariz. 

Seminars/Workshops/Clinics 

OCTOBER 

16— New  Jersey  Press  Association/New  Jersey  Press  Foundation,  Busi¬ 
ness  Writing  Seminar,  Trenton  Times. 

21- 24 — Missouri/Campbell  Workshop  for  Health  and  Nutrition  Journalists, 

University  of  Missouri-Columbia,  Hilton  Inn,  Columbia. 

22- 25— Newspaper  Research  Council,  Annual  Workshop,  Colonnade  Hotel, 

Boston. 

24- 26 — Mid  American  Press  Institute,  Copy  Editing  Seminar,  Clarion  Hotel, 

Downtown  St.  Louis,  St.  Louis. 

25— New  England  Collegiate  Newspaper  Association,  Workshop,  New 
England  Center,  University  of  New  Hampshire,  Durham. 

26- 29— SNPA  Foundation,  Collegiate  Athletics  Seminar,  University  of  North 

Carolina,  Chapel  Hill. 

26-11/1 — American  Press  Institute,  Classified  Advertising  Managers,  Reston, 
Va. 

26-11/5 — American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

27- 29— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Dept.,  The 

Knickerbocker,  Chicago. 

30— New  Jersey  Press  Association,  Management  Seminar,  AT&T  Con¬ 
ference  Center,  Hopewell  Township,  N.J. 

NOVEMBER 

2— Fashion  Editors  and  Reporters  /Association,  Fashion  Writers  Work¬ 
shop  in  Media  and  Public  Relations,  Fashion  Institute  of  Technology, 
27  W.  27th  St.,  Now  York  City. 

2 — Oklahoma  Press  Association,  Advertising  Clinic,  Lincoln  Plaza 
Hotel,  Oklahoma  City. 
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Manila 
4  editors  and  reporters 
1  photographer 


Bangkok 
4  editors  and  reporters 
1  photographer 


Kuala  Lumpur 
3  editors  and  reporters 
1  photographer 


Singapore 
5  editors  and  reporters 
1  photographer 


Jakarta 

3  editors  and  reporters 


mTRALIA 


Sydney 
iditors  and  reporters 
ihotographers 


Wellington 
'  editors  and  reporters 


.in  other  words,  Reuters  is  there  first  when 
business  news  breaks  on  the  Pacific  Rim. 

Reuters  knew  long  before  its  competitors  that  the  Pacific  Rim 
would  become  a  vital  force  on  the  global  economic  scene. 

That’s  why  today  Reuters  has  the  largest  operation  of  its 
kind  in  Asia  superbly  geared  to  report  on  Pacific  Rim  develop¬ 
ments  wherever  they  occur-Japan,  Australia,  New  Zealand, 
Korea,  Malaysia,  Indonesia,  Thailand,  Hong  Kong  or  points 
in  between. 

Our  network  of  90  editors  and  reporters  is  spread  throughout 
the  region  with  major  editing  centers  in  Hong  Kong  and  Tbkyo. 
Reuters  has  bureaus  in  Seoul,  Singapore,  Jakarta,  Wellington, 
Kuala  Lumpur,  Peking,  'Ihipei,  Bangkok,  Manila  and  Sydney- 
each  staffed  with  economic  experts  trained  to  gauge  the  pulse 
of  their  financial,  commodities  and  energy  markets. 

Whether  it’s  a  new  economic  plan  for  China,  the  latest  yen- 
dollar  gyrations  in  Tbkyo  or  an  oil  decision  by  Indonesia,  The 
Reuter  Business  Report  brings  this  expertise  to  you.  Fast.  And 
with  the  quick  follow-up  analysis  for  which  Reuters  is  known. 

For  a  free  test  of  The  Reuter  Business  Report,  call  212-603-3576. 

Reuters.  Our  Commitment  is  to  Excellence  in  News. 


REUTER 

BUSINESS 

REPORT 


Reuters  US  Inc,  1700  Broadway,  New  York,  NY  10019 
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E&P  Research.lnc. 

Market  Research 
for  the 

Newspaper  Industry 


Why  buy  research 
to  let  it 
gather  dust? 

Let  E&P  Research,  Inc. 
show  you 
how  to  convert 
data  into  dollars. 


Modest-sized  newspapers 
need  reliable  information  to 
compete  for  the  advertising 
dollar  in  an  increasingly  complex 
media  environment. 

E&P  Research,  Inc.  has 
developed  a  unique  system  for 
minimizing  the  cost  of  research 
through  surveys  that  are 
standardized  and  yet  tailored  to 
your  individual  needs.  And  our 
services  don’t  end  with 
statistics  ...  we  help  you  to 
interpret  and  make  the  most  of 
the  research  data. 


Accurate,  affordable 
research 
that  works. 

E&P  Research,  Inc. 

P.O.  Box  #  396 
Spring  House  Square 
Spring  House,  Pa.  19477 
809  North  Bethlehem  Pike 
(215)  643-9350 


Editorial  workshop 


By  Roy  H.  Copporud 

Words,  Words  No.  630 

The  appearance  of  the  Oxford  American  Dictionary  was 
certain  to  be  noted  with  keen  interest  among  those  who 
follow  such  matters  —  that  is,  teachers,  scholars,  writers, 
and  editors  in  particular.  The  name  “Oxford”  in  this 
connection  conjures  up  the  great  Oxford  English  Dictio¬ 
nary,  of  which  it  has  been  aptly  said  that  no  such  work  “in 
any  language  has  approached  it  in  thoroughness,  author¬ 
ity,  and  wealth  of  lingusitic  information.  It  was  considered 
by  many  to  be  the  greatest  scholarly  achievement  of  all 
time  —  and  it  still  is.” 

The  OED,  as  it  is  familiarly  referred  to,  has  spawned 
many  abridgments,  large  and  small.  One  of  them  was  the 
Oxford  Paperback  Dictionary,  on  which  the  Oxford 
American  Dictionary  has  been  based.  But  all  previous 
Oxfords  were  doggedly  British,  as  was  to  be  expected. 
Wasn’t  it  Mark  Twain  who  said  something  to  the  effect 
that  England  and  America  are  separated  by  the  Atlantic 
Ocean  and  a  common  language? 

At  any  rate,  the  Americanized  Oxford  dictionary 
required  an  American  staff  of  editors,  and  the  publishers 
assembled  one,  with  Eugene  Ehrlich,  Stuart  Berg  Flexner, 
and  Gorton  Carruth  in  charge.  Flexner’s  is  no  doubt 
the  best  known  among  these  names,  since  he  was  the 
coauthor  (with  Harold  Wentworth)  of  that  unparalleled 
reference,  the  Dictionary  of  American  Slang.  The  OAD 
was  published  in  hardcover  by  the  Oxford  University 
Press  ($14.95)  and  in  paperback  by  Avon  Books  ($4.95). 

The  OAD  runs  to  816  pages  and  contains  70,000  words. 
(By  w'ay  of  comparison,  so-called  unabridged  dictionaries 
run  400,000  to  450,000  words  and  desk  dictionaries  about 
130,(XX).)  This  dictionary,  then,  cannot  be  much  more  than 
a  curiosity  to  serious  word-seekers,  because  of  severe 
abridgment.  The  Avon  version  has  been  promoted  as  “the 
most  authoritative  paperbound  dictionary,”  which  may 
well  be  so,  but  how  authoritative  can  a  paperbound  dictio¬ 
nary  of  its  dimensions  be?  I  am  reminded  that  when  I  was 
teaching  journalism  I  had  to  discourage  students  from 
reliance  on  some  paperback  or  other  that  gave  only  a 
single  definition  for  each  word.  Not  that  the  OAD  is  that 
condensed.  And  the  definitions  are  precise. 

Those  who  are  satisfied  with  a  taste  of  lexicography, 
however,  will  find  that  the  OAD  has  other  good  points. 
Best  of  all  is  that  it  has  abandoned,  I  believe  for  the  first 
time  in  dictionary-making,  the  confusing  symbols  usually 
used  to  indicate  pronunciation.  These  are  generally  the 
symbols  constituting  the  International  Phonetic  Alphabet 
or  some  modification  of  it.  Usually  these  are  laid  out  on  a 
full  page  at  the  beginning,  and  the  most  important  ones  are 
to  be  found  at  the  bottom  of  facing  pages  in  the  lexicon. 

There  are  those  who  feel  that  using  familiar  phonetic 
syllables  would  be  an  improvement,  and  I  agree  with 
them.  That  is  what  the  OAD  does,  dispensing  with  those 
exasperating  symbols.  Accents  are  indicated  by  boldface 
type.  For  example:  orgy  (or-jee);  exhaust  (ig-zawst);  dot¬ 
age  (doh-tij).  This  is  agreat  leap  forward.  Even  so,  a  key  is 
given  in  the  front  matter  to  distinguish  subtleties,  and  two 
of  the  standard  symbols  are  retained  in  it  —  the  designa¬ 
tion  of  a  short  vowel  and  that  of  a  diphthong. 

One  of  the  selling  points  is  that  the  OAD  distinguishes 
correct  from  incorreect  usage  “in  a  way  that  no  other 
American  dictionary  does”;  a  sideswipe,  perhaps,  at 
American  Heritage  and  its  elaborate  approach.  Several 
hundred  brief  usage  notes  are  offered,  following  Fowler’s 
“cheerful  attitude  of  infallibility.” 
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“We’re  known  by  the 
company  we  keep” 

Ask  Bucky  Johnson-  Advertising  Director 
of  the  Coiumbia  SC  State  Record 


"At  Columbia  Newspapers,  Inc, 
our  primary  purpose  is  to  provide 
our  readers  with  informative 
entertaining  products  which,  in  turn, 
translate  into  well  spent  media 
dollars  for  advertisers. 

Our  magazine  is  tangible  iDroof 
that  Print  Marketing  Concepts 
concurs  with  our  practice  of 
catering  to  reader  and  advertiser 
alike. 

This  was  our  first  year  working  with 
PMC,  and  with  their  assistance,  we 
sold  almost  200  more  inches  than 
last  year.  More  importantly,  all  of  the 
TV  advertisers  committed  to  52 
^CkyJohmon  week  contracts.  Now,  that's 

Advert, sir^  &r^to^f  The  ^ 

Columbia,  S.C  State  Record  product! 

Thanks,  PMC" 


PMC  is  the  acknowledged  leader  in  the  sales  and 
production  of  weekly  television  magazines  for 
newspapers. 

PRINT  MARKETING  CONCEPTS  sells  and  produces 
a  weekly  quarterfolded  TV  magazine  for  newspapers 
guaranteed  to  pay  for  itself  and  return  a  profit. 

PMC  will  give  your  readers  the  most 
comprehensive  TV  magazine  produced,'  complete 
with  the  most  accurate  and  up-to-date  listings  from  I 
T ribune  TV  Log.  You'll  get  the  format  of  your  choice 
with  rolling  logs  and  multi-line  grids.  In  addition,  we  are  I _ 

the  only  company  that  will  give  you  an  alphabetized  - 

cable  TV  movie  listing,  a  comprehensive  weekly  sports 

breakout  and,  for  your  late  night  viewers,  a  night-owl  grid.  Your  televisbn  magazine  will  be  customized  to 
meet  the  requirements  of  your  market  arxj  have  a  seven-day  shelf  life  for  your  advertisers. 

Let's  talk  more  about  PMC’s  inrvdvative  sales  strategy,  your  editorial  needs,  arxt  the  actual  profit  we  can 
guarantee  your  newspaper.  The  select  company  we  keep  increases  every  week.  Call  Charles  Dye  or 
Jack  Minch  and  hear  how  PMC’s  program  can  benefit  your  newspaper.  The  number  is  (713)  780-7055. 


PRINT  MARKETING  CONCEPTS 
3100  Wilcrest  •  Suite  197 
Houston  TX  77042 
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GOSS 


Newspaper  Products 


WE  PUT  OUR  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  rriajor  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
four-color  112-page  newspa¬ 
pers  and  advance  runs  in  the 
pressroom  of  a  major  metro¬ 
politan  daily.  .Only  a  flexo  press 
that  measures  up  to  that  kind 
of  evaluation,  to  our  uncom¬ 
promising  standards  of  per¬ 
formance,  reliability  and  ease 
of  operation,  could  qualify  for 
the  Goss  name,  which  repre¬ 
sents  a  century  of  leadership. 

The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
color  and  paging,  modular 
design  permits  the  Goss  Flexo 
press  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,  up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro¬ 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner 
and  a  leading  manufacturer  of 
flexo  equipment  for  the  pack¬ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  washup  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 
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from  a  touch-sensitive  unit 
panel  or  remote  console.  And 
the  press  is  available  in  a  variety 
of  cutoffs,  50"  to  60"  web 
widths,  and  with  a  range  of 
folders  for  product  versatility. 

In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press¬ 
room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
the-run  adjustments  are  neces¬ 
sary.  Bright  spot  and  process 
color  is  achieved  with  water- 
based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
have  the  same  commitment 
to  leadership  in  flexo  that  we 
are  known  for  in  offset.  A  com¬ 
mitment  characterized  by  con¬ 
tinuing  research,  materials 
testing,  extensive  training  and 


full  support  by  the  Goss  parts 
and  service  network. 

Goss  Newspaper  Products; 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 


With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
halfdecks,  full  decks,  upper  half  decks 
and  upper  full  decks — whenever  you 
need  them.  Goss  Flexo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  Increase  the  color  capability 
of  a  press. 
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Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


But  at  any  moment  an  even  An  AT&T  account  team  mits  data,  video,  graphics  and 

hotter  story  can  stop  the  presses.  worked  with  TIME  to  develop  a  voice— anything  that  can  be 

TIME  can  move  instantly  to  system  designed  specifically  to  digitally  encoded, 

handle  it.  meet  their  needs.  ACCUNET  T1.5  Service 

And  within  24  hours  the  The  system  includes  both  sends  digitally  encoded  signals 

new  story  is  printed  and  ready  AT&T  SKYNET®  Digital  Service  by  land, 

for  distribution.  and  AT&T  ACCUNET®  T1.5  'T'ogether  they  enable  TIME 

All  over  the  country.  Service.  J.  to  transmit  a  page  with  text 


and  color  to  all  their  presses 
throughout  the  country  in  under 
a  minute. 

A  full-color  cover  in  less  than 
two  minutes. 

In  fact,  the  whole  process, 
from  closing  to  distribution,  can 
take  place  in  just  24  hours. 

To  give  you  an  idea  how  our 
family  of  AT&T  Digital  Services 


work  together  to  help  TIME: 

Using  AT&T  ACCUNET  T1.5 
Service,  TIME  sends  a 
signal  by  land  to  an  AT&T  earth 
station.  Which  then  transmits  the 
signal  via  SKYNET  Digital 
Service  to  a  transponder  on  an 
AT&T  satellite. 

SKYNET  Digital  Service 
then  simultaneously  beams 


ELTDOWN 


the  signal  to  antennae  at 
time’s  printing  facilities  all 
over  the  country. 

TIME  relies  upon  SKYNET 
and  ACCUNET  Services  for 
incredibly  fast,  accurate  and  reli¬ 
able  transmission  of  data,  which, 
along  with  the  development  of 
innovative  production  techniques, 
allows  them  the  flexibility  to 
deliver  the  latest-breaking  news 
to  newsstands. 

Let  us  work  with  you  to 
show  you  how  our  family  of  AT&T 
Digital  Services  can  help  your 
business  send  and  receive  data. 
Nationally  and  internationally. 

With  the  same  speed,  accu¬ 
racy  and  reliability  that  TIME 
depends  on  for  its  magazine. 

All  the  more  reason  to 
choose  AT&T. 

To  find  out  more,  talk  with 
your  account  executive  at  AT&T. 

Or  call  one  of  our  sales 
specialists  at  1  800  222-0400. 


ChcrrKih>l  Reactor 


ATgT 

The  right  choice. 
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By  Doug  Borgstedt 


Takeover  bid  of 
Pulitzer  Co.  ends 

The  Pulitzer  Publishing  Co.  announced  it  has  bought  back 
43%  of  its  stock  from  dissident  shareholders  for  $185 
million. 

The  company  also  said  that  all  litigation  between  it,  the 
dissidents  and  Michigan  businessman  Alfred  J.  Taubman, 
who  recently  abandoned  his  attempt  at  a  takeover,  will  be 
dropped. 

The  moves  end  the  feuding  over  control  of  the  company 
which  publishes  the  St.  Louis  Post-Dispatch  and  Arizona 
Daily  Star  in  Tucson. 

The  shares  being  bought  back  are  held  by  the  Quesada 
family,  with  5,570.5  shares,  or  20.6%  of  the  total  stock; 
and  by  a  group  led  by  Clement  C.  Moore  II  and  the  Weir 
family,  which  together  owned  a  22%  stake  in  the  company. 

The  Quesada  family  has  long  sought  to  sell  its  stake  in 
the  Pulitzer  Co.,  but  was  prevented  from  realizing  full 
market  value  because  of  the  restrictive  rules  governing 
family  trusts. 

Last  January  Taubman  paid  $10  million  for  an  option  to 
acquire  the  Quesada  family’s  Pulitzer  holdings  for  $1(X) 
million.  The  deal  was  widely  regarded  as  a  prelude  to 
Taubman’s  seeking  to  take  over  the  company.  In  April, 
Taubman  offered  ^25  million  in  cash  and  preferred  stock 
for  the  entire  company. 

However,  Joseph  Pulitzer  Jr.,  chairman;  Michael  Pulit¬ 
zer,  president;  and  David  Moore  —  who  together  control 
54%  of  the  stock  —  entered  into  agreements  that  effec¬ 
tively  blocked  any  Taubman  takeover. 

Brothers  Joseph  and  Michael,  and  their  cousin  David, 
are  all  grandsons  of  company  founder  Joseph  Pulitzer.  The 
Quesadas,  Weirs  and  Clement  Moore  are  their  relatives. 

Just  a  few  days  before  the  buy-back,  Taubman 
announced  his  efforts  to  acquire  control  had  been  frus¬ 
trated  and  said  he  was  selling  back  his  option  to  the 
Quesada’s  for  $16  million,  giving  him  a  $6  million  profit. 

The  dissident  shareholders  will  reportedly  receive 
$77,244  a  share  from  the  Pulitzer  Co. 
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Quality  and  commitment: 

The  best  in  regional  enterprise. 

“My  job  is  to  look  with  fresh  eyes  “Their  stories  tell  so  much  more 
at  the  area  I  live  in.  I  look  at  the  about  coping  than  the  broad  brush 

economic,  social  and  cultural  stories,”  she  observes, 

identity  of  the  region  to  see  how  it  Wide  open  spaces  have  been  a 

fits  into  the  national  picture.”  regular  part  of  Tad  Bartimus’  17 

When  Tad  Bartimus  talks  about  years  with  AP.  She’s  traveled  all 

her  area,  she’s  not  describing  city  over  the  world  as  a  reporter;  as 

limits.  As  one  of  AP’s  six  roving  bureau  chief  in  Alaska,  she  was 

regional  reporters,  she  travels  from  responsible  for  coverage  of  nearly 
the  Rockies  to  the  Plains,  over  an  600,000  square  miles.  She’s  always 
area  of  nearly  720,000  square  miles  made  the  larger  view 
in  eight  states.  comprehensible  to  serve  the  needs 

She  has  an  ability  to  find  the  of  thousands  of  member 

human  scale  in  vast  areas — the  newspapers  and  broadcasters  who 

stories  of  individuals  caught  up  in  own  AP. 
larger  events.  An  example  is  her 
piece  about  two  farmers’  widows, 
persevering  after  economic  failure 
had  driven  their  husbands  to 
suicide. 


Associated  Press 

■  Quality.  Commitment. 


Like  her,  the  2,850  people  who 
staff  AP’s  219  offices  around  the 
world  are  dedicated  to  giving  these 
members  the  highest  quality  service 
in  the  news  industry — a  goal  that  is 
a  continuing  commitment  by 
everyone  in  AP. 

Though  she  travels  alone,  she 
keeps  in  contact  with  members  and 
AP  staff  for  ideas  and  perspective. 

“They  are  the  best  in  the 
business.  It’s  their  absolute 
dedication  and  the  talent  they  bring 
to  their  work.  They  also  happen  to 
be  my  friends.” 


Tad  Bartimus  interviews  Johnny  France,  sheriff  of  Madison  County,  Montana 


Dean  Wanner 


Editor  St  Publisher 

the  fourth  estate 


Robart  U.  Brown,  Proaidont  Jamas  Wright  Brown 

FanMnand  C.  Tsubnar,  Publlshar  Publishar,  Chairman  of  iha  Board,  1912>19S9 


Useful  to  whom? 

When  White  House  spokesman  Larry  Speakes  says  that  Presiden¬ 
tial  news  conferences  have  “outlived  their  usefulness”  we  must  ask: 
Usefulness  to  whom? 

The  news  or  press  conference  is  an  American  invention  designed  to 
provide  a  give  and  take  between  a  news  source  and  news  reporters: 
To  enable  the  news  source  to  release  information  to  the  public  and  to 
permit  the  public,  through  the  press,  to  interrogate  the  source  about 
that  information.  If  there  is  no  give  and  take,  it  is  just  another 
speech. 

The  White  House  press  conference  has  been  an  accepted  institu¬ 
tion  in  Washington  with  varying  degrees  of  regularity  for  more  than 
a  half  a  century.  Each  President  has  placed  his  own  stamp  on  his 
conferences:  Some  appear  to  have  enjoyed  these  frequent  contacts 
with  the  press,  while  others  have  been  reluctant  to  meet  with  re¬ 
porters  more  than  was  absolutely  necessary. 

While  many  Presidents  have  not  always  expressed  gratification 
with  the  results  of  their  press  conferences,  the  American  people  have 
been  beneficiaries  of  the  system.  It  has  been  their  main  contact  with 
the  man  they  elected  to  office.  The  conferences  have  been  useful  to 
both  sides  in  varying  degrees  depending  on  the  president. 

So,  when  Larry  Speakes  says  they  have  “outlived  their  useful¬ 
ness,”  he  is  speaking  for  his  boss  and  he  means  their  usefulness  to 
him.  He  is  not  even  acknowledging  they  might  be  useful  to  the 
American  people  in  observing  the  man  they  put  in  office,  his  reactions 
and  his  thought  processes. 

The  news  conference  is  not  a  pulpit  for  the  president  nor  an 
instrument  for  his  personal  use  and  gratification.  The  White  House 
seems  to  think  it  is. 

Defending  the  tight  controls  the  Reagan  Administration  has  tried 
to  put  on  information,  Speakes  said:  “I  don’t  know  a  corporation  that 
doesn’t  try  to  control  the  message  that  goes  to  the  public.  ”  There  may 
be  some  truth  to  that  but  every  corporation  is  responsible  to  its 
stockholders  and  must  report  periodically  to  them.  The  U.S.  govern¬ 
ment  is  not  just  another  corporation,  as  he  implies.  It  is  the  largest 
corporation  in  the  world  and  it  has  the  largest  body  of  stockholders  in 
the  world.  It  must  report  to  them  and  its  officers  must  be  held 
accountable  for  their  actions  just  like  every  other  corporation,  to 
continue  Speakes’  analogy.  The  news  conference  is  the  best  method 
ever  devised  for  such  accountability. 

Newspaper  Week 

The  importance  of  a  free  press  in  the  lives  of  the  American  people  is 
broadly  sketched  in  the  Newspaper  Week  proclamation  by  Alvah 
Chapman,  chairman  and  president  of  the  American  Newspaper  Pub¬ 
lishers  Association,  and  chairman  and  chief  executive  officer  of 
Knight-Ridder,  Inc.,  on  page  96  of  this  issue. 

This  is  the  week  during  which  newspapers  should  explain  them¬ 
selves  and  their  roles  in  American  society  even  if  they  do  it  at  no  other 
time. 

This  year  they  have  the  opportunity  and  the  obligation  to  take  the 
leadership  in  the  fight  against  illiteracy.  What  better  time  is  there  to 
proclaim  that  goal? 
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Letters  to  the  Editor 


Wants  to  put  study  in  perspective 


I  appreciated  the  article  by  Mark 
Fitzgerald  in  the  August  30  issue  on 
the  status  of  the  Houston  Chronicle 
vis-a-vis  Senator  Bentsen's  recent 
announcement  concerning  an  amend¬ 
ment  to  the  tax  bill  allowing  the  Hous¬ 
ton  Endowment  to  continue  its  100% 
ownership  of  the  Chronicle. 

I’m  certainly  pleased  that  you 
noted  the  Chronicle’s  significant  cir¬ 
culation  leads  as  reported  by  the  Au¬ 
dit  Bureau  of  Circulations’  March  31 
FAS-FAX  report.  I  must,  however, 
point  out  an  error  in  the  closing  para¬ 
graph  of  the  story  when  Mr.  Fitz¬ 
gerald  stated,  “The  Post,  however. 


has  been  buoyed  by  two  Simmons- 
Scarborough  reports  that  put  its  read¬ 
ership  higher  than  the  Chronicle’s.’’ 
Only  one  Simmons-Scarborough  re¬ 
port  has  been  published  —  that  was 
in  the  summer  of  1985. 

I  would  like  to  put  that  study  in 
perspective  for  you.  It  was  inconsis¬ 
tent  with  the  March  1985  Publisher’s 
statement  and  the  Chronicle’s  pro¬ 
prietary  Belden  Study.  Due  to  that 
inconsistency,  the  Chronicle 
requested  an  audit  of  the  raw  data  for 
the  1985  Simmons-Scarborough 
report. 

More  than  35%  of  the  question¬ 


naires  were  found  to  be  missing  from 
the  Simmons-Scarborough  files. 
They  were  never  located.  The  fact 
that  so  many  of  the  questionnaires  are 
missing,  makes  any  analysis  of  the 
Houston  findings  of  that  Simmons- 
Scarborough  report  inconclusive. 

More  importantly,  three  current 
sources  —  the  March  1986  Belden 
Study  —  all  show  the  Chronicle  with 
significant  circulation  and  readership 
leads. 

Bob  Thomas 

(Thomas  is  marketing  director  of  the 
Houston  Chronicle.) 


Has  advice  for  black 

Black  publishers  who  whine  about 
the  difficulties  of  attracting  white 
advertisers  {E&P,  August  30)  should 
improve  their  own  marketing  efforts 
before  blaming  someone  else  for  their 
troubles. 

Although  both  John  Sengstacke  of 
the  Chicago  Defender  and  Melvin 
Miller  of  the  Bay  State  Banner  com¬ 
plained  that  advertisers  viewed  their 
markets  as  low-demographic  areas, 
neither  publisher  had  any  plans  for 
reaching  upscale  blacks  who  could 
balance  out  the  lower  economic  por¬ 
tion  of  the  community. 

While  asserting  that  black  doctors, 
lawyers  and  other  professionals  move 
out  of  the  inner  city  once  they  become 
successful.  Miller  said  that  he 
couldn’t  “find”  those  folks.  Bull!  That 
is  just  as  big  a  cop-out  as  white  pub¬ 
lishers  who  say  they  can’t  “find”  good 
black  journalists. 

It  doesn’t  take  a  marketing  genius 
to  search  the  directory  of  the  National 
Dental  Association  to  find  those 
members  living  in  the  suburbs.  Or, 
announce  a  special  section  on  black 
doctors.  You  can  be  sure  every  rela¬ 
tive  in  the  inner  city  is  going  to  let  you 
know  about  the  brother  who  made  it 
in  Lake  Forest,  Illinois. 

It  is  also  interesting  to  note  that 
none  of  these  black  publishers  ever 
got  the  idea  to  expand  into  other 
businesses  outside  the  black  com¬ 
munity.  The  Defender  even  had  its 
own  presses  at  one  time,  but  shut 
them  down  due  to  lack  of  use.  Didn’t 
anybody  ever  think  to  try  for  commer- 
ci^  printing  business  from  the  Greek 
or  German  papers  in  town?  What’s 
wrong  with  bringing  white  money  into 
the  black  neighborhood?  Vertical  in¬ 
tegration  is  certainly  one  type  of  in¬ 
tegration  white  publishers  have  never 
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publishers 

shied  away  from. 

Speaking  of  whites,  where  does 
Roy  Copperud  come  off  saying  (of  the 
word  “Brit,”  E&P,  September  13) 
that  “Once  an  expression  is  self- 
applied,  we  can  be  sure  it  is  not  de¬ 
rogatory”?  In  the  words  of  Judge 
Alcee  Hastings,  also  at  the  NABJ 
convention,  “Just  because  we  call 
ourselves  ‘nigger’  doesn’t  make  it 
o.k.  for  anyone  else  to  call  us  that.”  In 


First  of  all,  many  thanks  for  print¬ 
ing  my  contribution  in  the  “Shop  Talk 
at  Thirty”  section  of  E&P  ior  Septem¬ 
ber  13. 

But,  there  was  one  error  in  the  col¬ 
umn.  The  paragraph  on  “bring”  and 
“take”  was  cut  and,  in  making  the  cut, 
an  essential  part  of  a  sentence  was 
eliminated,  resulting  in  some  misin¬ 
formation.  The  paragraph,  as  cut, 
should  have  read  “The  latter  was  used 
for  motion  away  from  the  speaker” 


the  black  community,  the  word  is 
most  often  used  in  a  chiding,  motiva¬ 
tional  sense,  meant  to  remind  one  of 
one’s  humility. 

Robin  Washington 

(Washington  is  editor  and  publisher, 
Lake  County  [Minn.]  and  ^itor  and 
publisher,  Minnesota  Engineer  maga¬ 
zine.) 


rather  than  “The  former  was  used  for 
motion  away  from  the  speaker.” 

I  would  not  write  about  such  a  re¬ 
latively  minor  matter  except  that,  in  a 
story  where  grammatical  rules  are  set 
down,  it  is  a  bit  embarrassing  to  have 
one  of  them  misstated. 

Stewart  Benedict 

(Benedict  is  a  copy  editor  for  the  Jersey 
City  [N.J.]  Journal.) 
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Anxiety  at  UPl 

New  owner  Vazquez  says  wire  service  is  in  worse  financiai  shape  than 
he  thought;  moves  are  made  to  restructure,  tighten  controis  cut  iosses 


By  Andrew  Radolf 

Citing  annual  losses  that  could  be 
$12  million  higher  than  he  expected 
and  increased  cancellations  by 
clients.  United  Press  International’s 
principal  owner,  Mario  Vazquez 
Raha,  is  moving  quickly  to  restruc¬ 
ture  the  news  agency. 

Vdzquez  plans  to  divide  the  coun¬ 
try  into  21  decentralized  regions, 
which  he  says  will  result  in  improved 
news  service  and  better  contacts  with 
clients. 

He  also  plans  to  restructure  the 
managing  editor’s  job  into  three 
executive  editorships,  and  he  has 
restricted  job  transfers  and  overtime 
and  tightened  controls  over  hiring 
procedures. 

In  a  recent  two-hour  exclusive 
interview  with  E&P,  Vazquez  con¬ 
ceded  that  cancellations  have 
increased  since  he  took  over  in  June, 
though  he  declined  to  give  any  names . 

E&P  learned  that  among  the  news¬ 
papers  which  have  recently  canceled 
UPI  are  the  Dallas  Times  Herald, 
Denver  Post  and  Hartford  Courant. 
The  latter  two,  both  Times  Mirror 
Newspapers,  cited  what  they  per¬ 
ceived  to  be  a  deterioration  in  the 
quality  of  UPI’s  news  report  as  their 
reason  for  canceling. 

Sources  at  UPI  said  the  wire  ser¬ 
vice  has  also  signed  up  new  clients  to 
offset  some  of  the  cancellations,  but 
did  not  give  any  names. 

V^quez  said  the  rise  in  cancella¬ 
tions  could  cost  UPI  an  additional  $4 
million  in  revenues.  On  top  of  that,  he 
said  that  UPI’s  “income  base  was  $8 
million  less’’  than  he  had  been  led  to 
believe  by  the  company’s  financial 
documents. 

The  new  owner  declined  to  give 
precise  figures  on  UPI’s  current 
revenues  and  losses.  He  said  the  com¬ 
pany’s  records  are  being  audited  and 
he  will  make  the  results  public  when 
the  audit  is  completed. 

V^quez  also  said  that  despite  the 


higher  losses,  UPI  will  not  increase  its 
rates  for  a  year. 

When  asked  if  what  he  called  faulty 
figures  were  the  result  of  fraudulent 
b^kkeeping  by  former  management, 
V^quez  said  “maybe  they  told  me 
without  being  in  bad  faith.  I  do  not 
think  (former  chairman)  Luis 
(Nogales)  had  the  whole  picture 
either.” 

Vazquez  attributed  the  revenue 
shortfall  to  poor  financial  administra¬ 
tion. 

“I  have  never  seen  any  business  as 
badly  internally  organized  as  UPI,” 
he  stated. 

Several  current  and  former 
employees  reacted  with  extreme 
skepticism  to  some  of  Vazquez’s 
assertions  about  the  company’s 
understated  losses.  They  noted  that 
during  the  entire  bankruptcy  pro¬ 
ceeding  UPI’s  financiai  statements 
prepared  by  Nogales  and  his  man¬ 
agers  were  never  challenged  in  court. 


Staffers  speculated  that  V^quez 
was  using  the  talk  of  losses  to  whip 
them  into  line  over  his  planned 
restructuring  and  was  also  seeking  to 
discredit  Nogales  who  resigned  from 
UPI  shortly  after  the  sale  was  com¬ 
pleted. 

Nogales,  in  a  telephone  interview, 
said  that  UPI  was  obligated  to  file 
profit-and-loss  statements  every 
month  with  the  bankruptcy  court 
while  it  was  in  Chapter  11  proceed¬ 
ings. 

“1  had  no  incentive  to  lie  and  a  lot 
of  incentive  to  make  sure  the  informa¬ 
tion  was  accurate,”  Nogales  stated. 
“The  papers  were  prepared  and 


looked  over  by  our  attorneys  before 
being  given  to  the  court.” 

In  addition,  Nogales  said  he  had 
prepared  for  Vazquez  detailed 
reports  on  various  aspects  of  UPI’s 
business  such  as  communications, 
marketing  and  sales  but  he  wondered 
if  the  new  owner  ever  acted  on  any  of 
the  recommendations. 

“I  held  clients  for  two  years  while 
UPI  was  going  down  the  tubes,” 
Nogales  said.  “Since  he’s  taken  over, 
he’s  lost  business.  That’s  his  prob¬ 
lem.” 

The  new  owner  said  the  higher  loss- 
es  are  the  catalyst  for  his  im¬ 
plementing  a  decentralization  plan 
which  will  also  result  in  his  .estab¬ 
lishing  much  tighter  control  over 
UPI’s  daily  operations. 

“Unless  I  can  get  strict  control,  I 
cannot  straighten  out  UPI,”  he 
stated.  “I  can’t  spend  forty,  sixty  or 
seventy  million  dollars  and  let  UPI  go 


down  the  same  road  as  in  the  past.” 

The  plan  calls  for  restructuring 
UPI’s  current  six  divisions  into  21 
regions,  with  each  region  being 
headed  by  a  manager  whose  appoint¬ 
ment  will  be  approved  by  V^quez 
and  who  will  report  back  to  general 
manager  Guillermo  Chao,  a  long-time 
Vazquez  aide. 

There  will  also  be  appointed  21 
regional  editors  who  will  be  responsi¬ 
ble  for  news  coverage  and  report  to 
editor  in  chief  Malcolm  Hughes. 

Each  region  will  have  a  sales  staff 
as  well  as  an  editorial  staff.  Vazquez 
said  he  plans  “to  unify”  the  broadcast 
(Continued  on  page  16) 


“Unless  I  can  get  strict  control,  I  cannot  straighten 
out  UPI,”  he  stated.  “I  can’t  spend  forty,  sixty  or  seventy 
million  dollars  and  let  UPI  go  down  the  same  road  as 
the  past.” 
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AAario  Vdzquez  Rana 


Anxiety  at  UPi 

(Continued  from  page  15) 


and  newspaper  sales  staffs  because  it 
will  make  more  sense  in  the  smaller 
geographic  unit  to  have  sales  people 
handling  all  the  clients  in  a  given  area. 

A  unified  sales  staff  would  avoid 
“duplicated  efforts”  where  one  sales 
person  would  travel  to  a  city  to  make 
a  sales  pitch  to  a  newspaper  and 
another  would  go  to  the  same  city  to 
make  a  sales  pitch  to  a  broadcast  out¬ 
let,  he  explained. 

“A  professional  sales  person  can 
sell  one  service  (newspapers)  just  as 
well  as  the  other  service  (broad¬ 
cast),”  Vdzquez  said.  He  added  that 
sales  personnel  will  be  retrained. 

UPI’s  editorial  staffers  so  far  have 
reacted  to  the  announced  restructur¬ 
ing  with  a  mixture  of  anticipation  and 
dread. 

Many  said  they  were  undecided  if 
decentralization  itself  was  the  best 
course  to  follow,  but  there  was  wide¬ 
spread  agreement  that  Vazquez’s 
management  methods  —  described 
by  staffers  in  terms  such  as  “rough¬ 
shod”  and  “insensitive”  —  have 
created  a  climate  of  fear  within  the 
company  as  people  become  unsure  of 
their  jobs  and  the  direction  he  is  tak¬ 
ing  the  company. 

UPI  employees  said  they  have  yet 
to  be  told  who  the  new  regional  man¬ 
agers  and  editors  will  be,  nor  have 
they  been  informed  if  the  restructur¬ 
ing  will  also  mean  layoffs  of  middle 
managers  in  Washington,  D.C,  and 
the  outlying  bureaus. 

Since  V^izquez  took  control  last 
June,  most  of  the  senior  management 
team  under  former  chairman  Nogales 
has  either  resigned  or  been  fired. 
These  were  the  people,  editorial  staff¬ 
ers  noted,  who  held  UPI  together 


“I  have  never  seen  an 
organization  as  badiy 
internaiiy  organized  as 
UPi.”— Vazquez 


during  its  two-year  financial  crisis 
that  included  over  a  year  of  bank¬ 
ruptcy  proceedings  and  as  a  result  had 
earned  employees’  confidence. 

The  latest  shock  wave  to  run 
through  UPI  is  concern  over  the 
future  status  of  managing  editor  Ron 
Cohen. 

On  September  26,  UPI  announced 
that  its  restructuring  will  also  result  in 
the  creation  of  three  executive  edi¬ 
torships:  one  for  broadcast,  one  for 
international  news  to  replace  the  for¬ 
eign  editor  position  and  a  third  de¬ 
scribed  by  Hughes  as  essentially  the 
managing  editor  position  with  a  new 
title. 

However,  Hughes  stated  that 
Cohen  will  be  “considered”  for  one 
of  the  executive  editor  posts  but  will 
not  automatically  be  given  the  job. 

“All  I’m  doing  is  restructuring  the 
managing  editor’s  office,”  Hughes 
said. 

But  Cohen  was  never  informed  of 
the  impending  changes  and  when 
asked  for  comment  said,  “I  don’t 


"/  had  no  incentive  to 
He  and  a  iot  of  incentive 
to  make  sure  the 
information  was 
accurate.”  —  Nogaies 


know  what  it  means.  It  was  not  dis¬ 
cussed  with  me.” 

In  addition,  UPI  staffers  com¬ 
plained  that  the  new  management  has 
severely  restricted  transfers  and 
overtime,  established  more  bureau¬ 
cratic  control  over  editorial  hiring  and 
is  directing  editors  to  fill  vacancies  at 
the  lowest  possible  wage  scale. 

None  of  the  staffers  who  spoke 
with  E&P  said  that  Vazquez  has 
interferred  with  stories  on  the  wire, 
but  they  expressed  concern  over  the 
business  side’s  tighter  control  over 
appointments. 

“I  don’t  think  Vazquez  really 
understands  the  implications,”  com¬ 
mented  one  editor.  “Personnel  deci¬ 
sions  are  editorial  functions.” 

“Vazquez  is  trying  to  make  every¬ 
one  beholden  to  him,”  said  another 
reporter.  “Are  UPI  people  going  to 
have  to  bow  down  to  this  guy  or  will 
they  be  able  to  speak  up  to  him?” 

Other  UPI  employees  conceded 
that  since  Vazquez  paid  $41  million  to 
acquire  the  news  service,  he  is 
entitled  to  run  it  as  he  pleases. 

Hughes  said  the  tighter  controls 
over  editorial  operations  are  a  finan¬ 
cial  necessity. 

“We  haven’t  got  unlimited  cash  to 
blow.  We’re  putting  a  little  bureau¬ 
cracy  into  the  system,”  he  said.  “As 
long  as  rules  are  followed  to  the  letter, 
there  is  no  hassling.” 

Hughes  said  in  “some  instances” 
vacancies  will  be  filled  by  reporters 
“at  the  bottom  of  scale”  but  only 
“where  people  can  look  after  them.” 
But  he  added:  “I’m  not  going  to  fill 
top-scale  jobs  with  goddamned  begin¬ 
ners.  How  could  I  keep  the  company 
going?” 

Hughes  said  he  has  the  responsibil¬ 
ity  for  filling  vacancies,  but  that  new 
hires  must  be  approved  by  personnel 
before  they  start  work.  He  said  Chao 
also  approves  new  hires  “for  sake  of 
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Map  showing  how  UPl  will  be  restructured  into  21 
decentralized  regions. 


the  administration  part  of  it.” 

Hughes  said  Chao  will  get  particu¬ 
larly  involved  if  hiring  involves  going 
over  budget. 

Hughes  said  the  decentralization 
plan  probably  would  not  result  in  any 
editorial  layoffs.  “If  one  editorial  per¬ 
son  or  editor  loses  his  job,  I  would  be 
the  most  surprised,”  he  stated. 

Vazquez  said  all  the  internal  tur¬ 
moil  over  his  planned  changes  is  the 
result  of  “rumors  (by)  people  who  are 
not  all  that  well  informed,  but  who 
make  it  appear  as  if  they  are  informed. 
It  is  disinformation.” 

The  reorganization  is  “not  being 
done  with  the  idea  of  cutting  person¬ 
nel,”  Vazquez  said,  but  it  will  require 
people  to  relocate  from  Washington, 
D.C.,  to  the  new  regional  headquar¬ 
ters  and  he  would  not  entirely  rule  out 
any  staff  reductions. 

“Those  who  are  smart  and  capable 
will  have  their  jobs  guaranteed  for 
their  lifetimes,”  he  stated.  “I  think 
those  who  are  not  doing  their  jobs  so 
well  may  have  reason  to  be  worried.” 

The  new  owner  confirmed  that  the 


need  to  cut  costs  was  a  primary  rea¬ 
son  he  “put  the  brakes”  on  transfers. 
“To  move  one,  they  moved  five.” 

But  a  former  editor  noted  that  the 
whole  transfer  system  was  set  up  to 
allow  people  to  move  out  of  the  small 
bureaus  and  into  the  larger  ones, 
eventually  making  their  way  to 
Washington,  D.C.,  or  overseas.  The 
editor  said  that  the  cut-back  on  trans¬ 
fers  means  that  staffers  will  become 
stuck  in  the  smaller  bureaus. 


Vazquez  also  said  that 
despite  the  higher 
losses,  UPl  will  not 
increase  its  rates 
for  a  year. 


Vazquez  also  said  that  UPl  will  be 
trying  to  hire  more  people  locally  both 
domestically  and  overseas.  In  the  for¬ 
eign  bureaus  there  will  also  be  a  push 
to  hire  locally  more  non-American 


Ron  Cohen 
Status  uncertain 

correspondents,  he  said. 

Those  local  hires  may,  or  may  not 
be,  nationals,  he  said. 

“To  hire  locally  does  not  mean  a 
person  has  to  be  of  local  nationality.  It 
means  to  hire  the  people  who  may 
offer  their  services,”  he  said. 

“There  are  many  good  foreign  cor¬ 
respondents  and  they  are  not  just 
from  the  United  States.  In  countries 
where  we  have  four  American  corres¬ 
pondents,  in  each  of  those  countries 
we  need  at  least  one  foreign 
reporter,”  Vazquez  continued, 
explaining  it  should  be  someone 
“with  dispassionate  views  of  the 
news”  and  “not  too  many  local  ties.” 

Vazquez  remarked  that  in  some 
cases,  new  reporters  at  UPl  were 
beginning  journalists.  He  said  he 
believed  “in  giving  young  people  a 
chance.” 

But  Vazquez  also  said  that  UPl  will 
be  filling  51  editorial  positions  and 
that  37  of  those  posts  will  go  to  expe¬ 
rienced  “specialists”  and  another 
seven  will  be  individuals  with  “basic 
(Continued  on  page  66) 


UPl  foreign  editor  fired  in  dispute  over  staffing 


By  Andrew  Radolf 

Sylvana  Foa  was  fired  on  Septem¬ 
ber  23  as  foreign  editor  of  United 
Press  International  in  a  dispute  over 
staffing  of  the  Mexico  City  bureau, 
but  her  departure  led  to  charges  that 
new  owner  Mario  Vdzquez  Raha  was 
meddling  in  editorial  department 
affairs. 

Eugene  Roberts,  executive  editor 
of  the  Philadelphia  Inquirer  and 
chairman  of  the  UPl  advisory  com¬ 
mittee,  contacted  Foa  soon  after  her 
dismissal  and  has  indicated  he  intends 
to  ask  Vdzquez  for  a  report  on  the 
matter  at  the  next  committee  meeting. 

A  I7-vear  veteran  at  UPl,  Foa  had 
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been  foreign  editor  since  May  1985. 

The  controversy  erupted  over 
Foa’s  decision  last  spring,  before 
V^quez  was  installed  as  new  owner 
on  June  12,  to  remove  Fred  Kiel  as 
news  editor  in  Mexico  City  and  pro¬ 
mote  bureau  staffer  Jane  Bussey  to 
replace  him.  Foa  ordered  Kiel  to  re¬ 
turn  to  UPl  headquarters  in  Washing¬ 
ton,  D.C.,  to  work  on  the  foreign 
desk. 

Foa  said  there  were  “serious  prob¬ 
lems”  with  the  bureau’s  functioning 
under  Kiel,  which  resulted  in  people 
quitting  and  stories  being  missed. 

Foa  also  sent  Louis  Toscano  from 
the  foreign  desk  in  Washington,  D.C., 


to  Mexico  City  in  order  to  give  Bus¬ 
sey  more  help. 

According  to  Foa  and  other  UPl 
staffers,  the  transfers  were  approved 
by  Max  McCrohon,  then  editor  in 
chief  and  now  UPl  president,  and 
Malcolm  “Mike”  Hughes,  former 
executive  editor,  who  has  since 
moved  into  the  editor  in  chief  slot. 

Foa  and  certain  UPl  staffers  con¬ 
tend  that  Pieter  Vanbennekom,  vice 
president  for  Mexico,  the  Caribbean 
and  Central  America,  stepped  into  the 
matter  to  protect  Kiel’s  job.  UPl 
staffers  described  Kiel  and  Vanben¬ 
nekom  as  long-time  friends. 

(Continued  on  page  66) 


Governor  won’t  commute  sentence  of  prison  journalist 
Editor  of  prison  newspaper  has  served  25-year  term  for  murder 


By  Garry  Boulard 

Despite  the  pleas  of  several 
hundred  letter  writers,  Louisiana 
Governor  Edwin  Edwards  has 
refused  to  commute  the  life  sentence 
of  Wilbert  Rideau,  even  though  the 
Democratic  governor  believes  the 
prison  journalist  has  been  rehabili¬ 
tated. 

Rideau,  45,  has  served  25  years  for 
murdering  a  Lake  Charles,  Louisiana 
woman  in  the  course  of  a  1961  bank 
robbery.  Since  then  Rideau  has 
become  well  known  throughout  the 
state  and  region  as  the  editor  of  the  bi¬ 
monthly  publication.  The  AngoUte,  a 
newspaper  set  up  to  serve  as  an  edito¬ 
rial  outlet  for  the  inmates  of  the  Loui¬ 
siana  State  Penitentiary  in  Angola, 
Louisiana. 

Although  the  state  pardon  board 
voted  3-to-2  in  May  to  recommend 
that  the  governor  reduce  Rideau 's  life 
sentence  to  60  years  —  making  him 
eligible  for  immediate  parole  — 
Edwards  said  he  thought  a  pardon  of 
Rideau  would  do  “more  harm  than 
good.” 

“If  I  reacted  solely  on  my  personal 
beliefs,  I  would  sign  the  pardon,” 
Edwards  told  a  news  conference  in 
Baton  Rouge.  “I  agree  with  those 
who  feel  he  has  been  rehabilitated. 
But  I  have  a  responsibility  as  gover¬ 
nor  to  be  concerned  with  mass  senti¬ 
ment.” 

Edwards  continued:  “Community 
feeling  in  the  Lake  Charles  area  is  so 
severe,  the  nature  of  the  crime  so 
heinous,  memory  of  it  so  vivid,  that  I 
think  it  would  do  more  harm  than 
good  to  the  criminal  justice  system  if  I 
approve  it.” 

Rideau  was  originally  sentenced  to 
die  for  his  part  in  the  Lake  Charles 
bank  robbery,  but  after  the  U.S. 
Supreme  Court  struck  down  capital 
punishment  in  1972,  he  was  given  a 
life  sentence. 

It  is  his  role  as  editor  of  the  Ango- 
lite,  though,  that  has  kept  Rideau 's 
name  in  the  headlines  in  recent  years. 
In  the  spring  of  1982,  for  example,  the 
Angolite  was  one  of  five  national  win¬ 
ners  of  the  Sidney  Hillman  journalism 
award  for  its  coverage  of  life  on  death 
row  and  for  a  recent  history  of  execu¬ 
tions  in  the  U.S. 


(Boulard  is  a  free-lance  writer  based  in 
New  Orleans.) 


The  Angolite  which  is  edited  by  Wil¬ 
bert  Rideau. 


The  prison  publication  has  also 
won  the  1980  George  Polk  Award;  the 
1979  and  1980  American  Bar  Associa¬ 
tion’s  Silver  Gavel  Award;  the  1980 
National  Magazine  Award;  and  the 
1979  Robert  F.  Kennedy  Journalism 
Award. 


Published  by  the  Louisiana  State 
Penitentiary,  the  Angolite  regularly 
runs  more  than  50  pages  and  covers 
the  latest  news  concerning  capital 
punishment  cases  across  the  nation, 
in-depth  features  on  penal  reform  and 
Supreme  Court  decisions,  personal 
reflections  on  life  in  the  prison,  and 
editorial  columns  dealing  exclusively 
with  the  criminal  justice  system. 

The  magazine  also  runs  several 
pages  of  poetry  submitted  by  prison¬ 
ers  and  decorates  its  front  and  back 
covers  with  original  art  produced  by 
the  inmates  at  the  Louisiana  State 
Penitentiary. 

A  recent  edition  of  the  Angolite 
came  out  against  the  practice  of 
castration  for  sex  offenders,  pre¬ 
sented  a  lengthy  15-page  story  exam¬ 
ining  Louisiana’s  drug  laws,  and 


promoted  the  annual  arts  and  crafts 
festival  sponsored  by  the  prison. 

Rideau  has  called  the  Angolite  the 
end  product  in  a  process  involving 
dozens  of  people,  and  has  even  taken 
the  news  of  his  failed  appeal  bids  in 
stride,  noting  “I’m  going  to  continue 
to  be  a  productive  individual  and  con¬ 
tinue  striving  to  earn  my  place  among 
free  men.” 

Considered  by  his  supporters 
across  the  state  to  be  the  most  reha¬ 
bilitated  prisoner  in  Louisiana, 
Rideau  in  1984  received  more  than 
4,000  letters  in  favor  of  his  pardon, 
while  some  800  stated  opposition  to  it. 

This  spring,  however,  when  poll¬ 
sters  for  McNeese  State  University  in 
Lake  Charles  asked  whether  Rideau 
should  be  released  from  prison,  60% 
of  the  respondents  opposed  that  move 
and  31%  were  in  favor.  Of  the  blacks 
polled,  more  than  83%  supported 
Rideau’s  release  while  81%  of  the 
whites  opposed  it. 

The  poll  sampling  prompted  Rideau 
to  tell  one  reporter:  “I’m  black  and 
I’ve  committed  an  interracial  crime 
and  this  is  still  the  Deep  South.” 

This  summer,  when  Rideau  was 
informed  of  Governor  Edwards’  deci¬ 
sion  not  to  release  him  because  of  the 


strong  sentiment  against  such  a  move 
in  Lake  Charles,  Rideau,  who  earlier 
indicated  he  would  like  to  relocate  to 
Kansas  City,  Missouri,  commented 
“That’s  not  what  other  prisoners 
have  been  released  on.  That  kind  of 
criteria  should  not  apply  in  the  Ameri¬ 
can  justice  system.  It’s  a  political 
decision,  apparently,  not  a  justice 
decision.” 

Rideau  also  said  that,  for  the  time 
being,  he  would  return  to  his  duties  as 
editor  of  the  Angolite.  Besides  the 
handful  of  prison  inmates  who  regu¬ 
larly  contribute  stories  and  poems  to 
the  publication,  Rideau  is  one  of  only 
four  staff  members  of  the  Angolite. 
The  magazine  also  has  a  co-editor’s 
slot,  a  staff  writer,  and  an  art  director 
and  designer  —  all  inmates  of  the 
Louisiana  State  Penitentiary. 


agree  with  those  who  feel  he  has  been 
rehabilitated.  But  I  have  a  responsibility  as  governor 
to  be  concerned  with  mass  sentiment.” 
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Media  get  good  grades 

But  a  surprisingly  high  segment  of  the  general  public  —  two  thirds  — 
believes  there  was  at  least  some  chance  that  Nicholas  Daniloff  was  a  spy 


By  James  E.  Roper 

A  Gallup  poll  conducted  for  the 
Times  Mirror  Co.  concludes  that  two- 
thirds  of  the  American  public  believes 
there  was  at  least  some  chance  that 
Nicholas  Daniloff  actually  was  a  spy 
for  the  U.S.  government. 

President  Andrew  Cohut  of  the 
Gallup  Organization  expressed  sur¬ 
prise  that  so  many  Americans  lacked 
complete  confidence  in  Daniloff. 

President  Reagan  had  given  his  per¬ 
sonal  assurances  to  the  Soviet  gov¬ 
ernment  that  Daniloff  was  no  spy,  and 
all  major  media  organizations  in  the 
United  States  had  denounced  the  sei¬ 
zure  and  declared  Daniloff  innocent. 

But  in  September,  before  the 
Soviets  released  Daniloff,  Gallup 
polled  1,504  Americans  on  the  case, 
asking,  “How  much  of  a  chance  do 
you  think  there  is  that  Daniloff  was 
actually  involved  in  spying  on  the 
Soviets?”  —  10%  said  “a  good 
chance”;  22%  said  “somewhat  of  a 
chance”;  34%  said  “only  a  very  small 
chance”;  and  24%  said  “no  chance 
whatever.”  Another  10%  said  they 
had  no  opinion. 

In  announcing  the  results.  Cohut 
acknowledged  that  the  findings  were 
surprising  to  him,  but  said  the  public 
might  have  even  greater  doubts  about 
the  innocence  of,  say,  an  American 
businessman  who  might  be  arrested 
and  charged  with  espionage  abroad. 

Even  in  the  Daniloff  case,  how¬ 
ever,  the  American  public  thought  the 
Soviets  were  acting  cynically. 

Fourteen  percent  of  those  polled 
said  the  Soviets  “really  thought 
Daniloff  was  a  spy,”  8%  said  the 
Soviets  “wanted  to  scare  western 
reporters  who  worked  in  the  Soviet 
Union”  and  65%  said  the  Soviets 
made  the  arrest  because  they 
“wanted  someone  to  trade.” 

But,  said  52%  of  those  polled,  the 
arrest  will  have  no  effect  on  other 
Western  reporters’  commitment  to 
report  important  stories  in  the  Soviet 
Union. 

The  Gallup  poll  on  the  Daniloff  case 
was  a  last-minute  addition  to  a  broad 
study  of  public  attitudes  toward  the 
news  media. 

In  general,  the  public  gave  “good” 
or  “excellent”  marks  to  the  media  for 


its  coverage  of  six  recent  sensational 
stories  —  the  Challenger  explosion, 
the  Achille  Lauro  hijacking,  the 
TWA-Beirut  and  Pan  American  Air- 
ways-Pakistan  hostages,  the  U.S.  air 
strike  in  Libya,  and  the  Chernobyl 
nuclear  accident. 

But  the  public  has  some  gripes,  too. 

More  than  half  the  people  think 
media  give  terrorism  too  much  cover¬ 
age  and  give  terrorists  too  much 
opportunity  to  promote  their  causes, 
the  poll  showed.  Sixty-eight  percent 
blame  this  on  competition  among 
news  organizations  and  reporters. 

Forty-seven  percent  believe  news 
coverage  lengthens  the  time  that  hos¬ 
tages  are  held,  and  20%  believe  cover¬ 
age  increases  the  chances  that  the 
government  will  give  in  to  terrorist 
demands.  Twenty-nine  percent  feel 
that  the  government  should  have 
more  control  over  reporting  of  terror¬ 
ist  incidents. 


“in  1985,  72%  of  the 
public  felt  news 
organizations  were 
‘highly  professional.’ 
Seventy-two  percent 
think  so  now. 


“No  distinction  is  made  between 
television  and  print  coverage  of  ter¬ 
rorist  incidents,”  Times  Mirror  and 
Gallup  announced.  Seventy-five  per¬ 
cent  of  respondents  said  network  tele- 
vision  news  organizations  do  a 
“good”  or  “excellent”  job  of  cover¬ 
ing  such  stories,  while  74%  give  simi¬ 
lar  ratings  to  newspapers  and  maga¬ 
zines. 

The  poll  concluded  that  public  atti- 
tudes  toward  the  media  were 
“remarkably  stable,  demonstrating 
no  significant  change  from  results  of  a 
Times  Mirror-Gallup  national  survey 
15  months  ago.” 

Said  Times  Mirror  and  Gallup:  “In 
1985, 72%  of  the  public  felt  news  orga¬ 
nizations  were  ‘highly  professional.’ 
Seventy-two  percent  think  so  now. 

“Seventy-seven  percent  of  the 


American  people  said  in  1985  that 
news  organizations  care  about  the 
quality  of  their  work.  Seventy-nine 
percent  say  so  now. 

“Only  37%  said  last  year  that  the 
press  was  ‘pretty  independent’  of 
external  pressures.  An  identical  per¬ 
centage  says  this  today.  Fifty-three 
percent  said  the  press  was  ‘often 
influenced  by  powerful  people  and 
institutions’  in  both  1985  and  1986. 

“In  1985, 45%  of  the  public  said  the 
press  was  politically  biased  in  its 
news  reporting.  This  year,  42%  make 
this  charge.” 

Gannett  forms  new 
national  sales  unit 

Gannett  Co. ,  which  a  few  years  ago 
merged  its  national  newspaper  adver¬ 
tising  sales  unit  into  the  more  broadly 
based  Gannett  Media  Sales, 
announced  that  it  once  again  is  creat¬ 
ing  a  new  organization  to  focus  on 
national  ads  in  its  newspapers. 

The  new  unit,  Gannett  National 
Newspaper  Sales,  will  be  headed  by 
Gary  Sherlock,  former  publisher  of 
the  Idaho  Statesman  in  Boise.  Shel¬ 
don  Lyons,  formerly  vice  president  of 
marketing  for  Westchester  Rockland 
Newspapers,  has  been  named  execu¬ 
tive  vice  president/sales  of  GNNS. 

William  Shannon,  who  was  presi¬ 
dent  of  Gannett  Newspaper  Adver¬ 
tising  Sales  before  it  was  merged  into 
Gannett  Media  Sales,  will  have  an  as 
yet  unspecified  post  at  GNNS, 
according  to  Sherlock. 

Shannon  is  currently  senior  vice 
president  of  retail  marketing  at  GMS. 

Gannett  created  GMS  after  it 
launched  USA  Today  with  the  idea  of 
selling  the  national  newspaper  not 
only  in  combination  with  its  local  dai¬ 
lies  but  also  with  the  company’s  other 
media  properties  such  as  its  outdoor 
advertising  subsidiary,  Gannett  Out¬ 
door,  USA  Weekend  and  its  broad¬ 
casting  outlets. 

Under  the  reorganization,  Gannett 
Media  Sales  will  continue  to  empha¬ 
size  such  advertising  packages  which 
now  will  include  those  large  newspa¬ 
pers  which  recently  joined  Gannett. 
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The  Simmons,  Scarborough  split 

The  partnership  failed  to  work  out,  each  company  is  bitter  about  the  other 
and  newspapers  must  again  decide  which  firm  will  do  their  market  study 


By  Debra  Gersh 

With  the  announcement  a  few  weeks  ago  that  the  Scar¬ 
borough  Research  Corp.  had  been  acquired  by  VNU- 
Amvest,  the  final  obstacle  —  the  financial  obstacle  —  to 
again  seeing  two  companies  battling  it  out  for  support  of 
their  1987  newspaper  ratings  study,  was  gone. 

VNU-Amvest  is  a  subsidiary  of  VNU  —  United  Dutch 
Publishing  Co.  —  the  largest  publishing  company  in  the 
Netherlands,  with  sales  over  $600  million. 

Both  Scarborough  and  Simmons  Major  Market 
Research,  the  newly  created  arm  of  Simmons  Market 
Research  Bureau,  plan  to  conduct  a  newspaper  ratings 
study  for  1987,  and  according  to  principles  from  the  two 
companies,  fieldwork  is  set  to  begin  for  both  this  month. 

But  while  Simmons  has  the  perennial  “deep  pockets”  of 
its  parent  company,  J.  Walter  Thompson,  Scarborough, 
until  recently,  was  not  able  to  provide  that  monetary 
assurance. 

“Scarborough  will  have  the  start-up  money,  and  we’re 
not  going  to  lose  money  if  we’re  given  the  support  we  got 
before,”  said  Harold  Israel,  Scarborough  president. 

“It’s  a  Catch-22  situation,”  he  continued.  “(Newspa¬ 
pers)  don’t  want  us  to  lose  money,  but  they’re  holding 
back  support.  They  would  like  to  see  that  start-up  money 
so  we’re  not  in  a  situation  where  we’re  going  to  back  out.  If 
potential  clients  want  to  be  assured  we’re  not  in  a  losing 
situation,  they  should  buy  the  product. 

“The  most  respected  name  in  this  field  so  far  has  been 
the  name  of  Scarborough,”  Israel  maintained,  adding,  “If 
Scarborough  could  couple  that  good  name  with  money, 
we’d  overcome  almost  all  those  hesitations.” 

Israel  said  the  acquisition  price  is  “around  $3  million  if 
all  goes  well,”  as  the  price  is  a  function  of  a  pay-out 
depending  on  Scarborough’s  performance. 


“We  were  very  upset,”  Barz 
continued.  “We  knew  the  industry 
wanted  and  deserved  to  have  one 
study. 


Upon  release  of  the  acquisition  announcement.  Jay  M. 
Cohen,  Scarborough  executive  vice  president,  said,  “This 
new  relationship  ensures  the  funding  required  to  carry 
out”  the  1987  50-market  study. 

Scarborough  intends  to  charge  the  same  base  rate  as  the 
1985  study,  a  feat  Israel  said  can  be  accomplished  because 
of  lower  operating  costs. 

“In  the  Simmons-Scarborough  partnership  there  was  a 
lot  of  fat,”  explained  Cohen.  “It  was  an  independent 
company  with  a  separate  office,  personnel,  etc.,  and  they 
were  paid  on  a  two-year  basis,  even  though  the  study  took 
only  12-10-18  months.  But  they  had  to  be  paid.  That  fat  is 
not  there  anymore.” 

One  expense  that  Scarborough  will  have  to  bear,  how¬ 


ever,  is  data  processing.  Simmons  has  the  internal 
resources  to  process  its  own  information,  as  it  did  for  the 
partnership  (which  Israel  said  was  charged  by  Simmons 
for  the  service).  Scarborough,  however,  will  have  to  job 
that  out. 

Simmons  is  slated  to  charge  15%  more  than  the  ’85  base 
rate,  unless  a  client  subscribes  to  the  study  before  Oct.  14, 
when  fieldwork  is  set  to  begin.  An  early  sign-up  discount 
of  15%  is  offered  in  that  case,  the  amount  to  be  subtracted 
from  the  1987  rate. 

“Up  to  his  point,  we’ve  been  much  more  active  in 
development  of  plans  to  conduct  the  study  than  in  trying  to 
market  it,”  said  Edward  I.  Barz,  SMRB  senior  vice  presi¬ 
dent  and  chairman  of  SMMR.  “We  haven’t  had  the  time. 
The  dissolution  (of  Simmons-Scarborough)  was  not  until 
mid-July.  We  decided  that  our  first  priority  was  to  develop 
the  study  and  then  go  out  and  intensely  market  it.” 

Barz  said  that  SMMR  has  verbal  commitments  from  six 
newspapers.  Israel  said  Scarborough  is  awaiting  contracts 
that  are  in  the  mail  from  six  newspapers.  Both  said  they 
thought  the  other  had  no  firm  client  commitments. 


Barz  said  that  SMMR  has  verbal 
commitments  from  six  newspapers. 
Israel  said  Scarborough  is  awaiting 
contracts  that  are  in  the  mail  from  six 
newspapers. 


It’s  clear  that  the  breakup  of  the  Simmons-Scarborough 
partnership  left  each  company  bitter  about  the  other. 
While  all  parties  who  met  with  E&P  were  very  polite  about 
explaining  the  cause  of  the  split,  it  seems  that  while  they 
never  loved  each  other  from  the  start,  there  was  one 
incident  that  proved  pivotal. 

“Suffice  it  to  say  there  were  some  philosophical  and 
pragmatic  differences  of  opinion  as  to  certain  aspects  of 
operation  of  the  partnership,”  said  Barz.  “We  tried  to 
compromise,  and  I  think  we  had  worked  out  most  of  the 
problems.  But  there  was  one  at  the  end  where  we  offered  a 
compromise  (that  they)  could  not  agree  with  and  it  was 
rejected .  Scarborough  said ,  ‘  Do  it  our  way  or  not  at  all .’  So 
we  dissolved  the  partnership. 

“We  were  very  upset,”  Barz  continued.  “We  knew  the 
industry  wanted  and  deserved  to  have  one  study.  But 
there  was  no  way  we  could  in  good  conscience  accept  this 
particular  term  —  for  the  good  of  the  industry,  and  we 
were  not  too  happy  about  compromises,  but  they  were 
better  than  nothing.” 

When  asked  what  the  final  compromise  was,  Barz  said 
only  that  it  was  an  “operational  point.” 

Israel,  however,  said,  “John  Polich’s  agreement  ended 
June  30.  (Polich  had  headed  the  partnership  and  is  now 
with  the  CJannett  Center  for  Media  Studies.)  We  could  not 
come  to  an  agreement  with  Simmons  to  extend  the  con¬ 
tract,  so  we  agreed  to  look  for  someone  else.  We  thought 
we  had  an  agreement  with  regard  to  Jeff  Rodgers  (now 
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Scarborough  vice  president-newspapers,  marketing),  but 
we  found  that  we  didn't  have  that  agreement  1  thought  we 
had.  At  that  point  I  offered  Rodgers  an  opportunity  with 
Scarborough  and  he  accepted. 

“It  had  not  been  an  easy  partnership  to  operate,”  Israel 
continued.  “The  steps  that  occurred  in  the  last  two  or 
three  weeks  there  at  the  end  were  disagreements  with 
reference  to  Polich,  with  reference  to  Rodgers  and  other 
disagreements.  These  disagreements  mounted  in  those 
three  weeks,  on  top  of  general  difficulties  in  terms  of 
operating  the  partnership,  (and  they)  precipitated  a  move 
toward  dissolution.” 

Rodgers,  who,  understandably,  was  hesitant  to  com¬ 
ment  extensively  on  the  record  about  what  happened 
during  those  last  weeks  of  the  partnership,  said,  “It  was 
not  a  specific  thing.  There  was  a  philosophical  difference 
in  the  two  companies’  approach,  and  clearly  a  dramatic 
difference  in  the  two  individuals  (Israel  and  Simmons’ 
Frank  Stanton)  and  the  way  they  run  their  companies.  In 
the  two  years  in  the  life  of  Simmons-Scarborough,  there 
were  instances,  I  suspect,  meetings  .  .  .  where  there  were 
clearly  different  roads  they  could  take.  While  ultimately 
there  were  compromises,  I  guess  there  was  just  a  substan¬ 
tial  difference  of  opinion,  an  inability  to  agree  on  who  or 
how  many  people  could  be  chief  executive  officer  of  the 
company.” 

According  to  one  source,  who  asked  not  to  be  identified, 
the  goal  of  Simmons  was  to  add  newspaper  research  to  its 
already  extensive  ratings  studies  for  magazines  and  other 
fields.  Scarborough,  however,  began  as  a  company 
devoted  to  newspapers  and  has  developed  cross  research 
within  the  various  media  only  recently,  he  said. 

Because  the  companies  were  forced  together  out  of 


economic  necessity  and  not  shared  philosophies  and 
goals,  he  continued,  a  number  of  compromises  were 
expected. 

He  guessed  that  after  conducting  the  1985  study  suc¬ 
cessfully  and  making  a  profit,  minimal  that  it  was  (Barz 
noted  that  the  profit  made  in  1985  was  less  than  the 
company  would  have  seen  if  it  put  the  money  in  a  pass¬ 
book  savings  account),  each  company  figured  they  could 
do  it  alone  after  all. 

One  of  the  reasons  both  companies  lost  money  on 
previous  studies  was  that  from  the  start  they  charged  far 
too  little,  and  were  then  trapped  by  that  pricing  structure, 
he  said. 

He  pointed  out  that  newspapers  are  going  to  have  to 
decide  if  they  really  want  a  ratings  study,  and  if  they  do, 
they  will  have  to  support  it.  He  also  noted  that  broadcast 
outlets  pay  considerably  more  for  Nielsen  and  Arbitron 
ratings  studies  than  newspapers  have  been  asked  to  pay 
for  a  similar  study  of  their  industry. 

It  will  depend,  he  added,  on  whether  newspapers  con¬ 
sider  research  an  investment  or  an  expense. 

While  newspapers  are  able  to  use  ratings  studies  to 
gamer  local  retail  advertising,  the  main  purpose  is  to  sell  to 
national  advertisers. 

If  the  basis  for  national  advertising  decisions  is 
“action”  research  as  opposed  to  opinion  research,  as 
seems  to  be  the  case  with  the  proliferation  of  such  services 
as  NABSCAN,  then  having  that  data  available  might  be 
more  important  to  advertisers  and  their  agencies  than  the 
current  newspaper  efforts  towards  standardization  — 
which  is,  nevertheless,  a  very  important  effort  —  the 
source  said. 

(Continued  on  page  22) 


INAME  urges  newspapers  to  select  syndicated  research  firm 


The  International  Newspaper  Advertising  and  Market¬ 
ing  Executives  recently  issued  a  statement  calling  upon  its 
members  to  make  their  decisions  about  subscribing  to  a 
syndicated  research  study  now. 

The  INAME  research  committee,  chaired  by  Larry 
Burkhart  of  the  Orange  County  (Calif.)  Register,  issued  a 
recommendation  stating  that  the  INAME  has  placed 
“highest  priority  on  the  continued  production  of  a 
national,  standardized,  syndicated  audience  study  in  the 
top  50  media  markets  to  be  delivered  in  1987.” 

It  urges  newspaper  executives  “to  consider  carefully 
and  to  act  as  soon  as  possible  on  the  proposals  of  qualified 
suppliers  who  meet  current  INAME/Newspaper  Research 
Council  methodological  guidelines.” 


To  date,  the  INAME  statement  said,  the  only  qualified 
suppliers  that  have  announced  they  will  conduct  national 
1987  studies  are  Scarborough  Research  Corp.  and  Sim¬ 
mons  Market  Research  Bureau. 

Robert  C.  Momsen,  INAME  president  and  vice  presi¬ 
dent,  marketing  for  the  St.  Paul  (Minn.)  Pioneer  Press 
Dispatch,  said,  “We  urge  newspapers,  particularly  those 
in  the  top  50  markets  to  respond  now.  We  see  the  need  for 
a  1987  syndicated  study  as  a  data  base  for  both  national 
and  retail  advertisers  to  examine  newspaper  audiences  on 
a  multi-market  basis.  With  the  outlook  for  a  continued  soft 
economy,  having  up-to-date  information  will  be  indispens¬ 
able  in  the  new-business  selling  efforts  of  the  newspaper 
industry.” 


Scarborough  Research  Corp.  acquired  by  Dutch  firm 


VNU  (United  Dutch  Publishing  Co.),  parent  company 
of  VNU-Amvest,  which  recently  acquired  the  Scarbor¬ 
ough  Research  Corp.,  is  the  largest  publishing  company  in 
the  Netherlands  with  sales  of  over  $6(X)  million  and  has 
interests  in  a  number  of  other  companies. 

Harold  Israel,  Scarborough  president,  outlined  those 
other  companies  in  a  release  announcing  the  acquisition. 

“VNU-Amvest’s  interests  in  IMS,  LNA,  Claritas, 
Birch  Radio  Ratings  and  Neasi-Weber  provide  unique 
opportunities  to  Scarborough  and  its  clients,”  he  is  quoted 
as  saying.  “IMS  is  the  largest  provider  of  on-line  and 
micro-media  planning  information.  LNA  provides 
publishers  with  multi-media  advertising  expenditure  infor¬ 
mation.  The  Claritas/PRIZM  cluster  system  is  widely  used 


by  newspapers  for  local  target  marketing.  The  Neasi- 
Weber  ADMARC  system  is  the  leading  advertising  man¬ 
agement/accounts  receivable  control  system  among  news¬ 
papers.  Birch  Radio  Ratings  provides  continuous  mea¬ 
surement  of  radio  listening  in  over  200  markets.” 

Israel  told  E&P  that  VNU  found  it  difficult  to  expand  in 
the  Netherlands  and  felt  it  could  expand  more  effectively 
in  the  United  States.  Scarborough  now  joins  a  pool  of 
these  companies  owned  by  VNU,  many  of  which  are 
related  to  the  newspaper  industry,  he  added. 

Scarborough,  according  to  Israel,  was  acquired  for 
“around  $3  million  if  all  goes  well,”  as  the  price  is  a 
function  of  a  pay-out  depending  on  performance. 
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Simmons-Scarborough 

(Continued  from  page  21) 


The  perplexing  thing,  he  said,  was  that  while  the  part¬ 
nership  had  an  enthusiastic  newspaper  client  base  — 
which  is  difficult  to  get  —  there  was  dissention  elsewhere. 
He  also  said  that  newspapers  making  millions,  who  did 
not  want  to  spend  $20,000  on  a  national  ratings  survey, 
could  just  as  easily  sell  that  as  a  bet  that  the  research 
would  help  national  advertising. 

“Newspapers  believe,  with  some  justification,  that  one 
of  the  problems  with  national  advertising  is  that  lack  of 
standardization  in  many  areas”  which  they  are  trying  to 
improve  through  SAUs,  standardized  invoices  and  the 
like,  Barz  said. 

“One  area  was  a  lack  of  standardized  research,  which 
has  existed  for  however  many  decades  in  broadcast.  The 
agencies  really  were  behind  the  original  efforts  in  ’80  to 
conduct  a  standardized,  multi-market  ratings  study.  It 
makes  their  lives  easier.” 

For  the  1987  study,  in  addition  to  the  product  and 
market  information  usually  provided,  Simmons  will 
include  data  on  television  viewing  in  each  of  the  50  mar¬ 
kets  to  help  newspapers  compete  with  broadcast. 

Scarborough  intends  to  increase  its  offerings  by  includ¬ 
ing  more  product  categories  and  markets  in  the  1987  study 
than  had  been  offered  previously. 

“Basically  we’re  a  newspaper  ratings  study,”  Israel 
said.  “We  have  not  moved  away  from  a  newspaper  audi¬ 
ence  program.  We’re  not  in  any  way  going  to  try  to 
compete  with  what  is  offered  by  radio  or  tv  audience 
(measurement)  companies. 

“If  we’re  going  to  make  additions,  we’re  going  to  add  to 
that  service,  not  build  another  service,”  he  continued.  “If 
we’re  going  to  build,  it’s  going  to  be  in  terms  of  building 
that  newspaper  audience  product. 

“People  have  viewed  Scarborough  as  a  newspaper 
research  company.  Simmons  is  a  major  research  com¬ 
pany,”  Israel  said.  “Whatever  changes  we  make,  what¬ 
ever  additions  we  make  to  the  programs,  this  study  is  for 
newspaper  audiences.  That’s  the  image  we’re  trying  to  get 
everyone  to  feel  about  Scarborough.” 

Israel  noted  that  he  is  eager  to  get  the  study  completed 
and  “put  the  burden  where  it  belongs.  The  newspapers  are 
responsible  to  provide  that  information  and  use  it  effec¬ 
tively  to  make  those  sales. 

“There’s  no  doubt  in  my  mind  that  the  responsibility  to 
provide  this  information  is  the  responsibility  of  the  news¬ 
papers,”  he  continued.  “Some  take  the  position  that  they 
don’t  do  well  with  national  advertising  and  will  never  do 
well,  so  just  abandon  the  reports.  Nobody  is  really  saying 
that  out  loud,  no  one  is  quoted  in  the  trade  publications  as 
saying  that  the  industry  is  willing  to  abandon  this  revenue, 
but  people  are  saying  it  privately. 

“There  are  times  I  feel  as  if  newspapers  are  work¬ 
ing  against  their  representatives.  The  reps  know  they  need 
this  effort,  but  they’re  working  uphill,”  he  continued.  “To 
the  extent  that  they  (newspapers)  say  this  to  themselves 


and  act  that  way,  sure  enough,  they’re  not  going  to  get  it 
back.  They  really  have  to  work  hard  at  it. 

“At  the  very  beginning,  I  think  the  newspaper  industry 
marketed  the  program.  Now  they  do  not  do  as  good  a  job 
marketing  the  program,”  Israel  continued.  “Some 
(research  directors  and  the  like)  say  they  can’t  convince 
their  publishers  (to  spend  the  money).  But  I  don’t  know 
why  they  can’t. 

“It  was  easier  to  take  a  position  in  1983.  There  was  only 
one  company.  They  had  no  choice.  When  people  have  to 
make  a  decision  in  the  marketplace,  don’t  throw  up  your 
hands  and  abandon  the  concept  because  you  have  to  make 
a  choice  between  A  and  B.  The  program  makes  sense.  Use 
it  effectively,  and  make  your  choice.  If  you  make  the 
choice  for  Simmons,  make  the  choice  for  Simmons.  But 
don’t  cop  out,”  he  said. 

One  reason  Israel  cited  for  newspapers’  hesitation  to  go 
ahead  with  the  study  is  that  survey  results  cannot  be 
guaranteed  and  may  differ  from  year  to  year. 

One  of  the  reasons  both  companies 
lost  money  on  previous  studies  was 
that  from  the  start  they  charged  far  too 
little,  and  were  then  trapped  by  that 
pricing  structure,  he  said. 

But  as  Barz  noted,  “When  two  studies  are  done  by  two 
different  companies,  there  have  to  be  differences.  The  law 
of  probability  demands  that  there  will  be  differences.  The 
media  really  want  these  surveys  to  be  the  same,  but,  (a) 
that’s  not  a  reflection  of  the  real  world,  because  nothing 
stays  the  same,  and  (b)  it’s  impossible  because  of  the 
laws  of  probability.  You  can  minimize  (those  differences) 
but  you  can’t  eliminate”  them. 

According  to  Barz,  one  of  the  Simmons  offerings  for 
1987  will  be  “the  availability  of  the  same  local  market 
product  data  that  radio  and  television  stations  are  using 
through  Arbitron  and  Nielsen.  That  means  that  buyers  of 
local  newspaper  space  can  evaluate  the  newspaper  on 
really  the  same  basis  they  can  evaluate  radio  and  televi¬ 
sion.  To  my  knowledge  that  has  not  been  available  in  the 
past.  It  will  make  the  study  easily  used  and  make  the  study 
easily  used  to  compete  with  local  broadcast.” 

Barz  said  he  has  “no  doubt”  that  newspapers  can 
compete  with  broadcast.  “Newspaper  buyers  are  more 
upscale  than  tv  (viewers).  The  availability  of  the  kinds  of 
marketing  data  we’ll  be  offering  the  advertiser  of  that 
upscale  skew  will  be  able  to  be  made  more  obvious  to  the 
clients.” 

Further,  Barz  said,  the  Simmons  study  will  be  available 
on  its  computer  system  called  Choices,  which  eliminates 
the  need  for  bulky  code  books  to  access  data,  instead 
allowing  the  whole  data  base  to  be  called  up  right  on  the 
computer. 

L.  Kay  Schultz  was  slated  to  join  Simmons  on  Sept.  22 
to  head  up  the  Major  Market  Research  Studies  division. 
Greg  Appel  continues  with  Simmons  as  sales  manager,  the 
same  post  he  held  for  the  1985  study. 


ARF  issues  guidelines  for  newspaper  research  studies 

The  Advertising  Research  Foundation  has  published  a  first  established  in  1974  for  the  Audit  Bureau  of  Circula- 
new  document  outlining  its  guidelines  for  newspaper  audi-  tions.  The  1974  guidelines  were  used  in  reviewing  local 
ence  studies,  guidelines  that  can  be  used  for  either  plan-  market  studies  submitted  to  the  ABC  for  inclusion  in  its 
ning  or  evaluating  these  studies.  data  bank. 

“ARF  Guidelines  for  Newspaper  Audience  Studies,”  The  publication  specifies  ARF  guidelines  for  multi-mar- 
prepared  by  the  ARF’s  Newspaper  Audience  Research  ket  national  studies  as  well  as  regional  local  market  news- 
Council,  is  an  updated  version  of  the  NARC  guidelines, _ (Continued  on  page  80) _ 
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Donaldson  says  the  White  House  choreographs  the  news 


Speakes  speaks  out 

Presidential  press  spokesman  says  presidential  news  conferences 
have  outlived  their  usefulness;  says  most  ‘front-line’  reporters  don’t  attend 


By  James  E.  Roper 

White  House  press  spokesman 
Larry  Speakes  says  the  presidential 
news  conference  has  outlived  its  use¬ 
fulness. 

“The  televised  news  conference 
simply  does  not  satisfy  the  president, 
'the  press  or  the  public,”  Speakes 
says.  “It  has  outgrown  itself.” 

The  declaration  came  during  a 
panel  discussion  at  the  Times  Mir¬ 
ror’s  Washington  Forum,  which 
examined  news  coverage  from  the 
nation’s  capital. 

In  complaining  about  the  presiden¬ 
tial  news  conferences  as  now  con¬ 
ducted,  Speakes  said:  “Except  for 
the  front-row  reporters  from  the  net¬ 
works,  most  of  the  reporters  there  are 
not  the  front-line  reporters.  They  are 
back  at  their  offices  watching  on  tv. 

“We  have  searched  for  the  best 
way  for  an  exchange  between  the 
president  and  the  press.  We’ve  tried 
one-on-one  interviews,  six-on-one 
interviews,  even  off-the-record  cock¬ 
tail  sessions  late  in  the  afternoon.” 

Another  panelist,  ABC  White 
House  correspondent  Sam  Donald¬ 
son,  argued  back:  “I  think  they’ve 
tried  to  find  the  safest  way  to  package 
the  president.  The  televised,  half- 
hour  news  conference  is  about  the 
only  time  the  public  gets  to  see 
Ronald  Reagan  use  his  mind.  If  you 
take  that  away,  all  you’ll  see  of 
Ronald  Reagan  or  his  successor  will 
be  reading  a  speech. 

“He  reads  a  speech  —  he  was 
trained  for  45  years  —  like  a  gangbus- 
ter,  but  that’s  not  what  we’re  looking 
for.” 

Others  on  the  panel  were  Jody 
Powell,  press  secretary  to  President 
Jimmy  Carter;  Theodore  C.  Soren¬ 
son,  special  counsel  to  President  John 
F.  Kennedy;  Jack  Nelson,  Washing¬ 
ton  bureau  chief  for  the  Los  Angeles 
Times',  and  Tom  DeFrank,  White 
House  correspondent  for  Newsweek 
magazine. 

The  discussion  developed  a  theme 
that  the  White  House  under  Carter 
and  Reagan  tried  to  manage  the  flow 
of  news  to  benefit  the  president.  This 
tactic  was  blamed  for  much  of  the 


conflict  between  the  press  and  the 
White  House  public  information  staff. 

Donaldson  thought  the  real  reason 
the  White  House  staff  keeps  the  presi¬ 
dent  from  the  press  is  that  he  “would 
help  destroy  the  line  of  the  day. 

“They  decide  every  morning  what 
story  they  want,  particularly  on  tv, 
from  the  White  House;  then  they 
admit  us  to  this  meeting  and  not  to 
that  meeting,  to  this  ceremony  but  not 
that  ceremony.” 

By  the  end  of  the  day,  Donaldson 
said,  reporters  have  information 
about  the  story  the  White  House 
wants  covered  on  the  evening  tv 
news,  but  don’t  have  information 
about  a  story  the  network  news  direc¬ 
tors  might  prefer. 


Neither  Speakes  nor  Powell  chal¬ 
lenged  this  analysis. 

Powell  said  presidents  have  an 
impulsive  way  of  answering  questions 
so  unless  the  press  is  kept  away  from 
the  president  “he  is  going  to  answer 
the  question,  and  it  does  muck  up 
what  you  are  trying  to  get  across  that 
day. 

“Almost  every  politician  and  press 
secretary  learns  that  unless  you  plan 
carefully,  unless  you  carefully  control 
the  flow  of  information,  you  end  up 
getting  your  brains  beat  out,”  Powell 
continued.  “The  way  journalism 
works  in  this  country  tends  on  the 
whole  to  reward  this  type  of  behavior 
that  journalists  condemn.  How  you 
change  that,  I  don’t  know.” 

Speakes:  “I  don’t  know  of  any 
organization,  corporate  or  political, 
that  doesn’t  try  to  focus  attention  on  a 
given  subject.  Even  the  news  media 
when  they  become  part  of  the  news 
try  to  control  the  message.  We  try  to 
get  our  policy  over  —  domestic  pol¬ 
icy,  foreign  policy  —  and  we  use  tv 
effectively.  That’s  the  way  the  game 


is  played.  We  may  be  good  at  it,  but 
the  next  fellow  may  be  a  little  better.” 

Nelson:  “The  difference  between 
the  Carter  and  Reagan  administration 
is  (Reagan  administration)  efficiency 
and  discipline.” 

Donaldson:  “It’s  not  just  that  they 
(the  Reaganites)  are  more  efficient. 
The  Carter  administration  made 
every  effort  to  keep  from  us  news  that 
they  didn’t  want  disseminated  and 
Jody  Powell  would  get  very  upset  if 
reporters  uncovered  something  he 
thought  was  inimical  to  his  boss’s 
interest. 

“But  in  the  Carter  administration 
most  of  the  people  there  thought  the 
press  had  a  right  to  do  this,  and  if  they 
weren’t  successful  in  keeping  some¬ 


thing  they  wanted  hidden,  well,  it  was 
something  that  the  American  people 
had  a  right  to  get.  I  think  there  are  lots 
of  people  in  the  Reagan  administra¬ 
tion  who  don’t  have  that  view.  They 
believe  they  have  the  right  to  make 
these  decisions,  that  if  the  press 
doesn’t  fall  in  with  their  schemes, 
then  somehow  you  are  un-Amer¬ 
ican  ....  They  think  they  were 
elected  to  run  things  in  their  own 
image  because  they  know  best.” 

Nelson:  “There  is  real  contempt 
for  the  press,  and  it  starts  at  the  top.” 

Speakes:  “I  disagree  .  .  .  with 
these  generalities.” 

The  panel  sought  to  explain  the  so- 
called  Teflon  presidency  in  which 
little  derogatory  material  sticks  to 
Reagan. 

Donaldson  commented  that  an 
unfavorable  story  about  Reagan 
brings  a  public  response  of  “so 
what?” 

Nelson  said  the  press  was  not  as 
aggressive  as  it  should  be,  and  tv  was 
not  aggressive  at  all.  He  thought 
(Continued  on  page  68) 


“Almost  every  politician  and  press  secretary  learns 
that  unless  you  plan  carefully,  unless  you  carefully 
control  the  flow  of  information,  you  end  up  getting  your 
brains  beat  out,”  Powell  continued. 
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Clockwise  from  lower  left:  1  Good  Housekeeping,  Louis  E.  Porterfield,  publisher;  2  House  Beautiful  Home  Interest  Group,  Thomas  W.  Wolf, 
publisher;  3  Motor  Boating  <S  Sailing,  Jeffrey  C.  Lovelace,  Northeast  sales  representative;  4  House  Beautiful,  JoAnn  R.  Barwick,  editor; 
5  Town  &  Country,  Frank  ^chary,  editor-in-chief;  6  Cosmopolitan,  Kitty  Mountain,  promotion  director. 
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Whatever  their  job  is  at 
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the  kind  of  imagination  that 
has  made  Good  Housekeeping 
America’s  leading  women’s 
service  magazine,  that  has 
made  Cosmopolitan  synonymous 
with  a  whole  generation  of 
“Cosmo  Girls’’,  that  has  made 
Popular  Mechanics,  Harper’s 
Bazaar,  Redbook,  Country  Living 
and  all  our  other  Hearst 
magazines  outstanding 
in  their  fields. 

Our  people ...  all  12 ,000  of 
them  working  in  more  than 
135  Hearst  businesses. .  .have 
helped  The  Hearst  Corporation 
more  than  triple  in  size  in  the 
past  ten  years  and  have  made 
us  one  of  the  largest  and, 
we  think,  one  of  the  best 
communications  companies  in 
the  world. 
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The  Hearst  Corporation 


Clockwise  from  lower  left;  7  Redbook,  Annette  Capone,  editor-in-chief;  8  Connoisseur,  Thomas  Moving,  editor-in-chief;  9  Country  Living, 
Mary  Roby,  managing  editor;  10  Popular  Mechanics,  Joe  Oldham,  editor-in-chief;  11  Sports  Afield,  Gary  Gretter,  art  director;  12  Colonial 
Homes,  Mary  Persico,  business  manager;  13  Harper’s  Bazaar,  Anthony  T.  Mazzola.  editor-in-chief. 


BOOKS/BUSINESS  PUBLISHING  Arboi  House  •  Avon  •  Hearst  Books  •  Hearst  Marine  Books  •  William  Morrow  &  Co..  Inc.  •  Fielding's  Guides  • 
Greenwillow  •  Morrow  Junior  Books  •  Lothrop.  Lee  &  Shepard  •  Quill  •  American  Druggist  •  American  Druggist  Blue  Book  •  Diversion  •  Electronic  Engineers 
Master  Catalog  •  Electronic  Products  Magazine  •  Floor  Covering  Weekly  •  Industrial  Machinery  News  •  Integrated  Circuits  Master  Catalog  •  Lens  • 
Lens  on  Campus  •  Motor  Books  •  Motor  Crash  Estimating  Guide  •  Motor  Magazine  •  NARP  •  Dffice  World  News  •  Retirement  Advisors  Inc  •  Today's  Office 
CABLE  COMMUNICATIONS  Hearst  Cablevision  of  California  •  Los  Gatos.  CA  •  Milpitas,  CA  •  Newark,  CA  •  Santa  Clara,  CA  •  Saratoga,  CA  •  Cable 
Programming  Networks  •  Arts  &  Entertainment  (a  joint  venture  between  Hearst/ABC  Video  Services  and  RCTV)  •  Lifetime  (a  joint  venture  between  Hearst/ABC 
Videb  Services  and  Viacom  International)  OTHER  ACTIVITIES  Cal  Graphics  •  Hearst  Advertising  Service  •  Hearst  Feature  Service  •  Hearst  Metrotone 
News  *  King  Features  Syndicate  •  King  Features  Entertainment  *  Reader  Mail,  Inc. 


Covering  terrorism  abroad 

Peruvian  Journalist  asks  ‘foreign  press’ 
to  scale  down  reporting  of  terrorist  acts 


By  M.L.  Stein 

A  Peruvian  journalist,  whose  coun¬ 
try  has  been  hit  by  a  wave  of  savage 
terrorism,  recently  appealed  to  the 
foreign  press  to  scale  down  its  report¬ 
ing  of  terrorist  acts  as  a  means  of 
protecting  its  own  freedom. 

Speaking  before  the  Inter  Ameri¬ 
can  Press  Association  (lAPA)  in  Van¬ 
couver,  Canada,  Alejandro  Miro 
Quesada  Jr.  also  called  for  more 
balanced  reporting  of  terrorism, 
declaring  that  “terrorism  not  only 
uses  us,  but  is  the  path  of  destruction 
for  freedom  of  the  press.” 

Terrorism  is  a  way  of  obtaining 
power  and  once  they  are  in  power, 
terrorists  will  impose  a  totalitarian 
regime,  putting  an  end  to  press  free¬ 
dom,  Miro  Quesada  reasoned. 

An  assistant  editor  of  El  Commer- 


cio  in  Lima,  Miro  Quesada  appeared 
on  a  panel,  “Terrorism’s  Lessons: 
View  from  the  Front  Lines.”  The 
paper  is  owned  by  his  father  who  was 
installed  as  the  new  president  of 
lAPA. 

Peru,  the  son  related,  is  indeed  a 
front-line  country  against  terrorism, 
wracked  by  attacks  of  Sendero 
Luminoso  (Shining  Path),  a  group 
that  he  claimed  is  attempting  to 
destroy  the  nation’s  recent  move  to 
democracy. 

Some  7,000  people  have  been  killed 
on  both  sides  in  the  struggle  between 
government  forces  and  the  terrorists, 
Miro  Quesada  said. 

“Shining  Path  has  annihilated 
almost  entire  populations,  including 
babies,”  he  went  on.  “It  has  assassi¬ 
nated  fathers  and  forced  their  chil¬ 
dren  to  watch  .  .  .  they  have  raided 


towns  and  cut  off  the  fingers  of  all  the 
townspeople  who  had  voted.” 

The  panelist  conceded  these  acts 
are  news,  but  asserted  that  “by 
informing  we  complete,  with  a  golden 
clasp,  the  circulation  of  terrorism.  We 
spread  the  news  to  the  world.  We  do 
exactly  what  the  terrorists  want  us  to 
do.” 

Miro  Quesada  said  such  reporting 
should  continue,  but  without  “publi¬ 
cizing”  terrorists. 

He  suggested  that  lAPA  ask  news¬ 
papers  to  devote  less  space  to  the 
“public  purposes  of  terrorism.” 

The  speaker  contended  that  foreign 
reports  of  Shining  Path  atrocities  may 
have  obscured  Peru’s  economic  pros¬ 
perity,  reduced  its  tourist  trade  and 
discouraged  outside  investors. 

“The  point  I  wish  to  make,”  he 
(Continued  on  page  44) 


As  the  South's  largest 
independent,  locally-owned 
newspaper,  the  St.  Petersburg 
Times  is  looking  beyond  the 
present  with  our  commitment 
to  the  development  of 
this  community. 

Rapidly  expanding 
operations  and  staff  led  us  to 
break  ground  in  July  for  a  new 
eight-story,  $12-million 
expansion  of  our  headquarters  in 
downtown  St.  Petersburg.  With 
this  100,000  square-foot 
commitment,  we're  able  to  stay 
ahead  of  the  newspaper-reading 
needs  of  our  growing  Florida 
Suncoast  population.  (The 
St.  Petersburg-Tampa- 
Clearwater  metro  area  is  now 
Florida's  population  leader,  with 
more  than  1.8-million  residents.) 
By  1989,  another  204,300  new 
residents  will  call  the 
Suncoast  home. 

The  St.  Petersburg 
Times. . .  looking  beyond  today 
to  maintain  standards  of 
excellence  in  journalism  and 
public  service. 
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he  First  Amendment 


presupposes  that  right  conclusions 
are  more  likely  to  be  gathered  out  of 
a  multitude  of  tongues, 
than  through  any  kind  of  authoritative 
selection, 

to  many  this  is,  and  always  will  be,  folly, 
but  we  have  staked  upon  it  our  all.” 

—Jiulfff  l.i’iinii'il  I  hind 
.Iniirir/in  Jurist 
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The  Bear  Island  Mill  is  located  This  refiner  plate  is  an  integral 
in  Ashland,  Virginia.  We  own  part  of  the  thermal- mechanical 
and  manage  a  75,000  acre  pine  pulp  making  process.  In  build- 
plantation  insuring  a  steady  ing  the  state-of-the-art  facility, 
source  of  wood  supply.  which  is  pollution  and  odor 

free.  Bear  Island  was  actively 
involved  in  developing  T.M.P. 
technology. 


NEWSPRINT 


A  modern  plant  with  a  high 
speed  twin- wire  machine  pro¬ 
duces  a  sheet  of  superior  quality 
suitable  for  4  color  printing 
on  modern  heatset,  offset,  and 
flexography  printing. 


Our  clients  include  some  of  the 
most  prestigious  publishers  in 
the  United  States.  For  more 
information,  contact  us  at  our 
corporate  headquarters:  80 
Field  Point  Road,  Greenwich, 
Connecticut  06830,  Telephone 
203-661-3344. 


SALES 


LTD. 


lAPA  resolutions  state. 


Many  ‘so-called’  democracies  also  restrict  the  press 


By  MX.  Stein 

Attacks  on  the  press  come  not  only 
from  dictatorships  but  also  from  gov¬ 
ernments  “that  are  or  profess  to  be 
democratic,”  the  Inter  American 
Press  Association  reported  at  its  42nd 
annual  convention  in  Vancouver, 
Canada. 

In  reviewing  the  state  of  the  media 
in  the  Western  Hemisphere  during  the 


past  year,  lAPA’s  press  freedom 
committee  said  so-called  democratic 
countries  have  used  official  advertis¬ 
ing,  an  important  revenue  source  for 
Latin  American  papers,  to  punish 
critical  newspapers  and  favor  friendly 
ones.  This  has  occurred  in  Mexico, 
Ecuador,  Venezuela,  El  Salvador  and 
the  Dominican  Republic,  it  was 
alleged. 


Other  anti-press  techniques, 
according  to  the  committee,  are  to 
make  newspaper  supplies  more  diffi¬ 
cult  and  expensive  to  obtain,  and  to 
deny  new  technology  to  privately 
owned  papers. 

The  committee  noted  that  the 
Argentine  government  recently 
agreed  to  cut  the  tax  on  imported 
newsprint  from  48%  to  28%.  How¬ 
ever,  it  added,  imported  newsprint 
remains  more  expensive  for  those 
papers  not  supplied  by  a  newsprint 
plant  partly  owned  by  the  govern¬ 
ment. 

And  Venezuelan  newspapers,  the 
report  continued,  are  worried  over  a 
government  plan  to  build  a  newsprint 
factory  that  could  one  day  be  used  to 
put  pressure  on  the  press  “as  the 
Mexican  government  has  long  been 
accused  of  using  its  newsprint 
monopoly,  PIPSA,  to  influence  news¬ 
papers.” 

The  committee  report  was 
approved  by  lAPA’s  general 
assembly,  which  also  approved  sev¬ 
eral  resolutions  designed  to  help  a 
besieged  press  in  countries  under  left- 
and  right-wing  rule. 

The  board  voted  to  hold  its  1987 
meeting  in  Santiago,  Chile,  a  move 
that  came  after  lengthy  discussion 
concerning  harsh  treatment  accorded 
journalists  and  the  press  in  that 
nation. 

The  decision  to  go  there  was  made 
with  the  stipulation  that  lAPA  accept 
no  hospitality  from  the  government 
headed  by  General  Augusto  Pinochet. 

Several  delegates  said  the  presence 
of  lAPA  in  Chile  would  be  a  signal  to 
its  government  that  the  world’s  free 
press  stands  behind  the  beleaguered 
media  in  Chile,  where  one  journalist 
was  recently  murdered  and  two 
others  arrested. 

In  its  resolutions,  the  assembly 
demanded  that  Chilean  authorities 
solve  the  slaying  of  Jose  Carrasco,  an 
editor  of  Analisis  magazine;  that 
Pinochet  repeal  regulations  restrict¬ 
ing  the  press;  and  that  the  government 
free  imprisoned  journalists  and 
reopen  suspended  publications. 

In  another  resolution,  the  Nicara¬ 
guan  government  was  castigated 
again  for  its  closure  of  the  newspaper 
La  Prensa.  It  also  was  requested  that 
the  Sandinistas  permit  the  paper  to 
resume  publishing  “without  censor¬ 
ship.” 

The  resolution  also  mentioned  the 
(Continued  on  page  42) 


Newspaper  Management  Systems 
A  Proven,  Effective,  Productive  Soiution. 


“We  use  Collier- Jackson's  Newspaper  Management  Systems  because  they 
specialize  in  the  newspaper  industry.  One  software  philosophy  for  all  systems 
makes  it  easier  on  everyone  —  from  the  DP  technical  coordinators  to  the 
operators  at  the  terminal  screen." 

Evan  A.  Ray 
Controller 
Arkansas  Gazette 

"CJ/ADVERTISING  ™  has  all  the  markings  of  a  software  winner  —  a  winner 
being  a  package  that  reaches  that  critical  user's  mass  which  ensures  its 
continued  maintenance,  development  and  enhancement. 

G.  Michael  Jones 

Director  Information  Systems 

Knight-Ridder  Newspapers,  Inc. 

"O/CIRCULATION  is  the  most  complete  circulation  system  because  it  has 
been  designed  of,  by  arxJ  for  the  Circulation  Dept  I  highly  recommend  it" 

Jim  Currow 

VP  Sales  &  Marketing 

Fort  Wayne  (IN)  Newspapers,  Inc. 
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3707  West  Cherry  Street  •  Tampa,  Florida  33607  •  (813)  872-9990 
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Speaking  of . . . 


i 

“The  analytical  material  gets  top^lay  in  our  paper. 

We  like  the  longer  features  too,  because'^ie^  call  localize 
. .  Op-ed  is  heavily  used — ten  to  twelve  pieces  eaclt^/veek.” 

f  " 

'  Stephen  Hartgen,  managing  editor 
THE  TIMES-NEWS 
Twin  Falls,  Idaho 


Call  John  Payne 
for  more  information 

Los  Angeles  Times-Washington  Post  News  Service 
1150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 


Allen  Pusey,  Reporter,  The  Dallas  Morning  News 

■  Back  in  1983,  just  as  the  year  was  coming  to  a  close,  one  of  the  decade's  biggest  news  stories 
was  breaking  wide  open  in  Texas.  Reporters  Allen  Pusey  and  Christ!  Harlan  of  The  Dallas 
Morning  News  were  leading  an  investigation  into  real  estate  fraud  along  1-30  in  East  Dallas 
County  An  investigation  which,  through  the  course  of  more  than  two  years,  would  reveal  a 
curious  chain  of  transactions  that  sapped  the  resources  of  at  least  nine  savings  institutions  in 
four  states,  and  resulted  in  over  $750  million  in  questionable  real  estate  loans.  ■  It’s  this  caliber 
of  investigative  reporting  and  award-winning  coverage  to  which  Dallas  area  residents  have 
responded  by  making  The  Dallas  Morning  News  the  paper  they  read  o'.'ery  day. 

Circ:  390,275  Daily/ 521,727  Sunday'  ■  Nobody  beats  The  Dallas  Morning  News  in  the  morning 
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Newspapers  and  the  community 

Publisher  says  newspapers  should  participate  in  community  development 


By  Debra  Gersh 

If  there  is  no  retail  business  in  a 
community,  there  will  be  no  retail 
advertising,  and  if  there  are  no  people 
in  a  community,  there  will  be  no  one 
to  sell  the  newspaper  to.  Thus,  the 
economic  development  of  a  newspa¬ 
per’s  community  is  essential  to  its 
very  survival,  according  to  Jack  Fish¬ 
man,  publisher  of  the  Morristown 
(Tenn.)  Tribune. 

Fishman,  moderating  a  panel 
entitled  “Hometown  Newspapers 
Need  Hometowns’’  at  the  recent 
National  Newspaper  Association 
convention  and  trade  show  in  Nash¬ 
ville,  Tenn.,  said  the  newspaper 
resides  as  an  institution  in  its  commu¬ 
nity,  and  as  such  is  in  a  unique  posi¬ 
tion  to  serve  as  a  catalyst  for  eco¬ 
nomic  growth. 

“Communities  will  die  without 
something  to  keep  the  economic 
wheels  going,”  he  said.  “There  are 
certain  things  you  can  do.  The  news¬ 


paper’s  survival  may  depend  on  how 
committed  to  development  you  are.” 

To  be  successful  at  this,  Fishman 
continued,  the  newspaper’s  managers 
must  be  ambitious,  they  must  hold  an 


“Communities  wiii  die 
without  something  to 
keep  the  economic 
wheeis  going,”  he  said. 
“The  newspaper’s 
survivai  may  depend  on 
how  committed  to 
deveiopment  you  are.” 


attitude  that  says  they  believe  they 
can  succeed,  they  must  be  committed 
to  the  project  because  economic 
development  does  not  happen  over¬ 
night,  and  they  must  be  enthusiastic. 

He  described  the  process  as  an 


“economic  wheel  of  fortune,” 
shaped  like  a  wagon  wheel. 

At  the  center  is  some  agency,  not 
governmental,  that  reaches  in  and  out 
of  the  wheel  and  is  able  to  adjust  to 
change  as  the  wheel  goes  around. 

The  spokes  of  the  wheel  are  essen¬ 
tially  five  ways  to  create  economic 
activity  in  the  community,  and  they 
give  strength  to  the  wheel.  Fishman 
described  them  as  agriculture,  indus¬ 
try  (hard  and  service),  institutions 
(schools,  hospitals,  government 
branch  offices,  etc.),  tourism  and 
conventions,  and  retail  and  wholesal¬ 
ing. 

The  outer  rim,  the  tire,  is  made  up 
of  businesses  and  citizens  that  make 
and  support  the  economy.  Outside 
the  wheel,  supporting  it,  are  utilities, 
private  realtors,  federal  government 
and  the  like,  Fishman  said. 

“The  stakes  are  high,”  he  said, 
noting  that  there  is  a  lot  of  competi¬ 
tion  for  developing  industry.  “The 
(Continued  on  page  40) 


“ VU/TEXT  is  fast,  efficient  and 
easy  to  use.  It’s  been  a  big  plus  for 

our  news  staffs.”  Alt  Goodykoontz 


Alt  Goodykoontz 

Vice  President  and  Executive  Editor 
Richmond  Times-Dispotch  and 
The  Richmond  News  Leader 


Give  your  reiDorters  the  same  edge:  instant  access  to  their  own  clip  files  plus  the 
resources  of  32  newspapers,  four  wire  services  and  hundreds  of  business  publications. 

Talk  to  us  about  establishing  your  own  electronic  library,  at  your  site  or  as  part  of 
a  service  bureau.  Call  Joe  DiMarino:  800*258-8080.  In  PA,  (215)  665-3304. 


VU/TEXT 


A  Knight-Ridder  Company 

1211  Chestnut  Street,  Philo.,  PA  19107 
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Momentum. 


Or  Mirrors? 


In  an  ad  that  ran  in  this  publication  recently,  our  competitor  (the  Arkansas  Democrat)  claimed 
momentum  in  Arkansas  is  upward  for  them  and  declining  for  the  Gazette.  This  is  another  example  of 
clever  ad  copy,  but  not  quite  a  complete  story. 
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■  Gazette  □  Hot  Springs  Combination  ■  Democrat  ■  Gazette  ■  Democrat 


A  few  details  through  the  looking  glass: 

Oct.  1975  The  Arkansas  Democrat  is  part  of  a  chain  that  also  owns  the  Hot  Springs  Sentinel  Record,  published  in  the  RTZ  approximately  50  miles 
from  Little  Rock.  In  October  1975  the  chain  began  a  forced  combination  of  the  Sunday  Democrat  to  13,000  Sentinei  Record  subscribers. 
The  Audit  Bureau  of  Circulations  allowed  that  Democrat  circulation  to  be  counted  as  paid. 

The  Gazette  argued  that  this  was  unfair  to  independent  newspapers  and  misleading  to  adverti.sers — and  that,  fairness  aside,  the  contested 
Democrat  circulation  wasn't  audited  since  the  Sentinel  Record  wasn’t  an  ABC  member  at  the  time.  The  Gazette  finally  made  a  direct 
pre.sentation  to  the  ABC  board  and  in  1983,  after  almo.st  eight  years,  the  ABC  changed  the  rule  and  the  forced  combination  was  di.sallowed. 

But  then  the  ABC,  after  negotiating  with  the  Democrat,  decided  that  Democrats  sold  in  combination  with  the  Sentinel  Record  could  be 
priced  at  30%  of  cover  price  and  .still  be  counted  as  “paid"  circulation.  Of  course  the  .subscriber  price  for  the  combination  remained  the 
same.  The  normal  ABC  standard  for  publications  .sold  alone  is  that  a  newspaper  must  receive  at  least  50%  of  cover  price  for  its  circulation  to 
be  counted  as  paid. 

By  the  way,  a  November  1982  re.search  report  to  Democrat  management,  produced  in 
discovery  proceedings  in  a  recent  lawsuit,  reported  that:  “.  .  .  a  first  phase  of  inter¬ 
views  was  conducted  to  determine  . . .  who  would  prefer  to  continue  receiving  the 
Sunday  Democrat  with  the  Sentinel  Record.  About  44%  of  the  subscribers  .said  they 
would  prefer  to  receive  the  Sentinel  Record  alone...” 

Mar.  1978  Democrat  began  distributing  up  to  70,000  free  Wednesday  papers  each  week,  a 
program  that  continued  until  June  1983. 

Dec.  1982  Records  reveal  Democrat  circulation  .subsidies  and  adjustments  of  1807,809  in  1982; 

$999,223  in  1983;  11,228,375  in  1984,  and  $1,438,658  in  1985.  In  1983  Demwrat 
circulation  subsidies  and  adju.stments  repre.sented  over  18%  of  gross  circulation 
revenue;  that  percentage  has  grown  each  year  and  exceeded  20%  in  1985. 

A  casual  reader  could  miss  the  fact  that  the  Gazette  circulates  over  a  quarter  million  more 
newspapers  each  week  than  the  Democrat . . .  without  benefit  of  combination  ties  with  sister  properties 
...  or  without  benefit  of  sampling  programs  that,  for  three  years,  exceeded  paid  circulation  averages. 

The  forthcoming  Gazette  Publisher’s  Statement  will  be  very  strong,  both  daily  and  Sunday.  We  take 
particular  pride  in  our  gains  because — like  most  newspapers — we  don’t  buy  circulation,  we  sell  it. 

We  have  never  glossed  over  details  to  alter  a  story  and  don’t  plan  to.  We  have  never  defined 
momentum  with  mirrors  and  don’t  plan  to. 

Maybe  that’s  why  the  Gazette  is  the  leader  in  paid  advertising  and  paid  circulation.  Maybe  that’s 
why  the  Gazette  can  claim  l67  years  of  momentum  in  Arkansas  . . .  and  on  reflection,  without  mirrors. 

Arkansas  C^azette. 

■Source:  ABC  White  Audit  Reports  197-t  through  1986  (Arkan.s;i.s  Gazette  1986  While  Audit  Report  as  filed  with  the  Audit  Bureau  of  Circulations, 
.subject  to  audit.);  Little  Rock  New.spapers,  Inc.  Audited  Financial  Statements  with  the  exception  of  the  year  1985  for  which  audited 
.statements  were  not  available  (1985  figures  were  derived  from  internal  .statements  available  as  DemiK'rat  trial  documents);  Little  Rock 
Newspapers,  Inc.  oper;itions  reports  and  correspondence  describing  negotiation  with  ABC  ;tvailable  as  Democrat  trial  documents. 


It’s  Not  Too  Late 

To  save  taxes.  If  you’re  thinking  about  selling  your  newspaper  company  in 
the  near  hiture,  there  are  powerful  incentives  to  accelerate  the  process  and 
close  the  sale  before  the  end  of  1986.  Beginning  on  January  1,  1987  under  the 
current  tax  proposals: 


*  Your  personal  capital  gains  tax  payment  will  jump  by  at  least  40%; 

*  A  buyer  of  your  company’s  stock  will  be  unable  to  step  up  asset 
values  economically.  Therefore  bis  taxes  will  increase  and  the 
price  he’s  willing  to  pay  may  go  down;  and 

*  You  may  be  taxed  prohibitively  if  you  split  your  company  and  sell 
each  piece  to  the  best  buyer,  forcing  you  to  sell  your  company  as 
a  whole  to  one  buyer  and  limiting  the  number  of  potential  buyers 
and  therefore  the  sale  price. 


As  a  uniquely  experienced  financial  advisor  to  newspaper  companies  and 
their  controlling  families,  First  Boston  works  with  its  clients  to  develop  and 
execute  financial  plans  swiftly,  confidentially,  and  efficiently. 

First  Boston  has  the  unparalleled  expertise  of  its  team  of  professionals 
specializing  in  mergers,  acquisitions,  divestitures  and  capital  raising  for  media 
companies.  The  group  draws  upon  the  resources  of  First  Boston’s  140-person 
Merger  and  Acquisition  Group,  with  M&A  professionals  in  New  York,  Atlanta, 
Boston,  Chicago,  Houston,  Los  Angeles,  San  Francisco,  London  and  Tokyo. 

Leadership  in 

Mei^ers,  Acquisitions  and  Divestitures 

First  Boston 

Investment  Bunkers 


Leadership  in  Media  Transactions 

Many  of  the  nation’s  leading  media  companies  have  relied  on  First  Boston 
for  financial  advisory  and  execution  services  that  reflect  our  creative  approaches 
to  reaching  client  goals. 


Affiliated  Publications,  Inc. 

Katz  Communications  Inc. 

American  Broadcasting  Companies,  Inc. 

King  Broadcasting  Company 

American  Television  and  Communications 

King  World  Productions,  Inc. 

Corporation 

Lee  Enterprises,  Incorporated 

BHC,  Inc.,  a  subsidiary  of 

Mark  Goodson 

Chris-Craft  Industries,  Inc. 

The  News  Corporation  Limited 

Capital  Cities/ABC,  Inc. 

The  New  York  Times  Companv 

Chronicle  Publishing  Company 

The  New  Yorker  Magazine,  Inc. 

Communications  Satellite  Corporation 

Opryland  Entertainment 

Cox  Enterprises,  Inc. 

Pearson  PLC 

Cox  Communications,  Inc. 

Rollins  Communications,  Inc. 

Des  Moines  Register  and  Tribune  Company 

SEN  Companies,  Inc. 

E.  W.  Scripps  Company 

Scripps  Howard  Broadcasting  Company 

ESPN 

Storer  Communications  Inc. 

Esquire  Magazine  Group,  Inc. 

Taft  Broadcasting  Company 

General  Cinema  Corporation 

Tele-Communications,  Inc. 

Gulf + Western  Inc. 

Time  Incorporated 

Harcourt  Brace  Jovanovich,  Inc. 

Tri-Star  Pictures,  Inc. 

Independent  Publications,  Inc. 

Turner  Broadcasting  System,  Inc. 

Jack  Kent  Cooke,  Inc. 

Viacom  International  Inc. 

John  P.  Scripps  Company 

The  Walt  Disney  Company 

John  S.  Knight  Estate 

Westinghouse  Broadcasting 

John  Wiley  &  Sons,  Inc. 

World  Book  Finance,  Inc. 

In  the  past  eighteen  months,  First  Boston  has  advised  on  more  than  275 
mergers,  acquisitions,  divestitures  and  leveraged  buyouts  worth  more  than  $75 
billion  and  on  media  transactions  worth  more  than  $11  billion. 

The  December  3 1  tax  deadline  lends  a  critical  urgency  to  your  decisions. 
For  a  complete,  confidential  review  of  how  the  immediate  tax  and  financial 
environment  will  affect  you  and  your  company,  please  call  Chuck  Ward  or  Fred 
Smith  at  (212)  909-2000. 


Leadership  in 

Mergers,  Acquisitions  and  Divestitures 


^  First  Boston 


Investment  Bankers 


Involvement 

(Continued  from  page  36) 


odds  of  being  successful  are  not  too 
good  if  you  try  only  one  thing.  You 
need  to  develop  all  the  parts.” 

Dr.  Warren  Neel,  dean  of  the  Col¬ 
lege  of  Business  Administration  at  the 
University  of  Tennessee,  said,  “No 
single  element  holds  the  community 
together  stronger  than  the  newspa¬ 
per.” 

He  said  the  community  is  like  a 
patchwork  quilt,  made  up  of  many 
different  parts,  and  the  newspaper  is 
the  thread  holding  it  together. 

“The  bottom  line  is  that  a  success¬ 
ful  industry  thrives  in  a  successful 
community,”  Neel  said,  noting  that 
when  an  industry  looks  to  develop  in  a 
community  it  looks  at  such  things  as 
schools,  roads,  police  and  other  com¬ 
munity  features. 

Neel  said  it  is  up  to  the  newspaper 
to  celebrate  the  community’s  winning 
points,  not  dwell  on  its  losses, 
because  that  is  what  industry  looks  at. 
But,  he  pointed  out,  he  in  no  way 
means  that  the  newspaper  should 
practice  anything  less  than  balanced 
reporting  in  its  coverage. 

“Good  towns  and  good  newspa- 


The  more  you  know  about  your 
current  and  potential  subscriber 
base,  the  better  you  can  do 
your  job. 

If  you  know  who  your  sub¬ 
scribers  are,  you  can: 

1)  develop  Total  Market  Cover¬ 
age  products  (TMC)  to  sell 
to  your  advertisers 

2)  devise  strategies  to  increase 
your  circulation  base 

To  manage  all  this  informa¬ 
tion,  you  need  a  total  computer 
solution — Papertrak,  from  Data 
Sciences,  Inc.  The  Papertrak 
family  of  software  offers  com¬ 
puterized  solutions  for  Circula¬ 
tion  Management  and  TMC, 
as  well  as  solutions  for  Display 
Advertising  and  General 
Accounting. 

To  get  more  information  or  to 
arrange  a  free  hands  on  demon¬ 
stration,  please  call  or  write  to¬ 
day.  800-826-7245 


pers  go  hand-in-hand,”  according  to 
William  H.  Long,  commissioner  of 
economic  and  community  develop¬ 
ment  for  the  state  of  Tennessee. 

Jobs  are  vital  in  determining  the 
standards  of  living  and  the  quality  of 
life  in  an  area,  he  said.  Where  jobs  are 
lacking,  things  like  schools  and  police 
suffer.  “Unemployment  gnaws  at  our 
society.” 

Long  said  his  department  is  helping 
Tennessee  communities  by  promot¬ 
ing  areas  in  terms  of  their  location, 
transportation,  the  work  ethic,  the 
pro-business  attitude  of  state  and 
local  government,  better  schools,  the 
state’s  triple-A  bond  rating  and  its 
balanced  budget.  “Every  person  in 
our  department  is  a  salesman  for  Ten¬ 
nessee,”  he  said. 

In  addition  to  attracting  new  indus¬ 
try  to  the  state  —  especially  from 
overseas  —  Long  said  the  state  takes 
care  of  existing  industries  to  “pre¬ 
serve  what  we  have.” 

Long  noted  that  it  is  in  the  news¬ 
paper’s  own  self-interest  that  its  com¬ 
munity  move  forward. 

He  suggested  that  newspapers  get 
to  know  the  community,  and  make 
themselves  known  to  its  leadership. 
Newspapers  should  be  supportive 
when  they  can,  and  make  sure  gov¬ 
ernment  and  legislators  are  pro-busi¬ 
ness,  he  said,  adding  that  newspaper 


Since  1972 


Data  Sciences,  Inc. 
8555  16th  Street 
Silver  Spring,  MD  20910 


sales  people  should  be  involved  in 
local  chambers  of  commerce. 

But  there  is  more  to  all  this  than  just 
talking  or  writing  editorials,  said 
Eugene  Johnson,  NNA  past  president 
and  publisher  of  Press  I^blications  in 
White  Bear  Lake,  Minn. 

“Participatory  management  is 
essential  in  the  newspaper  and  in  the 
community,”  Johnson  said,  adding 
that  the  newspaper  can  bring  people 
from  all  walks  of  life  together  to  work 
for  the  community. 

“You  may  not  be  able  to  change  all 
the  weaknesses”  such  as  location  and 
the  agricultural  situation,  but  you  can 
firm  the  community  up,  he  said. 
“Everybody  should  be  on  the  side  of 
business.” 

Organization  and  marketing 
become  important,  and  people  need 
to  be  brought  together  to  talk,  he  con¬ 
tinued.  “Eighty  percent  of  growth 
can  come  from  within.” 

And  while  courting  new  business  is 
a  continual  process,  the  needs  of 
existing  businesses  should  be 
attended  to,  Johnson  said.  Work¬ 
shops  for  businesses  on  how  to  adver¬ 
tise  in  the  newspaper  and  recognizing 
support  businesses,  such  as  suppliers 
to  major  industrial  plants,  are  all  part 
of  helping  the  community  economy, 
he  said. 

For  advice  on  how  to  help  small 
businesses,  Fishman  suggested  train¬ 
ing  videos  from  the  American  Mar¬ 
keting  Association,  the  Department 
of  Commerce  and  trade  associations. 
He  also  noted  that  if  the  community 
does  not  have  a  chapter  of  SCORE, 
the  program  where  retired  business 
people  offer  free  advice  to  small 
businesses,  one  should  be  set  up. 

WSJ  ads  up 
in  July,  but 
down  for  year 

Advertising  linage  in  the  Wall 
Street  Journal  in  July  1986  was  up 
2.8%  over  the  same  period  last  year, 
but  for  the  year  to  date,  it  showed  a 
decrease  of  6.2%  in  1986  versus  the 
same  time  frame  last  year. 

NH  weekly  expands 
to  non-subscribers 

The  10,000-paid-circulation  weekly 
New  Hampshire  Times  of  Manches¬ 
ter,  expanded  to  282,000  households 
free  distribution  on  Sept.  12. 

The  paper,  which  will  still  sell  for 
60^  at  newsstands  and  charge  $24.95 
for  yearly  subscriptions,  will  publish 
seven  zoned  editions  covering  Hills¬ 
borough,  Rockingham,  Merrimack 
and  Strafford  counties. 


A  Healthy  Newspaper  Needs  Increased 
Circulation.  Papertrak'*  is  the  Answer. 
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Online  via  Nexis,®  direct  to  your  own  news¬ 
room  terminal:  every  word  published  in  The 
Times  from  June,  1980  through  yesterday  Find 
it  fast,  too.  Just  use  index  terms,  bylines,  date¬ 
lines,  headlines,  names,  places,  dates,  titles, 
news  desk  origin . . .  and  more.  Whatever  is  right 
for  you. 


The  New  York  Times  Information  Bank  is  a 
quick-and-easy  reference  tool  you  and  your 
staff  can  use  right  up  to  deadline.  Exactly  as  our 
editors  and  reporters  do. 

For  full  details  about  The  New  York  Times 
Information  Bank  via  NexisTcall  1-800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.Box 
1830,  Dayton,  OH  45401. 


I 


Press  restrictions 

(Continued  from  page  32) 


government’s  closing  of  Radio  Cato- 
lica  and  its  exiling  of  director,  Father 
Bismark  Carballo.  It  asked  that  he  be 
allowed  to  return  and  the  station 
reopened. 

The  Argentine  Chamber  of  Depu¬ 
ties  was  rapped  for  censuring  La 
Nacion  de  Buenos  Aires  for  publish¬ 
ing  a  political  report.  The  move, 
according  to  the  resolution,  came 
despite  publication  by  the  paper  of  a 
prominently  placed  retraction 
demanded  by  two  senators. 

lAPA  said  it  considered  the  cen¬ 
sure  a  danger  because  of  “its  implica¬ 
tions  of  intimidation  against  other 
Argentine  newspapers.” 

Another  resolution  took  a  strong 
stand  against  licensing  of  journalists 
as  “not  being  compatible  with  free¬ 
dom  of  expression  and  association.” 

It  added  that  obligatory  licensing 
has  been  used  in  Panama  and  other 
countries  to  “deny  individuals  the 
right  to  receive  and  transmit  informa¬ 
tion.” 

Panama  itself  was  asked  to  return 
“to  its  legitimate  owners  of  the  equip¬ 
ment,  installations  and  newspapers 


owned  by  Editora  Panama  America 
and  radio  stations  La  Voz  de  Colon, 
Radio  Impacto,  as  well  as  the  reopen¬ 
ing  of  Radio  Mondial.” 

In  its  report,  lAPA’s  press  freedom 
committee  charged  that  Panama’s 
press  situation  has  “seriously  dete¬ 
riorated”  in  recent  months,  citing 
fines  against  newspapers  and  jour¬ 
nalists  and  the  attack  by  governments 
on  Reader’s  Digest  reporter  David 
Reed,  who  was  in  the  country  to  pre¬ 
pare  a  story  on  its  political  situation. 


Also  condemned  in  a  resolution 
was  the  Paraguayan  regime  of  Gen¬ 
eral  Alfredo  Stroessner.  It  noted  that 
the  government  has  kept  the  newspa¬ 
per  ABC  Color  closed  for  IV2  years. 
In  addition,  the  resolution  stated, 
“pro-government  mobs”  have 
attacked  Radio  Nanduti  of  Asuncion 
and  destroyed  equipment.  There  also 
has  been  an  increase  in  threats, 
attacks  and  imprisonment  of  local  and 
foreign  journalists,  the  resolution 


said. 

The  aggression  was  assailed  and  a 
demand  made  that  ABC  Color  be 
reopened.  Its  publisher,  Aldo  Zucco- 
lillo,  told  E&P  that  staff  members  are 
forbidden  by  the  government  to  work 
for  any  other  newspaper  in  Paraguay 
and  are  soliciting  free-lance  assign¬ 
ments  from  foreign  media 

Earlier,  the  lAPA  assembly  was 
addressed  by  Canadian  Prime  Minis¬ 
ter  Brian  Mulroney,  who  lauded  the 
organization  for  its  “defense  of  a  free 


press  throughout  the  hemisphere.” 

“From  the  time  of  your 
foundation  .  .  .  you  have  stood  reso¬ 
lutely  and  courageously  for  this  fun¬ 
damental  democratic  tenet,”  he  con¬ 
tinued.  “Some  of  your  reporters  have 
paid  and  continue  to  pay  for  their 
convictions  with  their  lives  ...  You 
are,  in  a  very  real  sense,  the  sentinels 
of  freedom  .  .  .  Throughout  the 
hemisphere,  you  have  outwitted  and 
outlasted  anti-democratic  regimes 
on  the  right  and  on  the  left. 

“It  is  in  no  small  measure  due  to 
your  courage  that  in  the  Americas, 
democracy  is  again  ascendant.” 

Hickey-Mitchell 
holds  carrier  promo 


HardWDrk. 

It  Made  Us  Number  One  Again. 


Several  delegates  said  the  presence  of  lAPA  In  Chile 
would  be  a  signal  to  Its  government  that  the  world’s 
free  press  stands  behind  the  beleaguered  media  In 
Chile,  where  one  journalist  was  recently  murdered  and 
two  others  arrested. 


For  the  second  year  running,  Henry  Ansbacher 
finished  at  the  top- number  One  in  initiating  media 
mergers  and  acquisitions. 

Because  this  is  all  we  do,  our  resources  have  to 
be  better.  And  they  are.  We  are  experts  in  our  field, 
here  and  abroad.  We're  the  only  media  specialist  with 
offices  worldwide.  We  are  committed  to  making  the 
tough  contacts.  Staying  on  top  of  the  market,  know¬ 
ing  what's  going  to  happen  even  before  it  happens. 

You  don't  become  the  leader  in  media  mergers 
and  acquisitions  without  doing  your  homework— and 
legwork— and  hard  work. 

For  additional  information  and  assistance 
regarding  the  sale  of  your  newspaper  property, 
call  Peter  R.  Kent  at  (212)  688-5544. 


THE  MEDIA  EXPERTS/IMVESTMEMT  BAMKERS/NY  •  LONDOM  •  DENVER 


)]  HENRy  ANSBACHER  INC. 


277  Park  Avenue  •  Mew  York,  Mew  York  10172 


For  the  26th  consecutive  year,  the 
Hickey-Mitchell  Company  will  be 
sponsoring  a  promotion  contest  in 
honor  of  International  Newspaper 
Carrier  Day  on  Oct.  11.  During  the 
week  of  Aug.  1 1 ,  promotion  kits  con¬ 
taining  complete  contest  information 
were  mailed  to  all  client  newspapers 
utilizing  “The  Champion”  newspa¬ 
per  carrier  insurance. 

This  marks  the  first  year  that 
Hickey-Mitchell  and  ICMA  share  the 
same  Carrier  Day  theme:  “They 
Place  the  World  at  Your  Feet.” 

Judging  of  ad  entries  will  take  place 
in  early  November  and  winners  will 
be  notified  by  mail.  Although  this 
contest  is  open  only  to  newspaper 
clients,  any  non-client  newspapers 
wanting  to  promote  International 
Newspaper  Carrier  Day  can  obtain  a 
promotion  kit  by  contacting  the 
Hickey-Mitchell  Company’s  St. 
Louis  office.  Newspaper  Division  at 
(314)  652-1414. 
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Any  color  scanner  makes  separations. 

This  one  makes 
deadlines. 


('lood  nows!  Now  Ihoro's  ;i  soaniu'r  that  can  'I'ho  ooonoinioally  priced  S(i-(i08  is  iMob- 

haiullo  the  daily  .urind  of  producin.u  the  daily  ably  all  tbo  scannor  you’ll  over  nevd.  Hut  it’s 
paper.  also  the  lo.yical  place  to  start  il  you’re  considcM  - 

( )ur  extrcMuely  reliable  S('i-(i()S  is  truly  a  iiiy;  a  coiupk'te  pai^i'  make-up  system  later  on. 
workboi  si'  ol  a  ditlerent  color.  I'bat’s  because  When  we  desij^iK'd  tlu'  Sd-titKS,  we  bad 

it  features  a  iinuiue  rc'd-lascM'  dot  iteiu'rator  one  tbin.y  in  mind-ri'liability.  'I'bat’s  because 
lor  .yrt'atcM'  on-tbe-job  dc'pendability  and  up  to  .  wi'  uiuk'rstand:  If  you  don’t  ued  your  papc'r  out 
twice  tlu'  stM  vicc'  lik'  with  less  downtinu'  and  today,  tluMV  may  not  be  a  tomorrow. 
k'WcM' maintcMiancc' bt'adaclk'S.  • 

'I'be  vS('i-(i08  kds  you  routinely  bandk'  tlu' 

(jiiick  turnarounds  and  biitb-volunu'  production  AshIiskIi.uv  oi  d.mihimioii  Snivn  Min  c.>  i.ui  SCREEN 

that  arc'  a  way  of  life'  in  tlu'  lU'wspapc'r  busi-  •"'i'""  i*"'*'-  iv'-iiinu'M.Md.msii  ams  cul’isto  liMio  • 

lU'ss.  And.  unlike  most  scanners,  you  don’t  .  ' 

have  to  be'  a  .genius  with  e'omputers  to  set  up 
and  operate'  one. 


Covering  terrorism 

(Continued  from  page  28) 


stated,  “is  that  foreign  newspapers 
collaborate  in  a  special  way,  which 
they  do  not  necessarily  want  to 
with  the  objectives  of  terrorism.  In 
this  case  the  collaboration  is  eco¬ 
nomically  affecting  the  country 
.  .  .  this  is  precisely  one  of  the  objec¬ 
tives  of  terrorists  in  Peru.” 

Speaking  globally,  Miro  Quesada 
asserted  that  media  reports  of  terror¬ 
ism  have  “left  the  world  with  a  dis¬ 
torted  view  of  the  country  or  region 
involved.  Perhaps  by  including  arti¬ 
cles  which  explain  the  actual  situation 
or  complementary  stories  about  the 
country  or  region,  a  more  realistic 
image  of  the  situations  could  be 
created  ” 

He  also  asked  the  media  to  avoid 
using  “terrorist  jargon”  such  as 
“liberated  zone,”  “prisons  of  the 
people”  and  “popular  judgment,” 
which  play  into  their  hands. 

“I  believe  we  should  not  allow 
ourselves  to  be  subject  to  terrorist 
news,”  Miro  Quesada  declared. 

In  Peru,  Miro  Quesada  disclosed, 
several  newspapers  and  magazines, 
in  a  meeting  called  by  his  father,  origi¬ 
nally  agreed  to  tone  down  coverage  of 
terrorist  acts.  Newspapers  were  to 
confine  such  articles  to  inside  pages 
reserved  for  “Police  Activity”  and 
magazines  were  to  discontinue  cover 
pieces  on  terrorism. 

Unfortunately,  he  continued,  one 
newspaper  did  not  join  the  pact  and  a 


few  days  later  published  a  sensational 
front-page  story  of  a  guerilla  assault. 

“That  nullified  the  agreement,  but 
it  taught  us  a  lesson:  for  a  plan  to  work 
there  must  be  complete  participation 
by  all  newspapers,”  Miro  Quesada 
said. 

Another  panelist,  Rodolfo  Dutriz, 
director  of  La  Prensa  Grafica,  San 
Salvador,  told  of  being  waylaid,  shot 


himself  a  victim  of  terrorism  in  Argen¬ 
tina,  where  he  once  edited  an  English- 
language  daily,  said  of  the  panelists: 
“These  are  brave  people.  They  have 
to  go  back  to  their  countries.  But  they 
know  that  without  a  free  press,  you 
cannot  combat  terrorism.” 

The  next  day  lAPA  delegates  got  a 
grim  reminder  of  the  danger  to  jour¬ 


The  panelist  conceded  these  acts  are  news,  but 
asserted  that  “by  informing  we  complete,  with  a  golden 
clasp,  the  circulation  of  terrorism.  We  spread  the  news 
to  the  world.  We  do  exactly  what  the  terrorists  want  us 
to  do.” 


and  left  for  dead  by  terrorists  on  two 
different  occasions. 

In  the  last  incident,  he  related,  the 
assailants  also  ran  their  car  over  him 
several  times.  His  recovery  took 
three  years,  but  he  declared  “I’m 
back  on  the  job.”  The  audience  gave 
him  a  standing  ovation. 

Moderator  Robert  Cox  of  the 
Charleston  (S.C.)  News  and  Courier, 


nalists  posed  by  terrorists. 

Jorge  Hernandez,  publisher  of  El 
Colombiana  in  Medellin,  Colombia, 
announced  to  the  assembly  that  he 
had  been  informed  by  telephone  that 
Raul  Echavarria,  deputy  director  of 
the  newspaper  Occidente  in  Cali  was 
ambushed  and  killed  by  unknown 
gunmen  while  driving  home  the  day 
before. 


Gannett  Foundation  fellowships 
honor  Paul  Miller 


A  $1  million  Gannett  Foundation 
program  to  begin  Paul  Miller  fellow¬ 
ships  for  Washington,  D.C. -based 
journalists  was  recently  announced. 

Miller,  who  was  recently  honored 
at  an  80th  birthday  celebration  for 
some  200  guests  at  the  National  Press 


Club,  is  the  former  chairman  and 
president  of  Gannett  and  also  former 
president  and  chairman  of  the  Asso¬ 
ciated  Press.  He  was  also  a  one-time 
Washington,  D.C.  bureau  chief  for 
the  AP,  and  serves  as  honorary  chair¬ 
man  of  the  Gannett  Foundation. 


HARE  &  FORD 

Newspaper  and  Broadcast 
Media  Brokers.. .and  More 


Successful  negotiators 
whose  skills  and  contacts 
give  you  the  results  you 
want,  when  you  want  them. 

Well-known  and  respected 
professionals  in  the  print  and 
broadcast  industries.  Total 
media  expertise  in  the 
following  areas: 
•  Newspaper,  Radio, 
Television  and  Cable 

•  Sales,  Pricing,  Profitability 

•  Buyer /Seller  Contacts 

•  Negotiations  and  Closings 

•  Media  Property  Appraisals 


Richard  L.  Hare 

Newspaper  Specialist 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
716/621-6873 


Milton  Q.  Ford 

Broadcast  Media  Specialist 
5050  Poplar  Avenue,  Suite  1135 
Memphis, IN  38157 
901/767-7980 


Call  or  write  today  for  the  new  Hare  &  Ford  brochure. 


The  Paul  Miller  Washington 
Reporting  Fellowship  will  be  adminis¬ 
tered  and  supported  by  the  Gannett 
Foundation  in  cooperation  with  the 
National  Press  Foundation.  A  13- 
member  Board  of  Advisers  will  select 
the  faculty  and  fellows. 

Each  program  year,  12  fellows  will 
spend  two  days  a  month  listening  to 
experienced  Washington,  D.C.  jour¬ 
nalists,  visiting  the  sources  of  local 
news  and  getting  to  know  familiar 
newsmakers  and  behind-the-scenes 
news  sources.  Both  print  and  broad¬ 
cast  journalists  are  eligible  to  apply. 

The  emphasis  of  the  programs  will 
be  on  developing  locally  oriented 
coverage  from  the  capital  and  will  be 
structured  to  complement  other 
Washington-area  programs  for  jour¬ 
nalists. 

Candidates  for  the  fellowship  must 
be  nominated  by  their  employers. 

For  additional  information,  contact 
the  Paul  Miller  Washington  Reporting 
Fellowships,  Gannett  Foundation, 
Lincoln  Tower,  Rochester,  N.Y. 
14604. 
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The  success  of  flexographic  printing  in  the 
newspaper  industry  was  the  talk  of  ANPA. 

And  the  industry’s  reaction  to  the  M*A*N- 
Roland  Flexoman  was  overwhelming. 


Call  and  let  us  tell  you  why. 

M-A*N- ROLAND  USA,  INC. 

333  Cedar  Avenue 

Middlesex.  NJ  08846;  201-469-6600 


The  hit  of  ANPA  . . .  M*A*N  on  the  move. 


n  a  LAN  a 


NEWSPAPER  PRESS  DIVISION 


LEGAL  BRIEFS 


Daily  wins  open 
meeting  dispute 
with  council 

San  Diego  city  council  members 
agreed  to  a  consent  decree  to  settle  a 
lawsuit  by  the  San  Diego  Tribune, 
which  charged  that  they  approved  a 
$644  million  city  budget  in  secret 
meetings. 

The  council  did  not  admit  a  viola¬ 
tion,  but  conceded  that  its  closed  ses¬ 
sions  in  June  are  forbidden  by  the 
state's  open  meetings  law. 

The  council  pledged  in  the  consent 
decree  filed  in  Superior  Court 
“strictly  to  obey  those  requirements 
(of  the  law)  to  the  best  of  their  abili¬ 
ties.” 

Judge  refuses  to 
dismiss  civil  case 
against  daily 

Judge  Francis  Boyle  of  the  U.S. 
District  Court  in  Providence,  R.I., 
refused  to  dismiss  a  civil  suit  against 
the  Providence  Journal,  the  FBI  and 
Justice  Department  resulting  from  the 
disclosure  of  illegally  obtained  infor¬ 
mation  about  the  reputed  Patriarca 
crime  family. 

Judge  Boyle,  denying  the  govern¬ 
ment’s  request  to  dismiss  the  com¬ 
plaint,  rejected  the  argument  that  the 
civil  damages  litigation  should  be  dis¬ 
missed  because  of  a  lack  of  merit  to 
the  allegations  and  improper  federal 
jurisdiction  in  the  case. 

Calif,  court  says 
privacy  suit  must 
prove  actual  malice 

A  California  appeals  court  has  ruled 
that  an  invasion  of  privacy  suit 
against  the  Sacramento  Bee  cannot 
be  brought  under  state  law  without  a 
showing  of  actual  malice  as  defined  in 
New  York  Times  v.  Sullivan. 

The  court  said  that  the  landmark 
U.S.  Supreme  Court  decision  barred 
a  privacy  claim  against  the  Bee  by  a 
former  deputy  director  of  veterans 
affairs. 

The  plaintiff,  Walter  Atlee,  sued 
the  Bee  over  a  story  that  alleged  he 
wrongfully  received  overpayments  of 
his  disability  benefits.  Atlee  charged 
the  disclosed  information  was  con¬ 
fidential  under  state  law  regardless  of 


whether  the  story  was  true  or  false. 

But  the  Third  District  Court  of 
Appeal  ruled  the  Bee  was  not  liable 
for  its  1983  article  and  held  that  the 
Times  v.  Sullivan  decision  could  be 
applied  to  the  case.  The  court  also 
held  that  the  newspaper’s  account 
was  privileged  under  the  California 
constitution. 

Atlee  had  claimed  that  the  Bee 
story  resulted  in  his  dismissal  by  the 
Department  of  Veterans  Affairs. 
According  to  the  story,  Atlee  con¬ 
tinued  to  receive  service-related  dis¬ 
ability  payments  after  he  had  been 
hired  by  the  state  in  a  full-time  posi¬ 
tion. 

Atlee  denied  any  wrongdoing  and 
said  he  initially  had  not  realized  the 
job  would  affect  his  benefits  and  had 
notified  the  VA  when  he  learned  dif¬ 
ferently. 

Atlee  sued  under  a  state  statute  that 
allows  civil  suits  for  publication  of 
non-public  government  agency  in¬ 
formation  which  identifies  the  indi¬ 
vidual  involved. 

$1  million  libel 
verdict  overturned 

A  $1  million  libel  verdict  against  the 
San  Jose  Mercury  News  was  over¬ 
turned  recently  on  the  ground  that  no 
malice  was  shown. 

Mercury  News  executive  editor 
Robert  D.  Ingle  announced  the  deci¬ 
sion  to  applause  in  the  newsroom. 

“In  our  opinion,  the  system 
worked,”  he  stated. 

“As  I  said  at  the  time  of  the  verdict, 
I  think  the  jury  made  a  mistake  — 
certainly  not  a  deliberate  mistake, 
but  an  incorrect  verdict,”  Ingle  said. 
“The  judge  seems  to  agree  with  that.” 

Former  city  councilman  Claude 
Fletcher,  who  brought  the  suit  over  a 
series  of  1984  articles  about  his  busi¬ 
ness  activities,  stated  he  intends  to 
appeal  the  decision  by  Santa  Clara 
County  Superior  Court  Judge  Frank 
Cliff. 

The  case  stemmed  from  articles  by 
reporter  Scott  Herhold  which  raised 
questions  about  Fletcher’s  financial 
interest  in  a  construction  firm  which 
sought  a  $1.6  million  low-income, 
housing-insulation  contract  from  an 
anti-poverty  agency  on  whose  board 
Fletcher  served. 

Fletcher  said  he  did  not  invest  in  the 
firm  until  three  weeks  after  he 
resigned  from  the  agency.  He  accused 
the  Mercury  News  of  wanting  him  out 
of  office  because  he  is  a  conservative 
Republican. 


Carrier  suit 
is  settled 

Capital  Cities/ABC  Inc.  and  its  sub¬ 
sidiary,  Kansas  City  Star  Co.,  have 
settled  all  actions  brought  against 
them  by  263  independent  contract 
carriers  for  $28  million. 

Four  other  contract  carriers  are 
continuing  their  legal  action  against 
the  company. 

The  carriers  filed  suit  in  1977 
claiming  the  Star  Co.  did  not  have  the 
right  to  terminate,  unilaterally  and 
without  cause,  their  contract  delivery 
arrangements.  The  plaintiffs  sought 
damages  in  excess  of  $100  million. 

“The  settlement  will  allow  the  Star 
to  convert  all  of  its  newspaper  deliv¬ 
ery  routes  from  those  operated  by 
independent  contract  carriers  to 
routes  operated  by  delivery  agents,” 
Capital  (Titles  stated. 

The  company  said  the  after-tax  cost 
of  the  settlement  is  $14  million. 

Pacific  Press  loses 
labor  board  appeal 

Pacific  Press  has  lost  an  appeal  to 
the  British  Columbia  Labor  Relations 
Board  against  a  decision  which  ruled 
unionized  employees  were  within 
their  rights  not  to  accept  advertising 
from  movie  theaters  involved  in  a 
lockout. 

Pacific  Press,  which  publishes  the 
Vancouver  Sun  and  the  Vancouver 
Province,  daily  Canadian  newspa¬ 
pers,  had  complained  their  employ¬ 
ee’s  refusal  to  handle  advertisements 
from  Famous  Players  Ltd.  during  the 
1985  lockout  constituted  a  strike 
under  the  meaning  of  the  Labor  Code. 

Unions  at  the  papers  were  respond¬ 
ing  to  a  B.C.  Federation  of  Labor 
announcement  declaring  Famous 
Players,  which  operates  29  theaters  in 
the  province,  an  unfair  employer  for 
locking  out  the  International  Associa¬ 
tion  of  Theatre  and  Stage  Employees. 

After  the  Labor  Board  decision. 
Pacific  Press  filed  an  appeal  last  fall. 

Daily  sued  in 
overtime  dispute 

The  U.S.  Department  of  Labor  has 
filed  suit  in  U.S.  District  Court,  Hart¬ 
ford,  Conn.,  against  the  Norwich 
Bulletin  for  allegedly  not  paying  mini¬ 
mum  wage  and  overtime  compensa¬ 
tion  to  about  30  mailroom  employees 
in  the  last  three  years. 
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Every  prir^ted  product  has  its  own  individual  character 
in  harmony  with  its  readers.  This  calls  for  a  suitably 
adapted  and  integrated  process  of  production.  Our 


"processing  conveying  technology"  assures  proper 
product  flow  and  coordination  of  individual  systems 
which  can  be  expanded  at  any  time. 

FERAG  customized  solutions  represent  the  peak 
of  technical  progress.  Superior  efficiency  and  flexibility 
make  them  truly  distinctive. 

As  your  forward-looking  partner,  we  offer  you  eco- 


FERAG  AG,  CONVEYING  AND  PROCESSING  SYSTEMS 
CH-8340  HINWIL/ZURICH,  SWITZERLAND 
TELEPHONE  01-9380111,  TELEX  875356 
FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


nomical  solutions  designed  to  meet  your  specific  needs. 
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Six  reasons 
\i1iy  Parade  is 
America’s  Sunday 
magazine. 


wno.  Who  they  read  week  after  week.  Pulitzer 
Prize-winning  authors  like  Norman  Mailer,  David 
Halberstam,  Carl  Sagan. 

What.  What  they  read  avidly:  “Personality 
Parade”— America’s  best-read  feature  in  print. 
Touching  stories  like  that  of  James  Stephens— a  man 
who  dedicated  his  life  to  saving  children  of  lepers.  And 
opinion  makers/newsmakers  like  John  Kenneth 
Galbraith  and  President  Reagan. 

Where.  Where  they  read  articles  that  are  some  of 
the  most  quoted  in  the  world. 

Why.  Why  they  read  it.  Because  Parade  captures 
the  fabric  and  texture  of  their  lives.  Sunday  after 
Sunday. 

When.  Sunday  morning.  With  Jack  Anderson  on 
Washington.  Dick  Schaap  on  sports.  Earl  Ubell  on 
health.  And  colorful  profiles  and  useful  information 
from  James  Brady  and  Gail  Sheehy.  As  well  as  tasteful 
tips  and  recipes  from  food  editors  Sheila  Lukins  and 
Julee  Rosso,  authors  of  the  best-selling  Silver  Palate 
cookbooks. 

How.  How  does  all  this  affect  you?  Newspapers 
respond  to  their  readers.  And  readers  respond  to 
Parade.  So,  last  year,  more  than  150  newspapers 
responded  by  adding  Parade.  Find  out  more  about 
Parade  for  your  newspaper.  For  more  information,  call 
Parade’s  Publisher,  Carlo  Vittorini  at  (212)  573-7000. 


More  readers  want  us. 
More  newspapers  carry  us, 


i 


Ownership  Changes 


The  Advance  Newspapers  of  Jeni- 
son,  Mich.,  have  been  sold  by  Jenison 
Printing  Co.  to  Valley  Media,  headed 
by  president  John  P.  Morgan. 

The  Advance  Newspapers  com¬ 
prise  10  publications  with  combined 
weekly  circulation  of  165,000. 

Herm  Sjoerdsma,  who  founded 
Jenison  Printing  in  19^  along  with  his 
late  partner,  Mel  Mulder,  will  con¬ 
tinue  as  a  consultant  to  the  news¬ 
papers. 

♦  ♦  ♦ 

The  Southern  Israelite,  a  Jewish- 
oriented  newspaper  based  in  Atlanta, 
Ga.,  has  been  acquired  by  Sun  Pub¬ 
lications  of  Kansas  City,  Mo.,  headed 
by  Stan  Rose  and  his  son,  Steve. 

Vida  Goldgar,  publisher  and  editor 
of  the  Southern  Israelite  since  1979 
will  remain  as  editor. 

♦  ♦  ♦ 

Edwards  Publications  of  Knox¬ 
ville,  Iowa,  has  signed  a  letter  of  in¬ 
tent  to  purchase  four  northwest  Iowa 
newspapers  from  the  Cedar  Rapids 
Gazette  Company,  owned  by  the 
Hladky  family. 

Included  in  the  sale  are  the  Cher¬ 
okee  Daily  Times,  Spencer  Daily  Re¬ 
porter,  the  weekly  Alta  Advertiser 
and  the  semi-weekly  Storm  Lake 
Pilot-Tribune  and  Register. 

Edwards  also  owns  the  Knoxville 
Journal-Express  and  the  Riverton 
(Wyo.)  Advertiser. 

The  Gazette  company  purchased 
the  Spencer  and  Cherokee  newspa¬ 
pers  in  1982  and  the  Alta  and  Storm 
Lake  papers  in  1983. 

*  ^ 

The  Gray  family  now  owns  100%  of 
the  stock  in  Monroe  Publishing  Co., 
publisher  of  the  Monroe  (Mich.)  Eve¬ 
ning  News,  after  acquiring  the  50% 
interest  held  by  the  estate  of  C.K. 


TV  Listings 
Seniors’  Pages 
Dining/Movie  Directories 
Supported  by  EXTRA  BUSINESS 
sold  by  us  on  an  annual  basis  at 
Premium  Rate.  Free  editorial  matter 
INCLUDING  TV  LISTINGS. 

YOU  NET  YOUR  RATE 

Dickinson  Multi-Media  Sendees,  Inc. 
Servicing  newspapers  for  over  45  years. 

_  271  Madison  Avenue 

New  York,  NY  10016 
(212)  532-0170  or 

[S«nrictt.lnc.[  ^  074,7705 


Wesley. 

The  price  was  not  disclosed. 

♦  ♦  ♦ 

The  Clinton  (Mass.)  Daily  Item, 
which  has  a  4,800  circulation,  and 
three  affiliated  weeklies,  the  Commu¬ 
nity  Shopper,  the  West  Boylston  Ban¬ 
ner  and  the  Pioneer,  have  been  sold  by 
William  G.  and  James  C.  Coulter  to 
the  Worcester  Telegram  &  Gazette 
Inc.,  publisher  of  the  Worcester 
(Mass.)  Telegram-Gazette. 

*  *  * 

Harte-Hanks  Communications  Inc. 
has  acquired  Century  Newspapers  of 
Winchester,  Mass.,  publisher  of  six 
weekly  newspapers  in  the  Boston 
suburbs  and  two  financial  publica¬ 
tions  in  New  York. 

Century  Newspapers  is  owned  by 
C.  Peter  and  Kathryn  D.  Jorgensen. 
Newspapers  they  publish  are  the 
Arlington  Advocate,  Belmont  Citizen, 
Belmont  Herald,  Winchester  Star, 
Newton  Transcript  and  Watertown 
Sun.  Century  also  owns  the  National 
News  Service  of  New  York,  which 
publishes  the  weekly  Commercial  and 
Financial  Chronicle  and  the  monthly 
Bank  and  Quotation  Record.  The 
Jorgensens  also  publish  a  magazine 
called  the  Artilleryman,  which  was 
not  included  in  the  transaction. 

The  acquisitions  will  become  a  part 
of  the  News-Transcript  Group,  which 
includes  three  daily  and  10  weekly 
newspapers  owned  by  Harte-Hanks 
near  Boston. 

♦  *  ♦ 

Houston  Community  Newspapers,  a 
group  of  seven  suburban  weeklies  in 
Texas  with  total  circulation  over 
250,000,  has  been  acquired  by  Inde¬ 
pendent  News  Corp,  parent  company 
of  the  Pawtuxet  Valley  (R.I.)  Daily 
Times,  for  just  over  $6  million. 

Houston  community  Newspa¬ 
pers  —  the  Tomball  Sun,  Woodlands 
Sun,  1960  Sun,  Suburbia-Reporter, 
Humble  Echo,  ^ntinel  and  Commu¬ 
nity  News  —  have  been  melded  into  a 
group  over  the  last  seven  years  by 
News  America  Corp.,  from  whom  In¬ 
dependent  News  acquired  them. 


Armstrong  and  Edith  Hunter  have 
opted  to  close  down  their  15-year-old 
tabloid,  the  Weathersfield  (Vt.) 
Weekly,  saying  that  they  no  longer 
wish  to  continue  responsibility  for  the 
650-circulation  newspaper. 

In  1980,  the  Amos  Tuck  School  of 
Business  Administration  at  Dart¬ 


mouth  College  in  Hanover,  N.H. 
awarded  Edith  Hunter  a  Champion 
International-sponsored  $5,000  prize 
for  economics  reporting,  and  in  1983 
she  was  honored  for  public  service  by 
the  New  England  Press  Association. 

9|c  sK  4c 

The  weekly  Franklin  (N.H.)  Jour¬ 
nal-Transcript  has  been  bought  for 
$91,000  from  the  bankrupt  Twin  Riv¬ 
ers  Publishing  Co.  by  Benjamin  A. 
Baldwin  Jr.  of  Carmel,  Calif. 

The  purchase  price  will  pay  off 
creditors. 

Publisher  Fay  Mahoney  will  remain 
at  the  newspaper  as  editor. 

♦  ♦  ♦ 

Richard  Mellon  Scaife,  owner  of 
the  Greensburg  (Pa.)  Tribune-Review 
and  the  Sacramento  Union,  has 
purchased  the  15,000  evening  circula¬ 
tion  Irwin  (Pa.)  Standard  Observer 
from  Allbritton  Communications. 

Details  of  the  transaction  were  not 
disclosed. 

Former  news  execs 
agree  to  buy  daily 

Two  former  executives  of  the  Des 
Moines  (Iowa)  Register  have  agreed 
to  buy  the  Ames  Daily  Tribune. 

Michael  G.  Gartner  and  Gary  G. 
Gerlach,  owners  of  Midwest  News¬ 
papers  Inc.,  said  the  sale  should  be 
completed  by  the  end  of  the  year.  The 
sale  price  was  not  announced. 

Gartner  is  a  former  president  of  the 
Des  Moines  Register  and  Tribune  Co. 
and  former  editor  of  the  Register,  and 
Gerlach  had  been  executive  vice  pres¬ 
ident  of  the  company  and  the  paper’s 
publisher. 

Gartner  is  also  editor  of  the  Courier 
Journal  of  Louisville,  Ky.,  and  the 
Louisville  Times,  a  post  he  will  retain. 

The  Tribune  is  a  six-day-a-week 
newspaper  with  paid  circulation  ex¬ 
ceeding  10,000.  The  operations  in¬ 
clude  the  Tribune  “Weekender,”  a 
32,000-circulation  free  edition. 

Tribune  publisher  Hollis  J.  Nor- 
dyke,  one  of  three  principle  owners, 
said  he  would  retire  after  the  sale.  The 
other  two  principle  owners,  co¬ 
publisher  Verle  H.  Burgason  and 
Nordyke’s  son.  Jack  R.  Nordyke,  will 
remain  after  the  sale. 

Midwest  Newspapers  companies 
own  and  operate  the  Worthington 
(Minn.)  Daily  Globe,  and  the  Algona 
Publishing  Co.,  which  publishes  two 
7,000-circulation  weeklies  and  a 
shopper. 
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can  even  forget  about 


our  exclusive  ‘short  travel’ 


concept  and  our  quick,  easy,  and 


THE  THREE  MOST  IMPORTANT  CONSIDERATIONS 
WHEN  BUYING  A  NEWSPAPER  STUFFER  ARE 


positive  make-ready.  After  all,  these  are  just  a 
means  to  an  end.  All  you  have  to  remember 
is  that  dollar  for  dollar  McCain  Builds  the 
Most  Productive  Saddle  Binders  and  News¬ 
paper  Stutters  in  the  World.  So,  if  you’re  in 
the  market  for  a  stuffer  and  want  the  fastest 
possible  payback  with  year  after  year  of  the 
highest  return  on  your  investment  write  or, 
better  yet,  call  McCain.  We’ll  show  you  how 
practical  and  profitable  a  new  McCain  can  be. 

McCAIN  MANUFACTURING  CORR 

6200  W.  60th  St.,  Chicago.  IL  60638 
(312)  586-6200  •  Telex  25-3772 
Cable:  McCainco,  Chicago 
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Here  at  McCain 
we  appreciate  the  fact  that 

you 

have  every  right  to  expect  the  best  possible 
return  on  that  investment.  And  we’ve  spent 
over  76  years  improving  and  innovating  our 
equipment  to  assure  you  of  just  that!  So  you 
can  forget  all  about  McCain’s  international 
reputation  for  versatility,  quality,  and  depend- 


Sam  S.  McKeel  has  been  named  to 
the  new  positions  of  publisher  of  the 
Philadelphia  Inquirer  and  the  Phil¬ 
adelphia  Daily  News  and  chairman 
of  Philadelphia  Newspapers  Inc.,  a 
wholly  owned  subsidiary  of  Knight- 
Ridder Inc. 

Inquirer  executive  editor  Gene 
Roberts  has  been  assigned  additional 
corporate  responsibilities  and  suc¬ 
ceeds  McKeel  as  president  of  PNI 
while  retaining  his  present  title  and 
responsibility.  He  will  have  a  leader¬ 
ship  role  in  all  PNI  activities  other 
than  those  involved  with  the  Daily 
News  and  in  addition  to  his  direct 
responsibility  for  the  Inquirer’s  news 
and  editorial  departments  will  be 
responsible  for  Inquirer  circulation, 
circulation  promotion  and  marketing, 
the  home  delivery  communicaton 
center.  Newspaper  in  Education 
program  and  for  Inquirer  operations 
in  New  Jersey  and  suburban  Pennsyl¬ 
vania. 

McKeel  joined  PNI  in  1971  as  vice 
president  and  general  manager  after 
holding  the  same  position  at  the 
Akron  Beacon- Journal  and  became 
president  of  the  Inquirer  and  the  Daily 
News  in  1975.  He  first  worked  on 
several  North  Carolina  newspapers 
as  a  reporter  and  editor  and  moved  to 
the  business  side  of  Knight  Newspa¬ 
pers  in  1956  at  the  Charlotte 
Observer. 

Before  joining  the  Inquirer, 
Roberts  served  four  years  as  national 
editor  of  the  New  York  Times  and  was 
the  paper’s  chief  war  correspondent 
in  Vietnam. 

Reassignment  of  responsibilities 
among  other  PNI  senior  executives 
also  was  announced  at  a  meeting  of 
PNI’s  management  staff  by  P. 
Anthony  Ridder,  president  of  K-R’s 
newspaper  division. 

Zachary  Stalberg,  senior  vice 
president  and  editor  of  the  Daily 
News,  will  be  responsible  for  Daily 


News  circulation  and  circulation 
promotion,  in  addition  to  present 
duties  as  head  of  news/editorial  oper¬ 
ations. 

James  Artz,  senior  vice  president 
and  general  counsel,  will  oversee 
finance,  administration,  strategic 
planning,  human  resources,  legal  and 
labor  relations  divisions. 

John  Brown,  senior  vice  presi¬ 
dent,  will  oversee  transportation, 
production,  technical  services,  CIR- 
COM  telemarketing  subsidiary,  new 
business  development,  facilities  and 
engineering  divisions.  Brown,  in 
addition,  will  be  responsible  for  oper¬ 
ations  planning  and  head  a  task  force 
of  PNI  and  Knight-Ridder  executives 
planning  plant  and  equipment  facili¬ 
ties. 

Jerry  Parichy,  vice  president/ 
advertising,  will  oversee  both  the 
advertising  and  advertising  promo¬ 
tion  departments. 

♦  *  ♦ 

Frederick  L.  DeVOE  joined  the 
Washington  Times  as  classified 
advertising  manager.  Immediate  past 
president  of  the  Southern  Classified 
Advertising  Managers  Association, 
he  moved  to  Washington  from  direc¬ 
tor  of  classified  advertising  at  the 
Kansas  City  Star  and  Times. 


Allen  Walton,  a  past  president  of 
Mid-West  Circulation  Managers 
Association,  has  joined  Richmond 
Newspapers  Inc.,  as  circulation 
director,  with  responsibility  for  sales, 
distribution  and  service  for  the  Times- 
Dispatch  and  the  News  Leader. 

Walton  was  in  Mobile,  Ala.,  as  vice 
president  of  sales  for  Berkely  Small 
Inc. 

Earlier,  he  was  operations  manager 
for  the  Tulsa  World  and  Tulsa  Tribune 
for  six  years  and  in  circulation  posi¬ 
tions  with  the  Joplin  (Mo.)  Globe. 

*  Hf 

Carmen  Fields,  a  Nieman  Fellow 
at  Harvard  University  the  past 
academic  year  and  a  former  assistant 
city  editor  of  the  Boston  Globe,  has 
been  named  professor  of  journalism 
at  Northeastern  University,  Boston. 
She  holds  a  bachelor’s  degree  in  jour¬ 
nalism  from  Lincoln  University  and  a 
master’s  degree  in  broadcast  journal¬ 
ism  from  Boston  University. 

4c  4c  :|c 

Lil  Junas  has  been  named  to  the 
new  position  of  executive  photo  edi¬ 
tor  of  the  Albany  (N.Y.)  Times 
UnionIKnickerbocker  News.  She 
most  recently  served  as  photo  direc¬ 
tor  of  the  Bethlehem  (Pa.)  Globe- 
Times.  Junas  was  the  first  Arkansas 
News  Photographer  of  the  Year  in 
1978. 

4c  4c  4c 

Richard  K.  Larson,  publisher  of 
the  Greeley  (Colo.)  Daily  Tribune  and 
Philip  D.  Neiswanger,  publisher  of 
the  Roseburg  (Ore.)  News-Review, 
were  recently  named  general  manager 
and  assistant  general  manager  respec¬ 
tively  of  Swift-Pioneer  Newspapers 
Inc.,  Carson  City,  Nev.  Both  con¬ 
tinue  as  publishers  in  their  present 
locations. 

—  NEWSPEOPLE  EDITOR 

LENORA  WILLIAMSON 
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Seymour  Topping,  managing  edi¬ 
tor  of  the  New  York  Times,  will  take 
on  new  responsibilities  as  director  of 
editorial  development  for  the  com¬ 
pany’s  32  regional  newspapers  when 
he  retires  as  managing  editor  later  this 
year. 

The  announcement  was  made  by 
Arthur  Ochs  Sulzberger,  chairman 
and  chief  executive  officer  of  the 
company.  Topping,  64,  will  report  to 
Walter  E.  Mattson,  president  and 
chief  operating  officer. 

Topping  joined  the  metropolitan 
staff  of  the  Times  after  ten  years  with 
the  Associated  Press  as  a  correspon¬ 
dent  in  China,  Indochina,  London 
and  Berlin  and  then  was  assigned  to 
Moscow  as  chief  correspondent  in 
1960  and  three  years  later  was  named 
chief  correspondent  in  Southeast 
Asia. 

In  19^,  he  returned  to  New  York 
as  foreign  editor,  was  appointed  assis¬ 
tant  managing  editor  in  1969,  and  then 
deputy  managing  editor  in  1976,  and 
managing  editor  the  next  year.  As 
chief  deputy  of  A.M.  Rosenthal, 
executive  editor,  he  had  a  leading  role 
in  developing  the  paper  into  its  pre¬ 
sent  four-section  format. 

In  September  1985,  Topping  was 
given  the  added  assignment  of  the 
consultant  to  editors  and  publishers 
of  the  regional  newspapers,  and 
working  with  John  R.  Harrison, 
president  of  the  regional  group, 
launched  development  and  training 
programs  and  established  a  news 
cooperative  wire  for  the  dailies. 

)|(  4c  * 

With  creation  of  the  new  post  of 
Northwest  regional  general  manager, 
several  Tampa  Tribune  staffers  have 
been  promoted. 

Bruce  Witwer,  former  night  man¬ 
aging  editor,  was  named  regional  gen¬ 
eral  manager,  the  post  being  estab¬ 
lished  following  the  decision  to 
increase  publication  from  three  days  a 
week  to  Monday  through  Saturday 
effective  October  6. 


Also  city  editor  Joe  Registrato 
was  named  to  replace  Witwer  as  night 
m.e.,  and  state  editor  Al  Christo¬ 
pher  replaced  Registrato  as  city  edi¬ 
tor.  Carl  Crothers  replaced  Chris¬ 
topher  as  state  editor  and  Diane 
Egner  moved  to  Crothers’  former 
position  of  assistant  state  editor. 

Donna  Newsom  was  named  to  head 
the  newly  created  suburban  depart¬ 
ment. 

«  «  « 

Mary  Lou  Bessette,  assistant 
managing  editor  of  the  Arizona 
Republic,  Phoenix,  has  been  named 
news  and  editorial  management 
resources  director  for  the  Republic, 
Phoenix  Gazette  and  the  Arizona 
Business  Gazette.  She  has  been  with 
the  Gazette  since  1981  and  prior  to 
that  with  the  Aurora  (III.)  Beacon- 
News. 

♦  ♦  ♦ 

Jefferson  Flanders,  formerly 
with  The  New  York  Times  Co.  plan¬ 
ning  department,  was  named  director 
of  marketing  services  and  planning  at 
the  Santa  Barbara  News-Press.  The 
newspaper  is  in  the  Western  Division 
of  the  Times  company. 

ifc  4c  4e 

John  Truitt  has  been  promoted 
from  assistant  circulation  director  at 
the  Wilmington  News-Journal  to  cir¬ 
culation  director.  He  replaced  Tom 
Bibs. 

4c  4e  4c 

Larry  D.  Lucas  has  been 
appointed  regional  circulation  direc¬ 
tor/east  of  Gannett  Co.  Inc.  He  joined 
Gannett  last  year  as  circulation  direc¬ 
tor  for  the  Fort  Myers  News-Press 
and  prior  to  that  was  a  circulation 
director  for  the  Aberdeen  (S.D.) 
American  News  and  circulation  man¬ 
ager  for  the  Trenton  (N.J.)  Times. 

4c  4c  4c 

Hank  Khost  joined  the  Newspaper 
Advertising  Bureau  as  marketing 
manager.  He  was  with  Hase/Shannen 
Research  Associates  Inc.,  most 
recently. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

Over  63  years  of  continuous, 
thorough,  and  reliable  service. 

4210  Johnson  Drive,  Suite  100A 
Fairway,  KS  66205 
(913)  236-5400 


NEWSROOM 

SYSTEMS 


Honk  Murphy 
Vice  President 


The  Press  1 1  Newsroom 
System  is  an  integrated 
package  of  hardware  and 
software  designed  by  news¬ 
paper  professionals  to  meet 
the  needs  of  the  modern 
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the  News  dates  back  to  service  as  a 
high  school  sports  correspondent, 
worked  as  North  Shore  correspon¬ 
dent  for  the  Boston  Globe  for  two 
years  before  joining  the  News  as  a 
reporter.  Benton  joined  the  staff  as 
Middleton  correspondent  and  has 
served  in  the  Beverly,  Peabody  and 
Salem  offices  and  the  last  three  years 
has  been  the  Statehouse  reporter. 

♦  ♦ 

Sandy  Banks  and  Phil  Dixon  have 
been  named  assistant  metropolitan 
editors  at  the  Los  Angeles  Times. 

Banks,  who  joined  the  staff  as  a 
writer  in  1979,  has  worked  as  a  metro¬ 
politan  reporter  since  1983. 

Dixon  joins  the  Times  from  the 
Philadelphia  Inquirer,  where  he  was 
deputy  city  editor.  Prior  to  Philadel¬ 
phia,  he  was  a  staff  writer  at  the 
Rochester  Times-Union. 

♦  ♦  ♦ 

Diana  E.  Davis  was  appointed 
promotion  manager  of  Parade  Maga¬ 
zine.  She  was  a  network  manager  at 
3M  Media  Networks,  Inc.,  in  Stam¬ 
ford,  Conn.,  and  prior  to  that  a  senior 
media  research  analyst  at  Ogilvy  and 
Mather. 

(Continued  on  page  58) 
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AAAS-WESJINGHOUSE 


SCIENCE  JOURNAUSM  AWARDS 


For  35  years  the  AAAS-Westinghouse  Science  Journalism  Awards  have  recognized  outstanding  reporting  on  the 
sciences  and  their  engineering  and  technological  applications  (excluding  medicine).  Awards  honor  science  reporting  in 
newspafiers  and  general  circulation  magazines  and  on  radio  and  television. 

Entries  are  judged  on  the  basis  of  their  initiative,  originality,  scientific  accuracy,  clarity  of  interpretation,  and  value 
in  promoting  a  better  understanding  of  science  by  the  public. 

Five  awards  of  $1JX)0  each  are  made  in  the  categories  of:  over  100  JKM)  daily  circulation  newspapers;  under  100,000 
circulation  newspapers;  general  circulation  magazines;  radio;  and  television. 

The  1986  Contest  Year  is  1  January  —  31  October.  All  entries  must  be  postmarked  before  midnight,  14 
November  1986. 

'Die  1986  Awards  will  be  presented  at  the  National  Association  of  Science  Writers’  banquet  during  the  Annual 
Meeting  of  the  American  Association  for  the  Advancement  of  Science  in  Chicago  in  February  1987. 

Hie  Awards  are  administered  by  the  American  Association  for  the  Advancement  of  Science  under  a  grant  iram  the 
Westin^ouse  Educational  Foundation. 

Fbr  further  injbrrration  and  entry  forms,  contact  the  AAAS  Office  of  Communications,  1333  H  Street,  N.W.,  Washington,  D.C.  Z0005  or  call  (ZOZ)  326-6440. 


Ken  Ward,  former  executive  news 
editor  of  the  Fort  Wayne  (Ind.)  News- 
Sentinel,  is  the  new  editor  of  the 
Columbus  (Ind.)  Republic.  Ward  suc¬ 
ceeded  Stewart  Huffman,  who 
resigned  to  accept  a  position  with  the 
Indiana  Department  of  Public 
Instruction. 

Ward  had  been  with  the  News-Sen¬ 
tinel  since  1982  and  was  metro  editor 
last  year  when  the  paper  was  named 
best  daily  in  Indiana  by  the  Hoosier 
State  Press  Association. 

Before  moving  to  Indiana,  Ward 
was  Sunday  editor  and  editorial 
writer  for  the  San  Jose  Mercury 
News.  Earlier  he  had  been  with  the 
San  Gabriel  Valley  Tribune, 
Pasadena  Star  News,  and  Las  Vegas 
Review-Journal. 

)|t  * 

Keith  Moyer  has  been  named 
executive  editor  at  the  Fort  Myers 
(Fla.)  News-Press.  He  joined  Gannett 
in  1980  as  special  projects  editor  in 
Fort  Myers  and  was  named  features 
editor  the  next  year. 

He  went  to  the  Rochester  Times- 
Union  in  1982  as  features  editor  and 
subsequently  was  managing  editor/ 
features  for  Gannett  (N.Y.)  West¬ 
chester  Newspapers  and  then  man¬ 
aging  editor/days  by  1985. 


Jerry  Rankin  has  replaced  Reg 
Spittle  as  city  editor  of  the  Santa 
Barbara  News-Press.  Spittle 
returned  to  teaching  in  the  California 
public  school  system. 

Rankin,  a  reporter  for  the  New- 
Press  since  1973  has  covered  many 
beats,  being  best  known  for  his  cover¬ 
age  of  President  Reagan. 

Rankin  worked  for  the  Associated 
Press  as  a  political  reporter  for  eight 
years  and  covered  Reagan’s  gover¬ 
norship  and  also  the  John  F.  Kennedy 
and  Eugene  McCarthy  presidential 
campaigns  and  President  Nixon  at  the 
western  White  House. 

Spittle  has  spent  nearly  15  years  at 
the  News-Press,  after  starting  as  a 
part-time  reporter  and  working  his 
way  to  full-time  in  1979. 

♦  *  ♦ 

Roland  A.  Corneau  18-year  vet¬ 
eran  on  the  Salem  (Mass.)  Evening 
News  staff,  has  been  promoted  to 
managing  editor.  Corneau  succeeds 
Edward  M.  Passarella,  who 
resigned  to  join  a  national  computer 
publication. 

Another  longtime  editorial 
employee.  Nelson  K.  Benton  III, 
was  appointed  city  editor,  to  succeed 
Corneau. 

Corneau,  whose  association  with 
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About  Awards 


lAPA  awards.  The  Inter  American  Press  Association  ment,  invention,  literature,  public  service,  science  and 
honored  five  U.S.  newspapers  for  excellence  in  their  sociology.  The  Awards  are  part  of  the  Common  Wealth 
coverage  of  Latin  America.  Trust,  managed  by  the  Bank  of  Delaware. 

They  were  the  Wall  Street  Journal,  for  continuing 

coverage;  the  Miami  Herald,  ^or  its  coverage  of  drug  yfetime  Achievement  Award  to  Morgan.  The 

problems  and  Guillermo  Marinez  for  his  editorials  on  National  Association  of  Advertising  Publishers  recently 
Latin  Amencan  Kansas  aty  Star  s  Chris  Loke-  honored  John  S.  Morgan  of  Alma,  Michigan,  with  its 

man  for  her  interpretive  articles;  Miami  News  Don  Lifetime  Achievement  Award 

Wright  for  his  cartoons;  Dallas  Morning  News  for  its  spot  Morgan,  who  served  as  the  NAAP’s  first  president  in 
news  coverage  of  the  Mexico  City  earthquake  by  a  team,  1951,  founded  the  Alma  Reminder  in  1938.  He  spent  20 

including  Suzanne  Bilello,  Allen  Pusey,  Mark  Edgar,  years  at  the  paper,  taking  a  break  to  serve  in  the  Air  Force. 

Chris  Hedges  and  others.  After  the  war,  he  built  a  publishing  business  that  includes  a 

.  weekly  newspaper,  five  shopping  guides,  a  commercial 

lAPA-Chamorro  winner.  The  Inter  American  Press  printing  facility  and  a  web-press  operation. 

Association’s  lAPA-Pedro  Joaquin  Chamorro  Award  for 
Freedom  of  the  Press  was  presented  to  German  Omes, 

publisher  of  El  Caribe,  Santo  Domingo,  Dominican  Re-  Six  college  advisers  cited 

public,  for  his  efforts  on  behalf  of  press  freedom  in  the  ^ 

Western  Hemisphere.  Four  college  publications’  advisers  have  been  desig- 

Wins  writing  award.  Seattle  Times  reporter  Terry  nated  as  distinguished  advisers  by  the  College  Media 

McDermott  has  won  the  1986  Darrell  Bob  Houston  writing  Advisers  Inc. ,  and  two  others  have  been  cited  for  distin- 

award  for  his  story  about  growing  up  with  baseball  in  Iowa  guished  service. 

entitled,  “Early  Innings,”  which  was  published  in  the  Dr.SteveAmes,studentpublicationsadviseratPepper- 
April  6  edition  of  the  Times’ /’aci/ic  magazine.  The  prize  dine  University  in  Malibu,  Calif.,  was  named  Distin- 

comes  with  a  check  for  $1,000,  to  be  matched  by  the  guished  Four-Year  College  Newspaper  Adviser;  Ray  Can- 

Times.  ton,  adviser  to  the  Channels,  student  newspaper  at  Santa 

Novelist  Tom  Robbins  created  the  award  last  year  in  Barbara  (Calif.)  City  College,  has  been  narned  Distin- 
honor  of  Houston,  an  award-winning  writer  and  former  guished  Two-Year  College  Newspaper  Adviser;  Terry 
chief  of  the  Seattle  Post-Intelligencer  copy  desk,  who  died  Vander  Heyden,  yearbook  adviser  and  assistant  professor 
in  1984.  It  was  established  to  recognize  writers  “who  can  of  journalism  at  Western  Kentucky  University  in  Bowling 

reveal  some  soul,  some  color,  some  grace,  robustness.  Green,  was  named  Distinguished  Yearbook  Adviser;  and 
mirth  and  generosity  in  a  single  prose  piece.”  Richard  C.  Lytle,  general  manager  of  student  publications 

at  the  Univserity  of  Texas  at  Austin  was  cited  as  Distin- 
Cousins  receives  Common  Wealth  Award.  Norman  Cou-  guished  Business  Adviser, 
sins,  former  editor  of  the  Saturday  Review,  received  the  Also  cited  were:  Dr.  Albert  T.  Scroggins,  dean  emeritus 
Common  Wealth  Award  in  Mass  Communications  at  the  of  the  College  of  Journalism  at  the  University  of  South 
Association  for  Education  in  Journalism  and  Mass  Com-  Carolina  and  chief  program  officer  for  the  Journalist  in 
munication  annual  convention.  Space  Project,  received  CMA’s  Distinguished  Service 

The  Common  Wealth  Awards  recognize  excellence  of  Award;  and  O’Ryan  Rickard,  general  manager  of  the 

achievement  and  high  potential  for  future  contributions  in  Western  Michigan  University  Herald,  was  named  a  CM  A 

the  fields  of  mass  communication,  dramatic  arts,  govern-  Honor  Roll  Award  winner. 


The  H.  L.  Mencken  Writing  Award  is 
presented  annually  by  The  Baltimore 
Sun  to  recognize  distinguished 
journalism  in  the  spirit  of  one  of  the 
nation’s  most  noted  social 
commentators.  As  a  columnist  for  The 
Evening  Sun  in  Baltimore,  Mencken’s 
frank  literary  style  and  acerbic  wit  set  a 
standard  for  future  journalists. 


The  Baltimore  Sun  is  pleased  to 
announce  Steven  G.  Kellman,  winner 
of  the  6th  annual  H.  L.  Mencken 
Writing  Award.  Kellrnan’s  weekly 
column  in  The  San  Antonio  Light 
captures  the  originality  and  vigor  of  H. 
L.  Mencken  and  meets  the  challenge  of 
the  Mencken  spirit. 


19  8  6 


H.  L.  MENCKEN 
WRITING  AWARD 


THE  BALTIMORE  SUN 
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Members,  chapters 
get  WICI  honors 

Anne  Hecker  of  Seattle,  Wash.,  has 
received  the  Georgina  MacDougall 
Davis  Award  from  Women  in  Com¬ 
munications  Inc.  for  her  outstanding 
service  to  the  organization. 

The  award  is  named  for  one  of  the 
seven  women  who  founded  Theta  Sig¬ 
ma  Phi  (now  WICI)  at  the  University 
of  Washington  in  Seattle  in  1909. 

The  WICI  award  for  positive  por¬ 
trayal  of  women,  the  Vanguard 
Award,  has  been  presented  this  year 
to  American  Express  and  Ogilvy  & 
Mather  for  their  print  and  television 
ad  campaign  that  featured  successful 
women  using  the  credit  card. 

In  addition,  at  WICI’s  National 
Professional  Conference  in  New 
York  from  Sept.  24-28,  Juliann  Kais¬ 
er,  communications  director  for 
Provident  Life  and  Accident  Insur¬ 
ance  Co.  in  Chattanooga,  Tenn.,  was 
installed  as  the  organization’s  new 
national  president. 

Also  at  the  conference,  five  campus 
chapter  advisers  and  1 1  chapters,  pro¬ 
fessional  and  campus,  were  honored 
with  certificates  of  excellence.  Out¬ 
standing  advisers  are:  Dr.  Mary-Lou 
Galician,  Arizona  State  University; 
Lottie  S.  Knight,  Hampton  Universi¬ 
ty;  Helen  Varner,  Stephen  F.  Austin, 
State  University;  Barb  Hipsman, 
Bradley  University;  and  Suzi  Saye 
Schwan,  Wichita  State  University. 

And,  while  one  chapter  noted  a 
landmark  anniversary,  another  was 
born.  The  Knoxville  Professional 
Chapter  received  its  charter,  and  the 
Central  New  York  Chapter  was 
added  to  WICI’s  50-year  Honor  Roll. 

J-school  students 
get  scholarships 

Fifty-four  scholarships  totaling 
$%,000  have  been  awarded  by  the 
Gannett  Foundation  to  journalism 
and  mass  communication  majors  in 
news-editorial,  broadcast  or  adver¬ 
tising  sequences  at  28  colleges  and 
universities  across  the  country. 

The  winners  were  selected  from 
692  applicants  in  the  Foundation’s 
annual  national  Journalism  Scholar¬ 
ship  competition.  Five  entering  fresh¬ 
man  and  35  other  undergraduates 
received  one-year  scholarships  of 
$1,5(X).  Two  additional  undergradu¬ 
ates  earned  half-year  awards  of  $750 
each.  Among  the  graduate  students, 
1 1  won  $3,0(X)  one-year  scholarships 
and  one  received  a  half-year  award  of 
$1,500. 


A  Wisconsin  judge  has  ruled  that  a 
newspaper  sued  for  libel  by  a  private 
figure  has  the  same  kind  of  constitu¬ 
tional  protection  given  to  it  in  public- 
figure  suits  if  the  litigation  involves  a 
matter  of  public  concern. 

Lafayette  County  Circuit  Court 
Judge  William  Johnston  dismissed  a 
$4  million  libel  suit  brought  against 
the  Capital  Times  in  Madison  by  Dar¬ 
lington  farmer  Joseph  Weigel,  who 
claimed  he  was  defamed  by  Novem¬ 
ber  1983  stories  saying  he  had  caused 
water  pollution  in  Yellowstone  Lake 
from  soil  erosion  and  runoff  from  his 


farm. 

Although  the  judge  ruled  Weigel 
was  a  private  figure,  he  said  the  issues 
involved  were  of  public  concern  and 
Weigel  would  have  to  show  that  the 
newspaper  printed  its  stories  with 
actual  malice  in  order  to  win  his  libel 
claim. 

The  judge  went  on  to  say  that  it  was 
“quite  clear”  the  newspaper  had  no 
knowledge  that  anything  it  printed 
about  Weigel  was  false.  The  judge 
said  that  Weigel  was  unable  to  show 
actual  malice  and  there  were  no  issues 
of  fact  to  be  determined  by  a  jury. 


Stanford  University  invites  applications  for 

The  John  S.  Knight  Fellowships 
for  Profession^  Journalists 


The  program’s  purpose  is  to  improve  the  quality  of 
American  journalism  by  providing  opportunities  for 
outstanding  mid-career  professionals  to  broaden  and 
deepen  their  understanding  of  the  historical,  social, 
economic,  cultural  and  philosophical  dimensions  of  major 
issues  and  trends  shaping  the  nation  and  the  world. 

Up  to  12  fellowships  are  awarded  each  year  to  full-time 
journalists,  including  employees  of  newspapers,  wire 
services,  radio  or  television  news  departments,  magazines 
in  the  area  of  news/commentary/public  affairs,  film  and 
television  documentarists,  and  photo-journalists.  No 
more  than  two  of  these  may  be  awarded  to  employees  in 
business/management  positions  who  are  interested  in 
broadening  their  educational  background,  as  opposed  to 
developing  further  a  particular  skill,  and  who  are  likely  to 
move  into  positions  where  their  decisions  will  affect  the 
editorial  quality  of  the  mass  media  (e.g.,  publishers, 
general  managers,  station  managers). 

The  program  seeks  applicants  who  have  demonstrated 
uncommon  excellence  in  their  work  and  who  have  the 
potential  of  reaching  the  top  ranks  in  their  specialization. 
Nominations  arc  encouraged  from  employers  as  well  as 
applications  from  individuals. 

All  candidates  must  have  at  least  seven  years  full-time 
news  experience  and  must  be  U.S.  citizens.  Fellows 
receive  a  stipend  of  $20,000  for  nine  months,  plus  tuition 
and  a  book  allowance.  Deadline  for  applications  is 
February  1  of  each  year. 

For  complete  information  and  application  forms,  write: 

Director 

John  S.  Knight  Fellowships 
Department  of  Communication 
Stanford  University 
Stanford.  California  94305 
(415)723-4937 


Wis.  court  extends  malice  protection 
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NEWSPEOPLE  IN  THE  NEWS 


Duties  of  two  editors  at  the  Cou¬ 
rier-Journal  and  the  Louisville  Times 
have  been  realigned. 

Leonard  Pardue,  senior  managing 
editor,  has  been  named  assistant  to 
the  editor. 

David  Hawpe,  who  has  been  man¬ 
aging  editor/news,  was  named  man¬ 
aging  editor. 

Pardue  will  work  with  the  manage¬ 
ment  team  studying  the  possibility  of 
combining  the  two  newspapers  and 
Hawpe  will  become  the  top  news 
department  executive,  reporting  to 
editor  Michael  Gartner. 

Pardue,  with  the  papers  since  1963, 
has  held  a  number  of  reporting  and 
editing  positions.  Hawpe  joined  the 
papers  in  1%9  as  a  reporter  for  the 
Courier-Journal’s  Hazard  bureau.  He 
was  managing  editor  of  the  paper  until 
the  staffs  were  combined  last  Decem¬ 
ber,  at  which  time  he  assumed  his 
most  recent  position. 

♦  ♦  ♦ 

Mike  Burgess,  former  weekend 
editor  of  The  Olympian,  Olympia, 
Wash.,  has  been  named  city  editor. 
He  succeeded  Ed  Arnone,  who 
resigned  to  accept  a  position  as  man¬ 
aging  editor  of  The  Journal  Newspa¬ 
pers  in  Springfield,  Va. 

♦  ♦  ♦ 

Recent  Gannett  Co.  appointments 
follow: 

Frank  Sutherland,  managing  edi¬ 
tor  of  Hattiesburg  (Miss.)  American 
moved  to  executive  editor  of  the 
Jackson  (Tenn.)  Sun.  The  Sun 
became  a  seven-day  paper  on  August 
30  when  it  started  publishing  on 
Saturdays. 

Robert  H.  Gordon,  editorial 
director  of  the  Clarion-Ledger  and 
the  Jackson  (Miss.)  Daily  News, 
replaced  Sutherland  in  Hattiesburg 
with  the  title  of  executive  editor. 

Michele  Magazine,  director  of 
special  sections  for  Gannett’s  USA 
Today,  has  been  appointed  vice  presi- 
dent/Eastem  sales  manager  for  USA 
Weekend. 


Lisa  Velders  is  the  newly  named 
editor  of  Florida  magazine,  Sunday 
supplement,  published  by  the  Orlando 
Sentinel.  She  previously  was  editor  of 
the  Detroit  News'  Sunday  magazine, 
Michigan,  for  two  years. 

Velders  has  held  positions  at  the 
Atlanta  Journal  and  Constitution,  the 
Minneapolis  Star,  the  Concord 
(N.H.)  Monitor  and  the  Clearwater 
(Fla.)  Sun. 

♦  ♦  ♦ 

Carol  Ann  Riordan,  feature  sec¬ 
tion  editor  of  the  Capital  Times, 
Madison,  Wis.,  joined  the  American 
Press  Institute  in  Reston,  Va.,  as  an 
associate  director.  She  replaces 
Becky  Smith,  who  left  in  July  to 
become  publisher/editor  of  a  weekly 
specialty  magazine  published  in 
Greensboro,  N.C.,  by  Landmark 
Communications. 

Riordan,  with  the  Capital  Times 
since  1978,  had  been  copy  and  layout 
editor  for  special  sections,  assistant 
editor  of  the  features  section,  and 
then  section  editor.  Earlier  she  was  a 
reporter  for  the  Niles  (Mich.)  Daily 
Star,  feature  writer  for  the  Clearwa¬ 
ter  (Fla.)  Sun  and  the  Belleville  (Ill.) 
News-Democrat.  She  is  the  daughter 
of  retired  newspaper  man  Tom  Rior¬ 
dan,  former  m.e.  of  the  Jackson 
(Mich.)  Citizen  Patriot. 

*  *  * 

Gary  Berkley  has  been  promoted 
to  general  manager  of  the  Belleville 
(Ill.)  News-Democrat,  a  Capital 
Cities/ABC  newspaper.  He  joined  the 
staff  in  1978  as  advertising  manager 
and  was  named  vice  president  of  mar¬ 
keting  in  1984.  In  his  new  position, 
Gary  is  responsible  for  the  day-to-day 
operations. 

Also,  Frank  Duke  has  been  named 
marketing  director  of  the  News- 
Democrat  with  responsibility  for  the 
advertising,  circulation  and  promo¬ 
tion  departments.  He  has  been  circu¬ 
lation  director  since  joining  the  News- 
Democrat  in  December  1984. 


Todd  Bell  was  appointed  deputy 
managing  editor  of  the  New  Bruns¬ 
wick  (N.J.)  Home  News,  moving  up 
from  news  editor.  He  was  night  man¬ 
aging  editor  of  the  Woodbridge  (N.J.) 
Tribune  before  joining  the  Home 
News  in  1976  and  prior  to  that,  a 
reporter  for  the  Somerset  (Pa.) 
American. 

^ 

Richard  Brouse,  who  started  his 
career  at  the  Akron  Beacon  Journal  in 
1972  as  a  classified  sales  representa¬ 
tive,  has  been  appointed  advertising 
director.  Most  recently,  he  was  retail 
advertising  manager. 

*  9|C  * 

Howard  Lee  Ball,  editor  of  Sub¬ 
urban  Trends,  Butler,  N.J.,  was 
appointed  chief  executive  editor,  Pas¬ 
saic/Morris  Division,  for  Suburban 
Newspapers  of  Northern  New 
Jersey.  He  retains  his  position  as  edi¬ 
tor  in  Butler  and  assumes  consultant 
duties  with  other  division  newspa¬ 
pers.  Ball,  a  thirty-year  veteran  of 
North  Jersey  journalism,  joined 
Trends  in  1968. 

*  *  * 

Whitney  Jones,  whose  experience 
includes  being  special  sections  editor 
of  the  Arkansas  Democrat,  Little 
Rock,  and  publishing  his  own  weekly 
newspaper,  has  been  named  direc¬ 
tor/senior  editor  of  Village  Publica¬ 
tions,  a  division  of  Cooper  Communi¬ 
ties  Inc.,  developer  of  retirement/ 
recreation  communities  in  Arkansas, 
headquartered  at  Bella  Vista. 

♦  ♦  ♦ 

David  W.  Scott,  executive  direc¬ 
tor-public  affairs  for  Ford  Motor 
Company,  was  recently  elected  vice 
president-public  affairs.  He  joined  the 
company  in  1%7  as  a  college  graduate 
trainee  on  the  p.r.  staff  after  several 
years  with  print  and  broadcast  news 
media. 

*  ♦  * 

Darlene  Bryant  Koenig  has  been 
named  managing  editor  and  Alison 
Saussy,  news  editor,  of  Defense 
News,  Springfield,  Va.,  a  weekly  for 
the  defense  and  defense  procurement 
industries  published  by  The  Army 
Times  F*ublishing  Company,  a  divi¬ 
sion  of  The  Times  Journal  Company 
in  Springfield. 

♦  ♦  ♦ 

Ray  Schmitt  is  the  newly  named 
promotion  director  of  the  Dallas 
Times  Herald 2ind  will  direct  activities 
of  the  promotion,  promotion  art  and 
retail/photography  departments. 
Prior  to  joining  the  newspaper, 
Schmitt  was  an  account  supervisor  at 
Arnold,  Foster,  Sherrill  and  Car- 
rithers,  Inc. 
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Speeds  up  to 
25,000  cph 

Quiet  operation 

Ease  of  maintenance 

Ease  of  training 


More  efficient  use  of 
floor  space 

Can  be  fed  from 
either  side 

Ease  of  operation 

Ease  of  installation 


Gripper  delivery  "  ' 

system  ■  Electric  clutch  feature 

Modular  expandability  to  meet  future  needs 


The  new  SLS-1000  offers  increased  production  and 
throughput  speeds  that  will  dramatically  improve  the  bottom 
line  performance  of  any  mailroom.  Designed  in  a  modular 
concept  to  fit  your  exact  needs;  you  buy  only  the  number  of 
stations  required.  As  your  needs  grow  in  the  future,  the  SLS 
will  grow  with  you. 

The  SLS-1000,  offering  new  technology  for  the  mailroom, 
is  designed  to  cover  the  production  requirements  of  weeklies, 
small  dailies  and  the  larger  metropolitan  newspapers. 

So,  as  the  insert  market  grows,  the  need  to  expand  will  be 
inexpensive  and  easy.  There  will  be  no  need  to  ask  for  mega 
bucks  in  next  year’s  budget. 

Let  the  front  office  figure  that  one  out . ! 

The  SLS-1000.  It  makes  heroes  in  the  production  department. 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
215-264-2460 


Headquarters 
and  Sales 
1 1  Main  Street 
Southboro,  MA  01772 
617-481-8562 


Graphic 
Managemenf 
Associates,  Inc. 

The  Inserter 
Company 


Patent  Pending 


smooo  High  Speed  Newspaper  Inserter 
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Scheduled  newsprint  price  hikes  are  uncertain 

Prices  were  to  be  mcreased  to  $570  per  ton  from  $535  per  ton  by  many 
manufacturers  on  Oct.  1,  but  newspaper  resistance  may  have  changed  that 


By  George  Garneau 

Newsprint  manufacturers  and 
newspapers  appear  to  be  wrangling 
still  in  a  drawn-out  fight  over  news¬ 
print  price  hikes. 

As  to  whether  the  new  official  price 
of  $570  a  ton,  up  from  $535,  was  to  go 
into  effect  Oct.  1,  as  announced  by 
most  producers,  the  answer  was 
uncertain  as  E&P  went  to  press. 

According  to  analysts  and  news¬ 
print  buyers  for  newspapers,  it 
appeared  the  price  increase  was 
holding  on  the  West  Coast,  due  to 
some  tightening  of  supply,  stemming 
in  part  from  a  strike  at  a  Pacific  Rim 
manufacturer. 

For  the  rest  of  the  nation,  the 
answer  was  less  clear.  It  appeared 
that  major  buyers,  the  big  newspaper 
groups,  would  not  be  paying  the 
increased  price  at  least  until  early 
next  year. 

If  the  increase  holds  on  Oct.  I,  it 
will  affect  small,  independent  buyers, 
those  with  less  clout  in  terms  of  vol¬ 
ume  purchasing  power,  according  to 
several  people  interviewed. 

However,  the  consensus  was  that 
the  6.6%  increase  —  which  has  been 
attempted  by  producers  and  fended 
off  by  buyers  about  seven  times  since 
late  1984  —  was  pretty  much  inevita¬ 
ble  within  the  next  year. 

The  last  increase  was  6.7%  in  the 
summer  of  1984. 

“We  don’t  think  it’s  justified  at  this 
point,”  said  a  buyer  for  a  major  news¬ 
paper  group,  “especially  in  a  product 
where  there  is  so  much  availability.  I 
think  [manufacturers]  will  be  happy 
to  get  [the  increase]  through  in  Janu¬ 
ary.” 

“The  small  guys  will  bear  the  brunt 
of  the  Oct.  1  increase.  The  big  buyers 
will  get  delays,”  said  a  buyer  for  a 
major  newspaper. 

In  the  latest  skirmish,  Ontario 
Paper  Co.,  which  is  owned  by  the 
Tribune  Co.  Inc.,  said  recently  it 
would  temporarily  shut  down  its  two 
Canadian  newsprint  mills  rather  than 
bow  to  demands  from  newspapers 
that  it  delay  the  price  beyond  Oct.  1. 

“The  company  has  no  option  but  to 
stand  firm  on  this  price  increase,” 
John  Houghton,  president  and  chief 


executive  officer  of  Ontario  Paper, 
said  in  a  release.  “The  price  increase 
is  justified  by  rising  costs,  increased 
discounts,  a  weakening  U.S.  dollar 
and  tightening  market.  Fortunately 
most  customers  seem  to  have 
accepted  the  increase.” 

A  planned  shutdown,  affecting 
2,800  workers  at  Ontario  Paper’s 
mills  in  Ontario  and  Quebec,  is 
planned  for  seven  to  14  days  around 
Christmas. 

A  spokesman  for  Ontario  Paper, 


the  seventh  largest  North  American 
newsprint  producer,  declined  to  dis¬ 
close  which  customers  were  or  were 
not  accepting  higher  prices  or  the 
proportion. 

Newsprint  producers  generally 
stick  together  on  raising  prices,  but 
whether  increases  actually  take  effect 
is  a  matter  of  supply  and  demand. 
Substantial  discounting  routinely 
knocks  prices  below  official  rates  for 
large  volume  buyers. 

In  the  past  couple  of  years.  North 


The  Los  Angeles  (Calif.)  Daily 
News  is  moving  most  of  its  operations 
from  a  cramped  hodge-podge  of 
buildings  in  Van  Nuys  to  a  modem, 
$8.3  million  building  in  Woodland 
Hills. 

About  700  of  1,300  full-  and  part- 
time  employees  will  move  to  a 
132,000-square-foot  building  on  4.5 
acres  being  purchased  from  Terminal 
Data  Corp.  Located  in  the  Warner 
Center  Business  District,  the  modern 
two-story  building,  which  was 
acquired  at  a  bargain  from  a  computer 
company  that  is  moving,  according  to 
local  real  estate  experts,  is  almost 
50%  bigger  than  current  facilities. 

The  move,  expected  to  be  com- 


American  and  foreign  newsprint  have 
been  abundant  enough,  and  the  U.S. 
dollar  strong  enough,  to  assure  news¬ 
print  supplies  at  lower  prices. 

Several  buyers  agreed  that  news¬ 
print  manufacturers  appeared  more 
together  on  the  increases  now  than  in 
the  past. 

There  has  been  no  general  rollback 
on  increases  as  there  has  been  on 
previous  attempts  to  raise  prices, 
according  to  a  major  buyer,  who  said 
there  has  been  “a  lot  of  posturing”  on 


It  appeared  that  major  buyers,  the  big  newspaper 
groups,  would  not  be  paying  the  mcreased  price  at 
least  until  early  next  year. 


L.A.  daily  to  move  to  new  headquarters 


both  sides. 

Nevertheless  Champion  Interna¬ 
tional  Paper  Co.  and  Kimberly-Clark 
Corp.’s  Coosa  River  Newsprint  Divi¬ 
sion  have  not  raised  prices  for  Oct.  1 , 
according  to  several  sources. 

Larry  Ross,  an  analyst  with  Paine 
Webber,  expressed  skepticism  as  to 
whether  increases  would  hold  next 
year,  but  he  said  it  could  go  either 
way.  He  said  that  if  manufacturers 
insist  on  the  increase,  it  will  cost  in 
newsprint  sales. 


pleted  in  the  spring  of  1987,  involves 
editorial,  advertising,  marketing  and 
finance  departments.  Printing,  some 
circulation  operations  and  a  news 
bureau  will  stay  in  Van  Nuys. 

The  move  was  announced  by 
publisher  and  president  Byron  C. 
Campbell  after  Jack  Kent  Cook,  who 
bought  the  newspaper  from  the  Tri¬ 
bune  Co.  last  December  for  $176  mil¬ 
lion  and  who  also  owns  the  Washing¬ 
ton  Redskins  football  team,  issued  a 
statement. 

The  Daily  News  is  so  crowded  that 
the  announcement  was  made  at  two 
morning  meetings  held  at  an  Amer¬ 
ican  Legion  hall  because  there  was  no 
(Continued  on  page  64) 
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We  have  the  best  laser 
imager  in  the  USA,  today. 


If  you  think  the  headline 
of  this  ad  has  two  meanings, 
you’re  right.  On  both  counts. 

USA  Today  has  selected 
Autologic’s  new  APS-6  Laser 
Imager  for  full-page  imaging 
and  twsetting. 

For  a  very  simple  reason. 


With  all  due  modesty,  it’s  the 
best  laser  imager  available  on 
the  market  tod^ay. 

It  images  full  pages  of  text 
and  graphics  at  high  speeds. 
With  high  resolution:  our  top 
quality  halftones  have  hard, 
crisp  dots,  giving  you  1,000  dpi, 
or  a  90  line-screen. 

Its  full  page  width  gives 
you  production  flexibility.  And 
it  has  the  reliability  that  Auto¬ 
logic  imaging  systems  have 
always  been  known  for. 

Another  advantage  is  that 
it’s  driven  by  Autologic’s 
exclusive  Page  Image  Proces¬ 
sor,  allowing  you  to  hook  up 


additional  devices  (such  as  a 
proof  printer)  at  a  lower  cost. 
All  fonts  will  match.  And  soft¬ 
ware  needs  no  modification. 

So  make  the  smartest 
imaging  decision  in  the  USA, 
today.  USA  Today  did.  Call 
Autologic  Marketing  Services 
to  find  out  about  our  APS-6 
Laser  Imager. 

WAUTOI-OGIC 

A  Subsidiary  of  Volt 
Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Park,  CA  91320 
(805)  498-%!! 
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NEWS/TECH 


Weather  graphics  via  PCs 

Accu-Weather  introduces  a  new  service  for  newspapers 


Myers  said  the  decision  to  use  the 
Macintosh  was  based  on  a  study  indi¬ 
cating  that  about  60%  of  newspapers 
used  them.  Apples,  adept  at  graphics, 
are  frequently  used  by  newspaper 
artists,  but  have  begun  to  be  used  by 
small  papers  for  news,  classified  and 
display  advertising,  page  layout  and 
business  functions. 

The  new  service  will  “greatly 
broaden”  the  offerings  currently  put 
together  by  Accu-Weather’ s  staff  of 
57  professional  meteorologists,  10 
artists  and  nine  computer  techni¬ 
cians,  Myers  said. 

Accu-Weather  currently  delivers 
weather  information  and  graphics  to 
radio  and  television  broadcasters 
and,  using  facsimile  transmission  and 
wire  service  printers,  to  about  40 
newspapers. 

MacWeather  was  planned  to  pro¬ 
vide  newspapers,  twice  a  day,  five 
days  a  week,  with  a  choice  of  some  40 
kinds  of  graphics,  such  as  local  and 
regional  weather  maps,  listings  and 
charts,  plus  customized  materials  for 
specific  newspapers.  Graphics  will  be 
compiled  on  Accu-Weather’s  three 
Macintoshes,  replacing  manual  tech¬ 
niques  by  artists. 

With  it,  newspapers  “don’t  have  to 
run  the  same  national  map  that  every¬ 
body  runs,”  Myers  said. 

Myers  said  the  company  planned 
by  next  year  to  make  the  service 
available  to  International  Business 
Machines  Corp.  personal  computers 
and  to  make  color  charts  and  maps 
available  in  the  form  of  color  separa¬ 
tions. 

To  receive  MacWeather,  newspa¬ 
pers  will  need  about  $6,000  worth  of 
equipment,  according  to  Martin 
Sheridan,  Accu-Weather  senior  pro¬ 
grammer.  Required  are  a  Macintosh, 
Macterminal  software,  a  modem  (300, 
1200  or  2400  baud)  and  a  printer. 
Information  is  transmitted  by  phone 
lines. 

Users  will  be  able  to  dial  into  the 
host  system  to  view  menus  of  avail¬ 
able  items,  with  descriptions.  They 
then  can  designate  which  they  want 

(Continued  on  page  64) 


By  George  Garneau 

Weather  graphics  and  information 
have  become  just  a  phone  call  away 
from  newspapers  with  Apple  Macin¬ 
tosh  personal  computers. 

Accu-Weather  Inc.,  the  State  Col¬ 
lege,  Pa. -based  company  specializing 
in  weather  information  for  the  news 
media,  on  Oct.  1  started  its  Mac¬ 
Weather,  a  Macintosh-based  service 
for  creating  and  delivering  weather 
graphics  and  information  by  Macin¬ 
tosh  computers  from  Apple  Com¬ 
puter  Inc. 

“Any  newspaper  with  a  Macintosh 
dials  into  our  host  computer  and  in 
less  than  two  minutes  per  map  can 
pull  them  down  onto  a  LaserWriter,” 


Joel  Myers,  Accu-Weather  president, 
said.  “A  lot  of  papers  that  receive  AP 
and  UPI  will  be  able  to  get  more  accu¬ 
rate  pictures  and  maps  in  a  cost- 


To  receive 
MacWeather, 
newspapers  will  need 
about  $6,000  worth  of 
equipment .... 


effective  way.” 

The  service  reflects  a  growing  use 
of  personal  computers  of  all  kinds  for 
a  variety  of  tasks  in  newspapers. 


Systems 


Simple  systems 
Efficient  systems 

In  the  final  analysis,  it  is  reliable  systems 
performance  that  results  in  mailroom  profit¬ 
ability  —  the  bottom  line. 

For  complete  systems  —  design,  engineer¬ 
ing,  installation  and  service  —  contact: 


MAILROOM  SYSTEMS,  INC. 

N114  W18850  Clinton  Drive,  RO.  Box  155 
Germantown,  Wl  53022  •  Phone:  (414)  255-0040 
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TECHNICAL  BRIEFS 


Newspaper  moves 
its  offices; 
buys  equipment 

The  Northwest  Herald  of  Crystal 
Lake,  Hi.,  has  moved  its  office  and 
production  facilities. 

In  preparation  for  the  move  to 
“One  Herald  Square,”  the  paper, 
which  circulates  in  Chicago’s  far 
northwestern  suburbs,  installed  an 
Atex  news  and  classifled  system. 
Autologic  typesetters  and  a  Digital/ 
VAX  computer  for  accounting  and 
circulation  functions. 

An  eight-unit  Goss  Urbanite  press 
is  scheduled  for  installation  in 
October. 

Letraset  acquires 
Boston  Software 

Letraset,  the  Paramus,  N.J.,  sup¬ 
plier  of  dry  transfer  lettering,  has 
entered  desktop  publishing  with  its 
purchase  of  Boston  Software 
Publishers  Inc.,  a  developer  of  soft¬ 
ware  for  Apple  Computer  Inc.  prod¬ 
ucts. 

The  deal  gives  Letraset  worldwide 
distribution  rights  for  Boston  Soft¬ 
ware’s  MacPublisher  II,  Macindexer 
and  Mac-Hy-Phen.  It  joins  the  soft¬ 
ware  company  with  Leltraset  USA, 
the  U.S.  sales  and  service  arm  of  Let¬ 
raset,  a  London-based  company. 

USA  Today 
switches  sateliites 

USA  Today  has  switched  its  satel¬ 
lite  transmission  use  from  Westar  III 
to  ASC-1  and  has  extended  its  con- 


DAR-MAR-INC. 

7501  Coarsey  Dr.,  Tampa,  FI.  33604 
(813-932-8888) 

FASTEST 
MOST  MODERN 
CORE  STRIPPER 
IN  THE  WORLD 

Good  Reasons  to  Buy 

1.  Saves  Money 

2.  Saves  Labor 

3.  Safe,  All  Electric 

4.  No  Sawing 


tract  with  American  Satellite  Co.  to 
1993. 

The  repositioning  of  USA  Today’s 
two  transmitter  dishes  and  30  domes¬ 
tic  receiving  dishes  was  completed 
over  Labor  Day  weekend,  Gannett 
Co.  Inc.  said. 

American  Satellite,  owner  and 
operator  of  ASC-1,  has  provided 
USA  Today  with  satellite  service 
through  Westar  III  and  provides  ser¬ 
vice  to  Europe  via  Intelsat. 

The  five-year  contract  extension 
gives  USA  Today  the  long-term  sta¬ 
bility  at  a  fixed  rate,  William  Hider, 
vice  president/telecommunications  of 
USA  Today,  said. 

GATF  raises  dues, 
approves  budget 

The  Graphic  Arts  Technical 
Foundation  board  of  directors  has 
approved  a  new  budget  and  raised  the 
group’s  corporate  membership  dues 
by  5%  for  1987. 

Calvin  Aurand,  GATF  president, 
said  the  increase  was  “a  modest  one, 
as  was  the  5%  increase  of  two  years 
ago.  In  effect,  GATF  is  reviewing  its 
dues  rates  on  a  biennial  basis,  keying 
dues  increases  to  the  consumer  price 
index.  Though  our  dues  increases  are 
running  less  than  CPI  growth,  they 
are  necessary  to  counter  the  effects  of 
inflation.” 

The  record  $5  million  budget  for 
1986-87  is  $51,000  more  than  the 
spending  plan  for  the  previous  fiscal 
year,  ended  Aug.  31.  It  includes  a 
$60,000  surplus. 

Gilbert  Bassett,  GATF  executive 
director,  said  the  small  budget 
increase  is  due  to  nonrecurring 
income  received  last  fiscal  year. 

“Income  as  a  consequence  of  the 
DRUPA  show  and  affiliated  Euro¬ 
pean  tour  and  the  phasing  out  of  our 
current  flexographic  research  project 
will  not  be  available  in  the  forthcom¬ 
ing  year,”  he  said. 

Pa.  daily 
purchases 
Headliner  Offset 

The  Scranton  (Pa.)  Times  has  con¬ 
tracted  to  buy  a  (3oss  Headliner 
Offset  press  from  the  Graphic  Sys¬ 
tems  Division  of  Rockwell  Interna¬ 
tional  Corp. 

Planned  for  a  new  plant,  the  press 
consists  of  five  units,  a  four-color 
unit,  three  half  decks,  a  Modular 


Press  Control  System  and  CT50  run- 
ning-belt-tension  reels,  which  can 
handle  50-inch  paper  rolls  and  have  a 
feature  for  reducing  labor  by  auto¬ 
matically  creating  slack  during  web¬ 
bing.  A  combination  folder  arrange¬ 
ment  will  give  the  Times  both  a  3:2, 
144-page  folder  and,  by  its  side,  an  80- 
page  jaw  folder,  which  will  be  used  for 
tabloid  sections,  magazines  and  as  a 
back-up. 

A  4(),000  square-foot  printing  and 
distribution  plant  is  planned  for  Scott 
Township,  11  miles  from  downtown 
Scranton. 


Accu-weather 

(Continued  from  page  62) 


and  in  about  90  seconds  per  graphic 
they  will  be  sent  automatically  to  their 
computer.  Custom  services,  as  well 
as  automatically  delivered  packages, 
will  be  available,  Myers  said. 

Sheridan  said  a  principal  attribute 
was  the  simplicity  of  the  system. 

“It’s  basically  a  phone  call  away,” 
he  said. 

The  service  costs  from  $3  to  $15  per 
graphic  drawn  from  the  data  base, 
depending  on  the  circulation  of  the 
client  newspaper,  Myers  said,  with  a 
discount  for  more.  A  commitment  of  a 
graphic  a  day  is  required,  he  said. 

Unlike  some  generic  maps,  which 
require  an  artist  to  finish  them,  Mac- 
Weather  “requires  virtually  no  work 
at  the  newspaper’s  end,”  Myers  said. 

In  a  telephone  interview  a  week 
before  the  service  was  to  begin, 
Myers  said  there  were  no  subscribers 
as  yet  but  there  were  80  responses  to 
ads  in  trade  and  association  publica¬ 
tions. 


Daily  News  moves 

(Continued  from  page  60) 


room  big  enough  at  the  newspaper. 

The  Daily  News,  which  began  in 
Van  Nuys  as  a  free  weekly  75  years 
ago  and  currently  circulates  100,000 
copies  daily,  is  spread  about  in  seven 
different  buildings. 

James  Lacher,  executive  vice 
president  of  Jack  Kent  Cooke  Inc. 
said  the  total  move  would  cost  about 
$15  million,  including  renovations 
and  a  new  computer  system. 

The  paper  will  sell  or  lease  its 
39,000-square-foot  main  office  in  Van 
Nuys  but  will  maintain  a  sales  and 
news  office  nearby,  a  news  story 
published  in  the  paper  said. 
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The  Empress  Dowager  didn't  think 
much  of  the  First  Amendment. 


m  n  a  janji 

A. 

miqjapers  011^  seme  W  excite 
nuissesWsj4lmentl;ef^^ 
of  tfm^  avid  tl^  editors  concerned  are 
comp^ofdfedrmofd^bteraiy 
clas^,  w gx)dcan  be  served 
contmmtm  ofsncl;  dargeroiis 
rntrimeyits,  avidwe  hereby  commnd 
tlx  entire  suppressionandsealirg  up 
ofallnen^spapers  publisbedwitlm  ox 
Emme,  vU;ix  tlx  editors  con^ 
witl^tlxmaretobearrestedand 
punisfxdn^tlxritniost 
rigyroftlxbiru-  f 


About  25  years  ago,  we 
stumbled  on  this  edict- 
attributed  to  the  Empress 
Dowager  of  China  in  the  late 
1800s. 

We  shared  it  with  a  good 
many  of  you  in  the  media  then, 
along  with  the  thought  that  a 
free  press  and  tyranny  must 
forever  remain  adversaries. 

The  message  is  no  less  true 
today  as  challenges  to  First 
Amendment  rights  here  at 
home  and  to  free  media  access 
to  events  elsewhere  in  the  world 
are  brought  to  our  attention 
daily. 

^  we  remind  ourselves,  once 
again,  of  the  news  media's 
enormous  responsibility  in  and 
immeasurable  contribution  to  a 
free  society.  We  do  it  with  this 
replica  of  the  Empress 
Dowager's  edict  and  hope  you'll 
find  a  place  for  it  on  your 
newsroom  or  office  wall. 

And  if  you  find  yourself 
working  on  a  story  about 
insurance— and  need  facts, 
figures  or  commentary— 
remember  State  Farm  writes 
more  auto  and  home  insurance 
than  any  other  company  (and  is 
among  the  leaders  in  life  and 
health  insurance  as  well).  Maybe 
we  can  help.  Just  call  or  write 
the  Public  Relations  D^artment, 
State  Farm  Insurance,  One  State 
Farm  Plaza,  Bloomington, 

Illinois  61710. 

For  your  full  color 
reproduction  of  the  Empress 
Dowager's  edict,  write  on  your 
'  letterhead  to  the  address 
below. 


Public  Relations  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  Illinois  61710 


UPl  editor  fired 

(Continued  from  page  17) 

They  pointed  out  that  Vanbenne- 
kom  has  a  close  relationship  with 
Vdzquez,  and  since  the  Mexican 
publisher  took  over  at  UPl  Vanben- 
nekom  has  been  at  UPI’s  headquar¬ 
ters  in  Washington  acting  as  both  his 
administrative  aide  and  translator. 

They  accused  Vanbennekom  of 
getting  Vazquez  involved  in  the  mat¬ 
ter  in  order  to  aid  Kiel,  but  Vanbenne¬ 
kom  denied  acting  on  behalf  of  Kiel. 
He  said  that  in  all  the  years  they 
worked  together,  “we  have  never 
even  had  a  social  drink  together.” 

However,  after  Vazquez  took  over, 
Hughes  reinstated  Kiel  and  recalled 
Toscano  to  Washington,  D.C. 

Jane  Bussey,  Hughes  told  E&P, 
would  have  the  option  of  staying  on  in 
her  old  post  or  being  reassigned  to 
another  bureau.  UPl  staffers  said, 
however,  that  Hughes  told  Bussey 
outright  that  she  could  not  stay  at  the 
Mexico  City  bureau.  They  noted  that 
reassigning  Bussey  was  tantamount 
to  firing  her  since  she  is  married  to  a 
Mexican  and  “has  a  life”  in  that  coun¬ 
try. 

Hughes  said  he  asked  Foa  to  resign 
because  their  relationship  had 
become  untenable  in  the  last  few 
months. 


“Sylvana  and  I  were  having  diffi¬ 
culties,”  Hughes  stated,  attributing 
the  deterioration  to  a  personality  con¬ 
flict. 

Foa  stated  that  she  and  Hughes 
never  had  personal  problems  until  he 
supported  “the  reversal  of  changes  in 
Mexico  City  we  had  mutually  decided 
on.” 

“Foa  had  lowered  in  category  the 
guy  who  was  there  and  put  a  friend  of 
hers  in  charge  of  editorial  opera¬ 
tions,”  Vazquez  continued.  “But  this 
is  such  a  small  problem  to  me,  I  would 
be  in  bad  shape  if  I  had  to  get 
involved.” 

Hughes  told  E&P  that  when  he 
went  to  Mexico  City  to  supervise 
World  Cup  coverage,  he  did  not  see 
any  evidence  that  there  were  prob¬ 
lems  with  Kiel's  management  of  the 
office  and  decided  to  give  him  another 
chance. 

Hughes  denied  he  had  reinstated 
Kiel  on  orders  from  Vazquez  and  was 
“taking  the  rap”  for  Foa’s  firing. 

Hughes  said  Toscano  was  recalled 
from  Mexico  City  because  he  did  not 
speak  Spanish  and  also  said  his  being 
sent  there  always  had  been  on  a  tem¬ 
porary  basis.  Other  staffers  on  the 
foreign  desk  dispute  this,  saying  Tos¬ 
cano  even  gave  up  his  apartment 
before  he  left  for  Mexico  City  because 
he  was  told  the  assignment  was  per¬ 
manent. 

Foa  remarked  that  before  Toscano 


left  for  Mexico  City  he  had  spent 
$2,000  on  a  Spanish  language  course. 
Hughes  knew  about  the  course,  she 
said,  because  UPl  “paid  half  the 
bill.” 

Staffers  said  Toscano  was  recalled 
because  he  angered  Vazquez  when  he 
moved  into  another  hotel  after 
reporting  his  room  at  the  place  where 
he  was  originally  staying  had  been 
vandalized. 

“He  came  up  with  a  story  that 
someone  went  into  his  room  and 
messed  up  his  stuff,”  Vazquez  said  in 
an  interview.  “On  authorization  from 
Washington,  he  moved  into  one  of  the 
most  expensive  hotels  in  the  city.  I 
did  not  want  reporters  to  stay  in  lux¬ 
ury  hotels.” 

Vazquez  added  that  he  “expressed 
my  disapproval”  to  McCrohon  and 
said  that  by  “authorization  from 
Washington”  he  was  referring  to  Foa. 

Foa  said  she  told  Toscano  to  go  to 
another  hotel  because  she  was  suspi¬ 
cious  about  the  break-in  and  con¬ 
cerned  for  his  safety.  She  said  Tos¬ 
cano  went  to  the  Sheraton  and  added 
that  it  was  McCrohon  who  first  said 
after  the  break-in  that  Toscano  should 
change  hotels. 

“This  is  just  another  thing  being 
used  to  get  at  him  (Vazquez),” 
Hughes  said  of  the  entire  situation. 
“If  people  want  to  believe  I’m  so 
weak  that  I’ll  take  the  rap,  what  the 
hell  can  1  do?  It’s  bloody  ridiculous.” 


Anxiety  at  UPi 

(Continued  from  page  17) 

journalism  experience.” 

Only  the  “other  seven”  would  be 


people  considered  beginners,  he  said. 

Vazquez  said  his  involvement  in 
the  “editorial  side”  of  UPl  is  “exclu¬ 
sively  in  the  operational  area”  such  as 
installing  new  procedures  for  person¬ 
nel  to  keep  closer  tabs  on  editorial 


hiring. 

“Personnel  has  to  be  informed  so 
payroll  registers  all  the  information,” 
he  said.  “In  California  they  hired  a 
new  reporter  and  two  weeks  later  no 
one  (in  personnel)  knew  he’d  been 
hired.” 


Five  execs  promoted  to  senior  vp.  at  the  Ad  Bureau 


Five  Newspaper  Advertising 
Bureau  executives  have  been  pro¬ 
moted  to  the  newly  created  position 
of  senior  vice  president,  and  a  new 
sales  manager  in  the  Bureau’s  co-op 
advertising  sales  department  has  been 
appointed. 

Eric  Anderson,  senior  vice  presi¬ 
dent,  classified  co-op  and  training, 
has  added  responsibility  for  co-op 
advertising  and  sales  training  to  his 
position  as  head  of  the  classified  sales 
department. 

Charles  M.  Kinsolving,  senior  vice 
president,  marketing  group,  is  now 
responsible  for  the  NAB’s  research, 
marketing  services,  new  technology 
and  public  relations  departments. 
Formerly,  he  headed  the  Bureau’s 
efforts  in  new  technology. 

Alfred  Eisenpreis,  senior  vice 


president,  retail  marketing,  will  con¬ 
tinue  to  direct  the  Bureau’s  retail  mar¬ 
keting  operations,  including  activities 
of  regional  vice  presidents. 

James  H.  Hollis,  senior  vice  presi¬ 
dent,  mass  merchandising  sales,  will 
continue  to  supervise  the  Bureau’s 
sales  activities  to  mass  merchandisers 
and  insert  advertisers,  as  well  as 
being  responsible  for  postal  affairs 
and  development  of  alternate  distri¬ 
bution  systems. 

Mac  Morris,  senior  vice  president, 
national  sales,  will  continue  to  direct 
the  national  sales  staff  in  New  York, 
Chicago,  Detroit,  Los  Angeles  and 
San  Francisco,  as  well  as  relations 
with  newspaper  ad  sales  representa¬ 
tives.  Morris  is  slated  to  retire  on 
Dec.  31,  when  he  will  be  succeeded 
by  James  R.  Wilson. 


The  new  titles  are  part  of  a  restruc¬ 
turing  of  NAB  operations. 

In  addition,  W.  David  Jones  has 
been  named  sales  manager  of  the 
Bureau’s  co-op  advertising  and  sales 
department. 

He  will  be  responsible  for  co-op 
marketing  programs  and  will  direct 
field  sales  activities  with  agencies, 
retailers  and  distributors,  as  well  as 
supervising  new  project  launches  and 
conducting  workshops  and  seminars. 

Wilson,  who  comes  to  the  NAB 
following  five  years  with  the  Dallas 
(Tex.)  Times  Herald,  where  he  most 
recently  served  as  co-op  advertising 
sales  manager,  will  be  based  in  the 
NAB’s  Chicago  office  and  will  report 
to  Frank  Hennessey,  vice  president 
for  co-op  sales. 
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SYMMETRY 

ON 

SUNDAY 


^irUr  Ijork  IBa^azinr 


IT UPGRADES 


SP()R|S;  Na\ratilmu  nins  5th  I'onsccutitv  Wimhk'don.  U'. 

News/Sun-Sentinel 


YOUR  SUNDAY  MAGAZINE. 
IT  ATTRACTS 
NEW  ADVERTISERS. 

If  your  objective  is  to  improve  your 
Sunday  magazine,  to  increase  ad  pages, 
revenues  and  circulation. . . in  an  environ¬ 
ment  that  reproduces  color  advertising 
and  editorial  with  virtually  all  the  sub¬ 
tlety  and  fidelity  you  see  in  national 
magazines. . .  then  you  should  examine 
Symmetry®  supercalendered  paper. 

Color  reproduction  on  Symmetry’s 
satin-like,  polished  finish  will  satisfy  the 
most  discriminating  advertiser.  Coupled 
with  quality  editorial  design,  your  Sun¬ 
day  magazine  then  becomes  an  enhanced 
setting  for  readers  and  advertisers  alike. 

The  New  York  Times  Magazine  is  one 
example.  With  advertising  sagging  in 
the  mid-1970’s,  it  turned  to  Symmetry 
and  Symmetry  helped  turn  it  around. 
Last  year.  The  Times  Magazine  carried 
more  advertising  than  any  other  U.S. 
magazine. 

Symmetry’s  ability  to  balance  quality 
with  economy  is  catching  the  attention  of 
some  of  America’s  leading  newspapers. 
Join  them  —  and  follow  the  trend  to  up¬ 
graded  Sunday  magazines  with  upscale 
advertising  and  Symmetry. 

Contact  Madison  Sales  Company  for 
all  the  facts.  Executive  offices:  695  East 
Main  St.,  P.O.  Box  10328,  Stamford, 
Connecticut  06904-2328;  telephone 
(203)  359-8927.  Midwest  sales  office: 
President’s  Plaza,  8600  W.  Bryn  Mawr 
Ave.,  Chicago,  Illinois  60631-3592;  tele¬ 
phone  (312)  693-4260. 


MADISON 

PAPER  INDUSTRIES 


i 


‘Colegio’  for 
reporters  opposed 
in  Guatemala 

Guatemala’s  largest-circulation 
newspaper,  Prensa  Libre,  has  come 
out  forcefully  against  government 
proposals  for  a  mandatory  reporters 
“colegio”  that  would  determine  who 
could  practice  journalism  in  the  Cen¬ 
tral  American  country. 

In  a  series  of  four  editorials 
recently,  Prensa  Libre  outlined  its 
case  against  the  colegio  proposal, 
arguing  that  the  idea  is  not  only 
impractical  but  also  a  grave  threat  to 
freedom  of  the  press. 

Inspired  by  some  socialist  coun¬ 
tries,  a  number  of  Third  World  gov¬ 
ernments  have  proposed  that  local 
journalists  must  be  members  of  the 
so-called  colegios.  Like  many  of 
these  proposals,  the  Guatemalan  plan 
would  prohibit  anyone  but  a  graduate 
from  approved  journalism  schools 
from  being  a  reporter.  The  colegio 
movement  has  been  adamantly 
opposed  by  Western  free  press  orga¬ 
nizations. 

Prensa  Libre  argued  the  proposal 
violates  Guatemala’s  constitution  and 
would  not  improve  journalism  in  the 
country,  which  has  been  divided  by 
an  off-and-on  war  with  leftist 
guerillas. 

“In  response  to  those  who  (think) 
the  Colegio  would  perform  the  mira¬ 
cle  of  purifying  the  trade,  freeing  it  of 
the  corrupt  —  we  believe  that  is  only 
an  illusion,”  the  editorial  said. 

“We  need  to  reiterate  that  this 


newspaper  maintains  an  unvarying 
opposition  to  the  colegio  obligation  of 
journalists  and  that  we  consider  it 
damaging  and  a  violation  of  the  right 
to  liberty  of  thought  and  of  expres¬ 
sion,”  the  four-part  editorial  con¬ 
cluded. 


Press  Council 
dismisses  dispute 

The  British  Columbia  Press  Coun¬ 
cil  has  dismissed  a  complaint  against 
the  Vancouver  Province  for  describ¬ 
ing  parking  lot  operators  as  “bandits” 
in  a  music  review  published  May  16. 

The  complaint  was  brought  by  the 
Vancouver  Parking  Association, 
which  claimed  the  term  bandits  re¬ 
flected  adversely  on  the  city  and  the 
parking  industry. 

Province  music  critic  Tom  Harri¬ 
son  said  in  a  review  of  a  country  music 
concert  by  singer-actor  Johnny  Cash 
that  “an  admirably  low  ticket 
price  .  .  .  soothed  the  sting  inflicted 
by  the  bandits  who  run  the  parking 
lots.” 

Ed  Keate,  president  of  the  parking 
association,  wrote  a  letter  to  the  edi¬ 
tor  after  the  newspaper  refused  to 
print  a  retraction.  He  told  the  press 
council  the  letter  was  shortened  and 
incorrectly  identified  him. 

Harrison  told  the  council  he  was 
aware  people  were  angry  over  rates 
being  charged  for  parking,  and  he  was 
expressing  sympathy  through  his  re¬ 
view. 

The  council  said  in  a  statement  it 


found  the  use  of  the  term  bandits  un¬ 
fortunate.  But  it  noted  that  no  indi¬ 
vidual  lot  or  operator  was  identified, 
and  that  the  review  came  at  a  time  of 
widespread  concern  over  the  effect  of 
EXPO  ’86  on  parking  rates. 

The  council  criticized  the  error  in 
editing  Keate’s  letter,  but  said  it  was 
not  of  major  significance  and  that  the 
letter  “afforded  him  a  fair  response” 
to  Harrison’s  review. 

RMN  sweepstakes, 
$100,000  for  house 

Jay  Pershing  of  Aurora,  Colorado, 
is  the  grand-prize  winner  in  the 
$100,000  Great  American  Dream 
Sweepstakes  sponsored  by  the  Rocky 
Mountain  News. 

The  grand  prize  is  $100,000  applied 
toward  the  purchase  of  a  home  of 
the  winner’s  choice.  Pershing’s  name 
was  drawn  from  nearly  26,000  entries 
received  at  47  participating  new  home 
building  sites  in  the  Denver  area. 

Pershing  and  his  wife,  Kathy,  have 
already  selected  a  home  in  the  Sun 
Country  Meadows  development,  and 
Sun  Country  Meadows  sales  rep¬ 
resentative  Don  Schryer,  who  vali¬ 
dated  the  winning  entry,  will  receive 
two  round-trip  airline  tickets  as  part 
of  the  promotion. 

Equipment  donated 
to  photo  students 

Photojournalism  students  at  the 
University  of  Texas  at  Austin  will 
have  access  to  about  $14,000  worth  of 
additional  camera  equipment  this  fall, 
thanks  to  Canon  USA  Inc. 

The  company  delivered  seven  cam¬ 
era  bodies  and  an  array  of  lenses 
ranging  from  20mm  to  5()0mm  to  the 
Department  of  Journalism . 


Speakes 

(Continued  from  page  24) 


maybe  the  Carterites  talked  too 
much. 

Powell  had  his  own  explanation: 
“The  press  is  much  more  likely  to  be 
tough  on  a  president  who  is  on  one  leg 
and  bleeding.  .  .  .  The  press  backs 
off  when  a  president  is  doing 
well  .  .  .  Too  much  emphasis  is  put 
on  the  degree  to  which  President  Rea¬ 
gan’s  style  has  resulted  in  his  popu¬ 
larity.  The  reasons  that  President 
Reagan  is  popular  is  that  the  people 
for  the  most  part  are  happy  with  what 
they  see  as  going  on  in  this  country 
and  they  like  it.” 


DON'T  GET  CAUGHT  WITHOUT  YOUR  OWN  COPY  OF  E&P! 
TO  ORDER  USE  THE  CONVENIENT  BIND-IN  CARD  IN  THIS  ISSUE. 
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AHEAD  OF 
ITS  TIME 


CYBERQRAPMIC  5Y5TEM5  offers  a  whole  new  era  in 
newspaper  production. 


Starting  from  the  ground  up,  CYBER¬ 
GRAPHIC  SYSTEMS  has  created  an 
entirely  new  concept  in  newspaper  pro¬ 
duction  systems.  You  see,  instead  of  just 
upgrading  the  model  of  your  system, 
CYBERGRAPHIC  SYSTEMS  gives  you  a 
whole  new  way  of  doing  things. 

Our  state-of-the-art  systems  offer  you 
integration,  pagination,  automation, 
and  most  importantly  progression— 


essentially,  the  things  that  production 
systems  of  the  future  are  sure  to  have. 

5o  why  wait?  Don't  Just  change  the  model 
of  your  system,  change  the  concept. 

CYBERGRAPHIC  SYSTEMS  gives  you  a 
complete  solution  to  your  needs  today 
and  tomorrow.  CYBERGRAPHIC  SYS¬ 
TEMS  may  Just  be  ahead  of  its  time.  But, 
isn't  that  how  leaders  are  made? 


the  cost  effective  solution 


cubergiaphic 


CYBERGRAPHIC  SYSTEMS  INC. 

47  Constitution  Drive,  Bedford,  N.H.  03102 

(603)  472-2523 

PDP/ll  and  VAX  are  trademarks  of  DIGITAL  EQUIPMEMT  CORPORATIOM 
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IN  BRIEF 


La  Opinion’s  60th 
celebrated  in  L.A. 

La  Opinion,  a  Los  Angeles-based 
Spanish  language  newspaper, 
recently  celebrated  its  60th  anniver¬ 
sary. 

The  paper,  first  published  by  Igna¬ 
cio  Lozano  Sr.  on  Mexican  Indepen¬ 
dence  Day  1926,  is  continued  by 
Lozano’s  family.  In  the  ten  years 
since  it’s  50th  anniversary,  its  circula¬ 
tion  has  grown  from  22,000  to 
approximately  70,000. 

Monthly  launched 
for  design,  graphics 

A  publication  called  News  Design 
&  Graphics  Explorations  has  been 
launched  as  a  tool  for  those  concerned 
with  newspaper  design  and  use  of 
graphics. 

The  monthly  publication  is  headed 
by  Robert  Lockwood,  who  has  de¬ 
signed  many  newspaper  design  pro¬ 
ducts  in  major  markets  around  the 
country.  News  Design  &  Graphics 
Explorations  looks  into  and  illus¬ 
trates  ideas  and  concepts  of  design 
and  graphics  that  are  already  in  use, 
and  includes  tips  on  packaging  in¬ 
formation,  computer  graphics,  maps 
and  charts,  logos  and  symbols, 
megagraphics,  Sunday  magazines, 
deadline  graphics,  special  sections 
and  the  like. 

For  further  information,  call  (215) 
298-2033. 

Paper’s  bankruptcy 
lessens  competition 

Three  business-oriented  newspa¬ 
pers  had  been  vying  for  the  market  in 
Rhode  Island,  but  that  competition 
was  narrowed  down  to  two  when 
Business  Fortnightly,  a  biweekly 
business  magazine,  closed  its  offices 
and  filed  for  bankruptcy.  The  publica¬ 
tion  is  owned  by  Thomas  C.  Oat,  for¬ 
mer  editor  of  the  Bulletin  in  Norwich, 
Connecticut. 

That  leaves  two  non-daily  publica¬ 
tions,  the  bi-weekly  Ocean  State 
Business,  founded  in  1983  and  owned 
by  Stamford  (Conn.)  Associated 
Media  Corp.,  and  the  weekly  Provi¬ 
dence  Business  News,  founded  in 
May  and  owned  by  Boston  publisher 
Roger  C.  Bergenheim. 

Business  Fortnightly  reported 
$49, (XK)  in  liabilities,  the  majority 


owed  to  printers,  one  of  whom,  Nar- 
ragansett  Publishing  Co.,  recently 
sued  Oat’s  company  in  Superior 
Court  in  South  County,  R.I.  over 
unpaid  bills. 

Detroit  News  joins 
tv  stations  in 
reading  campaign 

The  Detroit  News  has  joined  two 
Detroit  television  stations  in  a  cam¬ 
paign  to  teach  basic  reading  skills  to 
the  estimated  600,000  functionally 
illiterate  adults  in  southeastern  Michi¬ 
gan. 

Thirty  half-hour  programs  in  the 
“Learn  to  Read”  series  aired  twice 
each  weekday  on  WXYZ  (Channel  7) 
at  5:30  a.m.  and  10:30  a.m.  through 
Sept.  5.  In  addition,  WTVS  (Channel 
56)  has  set  up  a  coalition  called  Adult 
Reading  Network  to  recruit  volunteer 
tutors  and  refer  callers  to  reading 
programs  in  Metro  Detroit. 

The  News  published  daily  lessons 
to  serve  as  home-study  guides  for 
adults  who  watched  the  programs. 

VISTA  celebrates 
first  anniversary 

VISTA,  the  Hispanic  magazine, 
recently  celebrated  its  first  anniver¬ 
sary  with  a  September  edition  circula¬ 
tion  of  852,300,  double  its  original 
427,000. 

Besides  signing  up  nine  new  carrier 
papers  since  its  launch  last  year, 
VISTA  has  had  significant  circulation 
increases  from  some  of  the  existing 
host  papers. 

WICI  offers 
critique  for 
aspiring  writers 

Women  In  Communications  Inc. 
has  announced  a  writing  critique  ser¬ 
vice,  whereby,  for  a  modest  fee, 
novice  writers  can  have  their  fiction 
or  non-fiction  work,  poem  or  play  cri¬ 
tiqued  by  a  WICI  member  with  writ¬ 
ing  experience. 

The  critics  will  help  those  in¬ 
terested  with  their  writing  problems, 
such  as  grammar,  spelling,  punctua¬ 
tion,  and  advise  them  on  where  to  sell 
their  work  —  if  it  is  marketable  — 
and  how  to  make  it  so,  if  it  is  not. 


Law  to  strengthen 
N.C.  meetings  act 

Beginning  Oct.  1,  any  action  taken 
in  closed  meetings  in  North  Carolina 
may  be  reversed  by  a  state  court  if  the 
action  is  challenged.  Under  the  pres¬ 
ent  law  there  is  virtually  no  penalty 
to  discourage  city  and  county  bodies 
from  voting  actions  in  closed  meet¬ 
ings,  even  though  it  is  a  violation.  The 
only  penalty  is  an  injunction  against 
holding  similar  meetings  in  the  future. 

The  bill  passed  by  the  state  senate 
and  the  general  assembly  was  a  com¬ 
promise  of  a  stiffer  bi!!,  but  it  got 
the  approval  of  the  state’s  League  of 
Municipalities,  the  County  Commis¬ 
sioners  Association  and  the  Hospitals 
Association. 

The  new  law  could  also  require 
members  of  public  bodies  who  know¬ 
ingly  subvert  the  law  to  pay  attor¬ 
neys’  fees  and  costs  of  the  challen¬ 
gers. 

None  of  this  applies  to  the  legisla¬ 
ture,  however,  as  it  operates  under  its 
own  rules,  said  Rep.  George  Miller 
(D-Durham),  the  bill’s  sponsor. 

Redesigned  weekly 
boosts  circulation 

A  financially  troubled  weekly 
serving  Seattle,  Washington’s  Mercer 
Island  found  new  life  after  imple¬ 
menting  news  and  marketing  changes 
designed  to  make  the  paper  more 
timely  to  its  readers  and  more  profit¬ 
able. 

The  Mercer  Island  Reporter,  a 
4,9(X)-circulation  weekly,  changed  its 
delivery  day  from  mail  on  Tuesday  to 
carrier  delivery  on  Wednesdays.  The 
changes  were  made  following  acquisi¬ 
tion  of  the  paper  by  the  Persis  Corp. 
as  part  of  Longview  Publishing  Co.  of 
Bellevue,  Washington. 

Among  its  problems  was  a  publica¬ 
tion  day  too  early  in  the  week  to  allow 
timely  reporting  of  city  council  meet¬ 
ings  and  other  local  news.  In  addition, 
mail  delivery  made  preprints  too 
costly  to  insert  in  the  paper. 

The  new  design  features  four-color 
photos  on  the  front  page  and  the  fea¬ 
tures  section  cover,  a  records  page 
with  expanded  police,  fire  and  vital 
statistics  added  and  expanded  briefs 
columns  and  calendars. 

Three  months  after  the  change,  cir¬ 
culation  was  up  13.2%  and  the  paper 
averaged  34  pages  weekly,  about 
twice  as  much  as  the  16  pages  it  had 
been  averaging  in  recent  years. 


70 


EDITOR  &  PUBLISHER  for  October  4,  1986 


WEMTSBIACK 


A  newspaper  that 
needs  the  special 
coverage  of 
Mutual  Insurance. 

All  too  often,  insurance  compa¬ 
nies  leave  the  newspaper  industry  out 
in  the  cold.  They  simply  won’t  cover 
the  special  insurance  needs  that  only 
newspapers  have.  That’s  why  more 
and  more  newspapers  are  turning  to 
The  Mutual  Insurance  Company  of 
Hamilton,  Bermuda,  for  policies  which 
address  the  particular  needs  of  the 
newspaper  industry. 


Mutual  is  the  newspaper  insur¬ 
ance  specialist,  with  twenty-five  years’ 
experience  in  protecting  ANPA- 
member  publications  against  the 
unique  hazards  of  the  newspaper 
industry.  Mutual  has  extensive  experi¬ 
ence  in  serving  newspapers  and 
related  publications,  and  is  continually 
working  to  develop  new  ways  to 
secure  the  free  press. 

With  Mutual,  you  don’t  have  to 
hold  your  breath  to  get  the  protection 
you  need.  We  encourage  publishers, 
editors,  and  journalists  to  contact  us  at 
the  address  below  with  suggestions 
^d  inquiries  about  your  particular 
insurance  needs. 


The  Mutual 
Insurance  Company  Of 
Hamilton,  Bermtim 

Providing  Protection 
For  The  Press 


P.O.  Box  1179,  Hamilton  5,  Bermuda;  (809)  292-7633 
(Send  all  mail  via  OVERSEAS  AIRMAIL) 


Blacks  protest  tone  of  Wash.  Post  Sunday  magazine 


The  Washington  Post  has  a  rede¬ 
signed  and  expanded  Sunday 
magazine  —  promoted  by  flashy  tv 
and  radio  commercials,  and,  pestered 
by  black  protesters. 

One  week  after  the  first  issue  was 
distributed  Sept.  7,  some  400  blacks 
demonstrated  at  the  Post  for  two 
hours  and  dumped  more  than  4,000 
copies  of  the  publication  —  named 
Magazine  —  on  the  steps  of  the 
newspaper.  The  next  two  weeks, 
other  black  demonstrators  were  back, 
piling  up  more  copies  at  the  Post’s 
doorstep. 

“We’re  going  to  keep  on  returning 
Magazine  until  the  Post  changes  its 
attitude,”  said  the  protest  leader, 
Cathy  Hughes,  owner  of  Washington 
radio  station  WOL.  “And  we  want 
more  black  models  in  the  advertise¬ 
ments.” 

A  spokeswoman  for  the  demonstra¬ 
tors  said  they  have  returned  a  total  of 
28,375  copies  of  Magazine. 

The  protesters,  who  have  picked  up 
some  support  from  labor  unions  and 
black  churches,  complained  that 
Magazine  took  a  negative  attitude 


toward  blacks,  especially  youths, 
depicting  them  as  criminals  and  drug 
addicts. 

Among  the  original  protesters  was 
Walter  C.  Fauntroy,  a  black,  the  Dis¬ 
trict  of  Columbia  delegate  to  Con¬ 
gress. 

Particular  targets  were  two  pieces 
in  the  Sept.  7  edition  —  a  cover  story 
about  a  talented  black  rap  singer 
accused  of  murdering  a  drug  dealer  in 
a  dormitory  room  at  Howard  Univer¬ 
sity  in  Washington;  and  an  essay  by 
Post  columnist  Richard  Cohen,  who 
related  that  some  Washington  stores 
keep  out  young  black  males  on 
grounds  that  they  commit  crimes. 

This  was  not  racism,  Cohen  wrote, 
because  factors  other  than  race  were 
involved.  At  one  point,  he  wrote: 
“White  assailants  are  rather  hard  to 
find  in  urban  America.  Especially  in 
cities  like  Washington  and  New  York, 
the  menace  comes  from  young  black 
males.” 

At  another  point,  Cohen  wrote: 
“As  for  me.  I’m  with  the  store  own¬ 
ers.” 

Demonstrator  Hughes  said  Cohen 


was  trying  to  justify  racism  —  “If  it  is 
in  the  interest  of  business,  it  is  accept¬ 
able.” 

In  the  second  edition  of  the  maga¬ 
zine  published  Sept.  14,  Cohen  wrote: 
“I  was  attempting  to  point  out  in  my 
Magazine  column  that  what  seems 
like  racism  —  the  refusal  to  admit  or 
serve  young  blacks  —  is  often  more 
complicated  than  that.” 

After  the  first  demonstration.  Post 
executive  editor  Benjamin  C.  Bradlee 
said  Post  officials  would  welcome  a 
chance  to  sit  down  with  organizers  of 
the  demonstration,  “to  listen  and  to 
act.” 

“The  Washington  Post,”  he  said, 
“is  proud  of  its  civil  rights  record,  but 
we  appreciate  the  obvious  concern 
expressed  by  those  who  demon¬ 
strated  today.” 

Hughes  was  not  appeased.  She  said 
she  had  not  tried  to  arrange  a  meeting 
with  the  Post  and  nobody  from  the 
Post  had  tried  to  reach  her. 

“Anyway,”  she  said,  “I  want  to 
meet  with  the  owners  of  the  Post,  not 
Bradlee.  He’s  just  an  employee.” 


Malaysian  govt,  bans  distribution  of  Asian  Wall  Street  Journal 


The  Malaysian  government  has 
banned  distribution  of  the  Asian  Wall 
Street  Journal  for  three  months  and 
expelled  its  two  Kuala  Lumpur  col¬ 
umnists  because  it  was  angered  by 
recent  articles  in  the  newspaper. 

The  newspaper  currently  has  a  cir¬ 
culation  of  1,800  in  Malaysia.  Total 
circulation  in  Asia  is  33,269,  accord¬ 
ing  to  parent  Dow  Jones  &  Co. 

The  expelled  correspondents  are 
John  Berthelsen  and  Rafael  Pursa. 

The  government  move,  announced 
on  September  26  by  the  official  news 
agency,  Bernama,  said  the  Home 
Ministry  issued  the  ban  after  studying 
articles  in  the  Asian  Journal. 

Bernama  said  the  ministry  would 
not  allow  the  publication  of  articles 
which  “undermine  public  order,  mor¬ 
als,  national  security,  ties  with  for¬ 
eign  goverments  or  went  against  the 
country’s  laws  or  threatened  the 
republic  or  national  interest.” 

Despite  that  statement,  no  specific 
articles  were  cited  as  the  reason  for 
the  ban.  However,  the  Asian  Journal 
recently  ran  a  story  on  how  the 
Malaysian  government  tried  to  corner 
the  world  tin  market  in  1981-82  and 


other  recent  articles  have  detailed  the 
involvement  of  cabinet  ministers  in 
private  businesses. 

The  Wall  Street  Journal  also 
reported  that  Malaysian  Prime  Minis¬ 
ter  Mahathir  Mohamad  has  accused 
the  Asian  Journal  of  being  Jewish- 
controlled  and  involved  in  a  Jewish- 
Zionist  plot  to  topple  his  government. 


“We  protest  the 
Malaysian  government’s 
actions,”  Dow  Jones 
chairman  Warren  H. 
Phiiiips  said.  “We  beiieve 
they  are  unfair,  unjust 
and  unwise. 


The  ban  follows  years  of  govern¬ 
ment  disruption  of  the  Asian  Jour¬ 
nal's  distribution  in  Malaysia,  the 
Wall  Street  Journal  reported.  The 
newspaper  said  that  as  far  back  as 
1980,  the  government  has  periodically 
disrupted  distribution  of  the  Journal, 


with  bans  lasting  from  a  few  days  to  a 
few  weeks.  The  period  of  harassment 
usually  lasted  for  a  couple  of  months, 
the  Journal  said. 

“We  protest  the  Malaysian  govern¬ 
ment’s  actions,”  Dow  Jones  chair¬ 
man  Warren  H.  Phillips  said.  “We 
believe  they  are  unfair,  unjust  and 
unwise.  We  are  requesting  the  gover- 
ment  of  Malaysia  to  reverse  the  sus¬ 
pension  of  our  publishing  permit  and 
the  expulsion  of  our  two  reporters. 

“The  real  losers  in  all  this  are  the 
Malaysian  business  community. 
Their  government  has  deprived  them 
of  essential  business  and  economic 
news  from  Asia  and  the  rest  of  the 
world.  We  are  proud  of  the  accuracy 
and  integrity  of  our  reporting  from 
Malaysia. 

“It  is  ironic  that  at  a  time  of 
expanding  international  trade  and 
financial  transactions,  with  Malaysia 
actively  seeking  increased  invest¬ 
ments  from  the  U.S.  and  other 
nations,  the  Malaysian  government 
should  try  to  suppress  the  free  flow  of 
information  on  which  international 
commerce  depends.” 
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Hbwr  TbUse  Our  Nome  Whenever  InThe  News. 

CSX  is  one  of  the  newest  names  among  America's 
leading  businesses.  So  we  want  to  make  sure  you 
understand  our  name  and  how  to  use  it  properly  in 
news  stories  and  other  articles. 

CSX  Corporation  is  the  name  of  our  pxarent  company 
and  is  the  proper  reference  when  writing  about 
corporate  activities.  CSX  Corporation  is  divided  into 
four  major  lines  of  business:  'hansportation.  Energy 
Technology  and  Properties.  Each  division  has  been 
created  by  placing  similar  subsidiaries  under  a  single 
management  structure. 

CSX  Ttansportcrtlon  was  created  through  the 
combination  of  our  rail,  truck,  barge  and  warehouse 
services  to  meet  the  distribution  needs  of  a  widening 
global  marketplace.  This  area  of  our  business  grew 
out  of  the  linking  of  the  Seaboard  and  Chessie  railroads; 


however,  we  no  longer  use  either  the  Seaboard  or 
Chessie  names  in  referring  to  shipping  services— we 
are  CSX  'Itansportation. 

CSX  Energy  handles  oil  and  gas  exploration  arxl  rxitural 
gas  transmission.  CSX  Technology  is  our  electronic 
data  transmission  and  system  development.  And 
CSX  Properties  manages  our  hotel,  resort,  and  real 
estate  development  interests. 

For  more  information  on  CSX  Corporation  arxl  its 
subsidiaries,  please  coll  Audrey  L.  Thomassoa 
Director-Media  Relations,  804-782-1429. 

Ttaruqi>ortcitlon 
Energy 
Technology 
Properties 


TllK  WniTK  HOI  SK 
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International  Newspaper  Carrier  Day 
October  11,  1986 


I  am  delighted  to  salute  America's  newspaper 
carriers  on  International  Newspaper  Carrier  Day. 

Our  participatory  democracy  depends  on  a  free 
press  serving  a  free  people.  Newspaper  carriers 
are  part  of  America's  news  distribution  system  that 
gets  more  news  to  more  people  than  any  other 
system  in  history.  Your  efforts  ensure  that  the 
American  people  will  have  the  information  they  need 
to  make  intelligent  choices  in  self-government. 

Newspaper  carriers  should  be  proud  not  only  of 
their  honest  work  for  an  honest  dollar,  but  also  for 
their  key  part  in  keeping  our  nation  well  informed 
and  free. 


Shop  talk 

(Continued  from  page  96) 


remain  an  economically  strong  and 
independent  institution,  free  to  con¬ 
scientiously  publish  news,  circulate 
advertising  and  express  its  views 
without  government  intervention  or 
restraint.  Our  free-enterprise  system 
provides  us  the  opportunity  for  eco¬ 
nomic  independence;  our  continued 
vigilance  and  dedication  are  neces¬ 
sary  to  protect  and  guard  against  gov¬ 
ernment  restrictions  of  this  funda¬ 
mental  right  of  the  American 
people  —  freedom  of  the  press. 

As  we  observe  National  Newspa¬ 
per  Week,  let  us  all  resolve  to  re-dedi- 
cate  our  efforts  to  meet  the  guaran¬ 
tees  of  a  free  press  as  provided  in  our 
Constitution  —  serving  and  protect¬ 
ing  our  rights  and  our  security. 


Carrier  Week: 

A  sad  note 
for  ‘oldsters’ 

By  Jerome  Walker  Sr. 

This  year’s  observance  of  Newspa¬ 
per  Carrier  Week  carries  a  sad  note 
for  some  of  us  oldsters.  Can  it  be  true, 
from  what  we  read  in  E&P  these  days, 
that  the  newspaper  carrier  delivery 
system  is  becoming  an  endangered 
enterprise? 

Many  publishers,  although  they  are 
still  in  the  minority,  are  reporting  the 
abandonment  of  the  youth  programs, 
for  various  reasons  that  are  under¬ 
standable  in  today’s  economy. 

So  let’s  take  notice  once  again  of 
the  honor  that  the  nation  paid  to  the 
juvenile  carriers.  Thirty-four  years 
ago  on  Newspaper  Boy  Day,  October 
4,  1952,  we  participated  in  a  cere¬ 
mony  at  Benjamin  Franklin  Institute, 
Philadelphia,  when  the  then  Postmas¬ 
ter  General,  Jesse  M.  Donaldson,  a 
member  of  the  Truman  cabinet, 
opened  the  public  sale  of  the  News- 
paperboys  Commemorative  Postage 
Stamp  (a  popular  3-center  then)  and 
paid  glowing  tribute  to  the  armies  of 
boys  who  had  sold  millions  of  dollars 
worth  of  war  bonds,  invested  their 
own  savings  in  them  and  collected 
thousands  of  tons  of  scrap  metal  for 
the  war  effort. 

The  inscription  on  the  stamp  was 


(Jerome  Walker  Sr.  is  former  execu¬ 
tive  editor  of  E&P.) 


“in  recognition  of  the  important  ser¬ 
vice  rendered  their  communities  and 
their  nation  by  America’s  News- 
paperboys.’’ 

The  illustration  by  Philadelphia 
Bulletin  artist  F.O.  Alexander 
showed  the  torch  of  Free  Enterprise 
and  a  teenager  with  a  canvas  paper 
bag  over  his  shoulder  that  bore  the 
International  Circulation  Manager 
Association’s  famous  motto  “Busy 
boys  .  .  .  Better  boys.” 

The  presiding  official  on  this  occa¬ 
sion  was  Howard  W.  Stodghill,  the 
Bulletin’s  circulation  director  who 
was  credited  with  bestowing  the  dig¬ 
nified  title  of  Little  Merchant  on  the 
route  carriers  to  dispel  the  “newsie” 
tag. 

We  also  recall  that  over  50  years 
ago  President  Franklin  D.  Roosevelt 
signed  the  law  that  exempted  young 
newspaper  carriers  from  the  taxes 
and  the  benefits  of  the  Social  Security 
Act. 

Maybe  the  publishers  missed  an 
opportunity  for  a  golden  PR  gesture 


by  not  giving  the  boys  some  sort  of 
quasi-employment  status  so  they 
could  get  a  Social  Security  ID  card  to 
show  as  an  emblem  on  their  first  job  in 
the  newspaper  industry.  But  then,  we 
know,  there  were  no  sophisticated 
computers  to  process  a  complex  per¬ 
sonnel  record. 

Nevertheless,  the  carriers  have 
done  well  with  college  scholarships, 
camping  tours,  educational  travel, 
baseball  mitts  and  many  other 
rewards  for  faithful  service. 

SAG  study  proves 
women’s  voices  sell 

Move  over,  men.  The  Woman’s 
Voice-Over  Committee  of  the  New 
York  Branch  of  the  Screen  Actors 
Guild  has  released  a  study  that  “des¬ 
troyed  the  myth”  that  a  man’s  voice 
has  “more  authority”  and  sells  better 
than  a  woman’s  on  television  com¬ 
mercials. 
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MAKEIIISIORY. 


I  hcIViacNcil/Ix'lircr 


Three  years  ago,  The  MacNeil/Lehrer  Report  became 
The  MacNeil/Lehrer  NewsHour— and  made  history  as  the  first 
hour-long  evening  news  program  on  national  television. 

Through  in-depth  analysis  and  interviews  with  expert 
guests,  Robert  MacNeil  and  Jim  Lehrer  have  been  helping  many 
of  us  better  understand  the  complex  world  we  live  in. 

We  at  AT&T  began  supporting  the  MacNeil/Lehrer 
approach  to  the  news  in  1979.  WeVe  still  doing  it  today. 

WeVe  proud  of  the  association.  We  believe  it's  one  more 
reflection  of  our  commitment  to  excellence.  In  business.  And  in 
the  quality  of  life. 

The  MacNeil/Lehrer  NewsHour. 

Weeknights  on  PBS.  Have  a  look  for  =  ATGiT 

yourself.  See  why  we're  so  proud.  The  right  choice. 


1986 


1985 


1986 


1985 


1986 
AUGUST 
Advertising  Data 

AUGUST  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

1986  1985 

FUU  RUN  PART  RUN  FULl  RUNPART  RU 


ALBANY,  N.Y. 

Timn  Union-m 

ROP  local .  34,495  41,888 

Preprint  Locol .  42,650  3,040 

ROP  Notional  4,415  6,131 

Preprint  Notional .  520 

Classified  57,408  49,938 

Total .  138,968  101,517 

Kniclierboclier  News-e 

ROP  locol .  18,134  25,811 

Preprint  locol .  39,130  28,590 

ROP  Notionol  4,415  6,131 

Preprint  Notional .  520 

Classified  34,356  30,079 

Total .  96,035  91,131 

Times  Union-S 

ROP  locol .  20,775  24,114 

Preprint  locol .  58,490  55,800 

ROP  Notiooal .  2,561  2,006 

Preprint  Notional .  9,680  7,240 

Classified .  28,177  23,972 

Total .  119,683  113,132 

GRAND  TOTAl .  354,686  X5,780 

AUBUBN,  WASH. 

Glotie  News-m 

ROP  local .  12,726  11337 

Preprint  locol .  46  32 

ROP  Notional  791  1,029 

Classified  20,529  22,155 

GRAND  TOTAl .  34,046  35,021 

AUOUSTA,  MI. 

Kennebec  Joumol-m 

ROP  locol .  21,500  21,483 

Preprint  locol .  45,670  477  44,530  365 

ROP  Notionol  939  1,556 

Preprint  Notional .  117 

Classified  .  20,148  16,125  _ 

GRAND  TOTAl .  88,374  477  72,861  365 

BANOOB,  Ml. 

Doily  News-m 

ROP  locol .  18,198  4,129  19,521  3,952 

Preprint  local .  18,874  18,388  21,086  15,530 

ROP  Notionol .  1,795  2,781 

Preprint  Notional .  81  1396 

Classified .  15331  _  17,470  _ 

Totol .  54,785  22,517  62,154  19,482 

Daily  News-S 

ROP  local .  8,206  1335  9,522  949 

Preprint  local  2,754  5,830  2,668  3,825 

ROP  Notional  699  390 

Preprint  Notional .  6,805  4,091  810 

Classified  11,257  _  7,075  _ 

Total .  29,082  7,065  23,746  5,584 

GRAND  TOTAl .  83367  29,582  85,900  25,066 

BIATBICi,  NIB. 

Doily  Sun-e 

ROP  locol .  13,112  406  17,855  1,224 

Preprint  local  23,865  5,418  15,609  3,999 

ROP  Notional .  1,538  2,136 

Preprint  Notional .  1,032  2,258 

Clossified  4,462  4^  4,356  372 

GRAND  TOTAl .  45,018  6,227  41,710  5,594 


‘Indicates  newspapers  reporting  figures  in 
lines. 


FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


Post-Herold-m 

ROP  locol .  28,079  30,529 

Preprint  locol .  4,350  5,034 

ROP  Notionol  2,627  6,063 

Preprint  Notional .  235  1,007 

Classified  47,255  42,202 

Total .  82,546  84,835 

News-e 

ROP  locol .  38,174  18,047  44,285  14,783 

Preprim  locol .  8,465  8,050 

ROP  Notionol  2,939  6,400 

Preprint  Notional .  365  1,007 

Clossified  .  48,375  _  43,907  _ 

Totol .  98,318  18,047  103,649  14,783 

News-S 

ROP  locol .  39,452  27,603 

Preprim  locol .  15,682  13,555 

ROP  Notionol .  5,110  4,141 

Preprint  National .  3,693  2,719 

Classified .  31,743  25,981 

Totol .  95,680  73,999 

GRAND  TOTAl .  276,544  18,047  262,483  14,783 

BUPFAIO,  N.V. 

News-aid 

ROP  locol .  37,783  40,766 

Preprim  local  20,724  28,644  19,536  16,878 

ROP  Nolional  6,339  8,852 

Preprim  Notional .  66  1,009 

Classified .  40,848  38,946  _ 

Total .  105,694  28,644  108,166  17,887 

News-S 

ROP  local .  24,566  21,648 

Preprint  local .  10,560  42,108  11,880  31,020 

ROP  National  2,970  2,363 

Preprim  National .  1,584  6,600  4,290 

Clossified  .  13,361  10,110  _ 

Total...  53,041  48,708  50,291  31,020 

GRAND  TOTAl .  158,735  77,352  158,457  48,907 

BUBlINOrON,  VT. 

Free  Press-m 

ROP  local  41,338  36,037 

Preprint  locol  27,176  24,034 

ROP  Notional  2,499  3,224 

Preprint  Notional .  122  1,876 

Clossified .  24,589  21,189 

Totol .  95,724  86,360 

Free  Press-S 

ROP  local .  10,260  8,955 

Preprint  locol .  11,976  11,889 

ROP  Notionol  352  462 

Preprim  Notional .  6,067  3,973 

Classified  5,551  5,266 

Total .  34,226  30,547 

GRAND  TOTAl .  129,950  116,907 

CAIOABY,  ALTA. 

Herold-mS* 

ROP  locol .  984,593  1,056,809 

Preprint  local .  916,279  633,850 

ROP  Notional  306,290  405,029 

Preprint  Notional .  23,594  18,223 

Classified  800,328  744,867 

GRAND  TOTAl .  3,031,064  2,858,779 


Note:  Figures  given  in  modulor  ogote  lines. 


CASBIB,  WYO. 

Star  Tribune-mS 

ROP  local .  38,095  44,498 

Preprim  local .  54,986  35,810 

ROP  Notional  1,804  2,604 

Preprint  Notional .  6,952  5,255 

Clossified .  32,635  36,991 

GRAND  TOTAl .  134,672  125,158 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  locol  50.363  51,598 

Preprim  local  88,236  14,190  75,723  11,610 

ROP  Notional  2,061  2,680 

Preprint  National .  11,610  8,385 

Classified  38167  36,253  _ 

GRAND  TOTAl .  190,437  14,190  174,639  11,610 


FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CHICAGO,  ILL. 

Doily  Herold-m 

ROP  locol .  65,102  22,873  56,561  21,670 

Preprint  locol .  8,582  51,524  7,265  51,950 

ROP  Notionol  354  124  761  292 

Clossified  55,535  _  50,335  _ 

GRAND  TOTAl .  129,573  74,521  114,922  73,912 

Tribune-o/d 

ROP  locol .  69,092  93,901  64,356  79,043 

Preprim  local .  6,610  23,495  10,050  17,535 

ROP  Notional  13,554  6,564  19,310  5,202 

Preprint  Notionol .  5,165  1,350  1,575 

Classified .  42,529  170,240  46,629  131,352 

TOTAl .  131,785  299,365  141,695  234,707 

Tribune-S 

ROP  local .  31,516  40,651  31,411  34,695 

Preprim  locol  10,735  32,075  16,915  34,683 

ROP  Notional  9,987  1,158  10,280  885 

Preprim  Notionol .  9.450  6,075  450 

Classified  63,548  10J91  62,684  6,875 

TOTAl.  125,236  84,275  127,365  77,588 

GRAND  TOTAl .  257,021  383,640  269,060  312,295 

COLUMBUS,  NIB. 

Telegrom-e 

ROP  locol .  26,703  24,177 

Preprim  locol  8,429  7,056 

ROP  Notionol  1,408  2,911 

Preprim  Notional .  428 

Clossified .  8,714  9,691 

GRAND  TOTAl .  45,682  43,835 

MTBOrr,  MICH. 

Free  Press-m 

ROP  locol .  47,970  25,276  46,516  22,366 

Preprint  local .  30,790  10,245 

ROP  Notional  6,385  372  8,359  284 

Preprim  National .  806 

Clossified .  59,277  6,425  51,812  11,113 

Totol .  113,632  62,863  106,687  44,816 

Free  Press-S 

ROP  locol .  18,743  1,997  16,405  1,647 

Preprim  local  1,645  30,844  28,385 

ROP  Notional  4,654  81  2,857  23 

Preprint  Notional .  212  7,920  5,329 

Classified  31,724  _ 258  23,118  _ 

Totol...  56,978  41,100  42,380  35,384 

GRAND  TOTAl .  170,610  103,963  149,067  80,200 

News-o/d 

ROP  local .  51,872  24,419  56,698  21,169 

Preprim  local  7,567  19,885  4,056  13,837 

ROP  Notional  5,984  363  8,130  189 

Preprim  Notional .  777 

Clossified  74,060  58J77  _ 

Total...  139,503  44,667  128,538  35,195 

ROP  locol .  24,590  2,657  27,277  2,962 

Preprim  locol  8,944  25,109  11,295  10,325 

ROP  Notional  5,270  148  4,562 

Preprint  Notional .  7,304  1,607  2,714 

Classified  .  33,387  _  31,159  _ 

Totol...  79,495  27,914  75,900  16,001 

GRAND  TOTAl .  218,998  72,581  204,438  51,196 

DOVIB,  OIL. 

State  News-m 

ROP  local .  50,371  51,092 

ROP  Notional .  803  1,465 

Classified .  31,452  23,284 

GRAND  TOTAl .  82,626  75,841 

IL  DOBAOO,  ABB. 

News-Times-m 

ROP  locol .  20,856  21,978 

Preprint  local .  34,056  29,025 

ROP  Notionol .  781  2,581 

Preprim  Notional .  774 

Classified .  11,411  11,305 

GRAND  TOTAl .  67,878  64,889 

POBT  LAUMBDALI,  FLA. 

News/Sun-Seminel-rnS 

ROP  locol .  162,622  62,659  137,204  54,974 

Preprint  local .  69,084  51,582  54,404 

ROP  Notional .  17,469  14,842  178 

Preprint  Notionol .  10,058  1,101  5,339 

Classified .  190J03  30,697  137,637  11,305 

GRAND  TOTAl .  449,536  146,039  349,426  66,457 
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1986  1985 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

POST  WOITH,  nx. 

Stor-Telegrom-m 

ROf  locol . 

84,924 

42,485 

97,394 

44,581 

Preprint  Local . 

32,187 

17,553 

26,376 

41,196 

ROP  Notionol 

5,620 

9.099 

Preprint  Notional . 

2,160 

Clossified 

175,564 

203,269 

Totol . 

298,295 

60,038 

338,298 

85,777 

Stor-Telegrom-e 

ROP  Locol . 

62,094 

42,485 

71,285 

44,581 

Preprint  Local . 

32,187 

17,553 

26J76 

41,196 

ROP  Notional . 

5,559 

8,079 

Clossified 

126,093 

148,983 

Total . 

225,933 

60,038 

254,723 

85,777 

Stor-Telegrom-S 

ROP  local . 

42,957 

50,819 

37,311 

42,953 

Preprint  Lccol . 

36,943 

9,588 

45,096 

3,042 

ROP  Notionol . 

2,633 

2,200 

Preprint  Notional . 

13,650 

390 

12,240 

Classified 

80,645 

75,360 

Totol . 

176,828 

60,797 

172,207 

45,995 

GRAND  TOTAL . 

701,056 

180,873 

765,228 

217,549 

OftliNMURO^PA. 

Tribune-Review-m 

ROP  Local . 

27,352 

31,681 

Preprint  Local . 

16,452 

16,828 

27,351 

780 

ROP  Notionol . 

1,390 

2,540 

Clossified 

27.386 

27,551 

Totol . 

72,580 

16,828 

89,123 

780 

Tribune-Review-S 

ROP  local . 

34,743 

26,046 

Preprint  Lxol . 

23,368 

8,574 

22,040 

ROP  Notional . 

613 

981 

Preprint  Notionol . 

1,559 

3,639 

Clarified 

18,713 

13,736 

Totol . 

78,996 

8,574 

66,442 

GRAND  TOTAL.  .. 

151,576 

25,402 

155,565 

780 

HOUSTON,  TlX. 

Houston  Chronicle-o/d 

ROP  Local . 

122,488 

16,798 

137,560 

11,559 

Preprint  Lxol . 

15,116 

68,464 

4,625 

73,732 

ROP  Notionol . 

28,045 

2,046 

28,041 

122 

Preprint  Notional . 

6,057 

2,874 

1,020 

5,506 

Classified 

268.278 

6,037 

M5,849 

924 

GRAND  TOTAL . 

439,984 

96,219 

477,095 

91,845 

KINT,  WASH. 

News-Joumol-m 

ROP  local . 

16,214 

15,141 

Preprint  Lxol . 

55 

42 

ROP  Notional . 

821 

1,268 

Clossified 

20,529 

22,155 

GRAND  TOTAL . 

37,564 

38,564 

LINCOLN 

NIB. 

Joumal*Star-meS 

ROP  Local . 

53,712 

56,591 

Preprint  Lxol . 

52,222 

44,523 

ROP  Notionol . 

2,898 

4,180 

Preprint  Notional . 

8,178 

5,918 

Clossified 

45,865 

36,414 

GRAND  TOTAL . 

162,875 

147,626 

lOfMVIIW 

WASH. 

Doily  News-e 

ROP  local . 

28,350 

29,605 

Preprint  Lxol . 

64,005 

52,976 

ROP  Notionol . 

938 

1,994 

Preprint  Notionol . 

128 

574 

Clossified 

20,710 

21,315 

GRAND  TOTAL . 

114,131 

106,464 

LOUISVILLE,  KY. 

Courier-Joumol-m 

ROP  local . 

64,210 

19,081 

70,549 

29,477 

Preprint  Lxol . 

21,290 

22,952 

ROP  Notionol . 

2,545 

3,806 

Preprint  Notional . 

1,879 

Clossified 

36,449 

38,667 

Total . 

103,204 

40,371 

113,022 

54,306 

*lndicates  newspapers  reporting  figures  in 
lines. 
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1986  1985 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Times-e 

ROP  local . 

57,879 

40,530 

69,615 

34,452 

Preprint  Locol . 

23,482 

20,638 

ROP  Notional . 

2,146 

3,716 

Preprint  Notionol . 

1,346 

Clarified 

38,250 

5,709 

39,412 

4,000 

Total . 

98,275 

69,721 

112,743 

60,436 

Courier-Joumol'S 

ROP  Local . 

54,281 

1J14 

46,520 

396 

Preprint  Locol . 

73,823 

59,340 

ROP  Notional . 

1,740 

1,956 

Preprint  Notional . 

8,037 

5,603 

Clarified . 

22,895 

20,910 

Total . 

78,916 

83,174 

69,386 

65,339 

GRAND  TOTAl.  .. 

...  280,395 

193,266 

295,151 

180,083 

MEMPHIS. 

t  TENN. 

Commercial  Appeal-m 

ROP  local . 

59,009 

37,934 

66,501 

61,518 

Preprint  Lxol . 

24,005 

64,834 

15,514 

22,893 

ROP  Notionol 

4,063 

2,069 

5,095 

2,757 

Preprint  Notionol . 

920 

232 

Clossified 

67,671 

53,085 

Totol . 

154,768 

104,837 

141,115 

87,400 

Commercial  Appeol-S 

ROP  Local . 

31,055 

24,370 

Preprint  Lxol . 

41,096 

7,353 

30,606 

6,861 

ROP  Notionol . 

2,539 

2,661 

Preprint  Notional . 

8,491 

5,656 

Clossified . 

35,482 

27,408 

Total . 

118,665 

7,353 

90,701 

6,861 

GRAND  TOTAL. ... 

...  273,433 

112,190 

231,616 

94,261 

MONMOUTH,  ILL. 

Review  Atlos-e 

ROP  Local . 

12,627 

12,598 

Preprint  Local . 

7,555 

7,508 

ROP  Notional 

237 

955 

Clossified 

1,926 

2,710 

GRAND  TOTAL.... 

22,345 

23,771 

MONTEREY 

CALIF. 

Peninsula  Herold-m 

ROP  Locol . 

32,442 

40,406 

Preprint  Lxol . 

51,192 

2,354 

53,848 

650 

ROP  Notional . 

2,345 

3,561 

Preprint  Notional . 

260 

Clossified . 

32,469 

31,453 

Total . 

118,448 

2,354 

129,528 

650 

Peninsulo  Heroid*S 

ROP  local . 

10,158 

6,803 

Preprint  Lxol . 

34,956 

260 

31,624 

ROP  Notional . 

437 

599 

Preprint  Notionol . 

520 

Clarified 

12,023 

10,182 

Totol . 

58,094 

260 

49,208 

GRAND  TOTAl . 

..  176,542 

2,614 

178,736 

650 

MONTREAL,  QUE. 

Gorette-m* 

ROP  Local . 

983,419 

972,443 

Preprint  Lxol . 

1,147,106 

896,795 

ROP  Notionol . 

251,528 

281,992 

Preprint  Notionol . 

23,632 

25,001 

Classified . 

..  674,555 

610,206 

GRAND  TOTAL . 

...  3,060,240 

2,786,439 

Note:  Figures  given  in 

modular  ogote 

lines. 

Telegroph-e 

ROP  Local . 

Preprint  Lxol . 

ROP  Notional . 

Clossified 

NASHUA,  N.H. 

47,505 

30 

2,050 

41,783 

49,595 

54 

5,388 

41.673 

Totol 

91,338 

96,710 

Telegroph-S 

ROP  Local . 

17,088 

Preprint  Lxol . 

41 

ROP  Notionol . 

879 

Clossified 

10,266 

28,233 

GRAND  TOTAL . 

119,571 

96,710 

Note:  Effective  April  1986,  the  Telegroph  begem  a  Sundoy  publicotior 
consequently,  there  ore  no  comporoble  1985  figures. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NASNVILLi,  nNN. 


Tennesseon-m 


ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

56,759 

23,043 

3,742 

35,901 

68,616 

20,428 

5379 

987 

34,990 

Totol . 

119,445 

130,600 

Bonner-e 

ROP  locol . 

55,734 

65,619 

Preprint  Local . 

23,043 

20,428 

ROP  Notional . 

3,691 

5J14 

Preprint  Notional . 

987 

Classified 

35,233 

34,665 

Totol . 

117,701 

127,013 

Tennesseon-S 

ROP  local . 

41,963 

33,403 

Preprint  Lxol . 

25,567 

23,449 

ROP  Notional . 

2,174 

1875 

Preprint  Notionol . 

7,622 

5,046 

Classified . 

28,162 

20,711 

Total . 

105,488 

84,484 

GRAND  TOTAL... 

342,634 

342097 

NSW  BRUNSWICK,  N  J 

Home  News*o/d 

ROP  Local . 

32,365 

38,286 

Preprint  Lxol . 

14,112 

13,656 

ROP  Notional . 

3,030 

2,426 

Preprint  Notional . 

88 

352 

Clossified 

33,217 

32,879 

Totol . 

90,074 

97,151 

Home  News-S 

ROP  Local . 

20,777 

17,199 

Preprint  Local . 

48,402 

30,316 

ROP  Notional 

941 

804 

Preprint  Notionol . 

264 

Clarified 

19,902 

15,679 

Totol . 

92,X7 

66,417 

GRAND  TOTAL  ... 

182,381 

163,568 

NEW  CASTLE,  RA. 

News-e 

ROP  Locol . 

30,259 

32,172 

Preprint  Lxol . 

26,316 

23.478 

ROP  Notional . 

1,626 

2,150 

Preprint  Notionol . 

129 

Classified . 

16,722 

17.279 

GRAND  TOTAL... 

74,923 

75,208 

NEW  HAVEN,  CONN. 

Joumol-Courier-m 

ROP  Local . 

47,563 

75,897 

Preprint  Lxol . 

3,024 

7,056 

ROP  Notional . 

4,106 

6,467 

Preprint  Notionol . 

3,024 

Clossified . 

28J67 

24,348 

Total . 

79.936 

3,024 

109,736 

7,056 

Register-e 

ROP  local . 

51,578 

8,363 

42,568 

8,971 

Preprint  Lxol . 

3,843 

24,570 

3,024 

18,648 

ROP  Notional . 

4,103 

463 

5,319 

48 

Preprint  Notional . 

2,016 

Clossified 

36,054 

31,115 

Totol . 

95,578 

33,396 

84,042 

27,667 

Register-S 

ROP  local . 

43,329 

36,815 

Preprint  Lxol . 

47.754 

45,486 

42,840 

23,184 

ROP  Notional 

2,593 

2,626 

Preprint  Notional . 

12,600 

8,694 

Clossified 

22,035 

14,818 

Totol . 

128,311 

45,486 

105,793 

23,184 

GRAND  TOTAL.  .. 

303,825 

81,906 

299,571 

57,907 

NEWPORT  NEWS,  VA. 

Daily  Pros  m 

ROP  local . 

57,652 

62,913 

Preprint  Lxol . 

7,351 

15,863 

17,280 

8,325 

ROP  National . 

2,646 

4,120 

Preprint  Notional . 

1,491 

Classified . 

58,956 

52,278 

Total . 

126,605 

15,863 

138,082 

8,325 

(Continued 

on  page  78) 
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1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Ti(nes-H«rold-e 

ROP  local .  44,766  48,436 

Preprint  Local .  6,967  15,319  14,208  8,170 

ROP  Notional  2,413  3,680 

Preprint  Notional .  942 

Ckosified...  41,438  _  37,860  _ 

Total .  95,584  15,319  105,126  8,170 

Daily  Pres$-S 

ROPlocol.  36,847  32,546 

Preprint  local .  11,584  26,635  6,528  24,923 

ROP  Nationol .  630  662 

Preprint  National .  3,072  5,376  6,528 

Ckmifiad...  20,912  14,363  _ 

Total .  73,045  32,011  60,627  24,923 

GRAND  TOTAL .  295,234  63,193  303,835  41,418 

NOtPOLK,  VA. 

Virginkm  Pilot-m 

ROPlocol .  55,675  13,448  60,696  9,421 

Preprint  Locol .  10,219  4,836  10,139  5,875 

ROP  National .  5,930  386  7,875  504 

Preprint  Nationol .  386  1,952  476 

Classified .  76,261  10,771  69,950  8,273 

Totol .  148,085  29,827  150,612  24,549 

ledger-Star^e 

ROPlocol .  49,731  36,547  51,114  40,048 

Preprint  Locol .  9,411  1,310  9,513  341 

ROP  National  5,800  164  7,523  190 

Preprint  National .  1,220 

Clossified..  80,602  31,847  67,883  32,463 

Total .  145,544  69,868  137,253  73,042 

Virginian  Pllot/ledger-Star-S 

ROPlocol .  35,029  29,724  27,443  20,959 

Preprint  Local .  14,477  791  11,405  1,306 

ROP  Notional  1,542  30  1,404  209 

Preprint  Nationol .  10,492  8,284 

Clossified .  35,400  6,864  25,881  4,912 

Totol .  96,940  37,409  74,417  27,386 

Virginian  Pilot/Ledger-Star-sat 

ROPlocol .  11,049  11,552 

ROP  Nationol  1,017  351 

Clossified..  21,294  18,349 

Total .  33,360  _  30,252  _ 

GRAND  TOTAL .  423,929  137,104  392,534  124,977 

OOOIN,  UTAH 

Standord-Esaminer^e 

ROPlocol .  60,758  63,559 

Preprint  Local .  84,132  66,454 

ROP  Nationol  4,940  5,417 

Preprint  National .  4,664  3,336 

Classified.  45,834  44,908 

GRAND  TOTAL .  200,328  183,674 

OliAN,  N.T. 

Times-Herald-e 

ROP  Local .  26,896  29,981 

Preprint  Local .  67,080  34,400 

ROP  Nationol  1,967  3,250 

Clossified.  12,816  11,341 

GRAND  TOTAL .  108,759  78,972 

OnAWA,  III. 

Daily  Times.e 

ROP  local .  19,737  19,471 

Preprint  local  23,765  3,249  18,958  2,963 

ROP  Notional  772  1,498 

Preprint  Nationol .  417  174 

Classified  6,284  _  7,675  _ 

GRAND  TOTAL .  50,975  3,249  47,776  2,963 

OTTAWA,  ONT. 

Le  Droits* 

ROP  Local  528,269  557,088 

Preprint  local  339,260  357,112 

ROP  National  70,964  123,991 

Preprint  National .  2,400 

Clossified  341,627  459,464 

GRAND  TOTAL .  1,282,520  1,497,655 


Note;  Figures  given  in  modular  ogate  lines. 

‘Indicates  newspapers  reporting  figures  in 
lines. 
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raOINIX,  AAIZ. 

Arizona  RepuUic-m 

ROPlocol .  99,697  2,202  97,049  2,364 

Preprint  Local .  43,852  5,570  39,288  5,113 

ROP  Notional  6,360  7,226 

Preprint  Notional .  399  1,104 

Classified .  104,467  959  111,738  65], 

Totol .  254,775  8,731  256,405  8,128 

Ga2ette.e 

ROPlocol .  91,311  2,347  89,677  2,543 

Preprint  Locol .  43,852  5,570  39,288  5,113 

ROP  Nationol  6,608  7,015 

Preprint  National .  399  1,104 

Classified,,,  104,486  1,039  111,753  705 

Total .  246,656  8,956  248,837  8,361 

Arizona  Republic-S 

ROPlocol .  27,946  27,067 

Preprint  Local .  37,126  33,088 

ROP  Notional  3,332  2,935 

Preprint  National .  8,948  5,128 

Classified...  62,147  62,517 

Total .  139,499  _  130,735  _ 

GRAND  TOTAL .  640,930  17,687  635,977  16,489 

POATAltS,  N.fM. 

News-Trlbune.eS 

ROPlocol .  14,241  12,812 

Preprint  Local .  25,865  18,833 

Classified .  7,150  8,282 

GRAND  TOTAL .  47,256  39,927 

KMTIAND,  fWI. 

Press  Herokf-m 

ROPlocol .  32,861  32,235 

Preprint  Local .  21,194  15,987 

ROP  National .  2,202  3,259 

Preprint  Notional .  238  808 

Classified .  24,063  19,259 

Total .  80,578  71,558 

Express-e 

ROPlocol .  30,930  29,517 

Preprint  Local .  20,774  15,261 

ROP  National  2,239  3,238 

Preprint  Notional .  238  608 

Clossified  .  22,575  18,758 

Totol .  76,756  67,582 

Telegram-S 

ROPlocol .  19,580  17,433 

Preprint  Local .  24,475  21,665 

ROP  Notional .  888  681 

Preprint  National .  3,250  2,382 

Classified .  22,939  18,455 

Totol .  71,132  60,616 

GRAND  TOTAL .  228,466  199,756 

POATIAND,  0*1. 

Oregonian-ad/S 

ROPlocol  117,591  7,194  104,117  11,999 

Preprint  Local .  96,825  75,270 

ROP  Notional  12,830  601  12,836  543 

Preprint  Notional .  8,833  7,893 

Classified  .  133,923  _  123,091  _ 

GRAND  TOTAL .  370,002  7,795  323,207  12,542 

RIADINO,  M. 

Eogle-Times-e 

ROP  Local .  41,678  46,683 

Preprint  Local .  20,050  21,167 

ROP  Notionol  2,798  4,194 

Classified  36,614  29,690 

Totol .  101,140  101,734 

Eagle-S 

ROPlocol  31,365  27,345 

Preprint  Local .  26,725  21,573  6,870  17,610 

ROP  Notional  5,601  2,131 

Preprint  Notional .  8,190  6,030 

Clossified  20,517  _  12,008  _ 

Total .  92,398  21,573  54,384  17,610 

GRAND  TOTAL .  193,538  21,573  156,118  17,610 

RiNO,  NIV. 

Gazette- Joumol-mS 

ROP  Locol .  64,497  70,858 

Preprint  Local .  104,375  104,002 

ROP  Notional  2,459  3,125 

Preprint  Notional .  2,519  3,736 

Clossified .  59,048  57,018 

GRAND  TOTAL .  232,898  238,739 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RINTON,  WASH. 


Record  Chronicle-m 

ROPlocol .  14,789  14,074 

Preprint  Local .  33  24 

ROP  Notional .  806  1,280 

Clossified..  20,529  22,155 

GRAND  TOTAL .  36,124  37,509 

RICHMOND,  VA. 

Times-Dispotch-m 

ROPlocol .  47,658  252  55,276  252 

Preprint  locol  22,234  2,232  21,600  4,036 

ROP  Notional  5,998  6,841 

Preprint  Notional .  1,109 

Clossified.  35,712  34,067  _ 

Total .  111,602  2,484  118,893  4,288 

News  Leader-e 

ROPlocol .  34,133  2,764  37,230  252 

Preprint  Local .  18,201  2,101  16,750  5,026 

ROP  Notional  5,763  6,069 

Preprint  National .  929 

Classified,  33,544  32,116  _ , 

Totol .  91,641  4,865  93,094  5,278 

Times-Oispotch-S 

ROPlocol .  38,880  34,118 

Preprint  Locol .  32,414  427  21,614  1,389 

ROP  Notional  1,608  1,420 

Preprint  Notional .  6,167  4,913 

Clossified.  28,068  22,010  _ 

Total .  107,137  427  84,075  1,389 

GRAND  TOTAL .  310,380  7,776  296,062  10,955 


Note:  Comics  advertising  excluded. 

RIViRSIDE,  CAIIP. 

Ptess/Enterprise-mS 


ROPlocol .  73,584  16,115  79,596  14,190 

Preprint  local .  110,828  108,876 

ROP  National .  6,799  8,627 

Preprint  National .  11,610  10,836 

Clossified.  83,236  116  76,247  ^ 

GRAND  TOTAL .  286,057  16,231  284,182  14,310 


Note:  All  figures  in  SAU  inches  except  9-column  poge  clossified  inches. 


SACRAMENTO,  CAIIP. 

8ee-mS 

ROP  Local .  102,526  12,346  99,838  11,905 

Preprint  Local .  113,964  11,830  98,020  15,714 

ROP  Notional  17,886  21,630 

Preprint  Notional .  11,960  10,205 

Classified  229,256  204,449  _ 

GRAND  TOTAL .  475,594  24,176  434,142  27,619 


ST.  lOUIS,  MO. 

Post-Dispotch-m 

ROPlocol .  57,373  28,630  51,505  34,022 

Preprint  Local .  9,068  14,650 

ROP  Nationol .  4,562  116  7,428  146 

Preprint  Nationol.  167 

Clossified .  64,025  _  52,534  _ 

Total .  135,215  28,746  126,117  34,168 

Post-Oispotch-S 

ROPlocol .  49,289  365  42,257 

Preprint  Local .  48,959  32,659 

ROP  National  3,319  2,996 

Preprint  Notional .  8,185  5,897 

Classified  49,642  33,786 

Total .  159,394  _ 3«  117,595  _ 

GRAND  TOTAL .  294,609  29,111  243,712  34,168 


ST.  PnERSRURO,  FIA. 

Times-m 

ROPlocol .  71,610  89,336  86,412  79,034 

Preprint  Local .  30,336  22,461  31,865  14,980 

ROP  Nationol  4,242  203  6,171 

Preprint  Nationol .  1,800 

Classified .  78,318  65,892  82,443  61,011 

Totol .  184,506  177,892  208,691  155,025 

Evening  Independent-e 

ROP  local .  36,187  40,644 

Preprint  local .  10,662  11,617 

ROP  Notional .  4,584  5,846 

Preprint  Notional .  1,080 

Classified .  78,356  82,864 

Total .  129,789  142,051 
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Times-S 

ROPLocol .  42,447  35,238  42,353  20,490 

Preprint  Local  29,365  5,038  27,066  8,412 

ROP  Notional  1,634  10  1,695 

Preprint  Notional .  9,000  834  5,940  388 

Cknsified  ....  24,727  15,169  21,724  10,946 

Total .  107,173  56,289  98,798  40,236 

GRAND  TOTAL .  421,468  234,181  449,540  195,261 

SAN  NUUIMNO.  CAIIP. 

Sun-mS 

ROPLocol .  65,017  65,732 

Preprint  Local .  64,234  63,246 

ROP  Notional .  6,143  7,263 

Preprint  Notional _  7,681  5,653 

Classified .  74,506  67,076 

GRAND  TOTAL .  217,581  208,970 

SAN  lUIS  OtISAO,  CAIIF. 

Telegrant-Tribune.e 

ROP  Local  25,710  27,253 

Preprint  Local  55,948  3,216  49,196  6,972 

ROP  Notional .  4,337  3,530 

Preprint  Notional .  520  240 

Classified  31,328  31,722  _ 

GRAND  TOTAL .  117,842  3,456  111,701  6,972 

SAN  IWATIO,  CALIF. 

Times^e 

ROP  Local  25,054  29,963 

Preprint  Local .  76,497  70,821 

ROP  Notional  5,959  9,181 

Preprint  Notional .  5,676  2,451 

Classified .  24,725  25,582 

GRAND  TOTAL .  137,911  137,998 

SIATTLI,  WASH. 

Post-lntelligencer-m 

ROP  Local .  33,378  26,673 

Preprint  Local .  42,937  25,683 

ROP  National  9,990  14,904 

Preprint  National .  968  1,242 

Classified  38,521  43,507  _ 

Total .  81,889  43,905  85,084  26,925 

Seattle  Times-e 

ROP  Local  , ,  62,336  66,070 

Preprint  locol .  65,276  60,724 

ROP  National  11,447  18,405 

Preprint  Notionol .  1,135  1,296 

Clossified  66,440  _ 140  75,872  _ 

Total .  140,223  66,551  160,347  62,020 

Times/Post-Intelligencer-S 

ROPLocol .  28,136  22,018 

Preprint  Local  19,707  2,537  21,690  4,899 

ROP  Notional  6,137  4,289 

Preprint  Notional .  6,800  5,765 

Clossified  .  38,508  _  32,931  _ 

Totol .  99,288  2,537  86,693  4,899 

GRAND  TOTAL .  321,400  112,993  332,124  93,844 

SHSIVIPOST,  LA. 

Times-mS 

ROPLocol .  60,623  71,514 

Preprint  Locol .  35,469  26,532  37,172  23,508 

ROP  Notional .  3,619  4,770 

Preprint  Notionol .  6,192  4,864 

Classified .  48,918  _  53,436  _ 

Totol .  154,821  26,532  171,756  23,508 

Journal.e 

ROPLocol .  21,862  27,429 

Preprint  Local  19,211  3,918  13,385  7,503 

ROP  Notionol  2,596  3.286 

Preprint  Notional .  1,042 

Clossified .  36,027  _  39,133  _ 

Total .  79,696  3,918  84,275  7,503 

GRAND  TOTAL .  234,517  30.450  256,031  31.011 

SFOKANI,  WASH. 

Spokesmon-Review-m 

ROPLocol .  30,152  33,006 

Preprint  locol  13,397  12,736 

ROP  Notional .  4,103  5,849 

Preprint  Notiool .  159  500 

Classified .  40,049  44,112 

Totol .  87,860  96,203 


*ln(jicates  newspapers  reporting  figures  in 
lines. 
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Spokone-Chronicle-e 

ROPLocol .  25,495  28,712 

Preprint  Locol .  7,978  9,163 

ROP  Nolionol  4,051  5,274 

Preprint  Notionol .  159  500 

Clossified  29,722  33,896 

Total .  67,405  77,545 

Spokesmon-Review-S 

ROP  Locol  17,670  13,901 

Preprint  Local .  5,525  3,806 

ROP  Notional  1,211  1,073 

Preprint  Notional .  1,720  1,313 

Clossifiad .  22,410  18,536 

Totol .  48,536  38,629 

GRAND  TOTAL .  203,801  212,377 

SYRACUSI,  N.Y. 

Post-Stondord-m 

ROPLocol .  40,150  11,563  39,299  14,532 

Preprint  local .  34,499  20,805 

ROP  Noiionol  2,660  4,921 

Preprint  Notional .  982  ‘ 

Classified  24,583  22,790  _ 

Total .  101,892  11,563  101,439  14,532 

Herald-Joumal-e 

ROPLocol .  41,586  4.698  48.993  5.424 

Preprint  Local .  41,407  t  *  30,143 

ROP  Notional  2,632  5,012 

Preprint  Notionol .  982 

Clossified .  23,981  23,906  _ 

Total .  109,606  4.698  121,678  5,424 

Herald  Americon-S 

ROPLocol .  25,583  174  21,485  118 

Preprint  Local .  65,090  45,624 

ROP  Notionol  966  337 

Preprint  Notional .  8,541  5,997 

Clossified .  20,308  16,085  _ 

Total .  120,488  174  89,528  118 

GRAND  TOTAL .  331,986  16,435  312,645  20,074 

TAMRA«  PLA 

Tribune-m 

ROPLocol .  83,704  35,422  89,559  31,787 

Preprint  Locol  34,560  29,295  32,400  22,140 

ROP  Notionol  5,869  9,256 

Preprint  Notional .  270  135  2,700  540 

Classified .  52,957  21,692  54,615  19,221 

Total .  177,360  86,544  188,530  73,688 

Tribune-S 

ROPLocol .  41,560  33,333 

Preprint  Local  22,680  29,295 

ROP  Notionol  3,638  3,131 

Preprint  Notional .  11,880  540  6,640 

Clossified  .  37,313  30,120 

Total .  117,271  _ 540  104,519  _ 

GRAND  TOTAL .  294,631  87,084  293,049  73,688 

TOLEDO,  OHIO 

Blode*e 

ROP  Local .  47.209  49,390 

Preprint  Local .  38,346  9,570 

ROP  Notional  3,781  3,640 

Preprint  Notional .  1,320 

Clossified  .  22,984  23,352 

Totol .  112,320  87,272 

Blode-S 

ROP  Local .  33.689  27,347 

Preprint  Local .  39,336  35,904 

ROP  Notionol  2,939  1,828 

Preprint  Notional .  12,672  7,260 

Classified .  15,559  11,987 

Total...  104,195  84,326 

GRAND  TOTAL .  216,515  171,598 

TORONTO,  ONT. 

Sun-mS* 

ROPLocol .  1,233,553  1,223,991 

Preprint  Locol .  264,373  76,614 

ROP  Notional  118,763  1X,536 

Preprint  Notional .  27,499  3,000 

Classified .  930,161  701,907 

GRAND  TOTAL .  2,574,349  2,136,048 


Note:  Figures  given  in  n>odular  ogote  lines. 
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TORRANCE,  CAUP. 

Doily  Breeze-e 

ROPLocol .  71,589  70,974 

Preprint  Local .  68,455  61,420 

ROP  Notional .  6,051  7,109 

Preprint  Notionol .  12,090  9,789 

Clossified .  68,401  86,708 

GRAND  TOTAL .  246,586  236,000 

TULSA,  OKLA. 

W6rld-m 

ROPLocol .  58,424  7,449  68,586  5,165 

Preprint  Locol .  8.762  1,611  10,142  5,722 

ROP  Notional .  3,822  3^72  52 

Preprint  Notionol .  793 

Clossified .  42,394  _  47,844  _ 

Totol .  113,402  9,060  1»,937  10,939* 

Tribunes 

ROPLocol .  57,358  7,449  66,391  4,324 

Preprint  Locol  8,300  1,611  8,314  4,585 

ROP  NotionQl  3,892  3,507  52 

Preprint  Notional .  529 

CkBsified  37,472  _  47,479  _ 

Total .  107,022  9,060  126,220  8,961 

World-S 

ROP  Locol .  32,772  28,886 

Preprint  Local .  9,811  7,331 

ROP  Notionol  2,713  3,004 

Preprint  Notionol .  3,713  2,904 

Clossified  20,319  23;333 

Totol .  69,328  65,458  _ 

GRAND  TOTAL .  289,752  18,120  322,615  19,990 

TWIN  FALLS,  IDAHO. 

Times-News-m 

ROPLocol .  33,670  34,310  187 

Preprint  Laol  52,746  41,585 

Clossified  20,393  22,074  _ 

GRAND  TOTAL .  106,809  97,969  187 

WASHINGTON,  RA.  | 

Observer-Reporter-m 

ROPLocol .  28,614  31,790 

Preprint  Local  29,025  29,670 

ROP  Notional  1,663  3,167 

Classified  24,579  26,637 

Totol .  83,881  91,264 

Observer-Reporter-S  I 

ROP  local  13,976  | 

Preprint  Local .  15,738 

ROP  Notionol .  50 

Preprint  Notional .  387 

Clossified . .  7,i79 

Total .  37,330  _ 

GRAND  TOTAL .  121,211  91,264 


Note:  Effective  April  6. 1986,  Observer-Reporter  began  o  Sunday  publicotion; 
consequently,  there  ore  no  contooroble  1985  figures. 


WEST  RALM  REACH,  FLA. 

Polm  Beach  Post-m 


ROP  Local . 

91,162 

15,169 

92,724 

32,802 

Preprint  Local . 

53,885 

43,795 

ROFNaiicnal 

3,692 

10 

5,301 

20 

Preprint  Notional . 

1,799 

Clouificd 

79,011 

75,834 

1,161 

Totol . 

227,750 

15,179 

219.453 

33,983 

Evening  Times-e 

ROP  Locol . 

75,030 

1,506 

74,618 

1.006 

Preprint  Local . 

49,300 

41,675 

ROP  Notional 

3,677 

4,886 

Preprint  Notionol . 

1,114 

Clossified 

50,058 

52,291 

359 

Totol . 

178,065 

1,506 

174,584 

1,365 

Post-S 

ROPLocol 

60,083 

10,880 

45,053 

10,289 

Preprint  Locol . 

48,390 

40,900 

ROP  Notonal 

3,133 

60 

2,440 

240 

Preprint  Notionol . 

9,166 

5,913 

Clossifitd 

28.304 

21.854 

431 

Total . 

149,076 

10,940 

116,160 

10,960 

GRAND  TOTAL . 

554,891 

27,625 

510,197 

46,308 

(Continued  on  page  80) 
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WIST  WARWICK,  R.I. 

Powtuxet  Volley  Times-e 

ROPlocol .  12,932  11,725 

Preprint  Locol .  13 

ROPNotionol .  207  187 

Ckissified .  6,667  4,293 

GRAND  TOTAL......  19,806  16,205 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WINDSOt,  ONT. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RIN 


WIUMINOTON,  ML. 


News-Joumol-me 

ROP  Local . 

Preprint  Loco) . 

ROP  Notional . 

Preprint  Notionai . 

CloUified 
Totol . 

News-Joumol'S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.... 
Clottified 


ROP  Locol . 

653,481 

735,683 

12,932 

11,725 

Preprint  Lwol . 

757,669 

627,717 

13 

ROP  Notionol . 

106,180 

129  802 

207 

187 

Preprint  Notional . 

34,603 

22,557 

6,667 

4,293 

Clossified . 

370,491 

323,908 

19,806 

16,205 

GRAND  TOTAL . 

..  1,922,424 

1,839,667 

GRAND  TOTAL . ,  363,468  336,329 

‘Indicates  newspapers  reporting  figures  in 
lines. 


Note:  Figures  given  in  nxxlulor  ogote  lines. 


WINSTON-SALIM,  N.C. 


Journal -m 

ROP  Locol . 

57,415 

10,479 

56,762 

9,283 

Preprint  Locol . 

3,355 

28,363 

2,834 

26,505 

ROP  Notional 

3,842 

4,619 

Preprint  Notional . 

1,232 

Clossified 

43,629 

1,575 

37,772 

Totol . 

108,241 

40,417 

103,219 

35,788 

Journal'S 

R0f>  Local . 

26,907 

18,935 

Preprint  Local . 

5,009 

21,857 

6,114 

16,197 

ROPNotionol 

1,391 

933 

Preprint  Notional . 

8,008 

5,544 

CkmlfM . 

17,617 

10,678 

Total . 

58,932 

21,857 

42,204 

16,197 

GRAND  TOTAL . 

167,173 

62,274 

145,423 

51,985 

Telegrom-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 
Clossified. 

Total . 


Gazette-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol .. 
Classified. 

Totol . 


Telegrom-S 
ROP  Local 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 
Classified 
Totol . 


WOtCISTIt,  MASS. 

21,601 

23,051 

516 

19,966 

6,064 

15,230 

3,148 

858 

4,271 

1,104 

27,945 

22,542 

53,210 

20,824 

55,928 

16,334 

23,396 

24,300 

516 

20,230 

5,284 

15,602 

3,099 

858 

4,514 

1,104 

24,318 

20,582 

51,329 

21,088 

54,680 

16,706 

21,423 

18,631 

5,812 

70,762 

6,500 

50,630 

2,091 

1,746 

3,329 

8,456 

2,609 

5,708 

21,724 

13,058 

54,379 

79,218 

42,544 

56,338 

158,918 

121,130 

153,152 

89,378- 

ARF  guidelines 

(Continued  from  page  22) 

paper  audience  studies.  The  objective  of  the  guidelines, 
according  to  the  ARF,  is  to  encourage  the  use  of  appropri¬ 
ate  and  uniform  measurements  for  the  collection  of  news¬ 
paper  audience  data  to  facilitate  the  usage  of  the  data  in 
media  planning  by  promoting  the  concept  of  audience 


studies  that  are  comparable  from  market  to  market.  The 
guidelines  apply  to  both  personal  and  telephone  interview 
studies. 

Copies  of  the  publication  are  available  from  the  ARF 
Information  Center  at  a  cost  of  $15  for  ARF  members  and 
$25  for  nonmembers. 

Both  Simmons  and  Scarborough  told  E&P  they  will  be 
adhering  to  these  guidelines,  as  well  as  those  established 
by  the  Newspaper  Research  Council  and  similar  organiza¬ 
tions. 


A  $6  million  settlement  agreed  to  in  Hearst  divorce 


A  $6  million  divorce  settlement  was  reached  between  three-year  marriage. 


Randolph  Hearst,  president  of  the  San  Francisco  Exam¬ 
iner,  and  his  second  wife,  Maria. 

Mrs.  Hearst’s  attorney,  Marvin  Mitchelson,  said  the 
cash  settlement  will  be  paid  over  a  10  year  period. 

Under  the  agreement,  Mrs.  Hearst,  53,  also  receives  art 
works  and  furnishings  the  couple  bought  during  their 


Hearst,  69,  filed  for  divorce  last  October,  citing  irrecon¬ 
cilable  differences.  The  Hearsts  were  married  in  May 
1982. 

Documents  field  in  San  Mateo  County  Superior  Court 
estimated  Hearst’s  personal  income  at  more  than  $5  mil¬ 
lion  a  year. 

— AP 


Parade  boosts  circulation,  hikes  ad  rates 


Parade,  the  syndicated  Sunday 
newspaper  magazine  owned  by  New- 
house,  announced  that  it  is  raising  its 
national  full-page  cost-per-thousand 
advertising  rates  on  January  4,  1987. 

The  new  cpm  rate  for  a  national, 
full-page,  four-color  ad  will  go  up 
5.7%  to  $311,700  from  $294,800. 
Black-and-white  full-page  national 
rates  will  increase  to  $252,500  from 
$238,500. 


In  announcing  the  new  cpm  rates. 
Parade  said  it  is  also  restructuring 
volume  and  frequency  discounts  “to 
provide  larger  discounts  at  lower  vol¬ 
ume  and  frequency.” 

A  discount  of  20%  is  being  made 
available  to  advertisers  who  run  at 
least  seven  pages  in  Parade  in  1987.  A 
discount  of  18%  will  be  given  to 
advertisers  who  run  for  12  weeks  next 
year. 


Parade  said  its  circulation  on  Janu¬ 
ary  4  will  increase  to  31,640,000  with 
the  addition  of  four  newspapers  for  a 
total  of  292. 

The  new  papers  are  the  Albert  Lea! 
Austin  (Minn.)  TribunelDaily  Herald, 
Greenwood  (Miss.)  Commonwealth, 
McComb  (Miss.)  Enterprise-Journal 
and  Manitowoc  (Wis.)  Herald-Times 
Reporter. 


E.W.  Scripps,  John  Scripps  Group  merger  finalized 

r  of  E.W.  Scripps  Co.  I  Through  the  merger,  John  P.  I  within  Scripps  Howard. 


The  merger  of  E.W.  Scripps  Co. 
and  John  P.  Scripps  Newspaper 
Group,  which  were  each  founded  by 
separate  branches  of  the  Scripps  fam¬ 
ily,  has  been  finalized. 


Through  the  merger,  John  P. 
Scripps,  which  publishes  one  daily  in 
Washington  state  and  six  dailies  and 
four  weeklies  in  California,  becomes 
an  independent  operating  division 


With  the  merger,  Scripps  Howard 
will  publish  20  daily  and  46  non-daily 
newspapers. 
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A  quick  ascent  for  Pulitzer  Prize  finalist 

Mike  Luckovich  went  from  life  insurance  salesman  to  a  runner-up 
for  editorial  cartooning’s  highest  honor  in  just  two  short  years 


By  David  Astor 

In  1984,  Mike  Luckovich  was  sell¬ 
ing  life  insurance.  Just  two  years 
later,  he  was  a  Pulitzer  Prize  finalist  in 
the  editorial  cartooning  category. 
And  the  New  Orleans  resident  owes  it 
all  to  spilled  ink. 

Actually,  the  secret  to  Luckovich’s 
success  lies  more  with  hard  work  than 
with  an  accident  involving  gooey 
black  liquid  (more  on  that  mishap 
later). 

The  hard  work  started  after  the 
Seattle  native  graduated  from  the 
University  of  Washington  in  1982. 
Although  Luckovich  majored  in 
political  science  and  drew  cartoons 
for  the  campus  paper,  he  couldn’t  find 
a  job  in  the  tight  editorial  cartooning 
field.  So  he  took  the  life  insurance 
position  out  of  desperation.  But  while 
selling  policies  for  two  years,  Lucko¬ 
vich  idso  sold  freelance  cartoons  that 
he  drew  in  his  spare  time.  This  extra¬ 
curricular  activity  eventually  helped 
him  get  an  editorial  cartoonist  post  at 
the  Greenville  News  in  1984. 

After  nine  months  at  the  South  Car¬ 
olina  daily,  Luckovich  moved  to  the 
New  Orleans  Times-Picayune/States- 
Item.  He  continued  to  work  hard, 
creating  six  editorial  cartoons  a  week 
(most  political  artists  do  five  or  less) 
and  immersing  himself  in  his  profes¬ 
sion.  This  meant  spending  as  much 
time  as  he  could  trying  to  improve  his 


Mike  Luckovich 

drawing,  bringing  cartoons  home  at 
night  for  careful  self-critiques,  and 
watching  all  kinds  of  television  news 
programs  —  including  local  news¬ 
casts,  national  newscasts,  MacNeiU 
Lehrer,  and  Nightline  —  to  help  find 
cartoon  ideas.  Luckovich,  of  course, 
is  also  an  avid  newspaper  reader. 

All  this  work  paid  off  in  April,  when 
the  1986  Pulitzers  were  announced. 
After  hearing  that  Jules  Feiffer  had 
won  the  top  editorial  cartooning 
award,  Luckovich  resumed  working 
on  his  drawing  for  the  day.  Then, 
during  the  late  ^temoon,  he  knocked 
over  the  aforementioned  ink.  As 


Luckovich  dabbed  at  the  black  stain 
on  his  pants  with  “white-out,”  a  T-P/ 
S-I  reporter  came  in  with  the  news 
about  his  runner-up  citation. 

“I  was  just  in  shock,”  recalled  the 
26-year-old  Luckovich.  “It’s  a  real 
honor  to  be  chosen.”  And  he  added: 
“I  think  that  spilling  ink  on  myself 
was  a  good  omen!  I  usually  don’t  do 
that.” 

What  he  did  do  after  the  news  was 
call  his  wife  Margo  (a  nurse  and  soon- 
to-be  mother),  parents,  and  friends. 
Then,  two  days  later,  the  T-P/S-I 
threw  Luckovich  a  party  complete 
with  cake  and  champagne.  During  the 
festivities,  the  Pulitzer  runner-up  was 
presented  with  a  cartoon  saying:  “It’s 
a  good  thing  you’re  a  cartoonist,  not  a 
long-distance  runner.”  This  was  a 
reference  to  Luckovich’s  collapse  at 
the  finish  of  a  10-kilometer  race  held 
on  a  hot  day  the  week  before  —  an 
occurrence  as  unusual  as  spilling  ink 
for  the  cartoonist,  who  stays  in  shape 
by  jogging  and  lifting  wei^ts. 

When  Luckovich  hoists  his  pen,  he 
takes  on  a  variety  of  targets.  Two  of 
his  six  weekly  cartoons  focus  on  New 
Orleans  and  Louisiana  issues  and 
people  —  including  colorful  and  con¬ 
troversial  Gov.  Edwin  Edwards,  who 
was  recently  on  trial.  The  other  four 
cartoons,  syndicated  by  Copley  News 
Service,  have  a  national  and  interna¬ 
tional  orientation. 

Luckovich  described  his  politics  as 


nu.uxxBEnEe 
y«th  a  iTeLBoont-- 
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Creators,  editors,  execs  speaking  at  NYC  meetings 

One  event  is  aimed  at  aspiring  cartoonists  and  coiumnists 


Isaac  Asimov,  Tony  Auth,  Jimmy 
Breslin,  Jim  Davis,  Bil  Keane,  Melt 
Lazanis,  Miss  Manners,  Calvin  Tril¬ 
lin,  and  Mort  Walker  will  be  among 
the  speakers  at  two  upcoming  syndi¬ 
cation-related  meetings  in  New  York 
City. 

The  first  get-together  is  the  News¬ 
paper  Feature  Council’s  annual  fall 
meeting  on  October  31.  The  second  is 
an  NFC-sponsored  “How  to  Become 

“pragmatic”  but  “leaning  a  little  bit 
to  the  right.”  The  cartoonist  —  who 
said  he  used  to  be  more  conservative 
in  his  Greenville  News  days  —  sup¬ 
ports  the  death  penalty  and  has  taken 
some  sweeping  swipes  at  the  Soviet 
Union.  But  he  has  also  lampooned 
people  like  right-wing  Rev.  Pat 
Robertson.  In  a  recent  Luckovich 
cartoon,  the  possible  Republican 
presidential  candidate  is  seen  fuming 
after  God  suggests  he  run  for  aider- 
man  in  Wyoming  rather  than  for 
America’s  chief  executive  post. 
“Well,”  God  notes,  “you  asked  my 
opinion!” 

The  editorial  cartoonist  said  he 
strives  to  make  his  points  with  humor 
and  some  degree  of  subtlety.  “I  try  to 
be  hard-hitting  but  don’t  try  to  hit  a 
person  over  the  head  with  a  ton  of 
bricks,”  said  Luckovich,  whose  work 
has  been  published  in  the  New  York 
Times,  Time,  Newsweek,  and  U.S. 
News  &  World  Report  —  and  shown 
on  tv’s  Face  the  Nation. 

As  for  visual  style,  Luckovich 
stated  that  he  likes  the  people  he 
draws  to  look  “cartoony”  yet  still 
somewhat  realistic.  Luckovich 
believes  his  three  favorite  cartoonists 
—  Mort  Drucker,  Jeff  MacNelly,  and 
Don  Wright  —  are  extremely  good  at 
this. 

Luckovich,  of  course,  knows  he 
needs  to  continue  improving  before 
there  is  a  chance  of  becoming  as  well- 
known  as  the  above  creators.  Being  a 
runner-up  in  the  Pulitzer  voting  has 


Syndicated”  seminar  for  aspiring  car¬ 
toonists  and  coiumnists  on  November 
1. 

NFC  president  (and  Philadelphia 
Inquirer  assistant  managing  editor) 
Robert  I.  Greenberg  said  the  October 
31  meeting  will  open  at  the  Union 
League  Club  with  remarks  by  New 
York  Times  writer  William  Geist. 
There  will  then  be  a  session  on  the 
city’s  tabloid  newspaper  wars  featur- 

helped  in  this  process,  said  Lucko¬ 
vich,  because  it  puts  pressure  on  him 
to  be  seen  as  worthy  of  the  honor. 
“It’s  good  pressure,”  he  commented. 
“I  thrive  on  that.” 

But  no  matter  how  good  his  work 
may  be  in  the  coming  months,  Lucko¬ 
vich  still  intends  to  use  his  secret  wea¬ 
pon  once  again.  “Next  year  around 
Pulitzer  time,”  he  said,  “I’m  planning 
to  pour  ink  on  myself!” 


ing  executive  editor  Frank  Devine  of 
the  New  York  Post,  editor  and  senior 
vice  president  Anthony  Insolia  of 
New  York  Newsday,  and  editor  F. 
Gilman  Spencer  of  the  New  York 
Daily  News.  Tim  Kelly  of  the  Los 
Angeles  Daily  News  will  moderate. 

Later  in  the  morning,  MTV  presi¬ 
dent  Robert  W.  Pittman  will  speak 
about  communicating  with  young 
people  and  other  topics. 

At  the  luncheon, scheduled  speak¬ 
ers  include  science  writer  and  soon- 
to-be  Los  Angeles  Times  Syndicate 
(LATS)  columnist  Asimov,  1986 
Pulitzer-winning  New  York  Daily 
News  and  Universal  Press  Syndicate 
columnist  Breslin,  and  New  Yorker 
writer  and  King  Features  Syndicate 
“Uncivil  Liberties”  columnist  Tril¬ 
lin.  The  luncheon  is  sponsored  by  the 
New  York  Daily  News,  Newsday, 
(Continued  on  page  84) 


QUICK  DRAW  FOR  READERS. 


Five-time  best  cartoon  winner  of  the 
Walkley  Award  (Australia's  equivalent  of 
the  Pulitzer),  Paul  Rigby  has  a  devoted 
following  from  his  days  at  London's 
The  Sun,  at  the  NewYorkPost  and  currently, 
at  the  NY  Daily  News.  By  ordering  our 
editorial  cartoon  package,  you  can  show 


your  readers  why  millions  track  Rigby's 
international  potshots. 

Call  toll-free  800-445-4555  for  a  free 
sample  of  our  editorial  cartoon  package, 
available  daily,  weekly  or  monthly.* 

Get  the  package  that  ties  up  readership 
and  revenues. 


mMI 


*Aia5ka.  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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SYNDICATES 


(Continued  from  page  83) 
and  News  America  Syndicate  (NAS). 

The  first  afternoon  session  will  fea¬ 
ture  a  panel  discussion  on  the  shrink¬ 
ing  size  of  comics.  Moderating  will  be 
Universal  president  John  P.  McMeel, 
and  speaking  will  be  Tribune  Media 
Services  (TMS)  editor  Michael  Argir- 
ion,  Gannett  Westchester  Rockland 
Newspapers  executive  Lawrence 
Beaupre,  “The  Neighborhood”  car¬ 
toonist  Jerry  Van  Amerongen  of 
King,  and  San  Francisco  Chronicle 
feature  and  Sunday  editor  Rosalie 
Muller  Wright. 

Then  will  come  comments  on  libel 
and  other  recent  legal  rulings  by  Phil¬ 
adelphia  media  attorney  Katherine 
Hatton,  followed  by  a  “Chalk  Talk” 
with  New  Yorker  cartoonist  and 
“Local  Item”  comic  creator  George 
Booth  of  Universal,  and  then  a  recep¬ 
tion  —  hosted  by  the  New  York 
Times  at  the  paper’s  building  —  fea¬ 
turing  remarks  by  city  Mayor  Edward 
Koch. 

LATS  president  Lou  Schwartz  is 
meeting  chairman  for  the  NFC,  which 
is  based  at  Ward  Castle,  Comly  Ave., 
Rye  Brook,  N.Y.  10573. 

The  November  1  event,  at  the 
Grand  Hyatt  Hotel,  will  open  with 
welcoming  remarks  by  Greenberg 
and  an  introduction  by  seminar  direc¬ 
tor  (and  self-syndicated  “Special 
Diets/Nutrition  Hotline”  columnist) 
June  Roth. 

Then  comes  a  session  entitled  “The 
Syndicate  Mystique:  How  It  Really 
Works.”  The  moderator  will  be 
United  Media  senior  vice  president 
and  editorial  director  David  Hendin, 
and  panel  members  will  include 
Schwartz,  Washington  Post  Writers 
Group  general  manager/editorial 
director  William  B.  Dickinson,  Jr., 
NAS  president  and  chief  executive 
officer  Richard  S.  Newcombe,  and 
Roth  (who  will  discuss  self-syndica¬ 
tion). 

The  next  session  —  called  “News¬ 
paper  Editors:  What  Do  They 
Want?”  —  includes  Philadelphia 
Inquirer  associate  managing  editor/ 
features  Ron  Patel  as  moderator  and 
panel  members  Alexander  Hawes  of 
the  Boston  Globe,  Kelly,  Susan  Olds 
of  Newsday,  and  Cliff  Ridley  of  the 
Detroit  News. 

Following  that  will  be  a  discussion 
entitled  “How  I  Did  It:  A  Success 
Story”  moderated  by  King  vice  presi¬ 
dent  and  creative  director  Dennis  R. 
Allen.  Speaking  will  be  “The  Peo¬ 
ple’s  Pharmacy”  columnist  Joe  Grae- 
don  of  King,  “Miss  Peach”  and 
“Momma”  cartoonist  Lazarus  of 
NAS,  “Robotman”  cartoonist  Jim 


Snappy  is  seeing  red,  but  it  won't  help  the  plants. 


TMS  introduces  a  children’s  strip 


“Snapdragon”  —  the  latest  strip 
developed  in  response  to  the  21st 
Century  Comics  group’s  1985  recom¬ 
mendation  that  newspapers  offer 
more  funnies  aimed  at  kids  —  was 
introduced  September  22  by  Tribune 
Media  Services. 

The  humor  strip  features  a  kindly 
old  wizard  and  a  young  orphan  snap¬ 
dragon  he  is  raising.  Snappy 
“speaks”  in  pictures,  and  the  wizard 


Bombeck  departure 

“At  Wit’s  End”  columnist  Erma 
Bombeck  left  ABC’s  Good  Morning 
America  television  show  September 
25  after  almost  1 1  years  as  a  regular 
contributor.  The  Los  Angeles  Times 
Syndicate  writer  attributed  her  depar¬ 
ture  decision  to  a  busy  schedule  that 
includes  her  column,  a  book  in  prog¬ 
ress,  and  a  Broadway-bound  play. 


Meddick  of  United  Feature  Syndicate, 
“Supermarket  Shopper”  columnist 
Martin  Sloane  of  UFS,  and  “Beetle 
Bailey”  and  “Hi  and  Lois”  creator 
Walker  of  King. 

Keynote  speakers  at  the  day’s  lun¬ 
cheon  will  be  “The  Family  Circus” 
cartoonist  Keane  of  King  and  Judith 
“Miss  Manners”  Martin  of  UFS. 

The  afternoon  will  kick  off  with 
“Working  with  a  Syndicate:  What  to 
Expect  from  a  Syndicate  and  What 
the  Syndicate  Should  Expect  from 
You.”  The  moderator  will  be  McMeel 
and  panel  members  will  include  edito¬ 
rial  cartoonist  Auth  of  the  Philadel¬ 
phia  Inquirer  and  Universal,  attorney 
Fredrick  J.  Coyer,  TMS  president 
Robert  S.  Reed,  and  Universal  vice 
president/editorial  director  Lee 
Salem. 

Finally,  there  will  be  a  session 
entitled:  “Is  There  a  Pot  of  Gold  at  the 
End  of  the  Rainbow?  A  Discussion  of 
Licensing  and  Spinoffs  of  Syndica¬ 
tion.”  Moderating  will  be  King  presi¬ 
dent  (and  past  NFC  president)  Joseph 
F.  D’Angelo  and  speaking  will  be 


Steve  Barr 


is  the  only  one  who  understands  him. 
Children,  according  to  TMS,  “are 
challenged  to  decipher  what  Snappy 
has  said  before  they  read  the  wizard’s 
interpretation.” 

“Snapdragon”  is  by  Steve  Barr, 
29,  who  works  as  a  design  and  layout 
artist  for  New  Jersey  Bell  Yellow 
Pages.  The  cartoonist  is  also  a  free¬ 
lance  artist  for  the  Illinois-based 
Multi- Ad  Services,  a  clip-art  com¬ 
pany  that  caters  to  the  newspaper 
business,  and  he  draws  a  comic  that 
promotes  the  use  of  classified  adver¬ 
tising  in  its  monthly  Scan  publication. 


“Garfield”  and  “U.S.  Acres”  car¬ 
toonist  Davis  of  UFS,  United  Media 
Licensing  senior  vice  president 
Michael  V.  Georgopolis,  Toni  Men¬ 
dez,  Inc.  president  Toni  Mendez,  and 
King  executive  vice  president  Bruce 
Paisner. 

A  cocktail  party  will  end  the  day. 

Roth  reported  that  over  100  people 
have  already  signed  up  to  attend  the 
November  1  seminar,  and  that  she  is 
expecting  many  more  to  register  dur¬ 
ing  the  coming  weeks.  As  many  as  500 
to  700  attendees  can  be  accommo¬ 
dated,  said  the  columnist. 

“So  many  writers  and  artists  are 
very  curious  about  how  to  get  syndi¬ 
cated,”  observed  Roth.  She  noted 
that  it’s  tough  to  become  syndicated, 
but  that  the  seminar  could  help  car¬ 
toonist  and  columnist  hopefuls.  For 
one  thing,  said  Roth,  aspiring  creators 
can  make  “invaluable”  contacts  with 
syndicate  executives  at  the  event. 

The  speaker  rosters  for  both  the 
October  31  and  November  1  meetings 
are  subject  to  change. 

— David  Astor 
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Comics  rated  in  poii 

“The  Family  Circus”  by  Bil  Keane 
of  King  Features  Syndicate,  “Hagar 
the  Horrible”  by  Dik  Browne  of 
King,  and  “Garfield”  by  Jim  Davis  of 
United  Feature  Syndicate  received  the 
most  votes  from  3,708  readers 
responding  to  a  recent  Fort  Lauder¬ 
dale  News! Sun-Sentinel  daily  comic 
poll. 

Rounding  out  the  top  five  were 
“For  Better  or  For  Worse”  by  Lynn 
Johnston  of  Universal  Press  Syndicate 
and  “Marmaduke”  by  Brad  Ander¬ 
son  of  United. 

The  top  five  Sunday  finishers  were 
“Garfield,”  “For  Better  or  For 
Worse,”  “The  Family  Circus,”  “The 
Lockhoms”  by  Bill  Hoest  of  King, 
and  “Peanuts”  by  Charles  M.  Schulz 
of  United. 

A  ‘Beetie’  compiaint 

Newark  Mayor  Sharpe  James  has 
criticized  a  recent  “Beetle  Bailey” 
strip  that  made  a  negative  reference  to 
his  New  Jersey  city. 

In  the  September  23  episode,  car¬ 
toonist  Mort  Walker  of  King  Features 
Syndicate  had  the  Sarge  character 
ask:  “What  stinks  in  here?”  Sgt. 
Lugg  indignantly  replies  that  it’s  her 
$3-a-bottle  “Eau  de  Newark”  per¬ 
fume. 

PJ  covering  the  Cup 

The  Providence  Journal  —  which 
has  reported  on  the  America’s  Cup 
races  off  Newport,  Rhode  Island,  for 
over  half  a  century  —  is  offering  for 
syndication  its  coverage  of  this  year’s 
AC  event  off  Fremantle,  Australia. 

The  paper  will  have  a  team  of  three 
writers  and  a  photographer  at  the  AC 
site  from  October  5,  when  the  trials 
begin,  through  the  final  races  in  mid- 
February. 


Preston  gets  named 

Richard  I.  Preston  has  been 
appointed  director  of  communica¬ 
tions  for  the  Los  Angeles  Times- 
Washington  Post  News  Service.  He 
succeeds  Donald  H.  Till,  who  died 
this  spring. 

Preston,  46,  joined  the  Washington 
Post  in  1967  and  has  been  communi¬ 
cations  supervisor.  He  is  a  Connecti¬ 
cut  native. 

Mclnally  joins  ESPN 

“Pat  Answers  for  Kids”  columnist 


I  vAM  What  x  vam  amo  the  u.s.  of  a.  am 

WHAT  IT  am  'COB  THE  PRESS  IS  FREE.' 


Pictured  are  three  among  a  number  of 
cartoons  that  have  been  released  to 
mark  National  Newspaper  Week 
October  12-18. 


Pat  Mclnally  of  King  Features  Syndi¬ 
cate  has  joined  the  ESPN  cable  televi¬ 
sion  channel  as  college  football  ana¬ 
lyst. 

Mclnally  is  a  Harvard  graduate  and 
Rhodes  Scholar  finalist  who  played  1 1 
years  in  the  National  Football 
League. 


‘Filler  Service’  starts 

A  “Filler  Service”  is  being  offered 
by  British  writer  Albert  Vajda,  who 
recently  moved  to  the  U.S. 

An  example  of  his  material  is  this 
line:  “An  antibody  is  someone  who 
doesn’t  like  nudist  camps.” 

Vajda  is  based  at  114  Whispering 
Sands  Dr.,  Sarasota,  Fla.  34242. 


CP  magazine  pieces 

The  current  issue  of  CARTOON¬ 
IST  PROfdes  magazine  includes  the 
first  of  a  two-part  conversation  with 
“Garfield”  creator  Jim  Davis  of 
United  Feature  Syndicate,  a  humorous 
interview  with  “The  Family  Circus” 
creator  Bil  Keane  of  King  Features 
Syndicate  (who  supplies  his  own  ques¬ 
tions),  a  copy  of  the  letter  “For  Better 
or  For  Worse”  creator  Lynn  Johns¬ 
ton  of  Universal  Press  Syndicate  sends 
people  who  write  her,  an  article  by 
News  America  Syndicate  director  of 
feature  development  Jack  Prahl,  a 
story  about  cartoons  “Wee  Pals” 
creator  Morrie  Turner  of  NAS  draws 
for  a  California  realtor’s  ads,  etc. 

The  magazine  —  based  at  P.O.  Box 
325,  Fairfield,  Conn.  06430  —  is 
edited  by  Jud  Hurd,  who  does  the 
United  Feature  Syndicate-distributed 
“Health  Capsules”  comic  with  Dr. 
M.  Petti. 

New  DPA  subsidiary 

The  German  news  agency  Deutsche 
Presse-Agentur  has  formed  a  subsid¬ 
iary  called  Global  Media  Services. 
GMS  will  produce  and  distribute 
“special  services  in  film,  pictures, 
text,  graphics,  comic  strips,  and  car¬ 
toons,”  according  to  a  Los  Angeles 
Times-Washington  Post  News  Service 
release 

LAT-WPNS  distributes  DPA  sto¬ 
ries  in  North  America,  while  DPA 
markets  LAT-WPNS  in  various  other 
countries. 


McGehee  appointed 

William  T.  McGehee  is  joining  Uni¬ 
versal  Press  Syndicate  as  Southeast 
region  salesperson.  He  started  his 
syndicate  industry  career  in  1%3,  and 
was  sales  director  for  the  old  Cowles 
Syndicate. 

JBB’s  pigskin  show 

Drive-in  movie  columnist  Joe  Bob 
Briggs  of  Universal  Press  Syndicate 
will  bring  his  one-man  show  to  the 
Arcadia  Theater  in  Dallas  during  the 
Texas-Oklahoma  college  football 
game  weekend  October  10. 

Article  from  Daniloff 

A  piece  by  Nicholas  Daniloff  on  his 
Soviet  prison  stay  is  being  offered  by 
the  New  York  Times  Syndication  Sales 
Corporation.  It’s  from  the  October  6 
U.S.  News  &  World  Report. 
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Denver  Post,  Guild 
settle  on  contract 

After  nearly  14  months  of  negotia¬ 
tions,  the  Denver  (Colo.)  Post  and  the 
Denver  Newspaper  Guild  reached  a 
tentative  agreement  on  a  three-year 
contract  covering  800  Post  employ¬ 
ees. 

The  proposed  settlement  would 
pve  Post  employees  an  average  pay 
increase  of  4%  each  year  of  the  con¬ 
tract,  with  additional  adjustments  in 
the  last  year  for  two  groups. 

The  wage  package  also  would  cre¬ 
ate  a  two-tier  pay  schedule  for  street 
circulators.  The  new  scale  would 
apply  only  to  new  employees. 

The  Guild  represents  newsroom, 
classified  advertising  and  circulation 
employees.  The  agreement  would  be 
retroactive  to  Oct.  1,  1985,  when  the 
previous  contract  expired. 

Morris  newspapers 
adopt  co-op  system 

The  Augusta  (Ga.)  Chronicle  and 
the  Augusta  Herald  found  such  suc¬ 
cess  with  ReCAS  (Retail  Co-op 
Advertising  System)  that  every  news¬ 
paper  in  Morris  Communications  is 
slated  to  adopt  the  system. 

Since  subscribing  to  ReCAS  in  June 
of  1984,  the  Georgia  papers  have  se¬ 
cured  over  $600,000  in  co-op  advertis¬ 
ing  revenue  they  were  not  getting  be¬ 
fore. 

Warm  response  for 
repeat  ad  discount 

The  Yakima  (Wash.)  Herald- 
Republic’s  “Mass  Impact  Rates” 
plan,  which  encourages  multiple  in¬ 
sertions,  is  getting  a  warm  response 
from  local  merchants  and  national 
advertisers,  reports  publisher  James 
E.  Barnhill. 

“We’re  running  more  linage  — 
which  means  bigger  papers  —  which 
means  a  larger  newshole.  And  it’s 
easier  to  achieve  our  monthly  per¬ 
centage  of  paid  space,”  he  said. 

M.I.R.  works  this  way,  the  pub¬ 
lisher  explained: 

Since  May  1 ,  local  display  advertis¬ 
ers  have  had  the  option  of  ordering 
advertising  under  the  M.I.R.  plan. 
The  first  insertion  runs  at  the  custom¬ 
er’s  regular  rate,  the  second  at  a  25% 
discount,  the  third  at  a  60%  discount 
and  the  fourth  ad  runs  free. 

Once  advertising  is  ordered,  the 


schedule  cannot  be  changed, 
although  some  necessary  copy 
changes  can  be  made  if  they  meet  nor¬ 
mal  advertising  deadlines,  according 
to  Barnhill. 

“Due  to  anticipated  high  volume, 
proofs  will  be  shown  only  on  the  first 
ad,”  he  said.  All  ads  must  run  within 
seven  days  of  the  first  one. 

Barnhill  noted  that  national  adver¬ 
tisers  have  the  same  opportunity,  but 
their  third  insertion  carries  a  40%  dis¬ 
count  instead  of  the  60%  allowed  to 
local  ROP  advertisers. 

The  program  had  an  Aug.  31  cutoff 
date,  but  Barnhill  said  he  expected  to 
continue  it  with  a  minor  change:  the 
third  insertion  discount  for  local  ads 
will  be  cut  to  50%. 

News  Corp.  posts 
large  earnings  gain 

Reflecting  the  strength  of  its 
acquisitions  in  film  and  television 
programming  and  television  stations. 
News  Corp.  Ltd.  of  Australia,  headed 
by  Rupert  Murdoch,  reported  its  fis- 
c^  1986  year-end  net  profit  before 
extraordinary  items  increased  152% 
to  A$242  million,  or  U.S.  $169  mil¬ 
lion. 

Net  profits  in  fiscal  year  1985 
amounted  to  A$%  million,  or  U.S. 
$74  million. 

Revenues  for  the  year  ended  June 
30  rose  56%  to  A$3.8  billion,  or 
U.S.  $2.7  billion,  from  A$2.4  billion, 
or  U.S.  $1.9  billion. 

During  the  second  fiscal  quarter 
News  Corp.  acquired  the  remaining 
50%  of  Twentieth  Century  Fox.  Also 
in  the  fiscal  year  News  Corp.  acquired 
six  television  stations  from  Met¬ 
romedia. 

News  Corp.  said  the  tv  stations  in 
New  York,  Los  Angeles,  Chicago  and 
Washington  all  achieved  strong  gains 
in  local  and  national  advertising,  but 
the  Dallas  and  Houston  stations  suf¬ 
fered  from  the  depressed  local  econo¬ 
mies. 


10  to  train  in 
minority  program 

Ten  people  have  entered  the  Los 
Angeles  Times’  1986-87  Minority  Edi¬ 
torial  Training  Program  (METPRO), 
an  intensive,  year-long  program 
begun  in  1984  to  increase  the  number 
of  minority  journalists  in  newsrooms 
across  the  country. 

METPRO  is  jointly  funded  by  the 
Los  Angeles  Times  and  Times  Mir¬ 


ror,  the  paper’s  parent  company.  The 
program  is  based  in  the  Times’  news¬ 
room  and  combines  intensive  jour¬ 
nalism  training  with  practical  experi¬ 
ence.  The  1986-87  session  marks  the 
first  time  METPRO  has  offered  a 
training  program  in  photography. 

Speedy  section 

The  Lake  Charles  (La.)  American 
Press  recently  claimed  a  record  with 
the  publication  of  a  68-page  special 
section  —  in  speed,  not  size. 

When  Boeing  Military  Aviation  Co. 
announced  late  Friday  afternoon, 
July  18,  that  it  had  chosen  Lake 
Charles  as  the  site  for  a  new  facility, 
the  American  Press  was  ready.  By  5 
p.m.  Saturday,  July  19,  less  than  24 
hours  later,  the  press  was  preprinting 
the  section  welcoming  Boeing  to  the 
community.  The  section  was  inserted 
into  that  Sunday’s  edition. 

Advertising  manager  Jack  Delaney 
said  his  department  conceived  the 
idea  for  the  section  when  Boeing  was 
considering  various  sites.  Boeing  was 
also  in  the  process  of  bidding  on  a 
government  contract. 

The  American  Press  was  so  confi¬ 
dent  that  its  brand  new  industrial  air- 
pack  would  be  chosen  that  the  news¬ 
paper  had  already  prepared  local 
advertising  and  news  copy,  and  was 
ready  to  put  the  section  together  as 
soon  as  the  announcement  was  made. 


Quebecor  revenue 
reports  issued 

Quebecor  Inc.  of  Montreal, 
Canada,  reported  revenues  for  the 
nine  months  ended  June  30,  1986 
amounting  to  $321,220,000,  an 
increase  of  26%  over  revenues  of 
$254,739,000  for  the  corresponding 
period  1985.  Operating  income 
increased  by  $3,835,000,  for  a  total  of 
$20,537,000. 

Revenues  for  the  quarter  amounted 
to  $118,156,000,  an  increase  of  27% 
over  revenues  of  $92,672,000  for  the 
same  quarter  1985. 

Detroit  daily 
debuts  auto  section 

The  Detroit  (Mich.)  Free  Press  has 
launched  a  new  weekday  section 
front  about  the  auto  industry  called 
Auto  Focus.  Each  day’s  coverage 
highlights  different  aspects  of  the 
automotive  industry. 
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BENEFtT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

CAREER  SERVICES 

NEWSPAPER  REPORTERS  interested 
in  moving  into  television  news.  Exper¬ 
ienced  and  respected  television  journal¬ 
ist  developing  a  very  practical,  6  week 
program  in  major  Midwestern  city.  It 
will  give  you  the  skills,  experience  and 
audition  tape  needed  to  make  the  trans¬ 
ition  into  t.V.  reporting.  If  interested, 
write  for  more  information  Box  1436, 
Editor  &  Publisher. 

AUTOMOTIVE 

MOVIE  REVIEWS 

CLASSIFIED  MANAGERS:  increase 
readership  and  revenue  with  the  BEST 
car  column,  by  U.S.’s  most  widely- 
published  auto  writer.  Light,  fun,  non¬ 
technical;  not  puff,  but  non-threatening 
to  advertisers.  Currently  running  Detroit 
News,  Hartford  Courant,  others.  Five 
years  proven  results,  references  on 
request.  ‘87  Roundup  and  “Best  Buys" 
available  now.  THE  CAR  REVIEW, 
29040  Freshwater  Dr.,  Agoura  Hills.  CA 
91301,  (818)  706-3708. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

GRANTS 

GRANTS  UP  TO  $5,000  for  journalism 
projects  of  political/social  import.  Apply 
by  11/15.  Dick  Goldensohn  Fund,  720 
Fort  Washington  Ave.,  Apt.  5T,  New 
York  10040.  (212)  568-1732. 

REAL  ESTATE 

“HOUSE  CALLS’’-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 

MAGAZINES  FOR  SALE 

BUSINESS 

BEAUTIFUL  full  color  magazine,  6  1/2 
years  old  with  editorial  of  performing 
arts  and  fine  arts  from  San  Francisco  to 
Carmel.  Grossing  $200K  plus,  growing 
and  profitable.  Excellent  advertising 
base.  20K  circulation  of  paid  and 
controlled.  Asking  $295,(X)0.  Reply  to 
Box  1349,  Editor  &  Publisher, 

FREE  CLIPSHEET 

ON  BUILDING  INDUSTRY 

Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 

REUGION 

WANT  TO  LIVEN  UP  your  religion  page? 
attract  more  readers  and  advertising? 
Try  BIBLICAL  PERSPECTIVES,  a  week¬ 
ly  column  of  challenging  insights,  fresh 
humor  and  thought-provoking  parables. 
An  ecumenical  approach  to  spiritual 
growth.  Free  samples  on  request.  Bob 
Jurgen,  127  Spanish  Point  Drive,  Beau¬ 
fort,  SC  29902  (803)  524-4327. 

GROWING  IN  STATURE  among  its 
readers  and  advertisers.  2  year-old 
magazine  targeting  Ohio  Travel  and 
Tourism.  Advertising  base  steadily 
increasing.  ACT  NOW!  Price 
$150,0(M.  Reply:  Box  1427,  Editor  & 
Publisher. 

CHESS 

CHESS  JOURNALISTS  of  America  writer 
of  year  for  '86  welcomes  inquiries  on 
articles,  weekly  column.  Chess,  6401 
Cardinal  Lane,  Columbia,  MD  21044. 

HEALTH 

“SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (4()3) 
973-2361. 

MAUI,  HAWAII  Real  estate  magazine. 
Three  years  in  publication.  Gross 
$300,000  and  growing.  Sample  copies 
sent  on  request.  Contact  Foster  Hull 
(808)  661-8955,  PO  Box  712, 

Lahaina,  Hawaii  96761. 

SINGLES 

MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline",  a 
weekly  Q  &  A  featured  In  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
sin^e  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write:  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114(617)  227-7971. 

REGIONAL  MONTHLY  MAGAZINE,  first 
time  offered.  Est.  8  years.  Exclusive  in 
its  region.  Booming  area,  sunbelt,  near 
gulf.  Excellent  potential  for  right  buyer. 
Paid  and  2nd  class.  $75,9()().  Priced 
under  gross.  Prefer  outright  sale 
because  of  reduced  price.  Send  replies 
to  PO  Box  515,  Donna,  TX  78537. 

GENERAL 

SCIENCE 

ATTENTION  WEEKLIES  Original  and 
new.  “Coping  in  '86",  “Ain’t  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  (5k  74101. 

NEVIfSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Senrices,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 

MONEY 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple.  TX  76501. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

WEDDINGS 

WEDIQUETTE-Should  there  be  singing 
brides,  female  ushers,  bawdy  jokes, 
feuding  folks,  guests  sans  gifts?  Q&A 
about  wedding  problems.  350  words. 
Contact  M.M.  Carberry,  1349  Douglas 
Flossmoor,  IL  60422.  (312) 
799-6360. 

ENTERTAINMENT 

MAKE  A  WISH  Column  grants  reader's 
wishes.  Christmas  MAKE  A  WISH 
column  also  available.  Free  trial.  Pat 
Foote,  Box  36524,  Grosse  Pte.,  Ml 
48236. 

NEWSPAPER  BROKERS 

ANNOUN 

CEMENTS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 

7811  Montrose  Rd. 

Suite  1(X) 

Potomac,  MD  20854 
(301)  340-9654 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Cleanwater  Beach  FL  33515.  No 
obligation  of  course. 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607.  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE.  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«(^sulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (503)  389-3277 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  6W-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Dista 
San  Clemente,  CA  92672 
(714)  492-5241 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  6(M  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


TWO  PUBLICATIONS  covering  Ohio 
collectibles  and  crafts  markets.  One 
person  can  operate  profitably,  must 
sell,  with  or  without  equipment. 

(614)  837-4775  evenings. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  A  SUPPLIES 
COMPUTER  SOFTWARE 


BOOMING  OCEAN  COUNTY  Three  week 
lies  (4  editions)  established  free,  5 
and  8  years,  plus  a  shopper.  Over 
$750,000  in  advertising.  Excellent 
growth  potential.  Generous  terms, 
including  real  estate.  Owner  retiring. 
Call  for  details.  McClauglin-Hall  Co., 
Business/Real  Estate  Brokers,  23  White 
St.,  Shrewsbury,  NY  07701.  (201) 
747-8751. 


COLORADO:  Shopper,  drop  circulation, 
excellent  skiing  and  lifestyle. 
$100,000  with  $30,000  down  and 
seller  financing. 

ZONE  7:  Daily  with  shopper,  web  press, 
building,  stable  economy,  county  exclu¬ 
sive.  $750,000  with  $300,000  down 
and  seller  financing.  John  T.  Cribb, 
Cribb  Media  service.  Box  1220,  Town¬ 
send,  MT  59644,  (406)  266-4223. 

COME  ON  DOWN!!! 

GEORGIA  package  of  three  includes  two 
paid  weeklies  with  a  TMC  product  serv¬ 
ing  two-county  area.  Asking  $225,000. 
$50,000  down. 

ALABAMA  package  of  two  weeklies, 
also  serving  two  cities  in  Florida 
Panhandle,  includes  excellent  equip¬ 
ment  and  real  estate.  Asking 
$195,000.  $40,000  down. 
TENNESSEE  package  includes  weekly, 
job  shop,  advertising  rep  agency  and 
marriage  mail  service.  Asking 
$375,000.  $125,000  down. 
LOUISIANA  weekly  in  growing  area. 
Profitable  and  near  culture  center  and 
entertainment.  Asking  $180,000. 
$40,000  down. 

OTHER  PROPERTIES  include  paid  and 
free  circulation  newspapers  ranging  in 
price  from  $65,000  upward. 

Jim  Hall  Media  Services,  Inc. 

PO  Box  1088 
Troy,  Alabama  36081 
(205)  566-7198 


HISTORIC  CRIPPLE  CREEK  GOLD 
RUSH  aka  Teller  County  Times.  Small 
town  money  earner  that  desparately 
needs  owner/operator,  FAIR  PRICE;/ 
excellent  terms.  Park  Publications, 
Inc.,  PO  Box  1829,  Woodland  Park,  CO 
80866.  (303)  687-3021. 


New  Mexico  shopper,  $205K. 

Two  paid,  two  controlled  weeklies, 

same  north  central  Texas  suburban 

area.  $250K  complete.  We  have  others, 

free  list.  ATN,  Inc.,  Bill  or  Ed  Berger, 

PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


MASSACHUSETTS— A  top  100  year- 
old  weekly  w/4-unit  press,  serving  fast¬ 
growing  community.  Priced  well  below 
$1.8  million  gross. 

VIRGINIA— Small  SW  chain  comprising 
daikly,  2  weeklies,  fast  growing  printing 
operation.  $1.5  million. 

FARM  CHAIN— Successful,  profitable, 
fast  growing.  Priced  below  $900K 
gross. 

COMMERCIAL  REAL  ESTATE— 
Successful  bi-weekly  Carolina  and 
monthly  Mid-Atlantic  journals.  Poten¬ 
tial  still  untapped.  $142K. 

NEW  YORK — Unique,  established 
newspaper/quarterly  magazine  group 
serving  scenic  upstate  region.  A  real 
winner.  $650K. 

PENNSYLVANIA— Small  goup  needs 
some  TLC.  Strong  potential.  $iOOK. 
PENNSYLVANIA— Strong  paper  in  NW 
section  of  state.  $225K. 

Contact:  W.B.  GRIMES  &  COMPANY 
7811  Montrose  Road 
Potomac,  MD  20854 
(301)  340-9654 


two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


NEWSPAPERS  WANTED 

JOURNALIST/BANKER  team  seeks 
weekly  newspapers  and  shoppers  in 
Zone  1  and  2.  We  intend  to  publish  a 
quality  community  oriented  product. 
Revenue  should  be  $275K  plus  .Write 
in  confidence  to  Box  1415,  Editor  & 
Publisher. 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  "putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399.  Editor  &  Publisher. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (51b)  588-2737. 


DAILIES.  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

PROFESSIONALISM  IN  TELEPHONE 

and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


URRlIinO- 

ST0P8USTERS 

RTUORK... 


•SAVE  STOPS 

•  IMPROVE  SUBSCRIBER 
RELATIONS 

•  INCREASE 
PRODUCTIVITY 

This  Slopbuster  Seminar  teaches  your 
stall  techniques  to  save  more  stops. 

An  effective,  dynamic  program  that  in¬ 
cludes  ways  to  communicate  more  el- 
lectively  with  irate  customers,  skills  to 
re-sell  &  save  stops,  and  much,  much 
more. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

CONSULTANTS 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


EQUIPMENT 


&  SUPPLIES 


CAMERA  A  DARKROOM 

Log  E  LD18  Film  Processor  with  Chiller 
and  Mixing  Valves,  $1,000. 

(817)  778-4444  Charles  Harrell. 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


• 

SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


•  - 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 

SET  UP  FOR 
NEWSPAPERS 

AVERAGE  SET  —  15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


VERMONT  Bl  WEEKLY,  15,000  circu¬ 
lation,  unopposed  market,  1985  Gross - 
$160,000  with  a  Net  of  $65,000,  4 
Years  Old  with  a  growth  rate  of  45%  per 
year.  Must  Sell  Due  to  Other  Business 
Obligations.  Please  reply  to  Box  1404, 
Editor  &  Publisher,  for  further 
information. 


CALL  FOR  INFORMATION 
TODAY. 

SALES  TRAIM\G  CO^SllLTA^TS 
2281  Yucca  Ave. 
Hollywood,  Florida  33026 
(813)  957-5084 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


2  1980  Ideal  plastic  wraps.  Very  clean, 
excellent  condition  with  $3,000  plas¬ 
tic  inventory  reduced  to  $9,500  each. 
l-(800)  346-3026  ext.  965. 


CHESHIRE  542  Base  w/  721  head, 
hardly  used.  Call  Karl  Judd,  Gate  City 
Publishing,  Keokuk,  lA,  (319) 
524-8300. 


CHESHIRE  C  base;  great  for  newspap¬ 
ers  etc.,  bargain.  Curtis  (703) 
521-1089. 


FERAG  turntable  for  sale.  3/4  hp  drive 
motor,  3-phase.  Two  portable  roller-top 
conveyors.  3/4  hp  drive  motors, 
3-phase.  Carl  Poehler  (215)  820-6154 
or  Ed  Townsend  (215)  820-6677. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  320  inserter  5  into  1  new 
1982-83,  $15,000.  (216)  296-9657 
ask  for  David/Chuck  Dix. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $12,500.  Call  Bill 
Schneider  (414)  784-0110. 


MCCAIN  INSERTER  with  7 
stations  available  immedi¬ 
ately,  excellent  condition. 
Will  entertain  any  offer. 
Please  reply  to  Box  1364, 
Editor  &  Publisher. 


MULLER  275  inserter  and  complete  on 
line  system.  5  years  old.  4  into  1 
(double  production)  speeds  up  to 
38,000  per  hour.  9into  1  (single 
production)  speeds  up  to  19,000  per 
hour.  Available  to  be  shown.  Contact 
Dave  Lewis  or  Joe  Kuczma  (203) 
964-2494,  Southern  Connecticut 
Newspapers  Inc. 


Mueller  RB5  Perfect  Binder,  with  18 
pockets,  side  stitcher,  2  1/2”  capacity 
reasonably  priced.  (801)  292-1088. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


MISCELLANEOUS  Mailroom  equip¬ 
ment.  Sta  Hi  257  stacker  excellent 
condition  $10,000.  IDAB  440  stacker, 
$12,500.  New  90  degree  curves 
$2,200.  Stream  aligners  $1,250. 
Pacers  $1,250.  l-(800)  346-3026 
ext.  965. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


ADVANTAGE  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange.  (716) 
385-3027. 


AM  Typesetters.  Rental/Purchase. 
CompSet  500  $2950/$75  Mo.;  510 
4000/102;  3510/504  6500/156; 
5404  1250/50;  CompEdit  5900 
8950/214;  7133  RCf  Processor 
1250/50;  AM,  Edit  Type  $75. 

WEBER  (216)  729-2858. 


AM  VARITYPER,  Comp/Set  508-dual 
disk  drive;  replenishing  RC  processor, 
$9,260.  Visual  graphics  800  amp  verti¬ 
cal  camera,  $2,300.  Call 
(313)  689-7210. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(3  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  7200  w/display,  24  strips,  parts. 
Good  condition,  $1,495.  Compukwik 
w/new  rollers,  extra  motor,  $495.  MDR, 
$495.  News  Leader,  (919)  242-6301. 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
keyboards,  chips,  parts.  Curtis 
(703)  521-1089. 


COMPUGRAPHIC  one  wstem,  Powere- 
ditor  12  terminals  $2,500  each. 
Compugraphic  MCS  Powenriew  10  ad 
setting  device,  dual  drive  $10,500. 
Cal!  Peter  Haggerty  (617)  933-3700. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  free  catalogue 
tailored  to  your  needs.  Over  1,000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  ^re  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


_ PRESSES _ 

106  COUNT-O-VEYOR  rebuilt  new  elec¬ 
tronics.  Call  Web  Specialties  (916 
635-1610. 


6  UNIT  ALLER  Hoe  press  with  4  color 
decks,  1/4  folder,  upper  former,  75  HP 
motor,  water  and  ink  system,  106 
Counter-Veyer,  Pako  processor,  plate 
burner  and  processor  and  much  more. 
Used  for  printing  weekly  paper. 
Complete  package  $95,000.  Cian  see 
running.  (715)  835-5050. 


EQUIPMEtilT  &  SUPPLIES 


PRESSES 


3  UNIT  COLOR  KING  KJ6  folder  with 
double  parallel  plus  gluer,  75  HP,  3 
paper  roll  positions  with  air  shafts. 
(408)  289-1400  Telex  172644 

5  unit  ATF  Titan-22  3/4  x  38,  12  ft. 
Often  ovens  2  pass  with  chill  rolls, 
Butler  splicer,  combination  folder,  web 
guides,  silicone  applicator,  cut-off 
controls,  ribbon  deck,  web  detectors, 
infeeds.  (801)292-1088. 

6  unit  SSC,  SC  folder,  60  hp,  rebuilt  4 
unit  Community,  hi-drive  6  web,  rebuilt 
see  on  our  floor.  Parts-senrice,  electric 
exchange  parts.  Dauphin  Graphics, 
(717)  362-3243. 


8  unit  Harris  845-22  3/4  x  36  with  split 
operation  capability,  2  Harris  folders, 
ribbon  deck,  4  Butler  splicers,  2  pass 
Tec  dryer  price  reduced  for  quick  sale. 
(801)  292-1088. 


CUSTOM  BUILT  quarter  folder  and  3 
knife  trimmer  with  acumeter  gluer.  Set 
up  to  run  on  1000  series  Urbanite 
press.  Good  condition.  Will  provide 
limited  amount  of  training  if  required. 
Contact  Ervin  Rough,  (717)  784-2121, 
Ext.  507. 


EQUIPMENT  &  SUPPUES 


PRESSES 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


FIVE  ROLL  STANDS:  Belt  driven  style 
for  News  King  press.  $1,000  each. 
South  Texas  Press,  Box  400,  Hondo, 
TX,  (512)  426-3348. 


GOSS  COMMUNITY  U.O.P.  22  &  3/4 
inch  cut  off  1976  in  process  of  being 
re-manufactured  by  Web  Specialties. 
Call  Web  Specialties,  (916)  635-1610 


ONE  DOUBLE  AND  one  single  Goss  2:1 
folder,  23  9/16"  cutoff  and  A  80  frame. 
Also  2  extra  knife  cylinders  and  2  extra 
folding  cylinders.  News  and  Obsen/er 
Publishing  Co.,  Raleigh,  NC  (919) 
829-4777. 


PARTS  FOR  Goss  Presses  service- 
mechanical  &  electrical  exchange  parts, 
good  service.  Dauphin  Graphics,  (717) 
362-3243. 
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Attention  Advertisers: 

Please  note  these  reminders  when  sending  classified 
ad  copy; 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  help  wanted-sales; 
equipment  &  supplies-phototypesetting.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is 
required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wih 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember— in  all  correspondence  regarding  your 
ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  sen/e  you  better! 

E&P  Classified  Department 


The  Classified  Pages  of  EDiTOR  & 
PUBLISHER  move  mountains...of 
equipment,  supplies,  services...for 
the  newspaper  trade.  Cali  us,  when 
you  need  Classified. 

Editor  &  Publisher 
Ciassified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  Urbanite,  “1000"  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


Editor  &  Publisher 
Classified 
Advertising 


11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 
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EQUIPMENT  S  SUPPLIES 

_ PRESSES _ 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 

GOSS  SUBURBAN  1500  Series  4  Units 
plus  8  position  roll  stand,  will  sell  indi¬ 
vidual  components. (408)  289-1400 
Telex  172644. 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


HARRIS 

Harris  VI 5A  7  units  1  folder 
Harris  VI 5A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264- 1 802  Telex  1 40 1 86 

UAppIC 

-N-1650,  4  units,  1972,  22  V4. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

8ELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

MARTIN  EC  0  speed  splicer  and  hoist, 
late  model,  taken  in  trade  on  Ebway 
HS-35000.  Call  Tom  Curran  at  EBWAY, 
(312)  526-7757. _ 

MULLER  NEWSPAPER  INSERTER  3 
into  1  with  counter  stacker,  signode  and 
bottom  wrap.  All  as  complete  system,  or 
will  sell  individually.(408)  289-1400 
Telex  172644. 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

4  Unit  News  King  with  KJ6  fold¬ 
er,  excellent  condition  1973-76 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  Community  add-on  oil  bath  unit 

4  Unit  (Community  with  SC  folder 

6  Unit/2  Folder  Community  with 
SC  and  Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


SCOTT  super  70-#2061.  Great 
condition. 

6  Standard  printing  units 
1  half  deck 

1  double  3:2  folder 

7  sets  of  angle  bars 
Double  balloon  formers 

Bay  window.  Cutler  Hammer  web 
master  drive 

Beech  saddles  for  Napp  plates 
Wood  automatic  pasters.  Spare  parts 
Where  is,  as  is — $1  million. 

SCOTT  standard  60-#  2261.  Good 
condition 

7  standard  printing  units 
1  color  couple,  double  3:2  folder, 
subway  delivery 
GE  drive,  single  balloon  former 
Wood  reels  and  tension 
5  sets  of  angle  bars 
Saddles  for  Napp  plates  spare  parts 
Where  is,  as  is,  make  offer. 

Contact:  John  T.  Keane 
North  Jersey  Newspapers 
988  Main  Ave.,  PO  Box  1019 
Passaic,  NJ  07055 
(201)  365-3094 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  W  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  Specialties 
Inc.  (916)  635-1610. 

EDITOR 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 

5mts  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(5  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

•Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS 

Goss  Community  Presses 
5  Units,  1-S.C.  Folder 
with  40  H.P.  Drive 

3  Units,  1-S.C.  Folder 
with  50  H.P.  Drive 

2  Units,  1  Community  Folder 
with  20  H.P.  Drive 
Goss  Suburban  Press 

5  Units  (1-1500  Series) 

6  Pos.  Roll  Stand,  40  H.P. 

Press  Drive 

HARRIS 

Harris  V-15A  Press 

7  Units,  1-JF7  Folder  1977  Mfg. 

4  Units  V-15A  Press 
with  JF7  Folder  1969-71 

KING 

Color  King  Press,  5  Units 
Reconditioned  with  2-KJ6 
Folders,  30  H.P.  &  20  H.P. 

Press  Drives 

NEWS  KING  PRESSES 
6  Unit,  News  King  Press  with 
KJ6  Folder,  30  H.P.  Press  Drive 
4  Unit,  News  King  Press  with 
KJ6  Folder,  3  H.P.  Press  Drive 
MISCELLANEOUS 
Baldwin  Count-o-veyors 
Ebway  Splicers 
3-Knife  Trimmers 
All  presses  available  “as-is”, 
reconditioned  or  delivered  and 
installed.  Will  sell  complete 
presses  or  add-on  units. 

Web  Press  Corporation 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  CiW,  MO  64111 
Contact:  Terry  Morton 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

WANT  TO  BUY  a  custom-bilt  Ad- 
A-Card  machine.  Mr  Lesnar 
l-(800)843-6805. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  1330,  Editor  & 
Publisher. 


HELP 


WANTED 


_ ACADEMIC _ 

GRADUATE  ASSISTANTSHIPS.  Teach¬ 
ing  assistants  to  study  for  MA  or  PhD  in 
Mass  Communication  for  fall  1987. 
Monthly  stipend.  Persons  with  under¬ 
graduate  degree  in  print  journalism, 
professional  experience  and  a  3.0  grade 
point  average  are  invited  to  apply. 
Should  take  Graduate  Record  Examina¬ 
tion  by  March.  Contact  Dr.  Leonard 
Tipton,  journalism  graduate  coordina¬ 
tor,  College  of  Journalism  and  Commu¬ 
nications,  University  of  Florida,  Gaines¬ 
ville,  FL  32611.  AA/EOE. 


UNIVERSITY  OF  FLORIDA.  Associate 
professor  in  tenure  line,  starting  fall 
1987.  Teach  courses  in  magazine  edit¬ 
ing,  production  and  management. 
Strong  professional  experience  needed; 
PhD  preferred.  Demonstrated  scholarly 
interests.  Salary  minimum  $33,000  for 
nine  months.  Apply  by  Dec.  5  to  Chair, 
Department  of  Journalism,  University  of 
Florida,  Gainesville,  FL  32611.  The 
selection  process  will  be  conducted 
under  the  provisions  of  Florida’s 
Government  in  the  Sunshine  and  Public 
Records  laws.  AA/EOE. 


ADMINISTRATIVE 

EDITOR-PUBLISHER  on  booming,  trop 
ical  island,  or  Guam,  to  run  13  year-old 
weekly,  19,000  paid  circulation  maga¬ 
zine.  Require  journalism  degree,  5 
years  minimum  experience.  Send 
resume,  editing  samples,  and  salary 
history  to  Lee  Holmes,  TV  GUAM,  530 
West  O’Brien  Dr.,  Agana,  Guam  96910. 

EXCELLENT  OPPPORTUNITY  for  sales 
oriented  general  manager  on  Zone  5, 
25,000  circulation  daily  and  Sunday  in 
competitive  market. 

Community  newspaper  sales  experience 
background  essential.  Your  resume  with 
a  full  work  history  and  current  remuner¬ 
ation  help  us  set  up  a  personal  inter¬ 
view.  Box  1416,  Editor  &  Publisher. 


NORTHWESTERN  PENNSYLVANIA 
group  of  small  weekly  newspapers  is 
seeking  an  experienced  general  mana¬ 
ger.  Extensive  experience  in  all  aspects 
of  weekly  newspaper  management 
required  with  an  empasis  upon  the 
marketing  and  financial  aspects  of  the 
business.  Excellent  salary,  fringe  bene¬ 
fits  and  incentive  compensation  pack¬ 
age  available.  Please  send  your  resume, 
employment,  and  salary  histoiy  in  confi¬ 
dence  to  Box  1417,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


AD  MANAGER  for  top  Chicago  subur¬ 
ban  chain.  Base,  incentives,  profit  shar¬ 
ing.  Strong  growth  demands  promo- 
wise  staff  buifder,  major  account  hand¬ 
ler.  Box  1430,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Opportunity  for  young,  aggressive  sales¬ 
person  to  make  the  move  to  manage¬ 
ment.  10,000  circulation.  Zone  2  daily 
seeks  advertising  manager  able  to 
produce  revenue  and  motivate  staff. 
Sales  experience  essential.  Manage¬ 
ment  experience  desirable  but  not  a 
must.  Join  the  fastest  growing  group  in 
the  country.  Send  resume  and  salary 
requirements  to  Box  1377,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  -  for  aggres¬ 
sive  afternoon  daily  in  Zone  7  with 
strong  TMC.  Top  salary  for  right  person. 
Write  Box  1389,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
New  East  Coast  business  journal  needs 
dedicated,  talented  advertising 
manager.  Must  have  strong  print  sales 
history  and  the  ability  to  manage  and 
motivate.  Challenging  and  rewarding 
longterm  opportunity  for  the  right 
person.  Send  cover  letter  and  resume  to 
Box  1394,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Combination  of  daily  and  weekly  news¬ 
papers  South  and  West  of  Boston  needs 
a  top-flight  advertising  director  respon¬ 
sible  for  retail,  national  and  classified 
advertising  departments.  A  challenging 
position  that  requires  strong  admini¬ 
strative  ability,  organizational  skills  and 
a  great  deal  of  creative  planning.  Strong 
sales  training  background  desirable. 
Previous  experience  as  ad  director  or 
assistant  ad  director  mandatory.  Please 
send  resume  and  cover  letter  to  Paul  J. 
Massey.  Publisher,  Transcript  News¬ 
papers,  420  Washington  St.,  Dedham, 
MA  02026. 


ADVERTISING  MANAGER 
Weekly  startup 

A  New  Jersey  daily  newspaper  is 
launching  a  new  weekly  newspaper  to 
provide  TMC  coverage  of  the  state’s 
fastest  growing  county. 

Candidate  needs  to  be  an  aggressive 
advertising  salesperson  with  strong 
supenrisory  skills  this  position  will  be 
extremely  visible  within  a  national 
communications  company.  Please  send 
your  resume  for  your  immediate  consid¬ 
eration  to  The  President,  C/0  The  Regis¬ 
ter,  1  Register  Plaza,  Shrewsbury,  NJ 
07701. 


CLASSIFIED  MANAGER  under  30,000 
daily  Zone  6  paper.  Send  resume  to  Box 
1371,  Editor  &  Publisher. 


CLASSIFIED  PHONEROOM  SALES 
MANAGER  for  large  weekly  shopper. 
Top  compensation  package.  Write 
Publisher,  Dollar  Saver,  37365  Certral 
Mont  Place,  Fremont,  CA  94536. 


DISPLAY  SALES  EXECUTIVE  immedi¬ 
ate  opening  for  an  aggressive,  self¬ 
starter  to  expand  sales  in  a  growth 
market  of  New  Hamsphire.  Two  estab¬ 
lished  weekly  newspapers  and  their 
25,000  circulation  TMC  offer  salary, 
commission,  fringe  benefits  for  an 
experienced  sales  presenter  and  closer. 
Send  resume  to  General  Manager,  The 
Messenger,  PO  Box  918,  Hillsboro,  NH 
03244. 


ADVERTISING 

MANAGEMENT 

OPENINGS 

Mrktg  Mgr  to  $70,000 

Will  oversee  all  circulation,  advertis¬ 
ing,  and  promotion  functions  for  a 
50,000  dfuly.  Advertising  background 
preferred. 

Ad  Director  to  $50,000 

An  Eastern  states  weekly  needs  an 
ad  director  who  is  a  dynamo  and  who 
can  perform  in  a  highly  competitive 
marketplace. 

Ad  Manager  to  $45,000 

Our  client,  a  40,000  plus  daily,  has 
an  ad  manager  position  for  a  ^rson 
with  strong  background  in  retail  and 
is  a  powerhouse.  Base  salary  plus 
bonus  plus  company  car. 

National  Ad  Mgr  to  $45,000 

A  southern  metro  daily  has  an  open¬ 
ing  for  a  national  ad  manager.  Part  of 
a  major  chain. 

RgnI  Sales  Mgr  to  $40,000 

A  large  weekly  group  is  looking  for  a 
regional  sales  manager  capable  of 
managing  $l-$2  millnn  in  revenue 
and  training  sales  team. 

General/SIs  Mgr  to  40,000 
A  southeastern  newspaper  is  seek¬ 
ing  a  general  manager  with  heavy 
orientation  towards  sales  experience 
in  weeklies. 

Retail  Ad  Mgr  to  $40,000 

An  East  Coast  daily  is  looking  for  a 
retail  ad  manager.  This  position  will 
report  to  the  marketing  dir^or  and 
will  supervise  fifteen  people.  Five  to 
seven  years  management  experi¬ 
ence  required. 

Ad  Director  to  $40,000 

A  weekly/shopper  suburban  opera¬ 
tion  desires  an  ad  director.  Report  to 
the  vice  president  and  will  supervise 
sales  staff  of  fourteen  people. 

Ad  Director  to  $40,000 

A  medium  size  Midwest  daily,  is 
seeking  an  ad  director  who  is  an 
aggressive  “go-getter". 

Ad  Director  to  $35,000 

CXir  client,  a  small  daily,  located  in 
the  Midwest,  is  looking  for  a  proven 
producer  who  thrives  in  a  competitive 
marketplace. 

Ad  Sales  to  $35,000 

Our  client,  a  large  East  Coast  daily, 
is  seeking  sales  person  with  three  to 
five  years  space  sales.  Must  be  a 
solid  performer. 

Asst  Ad  Mgr  to  $35,000 

A  small  daily  is  looking  for  an  assis¬ 
tant  ad  manager.  Must  have  experi¬ 
ence  in  classified  and  national  aover- 
tislng  and  be  a  good  ‘peoples 
person". 

Co-Op  Ad  Mgr  to  $30,000 

Our  client,  a  metro  daily,  is  looking 
for  a  “fake  charge"  co-op  ad  mana¬ 
ger.  Five  years  advertising  experi¬ 
ence  and  minimum  of  two  years  co¬ 
op  experience  required.  Base  salary 
plus. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 

Fred  J.  Dunkerley 
GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 


ADVERTING 


FAMILY  OWNED  GROUP  seeking  ambi¬ 
tious,  motivated  director  of  advertising 
for  6-day  publication  in  Zone  8.  Top 
advancement  opportunity.  Benefits 
with  strong  company.  Send  resume, 
salary  history  immediately  to  Box  1398, 
Editor  &  Publisher. 


NEWSPAPER  in  major  metropolitan 
area  with  60,000  circulation  (Zone  8)  is 
seeking  an  individual  with  at  least  5 
years  experience  as  classified  advertis¬ 
ing  manager.  Applicant  must  have 
proven  track  record.  The  ideal  candi¬ 
date  will  have  experience  supervising 
and  managing  salespeople,  and  under¬ 
standing  or  marketing  concept  and  the 
ability  to  motivate  others.  Will  supervise 
staff  of  20.  Company  offers  a  full  range 
of  benefits.  Send  confidential  resumes 
to  Box  1348,  Editor  &  Publisher. 


RELOCATE  to  Florida’s  Gulf  Coast. 
Fastest  growing  chain  of  weeklies  has 
immediate  opening  for  classified  mana¬ 
ger.  Telemarketing  skills  a  must.  If 
you’re  looking  for  your  first  manage¬ 
ment  position,  send  resume  and  salary 
requirements  to  Box  1345,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
Great  opportunity  for  individual  with  at 
least  three  years  newspaper  manage¬ 
ment  experience  to  join  one  of 
Gannett’s  top  markets.  The  San  Berna- 
dino  County  Sun  is  looking  for  an 
aggressive,  high  energy  achiever  to  lead 
our  retail  staff.  Position  requires  good 
planning  and  communication  abilities 
along  with  excellent  human  relations 
skills.  Send  resume  to  Personnel  Direc¬ 
tor,  San  Bernadino  County  Sun,  399  D, 
San  Bernadino,  CA  92401. 


RETAIL  SALES  MANAGER 
Opportunity  fo  an  experienced  ad  mana¬ 
ger  to  move  up  to  a  50,(X)0  daily  and 
Sunday  paper  in  attractive  western 
Pennsylvania  community  of  100,000. 
Competitive  salary  and  benefits.  Send  a 
letter  and  resume  outlining  your  accom- 

glishments  to  Ga^  Dalton,  Marketing 
irector,  Tribune-lJemocrat,  Box  340, 
Johnstown,  PA  15907. 


ZONE  9  WEEKLY  business  publication 
seeks  individual  to  lead  and  train  staff 
of  10,  with  demonstrated  track  record 
and  expertise  in  print  advertising  sales 
and  management.  Must  thrive  very  fast 
paced,  high  pressure  team  concept 
environment.  Excellent  compensation 
and  benefits  as  well  as  being  located  in 
one  of  America’s  finest  cities.  Box 
1428,  Editor  &  Publisher. 


ART/GRAPHICS 


DESIGNER  FOR  FEATURES  PAGES  of 
The  Orange  County  Register,  a  leader  in 
design  and  use  of  color  (we’re  also  Cali¬ 
fornia’s  third  largest  daily).  We’re  look¬ 
ing  for  a  balance  of  creativity  and  news 
sense  to  join  two  other  designers  in 
creating  pages  with  flash,  impact  nad 
intelligence.  Should  be  experienced  in 
the  use  of  color,  with  a  sensitivity  for 
multi-elements  pages  and  the  use  of 
infographics.  Experience  on  a  copy  desk 
is  not  required  but  would  be  considered 
an  asset.  Contact  Mike  Whitehead, 
/tssistant  Managing  Editor,  The  Orange 
County  Register,  Box  11626,  Santa 
Ana,  CA  92711.  No  calls  please. 


CIRCULATION 


CIRCULATION  MANAGER 
Small  weekly  group  in  North  woods 
setting  seeks  expert  in  home  delivery 
and  circulation  sales.  Send  resume  and 
references  to  Julie  Hamlin,  Personnel 
Director,  James  Newspapers,  Inc.,  PO 
Box  269,  Norway,  ME  04268. 


11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for  growing 
Southwest  daily.  Send  resume  to  Box 
1370,  Editor  &  Publisher. 

CIRCULATION  MANAGER.  Pacific 
Northwest  morning  daily.  Minimum  of 
three  years’  circulation  experience, 
including  two  years  at  the  district  mana¬ 
ger  level  or  above.  Must  be  able  to 
demonstrate  organizational,  planning 
and  promotion  skills  and  sales  success. 
Salary  range  $25,000  to  $31,000. 
Send  detailed  resume  and  cover  letter 
telling  about  yourself  and  your  news¬ 
paper  philosophy  to  Libet  Hatch, 
Personnel  Manager,  Corvallis  Gazette- 
Times,  PO  Box  368,  Corvallis,  OR 
97339-0368.  An  Equal  Opportunity 
Employer. 

CIRCULATION  MANAGER— Zone  1, 
small  daily  and  weeklies.  Aggressive 
builder  with  sound  promotion  ideas  and 
people  skills.  Ideal  living  area.  Good 
salary,  bonus  program,  fine  benefits 
including  prorit-sharing  and  dental 
coverage.  Send  complete  resume  and 
references  to  Box  1403,  Editor  & 
Publisher. 


CIRCULATION 

ADMINISTRATIVE  MANAGER 
The  News  and  Courier  and  the  Evening 
Post  are  morning  and  evening  newspap¬ 
ers  with  a  combined  circulation  of  over 
112,000,  located  in  beautiful  Charles¬ 
ton,  SC. 

We  are  looking  for  an  administrative 
manager  to  oversee  and  develop  our 
CIS,  customer  sen/ice,  and  circulation 
business  areas.  If  you  are  a  highly  moti¬ 
vated  self-starter  that  can  develop, 
motivate,  and  lead  others,  we  are  inter¬ 
ested  in  hearing  from  you.  Send 
resume,  including  salary  history,  to 
Doug  Sumrell,  Circulation  Manager, 
Evening  Post  Publishing  Company,  PO 
Box  758,  Charleston,  SC  29402. 


CIRCULATION  PROFESSIONAL 
We're  looking  for  an  aggressive  circula¬ 
tion  professional  to  join  our  manage¬ 
ment  team.  The  ideal  candidate  must 
have  5  or  more  years  experience  with 
proven  track  record.  Must  be  knowledg- 
able  in  all  phases  of  circulation,  sales, 
senrice  and  collection  techniques,  and 
possess  the  ability  to  make  things 
happen.  This  is  a  challenging  position 
in  a  highly  competitive  market.  Salary 
commensurate  with  experience. 
Resume  should  contain  salary  history 
and  will  be  held  in  strict  confidence. 
Please  send  resumes  to  The  San  Anto¬ 
nio  Light,  c/o  Sergio  Salinas,  Director  of 
Circulation,  PO  Box  161,  San  Antonio, 
TX  78291. 


CIRCULATION  SALES  MANAGER 
100,000  plus  daily  in  Zone  3  seeks  an 
aggressive,  results  oriented,  circulation 
sales  manager.  Experience  in  all  phases 
of  circulation  development  and  promo¬ 
tion  required.  Send  resume  with  salary 
history  to  Box  1432,  Editor  & 
Publisher. 


CIRCULATION  CONSULTANT 
Tampa-based  software  development 
firm  needs  individual  with  minimum 
three  years  circulation  management 
experience.  Data  processing  knowledge 
helpful.  Non-smoking  enviromnemnt. 
Send  resume  to  Personnel  Manager 
R51  Collier-Jackson,  Inc.,  3707  W. 
Cherry  St.,  Tampa,  FL  33607. 


_ EDITORIAL _ 

BUSINESS  WRITER-  experienced 
writer  with  solid  skills  and  sound  judg- 
menet  who  understands  the  problems, 
opportunities  and  complex  issues 
facing  large  and  small  businesses.  Send 
resume  to  Mike  Hilfrink,  Managing 
Editor,  The  Quincy  Herald-Whig,  130 
South  Fifth,  Quincy,  IL  62301. 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE,  COMPETITIVE  sports 
reporter  sought  by  mid-size  Southern 
daily  in  market  where  sports  interest  is 
intense  and  traditional.  Background  in 
coverage  of  horse  racing  a  strong  plus. 
Resumes,  references  and  work  samples 
to  Jim  Willis,  M.E.,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 


ASSISTANT  METRO  EDITOR 
For  coastal  dailies  combined, 
circulation-200,000.  Applicants 
should  have  at  least  five  years  quality 
experience  with  proven  skills  in  motivat¬ 
ing  journalists,  editing  and  reporting. 
Send  resume,  salary  requirements  to 
Bill  Coats,  City  Editor,  The  Florida 
Times  Union/Jacksonville  Journal,  PO 
Box  1949-F,  Jacksonville,  FL  32231. 


BUSINESS  EDITOR 
Startup  Zone  4  business  publication 
needs  talented,  aggressive  journalist  to 
head  up  editorial  operations. 
Responsibilities  split  between 
reporting/layout-editing-management. 
Must  have  strong  reporting  background 
and  an  interest  in  analytical  and 
investigative  business  journalism. 
Apply  Box  1393,  Editor  &  Publisher. 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


BUSINESS  EDITOR 
The  Dayton  Daily  News  and  Journal 
Herald,  a  7-day,  all-day  paper  of 
220,000  daily  and  230,000  Sunday, 
seeks  a  dynamic  journalist  with  busi¬ 
ness  writing,  editing  and  supervisory 
experience  to  head  its  business  news 
department. 

This  is  an  opportunity  with  full  depart¬ 
ment  head  status.  Excellent  pay  and 
benefits. 

Ideal  candidate  would  be  prepared  to 
supenrise  a  staff  of  reporters  dedicated 
to  a  locally  oriented  report,  write  a 
column  once  a  week,  serve  as  primary 
link  with  the  business  community  and 
participate  in  establishing  and  achiev¬ 
ing  goals  and  objectives  for  the 
department. 

If  this  challenge  rings  your  bell,  send 
resume,  clips  and  references  Joe 
Fenley,  Managing  Editor,  Dayton  Daily 
News  and  Journal  Herald,  4th  &  Ludlow 
Sts.,  Dayton,  OH  45402. 


COPY  EDITOR 

Competitive  daily  newspaper  needs 
experienced  copy  editor  for  features 
desk.  The  right  candidate  will  have 
strong  editing  skills  and  demonstrate  a 
flair  for  feature  layout.  Send  resume 
and  samples  of  your  best  work  to  Joyce 
Harr,  Features  Editor,  The  Palm  Beach 
Post  PO  Drawer  T,  West  Palm  Beach,  FL 
33402. 


COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  ciW  of  50,000 
has  an  imm^iate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


COPY  EDITORS 

Metro  AM  in  Northeast  Florida  seeks 
editors  with  at  least  5  years  daily  news¬ 
paper  experience  for  fast-paced  news 
desk  producing  three  editions  a  night. 
We  put  a  premium  on  accuracy  and 
speed.  Layout  experience  helpful, 
prefer  applicants  from  the  Southeast. 
Write  Steve  Cheski,  AME/Editing,  The 
Florida  Times  Union,  PO  Box  1949-F, 
Jacksonville,  FL  32231. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
The  Dayton  Daily  News  and  Journal 
Herald  is  seeking  an  assistant  metro 
editor  to  assist  in  running  a  local  and 
area  news  originating  desk  of  30  repor¬ 
ters.  Applicants  should  have  strong 
reporting  and  some  editing  experience. 
The  position  requires  an  experienced 
journalist  who  can  generate  story  ideas, 
edit  copy  and  supervise  and  motivate 
reporters.  Circulation  for  the  all-day 
newspaper  is  215,000.  Send  resume, 
clips  and  work  product  examples  to  Jim 
Ripley,  Metro  Editor,  4th  &  Ludlow 
Sts.,  Dayton,  OH  45401. _ 

ASSISTANT  MANAGING  EDITOR— 
13,000  PM  daily  in  university  commun¬ 
ity  seeks  assistant  managing  editor. 
Some  daily  experience  preferred. 
Responsible  for  staff  management, 
layout  and  copy  editing.  Send  resume 
and  clips  to  Managing  Editor,  The  Daily 
Chronicle,  Box  587,  DeKalb,  IL  60175. 

CITY  EDITOR 

We  seek  a  city  editor  with  management 
experience,  news  judgment,  drive  and 
determination  to  lead  a  48-person  staff 
at  our  Zone  3,  48G  daily.  The  success¬ 
ful  candidate  will  join  a  newspaper 
committed  to  excellence  which 
commands  the  lead  in  a  very  competi¬ 
tive  market.  Salary,  $28,600;  excellent 
benefits;  dividend  program.  We  offer  a 
challenging  assignment  in  an  outstand¬ 
ing  working  and  living  environment.  Full 
resume  and  cover  letter  telling  us  why 
you’re  the  right  person  for  the  job,  to 
Box  1414,  Editor  &  Publisher. 


COPY  EDITOR,  BOATING 
Join  two-person  copy  desk  working  with 
small  but  excellent  staff  of  reporters  on 
the  nation’s  leading  boating  newspaper. 
We  want  a  creative  editor  who  handles 
words  and  writers  well,  moves  alot  of 
copy  skillfully,  has  a  good  sense  of 
layout  and  design  and  is  deft  with  head¬ 
lines  and  blurbs.  Boating  knowledge 
experience  a  plus.  Pleasant  work  envi¬ 
ronment;  competitive  salary.  Please 
send  resume  to  Editorial  Director, 
Soundings,  Essex,  CT  06426. 


Feature  Copy  Editor 
News  Copy  Editors 
Weekly  Editor 

JOB  BANK  has  immediate  opeings  for 
the  above  positions  with  various  news¬ 
papers  around  the  country.  For  more 
information  on  these  positions  write  to 
JOB  BANK,  2625  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077,  or  call  Direc¬ 
tor,  Debra  Bissinger,  (609)  786-1910. 
There  are  no  referral  fees  for  the  above 
positions. 


HUNGRY?  We’re  looking  for  a  publisher 
for  our  very  successful  monthly  busi¬ 
ness  tabloid  in  Zone  5. 

A  great  staff,  a  fast  growing  market, 
super  working  conditions  and  a  strong 
product  all  await  the  right  person.  If 
you’re  just  itching  to  run  your  own  show, 
but  have  the  strength  of  a  strong 
publishing  group  behind  you,  drop  us  a 
resume,  TODAY.  We’re  ready  to  hear 
from  you.  Only  WINNERS  need  apply. 
Box  1369,  Editor  &  Publisher. 

IF  YOU’VE  GOT  HUSTLE  our  small 
north  central  Idaho  weekly  will  keep  you 
bustling  as  our  general  assignment 
reporter.  Starting  salary  $160  per  week. 
Must  be  able  to  write,  edit  on  computer. 
Test  required.  No  prima  donnas.  Imme¬ 
diate  opening.  Call  Scott  Anderson, 
Publisher,  (208)  935-2578  or  (208) 
935-0757. 


IMMEDIATE  OPENING  for  editor  of 
large  suburban  weekly  in  Zone  5  metro 
area.  Need  experienced  editor  to  guide 
young  staff.  Send  work  samples  and 
resume  to  Box  1422,  Editor  & 
Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

DIRECTOR  OF  PHOTOGRAPHY  sought 
by  aggressive  daily  in  highly  news 
producing  metro  area.  Full  range  of 
photo  skills  necessary-studio  to  the 
streets.  Must  have  color  background. 
Manage  staff,  stringer  network.  Be  part 
of  a  professional  news  team  in  a  highly 
competitive  market.  Play  key  role  in  use 
of  photos  in  multi-edition  newspaper,  a 
consistent  winner  in  the  professional 
arena.  Excellent  pay,  fringes.  Send 
resume,  clips,  references  and  salary 
requirements  to  Box  1437,  Editor  & 
Publisher. 


EDITOR  Catholic  Archdiocese  of  Omaha 
weekly  newspaper  (58,000  circula¬ 
tion).  Management  as  well  as  editorial 
direction.  Newspaper  experience  and 
knowledge  of  church  required.  Excel¬ 
lent  fringes.  Salary  negotiable.  Send 
resumes  to:  Bishop  Anthony  Milone, 
7600  S.  42nd  St.,  Omaha  NE  68147. 

EDITOR — Zone  9  weekly  business 
publication  seeks  top  gun  to  supervise 
staff  of  7.  Excellent  pay  and  benefits. 
Aggressive,  creative,  community- 
minded  editor  with  3  years  ei^rience 
should  apply.  Box  1429,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  needed  for 
growing  New  England  Catholic  biweek¬ 
ly.  If  you’re  a  reporter  that  enjoys  look¬ 
ing  beyond  the  first-day  lead  and  at  a 
challenge,  you’re  looking  in  the  right 
lace.  Send  resume  and  clips  to: 
ditor.  The  Springfield  Observer,  PO 
Box  1570,  Springfield,  MA  01101. 

FEATURES  REPORTER  with  genuine 
interest  in  people  and  flair  for  food 
reporting  sought  by  mid-size  daily  in 
growing  Southern  city.  Resumes,  refer¬ 
ences  and  work  samples  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

GROWING  ARIZONA  DAILY  has  imme- 
diate  opening  for  lifestyle/feature 
editor.  Skills  and  some  experience  in 
writing,  photography,  editing,  page 
layout  required.  (Growth  opportu.iity. 
Send  resume,  samples,  references  to 
Jim  Fickess,  Managing  Editor,  Casa 
Grande  Di^tch,  PO  Box  639,  Casa 
Grande,  AZ  85222.  Salary,  benefits 
commensurate  with  ability  and 
experience. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


JOURNALIST 

Fast  growing  Zone  2  company  seeks 
individual  with  following  requirements: 
journalism  degree  from  highly 
accredited  university,  minimum  of  two 
years  experience  as  a  financial  writer  on 
major  daily  newspaper  or  publication. 
Must  be  professional,  creative, 
intelligent,  flexible,  and  thorough. 
Research  involved.  Send  resume  to  Box 
1363,  Editor  &  Publisher. 


LAYOUT/COPY  EDITING 
Quality,  speed  critical.  Small  group 
with  anchor  daily  PM,  satellite  week¬ 
lies.  Send  resume,  tearsheets  to  Mai 
Provost,  Managing  Editor,  The  Recor¬ 
der,  1  Venner  Rd.,  Amsterdam,  NY 
12010. 


MANAGING  EDITOR 
Major  national  weekly  newspaper  for 
lawyers.  We’re  new  and  we  need  an 
experienced  editor  to  organize  and  hire 
the  editorial  staff,  establish  copy  flow, 
and  determine  editorial  policy.  If  you 
are  a  doer  with  high  energy  and  can 
quickly  take  a  firm  grasp  on  this  fast 
moving  project,  call.  Previous  daily  or 
wire  service  management  experience 
required.  Benefits  and  profit  sharing. 
Call  Kathi  Moore,  (714)  493-7224. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company, 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5,25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  senrice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  etpproximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2 -pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  tx>rders,  tx>ldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  lime-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 


MAGAZINE  EDITOR/WRITER 
Indianapolis  Monthly,  a  40,000-circu¬ 
lation  city/regional  magazine,  seeks 
editor/writer  to  assist  editor-in-chief. 
Copy  editing  and  feature  writing  experi¬ 
ence  necessary.  Must  be  creative, 
energetic  and  self-motivated.  Send 
resume,  clips  to:  Deborah  Paul,  India¬ 
napolis  Monthly,  PO  Box  30071,  India¬ 
napolis,  IN  46230. 


REPORTER  FOR  QUALITY  broadsheet 
weekly  in  seaside  resort  area,  best  over¬ 
all  in  state  in  its  class  last  year.  Repor¬ 
ters'  general  assignment  coverage  will 
include  hard  news,  features,  profiles 
and  backgrounders.  Flair  for  clear, 
crisp,  imaginative  but  disciplined  writ¬ 
ing  a  must.  Must  have  car,  camera. 
Send  resume  and  clips  to  Hampton 
Chronicle  News,  PO  Box  1071,  Westh- 
ampton  Beach,  NY  1 1978. 


PRO  UNIVERSAL-DESK  TEAM  needs  a 
new  member:  someone  who  can  write 
heads,  edit  copy  and  layout  pages  with 
style  and  precision.  If  you've  got  proven 
copy-desk  talent  and  want  to  grow  with 
Montana's  best  newspaper,  check  us 
out.  Send  clips  and  resume  to  Bobbi 
Engelstad,  Human  Resources  Manager, 
Missoulian,  PO  Box  8029,  Missoula, 
MT  59807.  Application  deadline 
October  15. 


NIGHT  EDITOR 

Our  afternoon  daily  needs  someone  with 
strong  writing  and  reporting  skills  to 
manage  our  3  person  night  shift,  edit 
local  copy  and  produce  inside  pages. 
The  ideal  candidate  has  4-5  years 
experience  in  newsgathering  and  copy 
editing,  and  has  had  at  least  limited 
supervisory  reponsibility.  Send  clips 
and  resumes  to  John  Moore,  Managing 
Editor,  The  Daily  Item,  Box  607, 
Sunbury,  PA  17B01. 


HELP  WANTED 


NATIONAL  REPORTER 
First-rate  reporter  to  cover  national 
stories,  with  emphasis  on  enterprise 
reporting  of  military  affairs,  for  the 
Army  Times,  the  Washington-based 
135,000  circulation  independent 
newspaper  read  by  military  ^rsonnel 
and  policy  makers  world-wide.  Must 
have  at  least  three  years  daily  newspap¬ 
er  experience  or  equivalent.  Familiarity 
with  military  desirable.  Ideal  candidate 
would  excel  in  reporting  and  writing  on 
wide  range  of  stories,  including  hard 
news  coverage  of  Washington,  substan¬ 
tive  features  and  investigations. 
Outstanding  opportunity  to  work  and 
compete  for  advancement  on  an  award¬ 
winning  newspaper  where  the  reader 
comes  first.  Good  salary,  superb  bene¬ 
fits.  Send  resume,  three  references  and 
five  clips  showing  enterprise  reporting 
ability  to:  The  Times  Journal  Company, 
Human  Resources  Department,  Attn: 
National  Reporter,  Springfield,  VA 
22159.  EOE. 


NEWS  EDITOR  -  for  6,000  circulation, 
6-day  daily  in  Zone  7.  Heavy  on  local 
news.  Experience  necessary.  Send  full 
resume  and  salary  expectations  to  Box 
1390,  Editor  &  Publisher. 


NEWS  EDITOR-Prize-winning,  inde¬ 
pendent  California  daily  seeks  exper¬ 
ienced  newsman  with  editing  skills  and 
leadership  potential.  Excellent 
16-member  staff.  Profit-sharing, 
pension,  medical.  Send  resume  to  H.C. 
McGee,  Editor,  The  Union  Democrat, 
84  S.  Washington  St.,  Sonora,  CA 
95370. 


PHOTO/GRAPHICS  EDITOR  for  alterna¬ 
tive  paper  with  national  reputation  in 
N.C.’s  Research  Triangle.  Very  modest 
salary.  Women,  minorities  encouraged. 
Apply  by  10/20:  Editor,  Independent, 
PO  Box  2690,  Durham,  NC  27705. 


DESPERATELY  SEEKING  SAVVY 

We’re  still  looking  for  a  strong  business  editor  to  run 
our  new  Business  Monday  section  and  the  daily  busi¬ 
ness  pages.  We’re  The  News-Sentinel,  a  Knight-Ridder 
afternoon  paper.  We’re  looking  for  the  right  combina¬ 
tion  of  business  knowledge,  Siting  and  writing  skills 
and  supervisory  experience.  Editor  also  would  write  a 
weekly  column.  If  you’ve  taken  personality  quizzes 
before  and  not  had  the  words  “aggressive”,  “asser¬ 
tive”,  “creative”  and  “efficient”  come  up  on  the  plus 
side,  don’t  bother  applying.  Send  resume,  clips  and 
cover  letter  to:  Richard  Battin,  Assistant  Managing 
Editor,  The  News-Sentinel,  600  West  Main  St.,  Fort 
Wayne,  IN  46802.  An  Equal  Opportunity  Employer. 


NUMBER  2  SLOT 
NEW  JERSEY  DAILY 
NJ  Herald,  a  growing  and  award-winning 
daily  (26,500  circulation  Sunday, 
19,300  m-f),  seeks  seasoned  pro  to 
help  direct  news  operation.  Needs 
strong  manager  and  good  planner. 
Excellent  opportunity  for  someone  on 
mid  or  large  circulation  daily  who  wants 
to  help  shape  a  newspaper  with  a  bright 
future,  and  seeks  to  settle  in  for  the 
long  term.  Salary  commensurate  with 
experience.  Send  resume,  salary 
requirements  to  Randy  Bergmann, 
Editor,  NJ  Herald,  PO  Box  10,  Newton, 
NJ  07860. 

PAGE  DESIGNER 

Lively  AM  paper  in  the  booming  South¬ 
west  that  uses  lots  of  color  pictures  and 
graphics.  Desk  skills  necessary.  Send 
your  best  news  and/or  feature  l^outs  to 
Sandy  Schwartz,  The  Mesa  Tribune, 
120  West  First  Ave.,  Mesa,  AZ  85202. 


REAL  ESTATE  EDITOR  to  write  for 
410,000  Sunday  Home  section,  plus 
commercial  real  estate  page  in  Sunday 
Business  section.  Three  years  experi¬ 
ence.  Be  half  of  two-person  real  estate 
staff  in  a  1.5  million  metro  area  in  the 
throes  of  a  building  boom.  Write  Box 
1418,  Editor  &  Publisher.  Reply  by 
October  17. 


REPORTERS/PHOTOGRAPHER 
Growing,  Zone  9  daily  (65,000  plus) 
has  immediate  openings  for  an  aggres¬ 
sive  photographer  who's  not  content  to 
rest  on  yesterday's  award-winning  photo 
and  several  reporters  and  a  business 
writer  with  proven  skills  and  creative 
writing  styles.  We  need  writers  who 
don't  miss  a  beat  and  can  translate 
news  facts  into  how  they  affect  reader's 
everyday  lives.  Send  resume  and  clips 
to:  TO  Box  4275,  Las  Vegas,  NV 
89127-0275. 
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HELP  WANTED  _ HELP  WANTED  HELP  WANTED  _ HELP  WANTED 

EDITORIAL _  _ EDITORIAL _  _ MAILROOM _  _ PRODUCTION 


PROGRESSIVE  north  central  Illinois 
daily  has  opening  for  general  news 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  govern¬ 
ment  helpful.  Send  clips  and  resume  to 
J.  McCullough,  News-Tribune.  426 
Second  St.,  La  Salle,  IL  61301. 

REPORTER 

Major  national  news  service  publisher  is 
expanding.  We  need  both  experienced 
reporters  and  journalism  grads  willing 
and  able  to  report  hard  news  on  busi¬ 
ness.  No  business  knowledge  neces¬ 
sary.  You  must  be  a  self-starter,  capable 
of  discovering  stories,  following  leads 
and  researching  the  facts.  All  by  tele¬ 
phone.  Salary  commensurate  with 
experience.  We  pay  higher  than  news¬ 
papers.  Send  resume  to:  Personnel 
Department  P,  Crittenden  News  Service 
Inc.,  Box  1150,  Novato,  CA  94948. 

REPORTERS-if  you  have  experience  on 
a  daily  or  a  weekly  and  would  like  to 
work  for  an  aggressive,  23,000  AM 
where  good  writing  and  reporting  count 
send  resume,  clips  and  references  to 
Jim  Sachetti,  Editor,  Press-Enterprise, 
3185  Lackawanna  Ave.,  Bloomsburg, 
PA  17815. 

REPORTER  to  cover  government  news 
and  politics  for  small  suburban  daily. 
Ambition  and  commitment  important. 
Good  news  beat;  great  opportunify  for 
young  journalist.  Send  resume,  clips  to 
John  Harvey,  Managing  Editor,  The 
Evening  Phoenix,  225  Bridge  St..  Phoe- 
nixville,  PA  19460.  No  phone  calls. 

REPORTER  NEEDED  for  large  subur¬ 
ban  weekly  in  Zone  5  metro  area.  Will 
consider  recent  J-grad  with  college 
newspaper  experience.  Send  work 
samples  and  resume  to  Box  1421, 
Editor  &  Publisher. 

SPORTS  EDITOR 

The  Las  Vegas  Review-Journal  is  seek¬ 
ing  an  aggressive,  well  organized, 
experienced  hand  to  guide  staff  of  10  in 
covering  one  of  nation’s  most  active 
sports  conscious  commnunities.  Should 
be  strong  in  graphics  and  prepared  to 
balance  widespread  assignments.  Write 
Tom  Keevil,  Editor,  PO  Box  70,  Las 
Vegas,  NV  B9125.  Equal  Opportunity 
Employer. 

REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,000  AM  daily  on 
Northwest  Florida  Gulf  Coast  has  an 
opening  for  a  reporter/copy  editor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff.  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  Box  2949, 
Fort  Walton  Beach,  FL  32549.  Letter 
must  include  salary  requirements. 

SMALL  CONNECTICUT  DAILY  seeks 
beat  reporter  capable  of  writing  lively 
and  insightful  features.  Daily  experi¬ 
ence  preferred;  will  consider  candidate 
with  strong  weekly  background.  Must  be 
available  by  mid-October.  Resume  and 
clips  to  Managing  Editor,  Manchester 
Herald,  PO  Box  591,  Manchester,  CT 
06040. _ 

SPORTS  COPY  EDITOR-The  Anchorage 
Daily  News  is  looking  for  a  talented  copy 
editor  to  be  a  leader  in  producing  our 
sports  section.  This  job  not  only 
requires  good  editing  and  headline 
writing  skills,  but  also  ability  in  the  use 
of  color,  graphics  and  design.  A 
minimum  of  3  years  daily  editing 
experience  is  required.  Send  resume, 
work  samples  and  reference  list  to  Jim 
Macknicki,  Copy  Desk  Chief,  Anchorage 
Daily  News,  PO  Box  14-9001, 
Anchorage,  AK  99514-9001. 

94  ' 


SLOT  EDITOR  with  prior  daily  news 
paper  experience  to  run  the  copy  desk 
of  the  U.S.  Law  News,  a  major  national 
weekly  newspaper  headquartered  in 
Southern  California.  This  is  a  serious 
venture  and  we  will  consider  only  exper¬ 
ienced  applicants.  Benefits  and  profit 
sharing.  Call  Kathi  Moore  (714) 
493-7224. 

SPORTS  COPY  EDITOR  we’re  looking 
for  someone  who  can  write  lively  but 
accurate  heads  and  layout  bright,' 
attractive  pages  for  our  6  person  staff.  A 
7-day  AM  with  circulation  of  50,000. 
Zone  1.  Box  1420,  Editor  &  Publisher. 

SPORTSWRITER:  One  to  two  years 
experience  on  small  daily  preferred. 
Must  be  able  to  do  desk  work.  Will 
consider  recent  college  graduate.  Send 
resumes  and  clips  to  Ray  Evans,  Sports 
Editor,  Laredo  Morning  Times,  PO  Box 
2129,  Laredo,  TX  78041. 

STAFF  EXPANSION  has  created  two 
business  reporting  slots  to  cover  the 
insurance  and  transportation  indus¬ 
tries.  Send  cover  letter  and  resume 
including  at  least  3  references  and 
salary  requirements  and  10  of  your  best 
business  clips  to  Karen  Brune  Mathis, 
Business  Editor,  The  Florida  Times- 
Union,  PO  Box  1949F,  Jacksonville,  FL 
32231. 

THE  ARIZONA  DAILY  STAR  is  looking 
for  a  features  writer  who  can  write  know- 
ledgably  about  religion,  values,  ethics 
and  more.  Applicants  should  have  three 
years’  experience,  be  self-starter  and 
enjoy  working  with  an  extremely 
talented  features  staff.  Salary  based  on 
experience.  If  you  are  a  terrific  writer, 
have  an  imagination  and  a  sense  of 
humor,  send  your  resume  and  clips  to 
John  Peck,  Features  Editor,  The  Arizona 
Daily  Star,  PO  Box  26807,  Tucson,  AZ 
85726-6807. 

TOP  NOTCH  JOURNALISTS  wanted  for 
expanding  paper  in  sunny  Southwest 
growing  metro  area.  Self  starting, 
aggressive  reporters;  creative  copy 
editors  who  know  news,  good  writing 
and  design;  city  editors  who  can  plan, 
craft  good  writing  and  motivate.  Send 
resumes  and  tearsheets  to  Box  1391, 
Editor  &  Publisher. 

TOP-NOTCH  reporter  photographer 
needed  for  30,000  circulation  daily 
that  emphasizes  excellence.  Please 
send  resume.  Zone  3.  Box  1424,  Editor 

6  Publisher. 

WANTED:  City  Editor/Assistant  Manag¬ 
ing  Editor  for  30,000  daily  (except 
Saturday),  34,000  Sunday.  Must  be 
able  to  supervise  with  ability  to  motivate 

7  reporters.  Must  have  experience  in 
hands-on  editing,  local  reporting,  and 
be  well  organized  and  interested  in  the 
community.  Resume  to:  Marx  Gibson, 
Managing  Editor,  The  Daily  Journal,  8 
Dearborn  Square,  Kankakee,  I L  60901. 

WANTED— Reporter/photographer  for 
entry  level  position  at  a  county  seat, 
6-day  PM  paper.  Part  of  group  with 
excellent  fringes,  fellow  workers  and 
environment.  Layout  and  photo  experi¬ 
ence  helpful.  Call  Jim  Morrison,  (812) 
663-3111. _ 

_ MAILROOM _ 

DISTRIBUTION  MAILROOM  MGR. 
Manager  needed  for  state-of-the-art 
newspaper  distribution  mailroom  in  new 
facility.  Daily  and  commercial  opera¬ 
tion.  Successful  applicant  will  have 
at  least  5  years  management  experience 
preferably  in  a  newspaper  distribution 
mailroom.  If  you  are  a  leader  who  wants 
to  contribute  to  a  dynamic,  aggressive 
management  team,  submit  your 
resume,  salary  history,  and  a  cover 
letter  describing  your  strengths  to  Box 
1419,  Editor  &  Publisher. 


MAILROOM  MANAGER  for  Southern 
California  daily.  Experienced  hands-on 
person  needed.  Strong  organizational 
skills.  Muller  experience  a  plus.  New 
production  facility  on  drawing  board.  A 
chance  to  set  up  your  department  the 
way  you  want.  Send  resume  and  salary 
requirements  to  Times-Advocate,  207 
E.  Pennsylvania  Ave.,  Escondido,  CA 
92025.  No  phone  calls  please. 

FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


_ MACHINIST _ 

LOOKING  FOR  MACHINIST  capable  of 
rebuilding  257  stackers  and  48P  insert¬ 
ing  machines.  Looking  for  erector 
capable  of  erecting  presses  and  mail- 
room  equipment.  Please  call  (213) 
256-4791,  ask  for  Mr.  Boyles. 


SALES/MARKETING  MANAGER 


Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 
Creative  Data  Systems 
9300  W.  noth  Street,  Suite  150 
Overland  Park,  KS  66210 


PHOTO  ENGRAVER 

IMMEDIATE  OPENING  for  an  appren¬ 
tice  engraver  with  a  morning,  evening 
daily  newspaper.  Should  have  experi¬ 
ence  in  photo  reproduction.  Good  pay, 
excellent  benefits  and  good  working 
conditions.  Send  letter,  resume  and  list 
of  references  to  Betty  Jo  Baker,  Person¬ 
nel  Manager,  Capital  City  Press,  PO  Box 
588,  Baton  Rouge,  LA  70815. 


_ PRODUCTION _ 

COMPOSING  ROOM  FOREMAN 
in  central  plant,  well  equipped  with 
Compugraphic  and  Harris  systems.  13 
employees.  Publications  include  2 
morning  dailies,  1  twice  weekly  and  2 
weeklies.  240  pages  per  week  average. 
No  Saturday  or  Monday  papers.  Hospi¬ 
tal  insurance,  profit  sharing,  other 
fringes.  Salary  $17,500-$21,000. 

Zone  4,  Box  1412,  Editor  &  Publisher. 

EDITOR 


PRE-PRESS  PRODUCTION  MGR. 

Six  day,  two  shift,  daily  and  weekly 
nevrspaper  operation  located  in  Zone  2 
seeks  seasoned  professional  to  manage 
composing  and  camera  departments. 
Must  have  proven  ability  to  train  and 
motivate  non-union  staff  of  32,  and 
produce  quality  newspapers  at  reason¬ 
able  cost.  Solid  organizational  skills  a 
must.  This  is  a  superior  career  oppor¬ 
tunity  in  a  rapidly  growing  company. 
Salary  based  on  experience.  Excellent 
benefits.  Forward  resume  and  salary 
history  to  Box  1423,  Editor  & 
Publisher. 

PRODUCTION  DIRECTOR 
Wausau  Daily  Herald  is  seeking  a  highly 
motivated  person  who  has  some  produc¬ 
tion  management  experience,  but  more 
importantly  a  desire  to  learn  and  grow 
with  a  newspaper  production  operation. 
Wausau  is  a  beautiful  community  where 
hunting  and  fishing  abound!  Wonderful 
family  environment.  We  are  a  member 
of  the  Gannett  Company  and  have  an 
excellent  benefit  package.  Prefer  exper¬ 
ience  in  more  than  one  production 
department.  Send  resume  including 
education,  work  and  salary  history  to: 
Publisher,  Wausau  Daily  Herald,  PO 
Box  1286,  Wausau,  Wl  54401. 


Production  Instructors 
Newspaper 

FERAG,  a  leader  In  the  deve¬ 
lopment  and  manufacture  of 
conveying  and  Inserting 
systems  for  the  printing  Indus¬ 
try,  seeks  Individuals  with 
mechanical  knowledge  and 
extensive  newspaper  produc¬ 
tion  planning  experience, 
preferably  In  the  mailroom  and 
Inserting  operations,  to  make 
equipment  adjustments, 
mechanical  modifications,  as 
well  as  to  assIst/traIn  our 
customers  during  the  start-up 
and  operations  of  our 
systems.  Extensive  national 
travel  required.  For  prompt 
considerations,  send  your 
resume  to: 

Personnel  Manager 
FERAG,  Inc. 

190  RIttenhouse  Circle 
Bristol,  PA  19007 
Equal  Opportunity  Employer 


_ PRESSROOM _ 

ASSISTANT  FOREMAN  NIGHTS— 
Experienced  on  Goss  Urbanite  press. 
Process  color.  Commercial  and  news¬ 
paper  operation.  Florida  West  Coast 
Arnold  McDonald  (813)  629-2511. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


PRESSROOM  MANAGEMENT 
Goss  Urbanite,  Zone  2,  daily  newspaper 
and  commercial  printing  operation 
seeking  experienced  quality  and  cost 
conscious  working  pressroom  foreman/ 
manager.  Ability  to  direct  and  motivate 
people  necessary.  Excellent  career 
opportunity  with  good  salary  and  bene¬ 
fits  in  desirable  location.  Position 
immediately  available.  Send  resume  to 
Box  1380,  Editor  &  Publisher. 

&  PUBLISHER  for  October  4,  1986 


HELP  WANTED 
PRESSROOM 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


EXPANDING  OPERATION— Need 
experienced  Goss  Urbanite  pressper- 
son.  Process  color,  commercial  and 
newspaper  printing.  Florida  West  Coast. 
Arnold  McDonald  (813)  629-2511. 


PUBUC  RELATIONS 

EXPANDING  PR  FIRM  with  media- 
related  clients.  3  positions:  profession¬ 
al  with  management,  writing,  place¬ 
ment  experience;  mid-level  publicist  or 
associate  AE;  and  beginner-college 
grad  with  excellent  typing  and  writing 
skills.  Call  (212)  947-9898. 


IMMEDIATE  OPENING  for  PR  rep  for 
major  veteran’s  organization.  Will  work 
with  deputy  director  in  Washington, 
D.C.  office.  Requires  experience  in 
newswriting,  editing,  basic  knowledge 
of  veterans  issues.  Job  includes  writing 
features,  and  news  stories  for  internal 
and  external  publications,  arranging 
media  conferences,  maintaining 
contact  with  local  and  regional  media, 
writing  speeches  and  responding  to 
media  inquiries.  Send  resume  and  writ¬ 
ing  samples  to  John  Hanson,  The 
American  Legion,  1608  K  Street  NW, 
Washington,  DC  20006. 


_ RESEARCH _ 

RESEARCH  MANAGER 
Need  experienced,  energetic  person  to 
establish  research  department  in  grow¬ 
ing,  Zone  2  daily/Sunday  newspaper. 
Send  resume,  including  salary  history  to 
Sox  1408,  Editor  &  Publisher. 


_ SALES _ 

LOOKING  FOR  SALESPERSON  with 
experience  in  selling  press  equipment 
and  mailroom  equipment.  Must  be  able 
to  travel.  Please  call  (213)  256-4791. 


PUBLISHER/GENERAL  MANAGER 
Bottom  line  oriented  administrator 
experienced  in  all  aspects  of  newspaper 
publishing  seeks  position  with  news¬ 
paper  in  20,000-70,000  circulation 
range.  Excellent  track  record  in 
management  and  administration  in 
newspaper  field  and  public  financial 
control.  Zones  1,  2  or  3  preferred.  Box 
1405,  Editor  &  Publisher. 


_ ADVERTISING _ 

EXPERIENCED — Classified/Retail  sales 
and  management.  Seeking  realistic 
goals  and  potential.  Box  1435,  Editor  & 
Publisher. 


_ CARTOONIST _ 

AWARD  WINNING  political  cartoonist 
seeks  new  paper.  Strong  scalpel  and/or 
sledgehammer  used  to  comfort  the 
afflicted  and  afflict  the  comfortable. 
Experience  in  local/national  cartoons 
that  possess  incisive  visual  impact 
humor  and  wit.  Readers  claim  it's 
W®#!  Must  see  samples.  All  zones. 
Box  1406,  Editor  &  Publisher. 


EXPERIENCED  editorial  cartoonist 
seeks  change.  Award  winning  and 
nationally  syndicated.  Will  submit 
samples  on  request.  Box  1411,  Editor 
&  Publisher. 


CIRCULATION 


AWARD  WINNING  circulation  manager. 
5  years  100,000  plus  weekly,  seeks 
challenge  with  progressive  growing 
paper.  Box  1431,  Editor  &  Publisher. 


SMALL  DAILY  Circulation  manager, 
seeks  work.  Any  size  daily.  25  years' 
experience  with  Zone  7  daily.  Box 
1382,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Mix  reorganization  with  a  new  editor 
and  you  get  change  for  the  better-for 
the  better  of  the  newspaper  that  picks 
up  the  outstanding  editorial  page  editor 
who  was  released  in  this  process.  Avail¬ 
able  now  is  an  experienced,  talented 
and  incredibly  productive  editorial  page 
editor/writer-an  awards  winning  profes¬ 
sional  who  stuffs  excitement  into  pages, 
and  brightness  into  writing.  He  recog¬ 
nized  the  showcase  position  of  opinion 
pages  in  giving  a  newspaper  its  person¬ 
ality,  image  and  integrity.  Here  is  a 
knowledgeable  page  supervisor  who  can 
do  it  all. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf.  Iowa  52722 


EDITORIAL  DEPT,  job  sought.  Prefer 
magazine,  will  consider  others.  M.S.  in 
journalism  3.8  average.  Weekly  paper 
experience.  Certified  English  and  Math 
teacher.  Also  social  science  Masters 
degree.  Pro  sports  fan.  Love  stats. 
Extensive  education.  Incredibly  diverse 
interests!  Check  me  out!  Call  (203) 
748-4556  after  11  am.  Write  John  S. 
Ducibella,  3  LaMar  Rd.,  Danbury,  CT 
06811. 


ENERGETIC  &  IMAGINATIVE  journal¬ 
ist,  42,  with  four  years  as  successful 
weekly  publisher  and  four  years  as  daily 
reporter.  Seeks  challenging  position  on 
publication  in  competitive  situation 
within  southern  California  coastal 
region  or  greater  San  Francisco  Bay 
area.  Reply  tO:  Box  336,  Coronado,  CA 
92118. 


REPORTER  with  two  years  experience 
seeks  general  assignment  spot  on  daily 
in  Zones  12.  2,  5,  or  9.  Call  before  4 
P.M.  (CT).  (918)  743-6035.  Vincent. 


ROCK  CRITIDENTERTAINMENT  editor 
for  SPJ's  best-overall  campus  newspap¬ 
er  seeks  position  with  daily.  This  29 
year-old  would  be  an  asset  to  your  publi¬ 
cation.  Experience  in  lawut,  columns, 
editing  and  reporting.  Prefer  Sunbelt, 
could  be  coaxed  to  Rustbelt.  Stephen 
D.  Scearce,  776  Morgan  Dr.,  Boulder, 
CO  80303,  (303)  499-3317. 


SPORTS  EDITOR 

Ready  for  a  new  challenge  after  7  years 
of  directing  seven-man  operation  for 
43,000  AM  daily. 

Versatile,  skilled  in  putting  together 
good  section  and  getting  it  out  on  time. 
Box  1413,  Editor  &  Publisher. 


SPORTS  POSITION  WANTED; 

$300  per  week  and  up;  Zones  3,4 
preferred.  Experience,  proven  ability. 
Not  photographer.  Box  1434,  Editor  & 
Publisher. 


SPORTS  WRITER,  recent  college  grad, 
two  years  experience  with  AM  dailies  in 
Zone  2,  seeks  position  with  daily.  Accu¬ 
rate  reporter.  Strong  knowledge  of  many 
sports  with  ability  to  write  clear,  inter¬ 
esting  articles  under  deadline  pressure. 
Enjoy  going  the  extra  yard  to  make  sure 
your  paper  tops  the  competition.  Any 
zone.  A.  Carucci,  Box  547,  Yardley,  PA 
19067,  (215)  493-2331. 


The  best  sports  columnist  in  America 
says  of  me,  “both  his  coverage  and 
inside  work  are  outstanding.  He^d  be  a 
big  plus  to  any  staff.”  How  about  yours? 
Major  metro  daily,  magazine  experi¬ 
ence.  Sports  news,  features,  columns. 
Horse  racing  a  specialty.  Also  willing, 
able  to  help  edit.  Box  1409,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


NEWSROOM  PRO  seeks  management 
position-strong  writer,  columnist,  copy 
editor,  layout  man.  Solid  experience  in 
management  and  administration.  Box 
1233,  Editor  &  Publisher. 


EMPLOYEE  COMMUNICATIONS.  5 
years  experience  in  large,  nonunion 
manufacturing  plant;  background  in 
teaching  and  training;  photographic 
skills;  broad  spectrum  writing  back¬ 
ground;  open  to  relocation,  EP,  1718 
Manchester  Dr.,  Clearwater,  FL  33516. 


GENERAL  MANAGER/MARKETING 
Director.  Innovative,  creative  and 
results  oriented  professional  with 
management  and  TMC  experience  in 
both  advertising  and  circulation.  Any 
zone.  Box  1396,  Editor  &  Publisher. 


EDITORIAL 


ARTS/ENTERTAINMENT  writer  with  10 
years'  experience  seeks  either  full-time 
staff  position  with  substantial  weekly  or 
permanent  freelancing  with  major  daily 
in  Zones  1,  2,  3,  or  9.  Box  1356,  Editor 
&  Publisher. 


Intelligent,  aggressive  journalist  seeks 
position  as  editor/writer  and/or  photo¬ 
grapher  on  daily  or  weekly.  BA  from 
accredited  J-school.  Extensive  manage¬ 
ment  experience  on  large,  university 
weekly.  (Jutstanding  writing  and  design 
skills.  Six-time  award-winning  photo¬ 
grapher.  Fluent  in  German.  Committed 
to  excellence.  Contact  Duiane  Behnke, 
Route  1,  Box  1192,  Clintonville,  Wl 
54929.  (215)  823-2755  evenings. 


AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editor  &  Publisher. 


EDITORIAL  PAGE  writer-editor.  Solid 
pro  with  25  years  experience.  Bright 
copy.  Prolific  writer.  Can  do  it  all. 

Box  1353,  Editor  &  Publisher. 


JOURNEYMAN  WRITER/CRITIC 
with  solid  music,  dance,  theater  and 
general  features  experience.  Highly 
motivated,  hard  working,  creative  and 
versatile.  Will  consider  all  locations. 
Box  1400,  Editor  &  Publisher. 


FEATURE  WRITER,  recent  Columbia 
University  journalism  graduate  with  four 
years  daily  experience  seeks  position  at 
quality  feature  department,  Sunday 
magazine  section  or  city  magazine. 
Good  clips,  varied  experience  with  a  lot 
of  freelance  writing,  any  zone.  Box 
1425,  Editor  &  Publisher. 


CITY  EDITOR  at  40,000  PM  paper 
seeks  new  challenge.  Superior  creden¬ 
tials  in  management,  copy  editing, 
layout  and  editorial  writing  (conserva¬ 
tive).  Box  1407,  Editor  &  Publisher. 


COPY  EDITOR:  Ten  years  in  allied 
fields,  seeking  to  start  anew  with  the 
right  newspaper.  Zones  1,  2,  3,  eastern 
Canada.  My  aim:  lock  into  a  challenging 
future.  Your  aim:  take  on  a  tenacious 
workhorse.  Box  1347,  Editor  & 
Publisher. 


VERSATILE  SPORTS  WRITER/EDITOR 
wants  to  grow  and  specialize  in  any 
zone.  Solid  running  writer,  superb  in 
handling  pro  sports,  columns  and  copy. 
Box  1401,  Editor  &  Publisher. 


WRITER-EDITOR  moving  from  NYC 
magazine  to  Raleigh-Chapel  Hill- 
Durham  area  seeks  newspaper  or  maga¬ 
zine  position.  References,  degree, 
marri^.  Available  Nov.  1.  Box  1358, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


PR  GENERALIST.  5  years  experience  in 
Fortune  500  corporation  headquarters. 
Marketing  PR  in  chemical  and  pollution 
abatement  industries.  Broad  business 
and  personal  writing  background;  good 
platform  skills;  self-starter,  open  to 
relocation.  EP,  1718  Manchester  Dr., 
Clearwater,  FL  33516. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


National  Newspaper  Week 

October  5-11,  1986 

A  free  press  serves  a  free  people 


THE  WHITE  HOTSE 

WASHINCiTON 

NATIONAL  NEWSPAPER  WEEK 
October  5-11,  1986 


It  gives  me  great  pleasure  to  extend  greetings  to  the 
Newspaper  Association  Managers  as  you  sponsor  National 
Newspaper  Week. 

Since  our  nation's  founding,  freedom  of  the  press  has 
been  a  vital  part  of  our  heritage,  reflecting  the  strong 
American  belief  that  only  when  the  people  have  access 
to  the  facts  and  a  robust  discussion  of  the  issues  are 
they  able  to  participate  fully  in  the  democratic  process. 
History  has  confirmed  that  an  independent  and 
responsible  press  is  essential  to  the  maintenance  of 
a  truly  free  society. 

This  year's  National  Newspaper  Week  theme,  "A  Free 
Press  Serves  a  Free  People,"  makes  it  clear  that  we  all 
benefit  from  a  free  press.  If  the  people  are  to  decide 
what  is  in  their  best  interest,  they  must  have  access 
to  the  truth  and  a  wide  range  of  unfettered  analysis. 

During  National  Newspaper  Week,  let  us  reflect  together 
on  the  importance  of  our  First  Amendment  guarantee  of 
Freedom  of  the  Press. 

Nancy  joins  me  in  sending  our  best  wishes  for  a 
successful  week  and  for  every  happiness. 


God  bless  you. 


Q 


By  Alvah  H.  Chapman  Jr. 

National  Newspaper  Week  pro¬ 
vides  us  all  an  opportunity  to  recog¬ 
nize  and  to  acclaim  the  extraordinary 
vision  of  our  nation’s  founders  in 
establishing  freedom  of  the  press  — 
in  conjunction  with  freedom  of 
speech  —  as  a  fundamental  requisite 
for  the  protection  and  survival  of  our 
free  society. 

They  understood  that  our  republi¬ 
can  form  of  government  would  not 
work  unless  the  people  were  informed 
of  government’s  activities  by  an  inde¬ 
pendent  and  unrestrained  press  which 
fostered  discussion  and  debate  of 
public  issues. 

James  Madison,  in  his  opposition  to 
the  Sedition  Act  of  1789,  which  made 
publishing  falsehoods  about  political 
leaders  a  crime,  said  the  act  “ought  to 
produce  universal  alarm,  because  it  is 
leveled  against  the  right  of  freely 
examining  public  characters  and  mea¬ 
sures,  and  of  free  communication 
among  the  people  thereon,  which  has 
ever  been  justly  deemed  the  only 
effectual  guardian  of  every  other 
right.” 

A  free  press  serves  a  free  people  by 
providing  them  accurate  and  timely 
information,  analysis  and  criticism 
that  enables  them  to  make  intelligent 
and  responsible  decisions. 

It  functions  as  the  eyes,  ears  and 
voice  of  the  free  people  it  serves  by 
providing  access  to  news  and  infor¬ 
mation  not  readily  available  to  the 
individual  citizen.  In  serving  the 
public,  the  press  protects  the  people’s 
First  Amendment  right  to  know  the 
facts  on  public  issues  and  to  know 
how  elected  officials  are  dealing  with 
those  issues. 

A  free  press  also  serves  a  free  peo¬ 
ple  by  providing  useful  information  to 
help  them  cope  with  complexities  of 
modem  living;  to  help  them  plan  their 
daily  lives;  to  advise,  instruct,  edu¬ 
cate,  challenge  and  entertain.  It  pro¬ 
vides  a  free  people  a  forum  in  its  Let- 


(Chapman  is  chairman  and  president, 
American  Newspaper  Publishers  Asso¬ 
ciation,  and  chairman  and  chief  execu¬ 
tive  ofHcer,  Knight-Ridder  Inc.) 


ters  to  the  Editor  and  opinion  col¬ 
umns;  a  diversity  of  opinion  on  its  op¬ 
ed  pages;  a  calendar  of  social  and 
public  events  to  attend  —  or  not 
attend;  a  record  of  current  events;  a 
shopping  and  entertainment  guide; 
and  special  activities  such  as  financial 
and  vacation  planning. 

As  a  marketplace  for  ideas,  as  well 


as  for  commodities,  a  free  press  offers 
the  free  people  it  serves  a  diversity  of 
information,  opinion  and  advertise¬ 
ments  to  help  them  make  the  best 
choice  —  be  it  of  an  elected  official  or 
of  a  new  car. 

But,  to  properly  carry  out  its  Con¬ 
stitutional  mandate,  a  free  press  must 
(Continued  on  page  74) 
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ROLLING  LOGS 


8:00  O  [WPBS]  FACES  OF 
CULTURE 

(7)  [A&E]  FAME  IS  THE  SPUR 

(Drama)  It  is  Hamer,  not  Arnold, 
who  attracts  crowds  in  the 
election  campaign,  while  Ann 
gets  a  surprise  proposal  of 
marriage.  1:00. 

CD  [DISH]  DONALD  DUCK 
PRESENTS 

GD  [SHOW]  THE  SIGN  OF 
FOUR  (Mystery)  Voice  of  Peter 
O'Toole.  A  faded  parchment  with 
four  signatures  holds  the  key  to 
a  fabulous  treasure,  as  well  as  a 
series  of  mysterious  deaths  that 
Sherlock  Holmes  must  solve. 
NR'  1:00. 

dS  [HBO]  MOVIE;  BLUE  SKIES 
AGAIN  (Comedy  Drama.  1983) 
Harry  Hamlin,  Robyn  Barto.  A 
woman  is  determined  to  make  it 
to  second  base  as  a  profession¬ 
al  baseball  player,  despite  op¬ 
position  from  the  men  on  the 
team.  'PG'  1:36. 

8:30  O  [WPBS]  AMERICAN 
GOVERNMENT 
O  [WOR]  ROMPER  ROOM 
(£  [DISN]  DUMBO’S  CIRCUS 
9:000  [WABC]  MORNING  SHOW 
O  [WNBC] DONAHU 
O  [WCBS] PERFE  ' 

O  [WPBS]MISTE 
NEIGHBORHOOD 
CD  [A&E]  THE  CO 
(Thriller)  Hywel  Benn 
Morris.  Chris  Webb,  a 
consultant  known  f 
dishonestly,  is  hired 
man's  Bank  to  inve 
sible  computer  e 
1:00. 

(E  [DISN]  YO 


8:00  am 

WPBS:  FACES  OF  CULTURE 
A&E:  FAME  IS  THE  SPUR  Drama.  (1:00) 
DISN:  DONALD  DUCK  PRESENTS 
SHOW:  THE  SIGN  OF  FOUR  Mystery. 
(1:00) 

HBO:  BLUE  SKIES  AGAIN  Comedy  Drama. 
(1:36) 

8:30  am 

WPBS:  AMERICAN  GOVERNMENT 
WOR:  ROMPER  ROOM 
DISN:  DUMBO'S  CIRCUS 
9:00  am 
WABC:  MORNING  SHOW 
WNBC:  DONAHUE 
WCBS:  PERFECT  MATCH 
WPBS:  MISTER  ROGERS' 

NEIGHBORHOOD 

A&E:  THE  CONSULTANT  Thriller.  (1:00) 
DISN:  YOU  AND  ME.  KID 
SHOW:  MOTOWN  ON  SHOWTIME:  TEMP¬ 
TATIONS  AND  THE  FOUR  TOPS  Musical 
Special.  (1.00) 

MAX:  SUPERMAN  Adventure.  (2:23) 

9:30  am 
WCBS;  BREAK  THE  BANK 
WPBS;  CAPTAIN  KANGAROO 
WOR:  GIDGET 

DISN:  OKLAHOMA!  Musical.  (2:25) 

HBO:  THE  KARATE  KID  Drama.  (2j03 


WNBC;  FAMILY  TIES 
WCBS:  $25,000 
WPBS:  SESAM 
WOR:  MONKEE 
A&E:  THE  BO 
Documentary.  (1:00 
SHOW:  EDGE  0 
(1:25) 


WABC:  SALLY  JESS 
WNBC:  SALE  OF  T, 
LWCBS:  NEW  CAR 


8:00  am 

O  Faces  of  Culture 
(D  (A&E)  Fame  Is  the  Spur  (Drama) 
Hamer  attracts  crowds  at  the  campaign; 
Ann  gets  a  surprise  proposal.  (1:00) 

(3)  (DISN)  Donald  Duck  Presents 
(£  (SHOW)  The  Sign  of  Four 
(Mystery)  Voice  of  Peter  O'Toole.  A  faded 
parchment  with  four  signatures  leads  to 
treasure  and  death.  (1:00) 

(D)  (HBO)  MOVIE:  Blue  Skies  Again 
(1983,  Comedy  Drama)  Harry  Hamlin, 
Robyn  Barto.  A  woman  dares  to  try  out for 
a  professional  baseball  team.  (1:36) 

8:30  am 

O  American  Government 
O  Romper  Room 
d)  (DISN)  Dumbo’s  Circus 
9:00  am 

O  S)  Morning  Show 
O  ®  Donahue 
O  Perfect  Match 
O  Mister  Rogers’  Neighborhood 
CD  (A&E)  The  Consultant  (Thriller) 
Hywel  Bennett,  Jonathon  Morris.  Water¬ 
man  's  Bank  hires  Chris  Webb  to  investigate 
computer  embezzlement.  (1:00) 
d)  (DISN)  You  and  Me,  Kid 
(S  (SHOW)  Motown  on  Showtime: 
emptadons  and  the  Four  Tops 
sical  Special)  An  examination  of  the 
>n  sound  and  two  groups  who  signed 
61.  (1:00) 

MAX)  MOVIE:  Superman  (1978 
nture)  Christopher  Reere,  Margo 
Superman  must  stop  evil  Le> 
er's  plot  to  destroy  California.  (2:23) 

Vi 

0  am 

Break  the  Bank 
Captain  Kangaroo 
Gldget 


8:00  am  O  (MO)  Faces  of  Culture 
O  (TU,TH)  Business  File 
O  (WE)  Introducing  Biology 
B  (FR)  Principles  of  Accounting 
CD  (MO)  Fame  Is  the  Spur 
(D  (TU)  New  Orleans  Now:  In 
the  Revival  Tent 
CD  (WE)  Jane  Eyre 
CD  (TH)  Shortstories 
CD  (FR)  Missing  from  Home 
(33  Donald  Duck  Presents 
CD  (MO)  The  Sign  of  Four 
(3)  (TU)  MOVIE:  The  Bad  News 
Bears  in  Breaking  Training 
d)  (FR)  MOVIE:  Star  Trek  III: 

The  Search  for  Spock  □ 

(D)  (MO)  MOVIE:  Blue  Skies 
Again 

(n)(TU)  MOVIE:  Jesus 
dl)  (WE)  MOVIE:  Give  My 
Regards  to  Broad  Street  □ 

(0)  (TH)  MOVIE:  Turk  182  □ 

(D)  (FR)  MOVIE:  Finnegan  Begin 
Again  p 

8:30  am  B  (MO,TU,WE,TH) 
American  Government 
B  (FR)  Write  Course  Q 
O  Romper  Room 
(3)  Dumbo's  Circus 

JWE)  MOVIE:  Goldy,  the  Last 
M  Golden  Bears 
|H)  The  Trumpeter 

Morning  Show 
Match 

Rogers’  Neighborhood 
J,WE,TH)  The 

innie  the  Moocher  and 
ny  More 
nd  Me,  Kid 

Motown  on  Showtime: 
ns  and  the  Four  Tops 
The  Displaced  Person 
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Photo  by  Greg  Campbell  The  Brandon  News 

WINNING  A  CEASE-FIRE 

Stray  bullets  were  zinging  into  the  paper  demonstrated  that  while  no  one 

homes  of  people  living  near  the  firing  could  prove  the  bullets  came  from  the 

range.  The  sheriff’s  office  said  it  range,  it  also  was  impossible  to  prove 

couldn’t  close  the  range  without  proof  they  didn’t. 

the  bullets  came  from  the  range.  The  afternoon  the  story  ran,  the  rifle 

The  residents  feared  the  only  thing  range  was  closed, 
that  would  stop  the  bullets  was  for  When  people  call  on  their  community 

someone  to  be  hit.  And  so  they  turned  newspaper  for  help,  we’re  there, 
to  The  Brandon,  Fla.  News  for  help.  swB  SCRIPPS  HOWARD 

Through  determined  questioning  8lB  NEWSPAPERS 

and  phone  call  after  phone  call,  the  we  Make  A  Difference 


\ 
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